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UNAIMNNLAL
The Problematic of Communication as
“Truth-Telling” in the Twenty-First Century?'

Chaiwat Satha-Anand’®

Introduction

At the time of this writing, New York Times ran an article on Donald
Trump Jr.’s email affirming the Russian government’s support for the Trump
campaign with damaging information on Hilary Clinton, calling it: “Not Right
Now: the Art of not Talking About Trump” (Flegenheimer and Huetteman,
2017). When asked about this issue, Republican senators, Toomey of
Pennsylvania, Corker of Tennessee, and Hatch of Utah replied: “Not right
now”; “Talk to others about politics”; and “He (Donald Trump Jr.) is a very
nice young man, very dedicated to his father...(Though) he divorced their
mothers,...(And that the controversy) “could be way overblown”, respectively.

Perhaps such reality, among others, is one of the reasons why in 2016,
Oxford Dictionaries has declared the word “post-truth” to be its “international
word of the year”. As a matter of fact, the use of the term had increased
2,000% in 2016 compared to 2015, influenced by the era of Donald Trump
and Brexit, among other things. Oxford's “international word of the year” is
a way by which the passing year was reflected in language. The word

“post-truth” is defined as an adjective “relating to or denoting circumstances in

' This article is adapted from the keynote speech presented in the Communication and Changing
Society International Conference in corporation with the Faculty of Journalism and Mass
Communication, Thammasat University and the Faculty of Arts and Social Sciences, University
of Malaya. The Conference was held at the Faculty of Journalism and Mass Communication,
Thammasat University, Bangkok, Thailand on 21 July 2017.

? Professor in the Faculty of Political Science, Thammasat University.
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which objective facts are less influential in shaping public opinion than appeals
to emotion and personal belief. Casper Grathwohl, Oxford Dictionaries President,
predicted that he wouldn't be surprised “if post-truth becomes one of the
defining words of our time”. He explained that Oxford’s choice “reflects a
year dominated by highly charged political and social discourse. Fueled by
the rise of social media as a news source and a growing distrust of facts
offered up by the establishment, post-truth as a concept has been finding
its linguistic footing for some time” (The Guardian, 15 November 2016).

It goes without saying that the word “post-truth” is not unproblematic.
If one adopts Oxford’s definition of “post-truth” as the time when “objective
facts” is less influential than human emotions and personal belief, and accepts
that the era of post-truth, drawn from Latin- post means “after” or “behind”,
then there are at least two problems with this definition. First, it equates
“truth” with “objective facts” assuming also the existence of “objectivity”
cherished by conventional epistemology. Second, it seems to suggest that
human emotion or personal belief has nothing to do with “truth”, defined as
“objective facts” or otherwise.

If both points are called into question, then it would mean that the
present era is not “post-truth” since “truth” still functions in some ways, inherent
in human emotions and beliefs among other things, in different spheres
especially in the realm of communication. If twenty-first century communication
is marked with advanced technology that enables human communication
to be possible with unprecedented speed, then I would argue that there
is a need to raise the question: what does speed do to communication as
truth-telling project in the twenty-first century? This paper begins with a
brief discussion of the notions of communication as “truth-telling” and “truth”.
Then the problem of speed that characterized communication technology/
reality in the twenty-first century will be explored. The paper ends with a
critical appraisal of how such speed will render communication project as

truthtelling increasingly problematic.

10 | 215479078035 NAB



Communication as “Truth-Telling”?

The late Richard Rorty, an influential American philosopher
believed that the notion of “truth” should be thrown out altogether (Misak,
2000: 12-13). He argues that there was nothing much to say about “truth”
and philosophers should confine themselves only on issues dealing with
justification (Rorty, 1999: 32).

But then how important is “truth” to other activities/fields of study
especially communication in general and communication studies in particular?

There are a number of books focusing on “truth” in the field of
advertising and media. One premises its work on advertising “fundamental
theorem” that perception trumps “reality”. Since consumers prefer fantasy
to “truth”, marketers are in the business of telling “great stories” about
their products that respond to consumer’s self understanding and worldview
(Godin, 2012). Another one on contemporary media raises the question “how
bullshit conquered the world” (notice the past tense); and points out that
“post-truth” is not just “fake news” but “a slow rise of a political, media, and
online infrastructure that has devalued truth”, which in turn makes people
successful (Ball, 2017).

It goes without saying that there must be plenty of works on the
subject to “truth” in the field of communication especially given the political
climate of the day. But in a new textbook on communication studies, the
word “truth” does not appear in its index. There are 6 places in the book
that the word “truth” does appear, however. Most of them are assertions that
one cannot claim “universal truth”, statements about group’s communication
are not “universal truth” but generalization, and that worldviews presented
in mass communication are often partial and not “unvarnished truth” (Wood,
2015). This is in line with an earlier work that claimed to be a response to a
perceived deficiency regarding the role of communication in phenomenological

discourse, especially regarding the issue of lying. Maintaining that a “lie” is a
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communicative act identified by making comparison between two contradictory
realities, Smeltzer argues that discussion of lying is deficient because the
explanations of this “true reality” as opposed to reality represented by the
lie are limited to subjective and objective standards of “truth” (Smeltzer,
1996: 361-373). Exploring human communication across ambiguous cultural
territory, the University of Notre Dame anthropologist Susan Blum points out
different approaches in coming to terms with lying, deception and “truth”.
Since deception occurs throughout human societies with varying degrees of
concern and frequency, when it is prevalent in a society such as China, it
is due to a particular set of assumptions about language, human interaction,
and perhaps results in a social struggle between the ease of deception and
the desire for honesty/“truth” (Blum, 2005: 289-315).

If “lying” is a subject of interest in communication studies, and
that “telling lies” is seen as a communicative act, then with the presence of
worldviews on “truth” and human perceptions of the world, I would argue
that “truth-telling” is also a communicative act that should be examined.
If communication can be seen as a “truth-telling” project, a question at this
point might be: how does a truth-teller tell his/her “truth”? Here it would
be wise to ponder Foucault’'s idea of “truth-telling” as his contribution to
communication landscape.

In an important interview on “Truth and Power” given in 1977"
(Foucault, 1980: 109-133), Foucault considered “Truth” to be a system of
ordered procedures for the production, regulation, distribution, circulation
and operation of statements. His last sentence in that interview was: “The
political question, to sum up, is not error, illusion, alienated consciousness
or ideology; it is truth itself” (Foucault, 1980: 133). It is interesting to note

that the courses he taught at College de France, and later at the University
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of California, Berkeley, before he died in 1984 were all about “truth” and
“truth-telling”.?

Foucault divided “truth-telling” into 4 modes of communication: the
prophet, the sage, the teacher/technician and the parrhesiast. The “prophet”
does not “tell truth” in his/her own name but as the medium between the
“true Speaker/Communicator” (God?) and humans. The “sage” presents “truth”
about life and self of this world in the sage’s own name as someone with
wisdom. The “teacher-technician” communicates “truth” to his/her apprentices/
students/ clients as possessor of transferable skills. Then the parrhesiast tell
“truth” as the medium between “discovered truth” and audience of “truth”.
For the parrhesiast, truth-telling is not a matter of choice but a commitment
to reveal “truth” even when it hurts, believing that eventually the wound
would heal, and then the person or the society will emerge stronger than
before (Flynn, 1988: 102-104). While for the prophet, truth-telling is also
not a choice but a mission, only the sage and the teacher can choose to
impart his/her wisdom or teach transferable skills to others. It is certainly
challenging to follow Foucault’s ways of truth-telling and explore further the
different kinds of communication projects that might emerge in different
cultural contexts.

But I would argue that the word “truth” itself is extremely problematic.
Consider the writing and translating of the word “truth” as an example. In
Thai it is translated as “kwamijing”. But the word “truth” in English can be
written in different ways. One can write the word “truth” as TRUTH, Truths,
truth or truths, though it cannot be done in Thai due to its grammatical
structure. There are also related words such as reality (also Reality, or

realities), and facts. Suffice it to suggest that when the words “truth”

® In 1983, Foucault taught “The Practice of Parrhesia” at College de France; and then in the
Fall, he taught “Discourse and Truth: The Problematization of Parrhesia” at the University of
California, Berkeley.
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and “reality” are written in capital letters and singular, then they connote a
sense of universal absolute. But if they are written as plural and in small
cases, then they are relative and convey a sense of particulars.” It must be
noted that the problematic nature of “truth” goes much beyond linguistic

grammatical rules, however.

The Problematic of “Truth”

When Jesus was arrested and brought before Pontius Pilate,
before passing his judgment to crucify him in accordance with local Jewish
demand, he asked him whether Jesus was the King of the Jews. Jesus
replied: “It is you who say that I am a king. I was born for this, I came
into this world for this, to bear witness to the truth; and all who are on the
side of truth listen to my voice”. “Truth?” said Pilate. “What is that?” (The
New Jerusalem Bible, 1985: 1785). Pilate’s question is extremely important.
On one hand, this concerns the question of political neutrality since the fact
that Pilate could pose such a question was because Rome did not care that
much about Jesus’ claim to “truth” given the political context of the time in
Palestines. On the other, and more crucial for the present discussion, Pilate’s
question is so important because it was not about the “truth” of who Jesus
was, but it calls into question what “truth” is. Perhaps this is why Nietzsche
regarded Pilate’s question as the most valuable words in the whole Bible
(cited in Gadamer, 1994: 34).

For me, “facts” connects with human senses. When raindrops are
falling on one’s head, or h/she sees the smile on the face of an infant-these
are facts. Reality (or reality), on the other hand, is more social since it results
from how facts are perceived with meanings endowed. Such perceptions vary

between individuals or groups depending on socio-cultural-temporal contexts.

* In Bahasa Malaysia I believe “truth” is “kebenaran”, reality is “hakikat”, and “fact” is “fakta”.
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As a result, when touched by a light rain h/she who is on the way to a job
interview would generally feel irritated since his/her prepared image might
have been tarnished. But a young couple in love walking together hand in
hand in the same light rain might feel exuberant. In fact, the same person
walking in the light rain toward a job interview would feel different from
when h/she walks with someone h/she loves. “Truth”, on the other hand,
might exist beyond mere perceptions. It could be shared rules of life or reign
of a good society which could be explored using trained minds as in the
discipline of classical philosophy. For multitude of people on earth, “TRUTH”
lies beyond the realm of social sciences or philosophical exploration. TRUTH
could be obtained through enlightenment as in Buddhism or revelation as in
monotheistic religions. In fact, one of the names for God (Allah) in Islam
is “Hagq” or TRUTH.

Though different, TRUTH, truths, or reality (realities) could be used
politically since appropriating them has to do with production, selection,
representation and positioning process. Mixing facts with reality, justifying
actions by using some “truths” involve how original meanings preserved
or altered into new meanings to serve certain purposes. When Kellyanne
Conway, Donald Trump’s communication aide and advisor, told the press that
White House Press Secretary, Sean Spicer, did not lie about the size of the
inaugural crowd but was presenting with “alternative facts”, Merriam-Webster,
Dictionary Company, posted the message online that: “A fact is a fact, and
calling falsehoods “alternative facts” doesn't make something a fact” (http://
www.nj.com/politics/index.ssf/2017/). But it may not be as simple as the
dictionary company claims.

Hannah Arendt (1991) argues that the present age does not take
“truth” to exist on its own but product of human mind. She distinguishes
“truth” into “rational truth” and “factual truth”. Mathematical, scientific or

philosophical “truths” are rational truths. In the past “rational truth” such as
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the world is or is not the center of the universe was fiercely contested.
The Church ferociously claimed the earth to be the center of the universe
in line with its religious doctrine and those who claimed that truth was
otherwise, such as Galileo among others, were persecuted. In ancient Greece,
it was a contestation between unchangeable philosophers/scientists’ “truth”
and ordinary people’s way of life which are changeable opinions. In this
philosophical landscape, the opposite of “truth” is not lies but “opinion”. It is
important to note, with Arendt, that in the present age, contestation between
philosophers’ “truth” and accepted opinions is no longer as dangerous as
it once was since there seems to be no uncontested “rational truth”, for
example the existence of God or Heaven’s mandate to rule, at least not in
the “western world” (Arendt, 1991: 235).

Put another way, “rational truth” is no longer a problem for political
society especially where freedom of expression is enshrined. In such a society,
various brands of “rational truth”, even opposing ones, could co-exist. On
the other hand, it is “factual truth” that has increasingly become a source of
dangerous conflicts. It is widely believed that in a phenomenon, there must
be one “correct” fact. Opposing facts must be rigorously examined and
defeated using existing reign of power in society. This is because “factual truth”
relates to various conditions: people, events, relevant contexts. Importantly,
“factual truth” appears through evidence and witness’ assertions. At times, it
exists as long as it is said in public though the issue it speaks about could
be private. As a result, “factual truth” presents itself as necessarily political,
and is conducive to conflict especially when such “factual truth” opposes or
causes certain individuals or groups to lose their interests or power.

For example, in 2016 CNN presented number of Americans killed by
terrorism and gun deaths from 2001 to 2014. It stated that for every one
American killed by an act of terror in the US or abroad in 2014, more than
1,049 died because of guns in the country. Using data from the Centers
for Disease Control and Prevention, CNN found that from 2001 to 2014,
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440,095 people were killed by firearms on US soil while Americans killed
overseas as a result of incidents of terrorism from the same period was
369. If number of those killed during the 9/11 incident is added, then total
number of people killed by terrorism would be 3,412.°

One needs merely to ask what the effects of these “factual truth”
would be on American interest groups such as the NRA (National Rifle
Association), or people working in the military industrial complex who are
beneficiary of American defense spending after the commence of the global
war on terror. In trying to deal with society’s violent pasts around the world,
one of the problems plaguing reconciliation efforts is the issue of “factual
truths” such as: who committed this massacre? How many people died
on that day? Who gave the order to kill? Who fired the first shot? It is
these “factual truths” which are highly contested and often times render
reconciliation efforts extremely difficult (Satha-Anand and Urbain, 2016).

In fact, while “rational truths” could be debated, negated or
accommodated, undesirable “factual truths” fiercely refuse to disappear. When
opposing “factual truth” cannot be won over, deliberate lies will sometimes
be used. It could be said that the force of “factual truth” does not lie in
persuasion but coercion. In this sense “factual truth” is despotic (Arendt,
1991: 241). Because if “the fact” that there are 6 million people killed by
the Nazi in the concentration camp is correct, then to say otherwise must

be wrong and could not be accepted or tolerated.® Perhaps world despots

® http://edition.cnn.com/2016/10/03/us/terrorism-gun-violence/index.htm. It should be noted that
the CDC data includes all manners of death: homicide, accident and suicide.

® Some would argue that there were non-Jewish victims in Nazi's concentration camps which
include the Romas or disabled Germans. It should be noted that the figure of 5 million non-Jewish
victims added to the well-known 6 millions was introduced in 1979 by Simon Wiesenthal, the
Nazi hunter. His friend, Yehuda Bauer, an Israeli Holocaust scholar who chairs the International
Holocaust Remembrance Alliance, said he told Wiesenthal later that “you are telling a lie”. But
Wiesenthal responded that: “ ‘Sometimes, you need to do that to get the results for things you
think are essential.” " http://jewishjournal.com/news/nation/214283/remember-11-million/
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hate those who speak “truth” to their power not because “truth-tellers” are
doing something completely different from them, but that they might feel that
they are their ferocious competitors in the theatre of credibility the despots
themselves have monopolized all along.

But is the idea that “factual truth” is despotic still “true” in the
twenty-first century when affordable advanced communication technology
make it possible for ordinary people all over the world to communicate with
one another, and thus seem to render any monopolization of “truth” next to
impossible? To critically deal with this question, a most important feature of

twenty-first century technology needs to be addressed.

Enter “Speed”

As a university professor, I imagine myself to be included in Foucault's
“truth-telling” categories as a teacher/technician who tries to communicate
“truth” to my students, although oftentimes I doubt myself if T am in
possession of any transferable skills, or the “things” that I possess are
indeed transferable (Flynn, 1988: 102-104). I must admit, however, that I
have found myself drifting apart from my students in recent years. At first
I thought that it must have been generational differences. I don't think I
am wrong about that, but there is another feature that characterizes not
only my teaching predicament (and maybe others’), but also the shape of
twenty-first century modern society. That is human relationship with technology
especially in the ways we communicate with one another. In this relationship
I have felt that what the students are after is speed as reflected in their
preference for the most advanced smart phones with their fastest and most
stable internet connection capabilities. This is not very different from modern
advertising which seeks to capture consumers’ attention within seconds with
information about their products. Sometimes it is hard to understand what

these young people are talking about. Again it is not only the language they
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use, but the speed with which they speak. I cannot help but ask: in what
ways has speed impacted upon communication in general, and communica-
tion as truth-telling for the teacher/technician in particular? To help think
through this question, perhaps it is useful to explore what speed has done
to communication in other fields.

The American Department of Defense has come up with a plan
for unmanned system capabilities such as drone or missile uses in the next
25 years (2007-2032). It states that the ever increasing computational
performance can bring improvement in integrating and interpreting data from
sensors and in interacting with human operators. The more “thinking” that
can be completed onboard in real time, the less bandwidth to pipe the data
off board for human processing will be required (Department of Defense,
2007: 47). The crucial role speed plays in crafting this technology is quite
evident.

Examining the uses of technologies such as drones in the North
West Frontier of Pakistan, a researcher concludes that the computational
speed of computers is expected to exceed that of human while the
technology of detecting shapes, understanding sounds, and doing “thinking”
in real time is expected to eliminate the need for human mediation (Raza,
2012: 184). It is no longer needed because such mediation hinders the
speed required to execute the tasks in defense. Importantly, the DOD claims
that: “none of the above technologies is being driven primarily by military
requirements. Although initiatives in these areas are being pursued at
government laboratories, the driving industries include entertainment (computer
speed and memory capacity), pharmaceutical (biopolymers), automotive (fuel
cells), personal use (wireless communication), banking (data security), and
other nonmilitary users” (Department of Defense, 2007: 47).

In discussing the shift in topographical calculations use from

designing cities as fortresses to the production of programming and
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direction finding for unmanned weapons system such as intercontinental
ballistic missiles, Shapiro argues that: “The speed with which and directions
from which destruction can be delivered have outmoded visible defenses...
defenses have been dematerialized” (Shapiro, 1997: 86). What all this means
in general is that speed of these technologies will change the structure of
human decision making.

Four decades ago, and well before the age of internet, the theorist
Paul Virilio called attention to “dromology” as the government of differential
motility, harnessing, mobilizing, incarcerating, and accelerating things and
people. It is the age of “inevitable technological vitalism” through which
multiple projectiles artificially induce one another in pursuit of the competitive
advantage of speed. Sometimes considered the architect of the
“brutalist” critic of the art of technology, Virilio believes that speed is at the
center of political formation and technocultural transformation of the world
(Virillio, 2016). Though much has changed in the first two decades of the
twenty-first century, I think that modern communication technology has
enhanced, not reduced Virilio’'s thought on the crucial role speed has been
playing in human lives.

As a peace researcher, I wonder to what degree has speed impacted
upon the kind of research others and I have been doing, and the kinds of
world we are hoping to help create through teaching? Nowhere would this
problem be most pronounced than in the area of what peace researchers
call “peace journalism”.

In 2015 Barbara Lee, the California Congresswoman who voted
against entering Irag war in 2003, introduced a bill in Congress to establish
the Department of Peacebuilding with an aim to establish a departmental
level office in the executive branch, headed by a Secretary of Peacebuilding
with the following missions: the cultivation of peace and peacebuilding as a

strategic national policy objective and development of policies that promote
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national and international conflict prevention, nonviolent intervention, mediation,
peaceful conflict resolution, and structured conflict mediation. Media-related
responsibilities are also proposed in this bill. In addition to affirming the
respect for the First Amendment to the Constitution of the US, it proposes
that the Secretary of the Department would: seek assistance in the design
and implementation of nonviolent policies from media professionals; study the
role of the media in the escalation and de-escalation of conflict at domestic
and international levels, including the role of fear-inducing and hate-inducing
speech and actions, and making the findings of such study public; and make
recommendations to professional media organizations in order to provide
opportunities to increase media awareness of peace-building initiatives
(https://www.govtrack.us/congress/bills). Though this is not a bill on peace
journalism, it does indicate that the proposed Department of Peacebuilding
plans to move in that direction under the rubric of media responsibilities.
But peace journalism means much more than that. In theory, peace
journalism works on three basic principles: equitable cooperating-a multilogues
of newsreporting that privileges symmetric power of all participants in news
production including readers/audience; empathy for harmony-seeing the world
with the eyes of the others; trauma reconciliation-underscoring the present of
the past for reconciliatory purposes; and conflict transformation-unleashing the
solution potentials of the future(s) of the present.7 Relevant to the present
discussion, while war-violence journalism is propaganda oriented, namely
exposing “their ‘untruth’” and help cover up “our ‘lies’”, peace journalism is

“truth oriented” by exposing untruths and all cover-ups on all sides.’

" This is based on Johan Galtung's theory with a slight modification (see Galtung, 2013: 164).

® Other peace journalism's orientations include: peace/conflict (as opposed to war/violence),
people (as opposed to elite), and solutions (as opposed to ‘our’ victory) (see also Galtung,
2013: 165).
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But as I have discussed above, the present communication project
has to deal with not only the problematic of “truth” itself, but also the
complicated consequences of speed on “truth-telling”. Orientation towards
“truth” in peace journalism primarily means exploring conflict formation, and
not merely conflict arena frequently found in war/violence journalism. But
conflict formation means working towards open space, open time exploring
cases and outcomes anywhere in history/culture; humanization of all sides;
revealing invisible effects of violence such as trauma and glory as well
as damages to structure/culture, among other things. Their complicated
difficulties are apparent precisely because it takes time to perform these
delicate tasks well, and some of these cannot be done quickly even with
the help of existing technology. In fact, I wonder how a peace journalist
who tries to “humanize all sides” in a conflict could undertake his/her task
quickly? Will speed help or hinder journalists work on empathizing with

others while trying to humanize all sides?

The Dangerous Beauty of Speed

To oppose the dominance of speed, some have earlier suggested that
“individuals and groups must also be able to mobilize, organize and express
themselves so as to create new space of political consciousness, and they
must do so by way of collective technology of observation and modes of
representation that are capable of matching the media’s speech of articula-
tion and thus its ability to electronically link and create new interest groups
while escaping prohibitive economic costs and technological complexity”. But

I doubt if such mobilization, organization, and expression would® be effective

° See for example, David Thomas, “Polytechnical Observation: An Artistic and Popular Response
to Political Events in the ‘Age of Smart Bomb’,” Public No.6 (1992): 9, cited in Shapiro (1997:
233).
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in countering speed especially its impacts on communication as truth-telling
unless the “truth” of the dark abyss of speed is clearly seen.

When I was a student studying at Thammasat University, Richard
Bach’s Jonathan Livingston Seagull (1972) was a bible for young searchers
for “truth” in the 1970s. The slim book is a story of a seagull who does
not want to lead a mundane life of the flock, but to fly high to embrace
the sky. In the novel, Jonathan Livingston practiced to gain magical flight
speed. The book became almost a religious novel, a Zen treatise in urging
pilgrims to transcend bodily limitation with speed with a hero who could
bring the dead back to life not unlike Jesus. In retrospect, through speed
and understanding its physical limit, Jonathan Livingston could attain magical
enlightenment.

But there is a line in Bach’'s book that seems to carve itself deep
into my memory. One day while practicing his flying, Jonathan Livingston
realized that if he folded his wings in a certain way, his flying speed would
increase but he would be blown into a million tiny shreds of seagull. He
said to himself: “But the speed was power, and the speed was joy, and
the speed was pure beauty” (Bach, 1972: 9)."°

This last sentence, though enchanting, reminds me of another
ominous writing on speed at the beginning of the twentieth century. On
February 20, 1909 an Italian theorist wrote that: “the beauty of the world has
been enriched by a new form of beauty: the beauty of speed.” His name is
F.T. Marinetti (1876-1944), the Italian theorist of futurism and fascism who
co-authored “The Fascist Manifesto”, the original manifesto of Italian fascism
in 1909.

“The version of book I used is in pdf form from the web and the number of pages shown

indicates two pages at once. So the whole book is only 28 pages.
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During World War I, in May 1916, Marinetti wrote “The New
Religion-Morality of Speed” imploring people and especially Italians to worship
a new deity-Speed because speed is the synthesis of all forms of courage
in action which are aggressive and prudent while slowness is all forms of
stagnant prudence and hence passive and pacifist (Marinetti, 2009: 224-
225). Moreover, he writes: “Speed detaches corpuscular man from corpus-
cular woman. Speed destroys love, vice of the sedentary heart, saddening
coagulation, arteriosclerosis of humanity’s blood. Speed hastens, precipitates
the railroad-automobile-airplane blood circulation of the world. Only speed wiill
be able to murder the nostalgic, sentimental, pacifist, and neutralist moonlight”
(Marinetti, 2007: 229). Therefore in this “new religion of speed” one should
still pray, “If to pray means to communicate with divinity, then run with all
speed to pray. Holiness of wheels and rails. We should kneel on the rails
to pray to divine speed. We should kneel in adoration before the whirling
speed of a gyroscope compass: 20,000 revolutions per minute, the highest
mechanical velocity reached by man” (Marinetti , 2007: 225). In this new
religion of speed, he also proposed that “We have to persecute, whip, and
torture all who sin against speed” (Marinetti, 2007: 225)

I believe it is the task of a teacher as a “truth-teller” to critically
address one of the greatest challenges facing communication as truth-telling
in the twenty-first century which results from the combined effects of the
despotic character of “factual truth” and the “fascist tendency” inherent in
speed. Perhaps, one way to move beyond such abyss is to heed a sage’s
words telling another “truth” to his beloved student.

In Jonathan Livingston Seagull, Jonathan eventually met Chiang,
the elder who taught him the secret of flying. Chiang showed Jonathan that
“Perfect speed,...,is being there” (Bach, 1972: 16-17). Before he left for
another world, Chiang imparted his wisdom with these words: “We can start

working with time if you wish,.. till you can fly the past and the future. And
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then you will be ready to begin the most difficult, the most powerful, the
most fun of all. You will be ready to begin to fly up and know the meaning
of kindness and of love” (Bach, 1972: 18).
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UNAMHNLAR
Asian Creative Counter-Flows:
To Market...To Market from the Periphery to
the Centre'

Azizah Hamzah’

Introduction

This paper is an attempt and hope to provide a realisation that Asia
has finally managed to join the ranks of global media players and take on
the mantle of being recognised as one of the cultural/media capitals of the
world. This paper is also a coming out of Asian creativity and puts Asia at
the epicentre, not at the global peripherals and thus marking a sure track
towards sharing a piece of the lucrative global media marketplace. This spatial
metaphor also reminds us all that Asia was once peripheral economy in the
global content industry receiving a one-way flow of creative products from
global media leaders such as US-Western Europe and non-Western cultural
capitals in Latin-America as well as cultural content for the diaspora market.
This one way flow has for decades fuelled the economy of the leading media
exporters, injecting about USD 2,250 billion into their economies, creating
29.5 million jobs (UNESCO vyearly report, 2015).

' This article is adapted from the keynote speech presented in the Communication and Changing
Society International Conference in corporation with the Faculty of Journalism and Mass
Communication, Thammasat University and the Faculty of Arts and Social Sciences, University
of Malaya. The Conference was held at the Faculty of Journalism and Mass Communication,
Thammasat University, Bangkok, Thailand on 21 July 2017.

2 Professor in the Department of Media Studies, Faculty of Arts and Social Sciences, University

of Malaya, Malaysia.
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Having established that, what then created the imbalance, the stance
of the late starter which could have launched the creative industries in the
Asian highly cultural everyday lives much sooner. Everybody love to point to
the wicked West but perhaps it is easier looking into our historical baggage
to provide a contributing factor to the late start-up and entry in the global
media marketplace while other spatial leaders maintained their economic lead
in the global entertainment and media industries (E&M) industries.

Having said that, one needs to pause and reflect at what could
possibly made non-starters or late bloomers of this open air cultural life of

Asia.

Theoretical Perspectives on Culture and Profit

Scholars often speak of the four eras of global colonisation (McPhall,
2010; Iwabuchi, 2008; Boyd-Barret, 2000; Tehranian, 1999; Golding and
Harris, 1997) of western powers in the world including Asia. The first trend
in empire building began with the militarism of the Greco-Roman empire in
BC-1000 AD, followed by the Christian colonialism in 1000-1600 in their
effort to expand territory from Europe to North Africa to the Middle East. By
1095, after a series of Crusades lasting for about 200 years, the Christian
empire acquired lands in Middle East and western civilization became the
dominant hegemonic power.

The next stage of expansion was led by the merchant class
beginning from 1600-1950, lasting to the 20" century. Economically, this was
the most profitable era, untold profits in the form of exploitation of cheap
labour and raw resource. Appropriation of bounty by European traders was
quickly reciprocated by exporting to the peripheral lands of Africa, Asia and
the Carribbean. The era of the merchantile colonisation was succeeded by
the final perfecting touch of the electronic colonisation (EC) phase from
1950 to the current global configuration of technology (Appadurai, 1990)

and convergence of the media.
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After WWI and WWII industrial nations returned as victors
and began to control not only former colonies but also the international
organisations as well as the old trade route. By 1950s the economic and
business climate began to take form and heralded the formation of the
corporate transnationals to further strengthen their hold on the international
marketplace. With the electronic colonialism (EC) phase the process of
controlling resources began to gain momentum and emerge as the conquest
of minds and influence. The objectives of EC are plain and simple a
grand design to control the mind, the imagination of former peripheral
colonies. Collectively, the transnationals created media users in the old
empires. Transnationals too are empowered to push aside, transform cultural
values, lifestyles and family rituals. McPhail (2010) argues that the Electronic
Colonialism theory (ECT) explain the dominance of multimedia conglomerates
in the global E&M marketplace.

The World System Theory (WST) by Immanuel Wallerstein which
is in a way part of the dependency theory, posits that the global economic
activity is centred among a few core nation states to the other zones in
the semi-periphery and peripheral countries in the world. The three world-
system zones in the WST consist of about 35 core nations, another 35 of
semi-peripheral nations and about 100 peripheral nations. In this landscape, the
core nations, in particular United States and Western Europe gained a head
start and launched their agenda to dominate, influence, and disseminate their
vast range of cultural products to the subordinate countries away from the
centre. Peripheral and semi-peripheral nations buy and view movies, DVDs,
iPods, video, books, and television programming, injecting non-stop western
media content, and in the process eroding cultural and social meanings in
the away from centre zone (Giddens, 1984). A listing of the global media
leaders is a clear picture of US and Western Europe grip on the imagina-
tion of Asians, especially the super 10 of Time Warner, Disney, News Corp,
Viacom, GE-NBC Universal, Bertelsmann, etc. (McPhail, 2010).
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Emergence of Asian Media Players: The Rise of Creative Asian

Capitals

As we have noted, an important development in the later part of the
twentieth century, especially during the last two decades is the movement
of media globalisation in Asian countries (Birch et al., 2000; McPhail, 2010).
Previously, globalisation is seen as attempts to maintain the set patterns
inherited from the tracks of the ECT, i.e., Western economic and cultural
imperialism. However, Asia began its foray into the global marketplace after
instilling plans for national development, especially in the cultural sector.
Globalisation in various aspects began to be reinterpreted and resisted, as
maybe seen in the works by Asian intellectuals arguing for the idea of The
Asian Renaissance (1996). Birch et al. (2000) pointed to a turning point of
modern Asia evolving into postmodern Asia and into the globalisation phase
where governments began planning for cultural policies to combat media
imperialism tendencies of Western media flows (Schiller, 1976; Tehranian,
1990; Mattelart, 1999; Redner, 2004).

Soon ideas for creating peripheral counter- flow to resist media
imperialism and launch efforts to be global players began to be seen in Asian
countries like China, Japan, India and the megaspectacle (Kellner, 2010) of
the “Korean Wave” which has overtaken the open skies all over Southeast
Asia and across the globe. The counter-flow from peripheral regions shall
enable small nations to participate and become creative media producers
themselves.

Governments in Asia took on the important role of developing the
cultural sector and draw-up plans for cultural policies to ensure the continuous
enhancement of cultural resilience and dynamics. For instance, Malaysia
takes pride in being very systematic with the cultural development policies
since Independence in 1957. The Malaysian cultural sector and the cultural
policing bodies have been mindful of the special consideration for Malaysia’s

heterogeneity of media content.
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At the international level, the United Nations since 2008 has
recognised that the XXI" century shall bring forth the interface between
creativity, culture and economy and that creativity is everywhere in all countries
and societies, whether in the deprived areas or in the bustling technologically
developed world. This notion and realisation should lend cheer to all lesser
developed nations and they should embrace this recognition and try to focus
on developing local talent and promote local creativity which has rendered
economic growth in many places in the global economy and marketplace
(United Nations, 2008).

Many researchers in the media and economic studies advocate that
the creative industry is one of the important economic sectors that contribute
to Gross Domestic Product (GDP) in many developed countries. We have
all noted that the creative and cultural products of the United States of
America (USA) under the flag of “Hollywood” is among the biggest economic
contribution to the country. Creative commodities such as films, television
programmes, news report, fashion, software licences, and video games have
nowadays take a role as necessities and figure as everyday accompaniment
in people’s everyday life. Creative trends and popular culture that may be
easily accepted by people of different economic and cultural backgrounds
are always changing. Since the renaissance era until post-modern days,
the world has gone through omnipresent choices of cultural products from
classical European films and music to modern and popular American movies
and television dramas, and from exotic Bollywood movies to super-imaginational
world of Japanese anime.

We witnessed in recent decades, Hallyu or the wave of Korean
popular culture becoming the latest phenomenon, a megaspectacle of
cultural consumption across the globe. Global young citizens especially in
Asian countries are into everything Korea including their consumption of

dramas, pop music, fashion trends and cuisine. The success of South Korea
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in internationalising its creative industry has taken the attention of foreign
media and communication scholars as well as creative content producers. It
is well-documented and understood that many countries especially South East
Asian nations--where Korean dramas gain the highest popularity—slowly but
eventually adopt the style of Korean cultural production. In fact, numerous
Korean dramas are re-produced into local versions to fit the taste of
localised audiences in countries such as Thailand, Vietnam, Laos, Myanmar,
and Malaysia as well Indonesia and the Philippines. It shows the omnipotence
of creative industry in international economy and how anything Korean has
been so influential and well-received in the societies and culture in the region.

Focusing on the importance of creative economy in the global era,
this paper presents the recent development of the creative industry in some
Asian cultural industry spots, especially South Korea and Malaysia. It starts
with the facts and figures of global creative economy, followed by specific
discussion on different experiences and stories in developing creative
industries between Malaysia and Korea. Towards the end, this paper discusses
the various business models that have been applied which may serve as

the guidelines in managing media and cultural industries around the world.

The Global Creative Economy

“Creativity is a key driver of economic success” — Richard Florida.

The concept of the term “creative economy” was introduced by
John Howkins and Richard Florida in the early 2000s although the term was
first used in the United Kingdom (UK) in 1994. It refers to “segment of
the economy that is involved in directly/indirectly in creation, manufacturing,
production, broadcast and distribution of copyright/protected materials”
(Shuaib and Enoch, 2012: 4). According to Richard Florida (2002), the
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creative economy shifts the system of business from corporate-centred
style to a more people-driven one. It is the twenty-first-century type of
economy which focuses on selling and distributing creative ideas in the global
market through creative industries, including media and entertainment
business (Howkins, 2001). The concept of creative industries, as Terry Flew
(2005) puts it, is the platform of creative and knowledge-based business in
which innovation, research and development (R&D), investment in information
and technologies (ICTs), and education and training are the important
sectors of the economy. In fact, the creative economy acknowledges the
significance of knowledge rather than traditional goods such as natural
resources, physical capital and low-skill labour, emphasising the importance
of “R&D, higher education, and knowledge-intensive industries such as the
media and entertainment” (Peters, 2009: 4).

The creative economy is a massive business and production system
that employed almost 30 million people worldwide and generated USD 2.25
trillion in revenue (3 percent of the world’'s GDP) in 2013 (UNESCO and
Ermnst & Young/EY report, 2015). Media and entertainment as the popular
commodities dominate the industry. Apparently, the cultural and creative
sectors such as television, visual arts, newspapers and magazines and also
advertising are the biggest contribution of the economic system. Television
is the largest sector with USD 477 billion in revenue, followed by visual arts
and newspapers and magazines. Together, these three sectors account for
over USD 1.2 trillion in global revenue, and roughly half (around 54 percent)
of the total for the creative economy worldwide. Below is the figure of
the contributions of cultural and creative sectors to the global economy by

sectors for the year 2013.
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Figure 1 Cultural and creative industry (CCI) revenue by sectors

CCI sectors ' Revenu'es' Employme-nt
(in USD billion) (number of jobs)

Television 477 3,527,000
Visual arts 391 6,732,000
Newspapers and magazines 354 2,865,000
Advertising 285 1,953,000
Architecture 222 1,668,000
Books 143 3,670,000
Performing arts 127 3,538,000
Gaming 99 605,000
Movies 7 2,484,000
Music 65 3,979,000
Radio 46 502,000
Total (before removing double counting) 2,285 31,524,000
Total (minus double-counting) 2,253 29,507,000

Source: Cultural times: the first global map of cultural and creative industries,

EY, 2015, retrieved from citylab.com

From the total revenue as shown in the figure 1 above, Asia Pacific
emerges as the largest contribution to the economy by generating USD 743
billion or almost 33 percent the global total, and 12.7 million jobs (43 percent
of the global total). It is followed by Europe that collects some USD 709
billion (32 percent) and 7.7 milion jobs (26 percent). Surprisingly, North
America that leads the industries with its popularity of Hollywood products
comes only third with USD 620 billion (27 percent) and 4.7 million jobs (16

percent). Even so, the latter region is still the biggest consumer of digital
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content and also the largest contributor to global film and TV revenue. On
the other hand, Europe dominates the advertising revenue while Asia Pacific
generates its revenue mostly from gaming and architecture. In other parts of
the globe, television still tops the revenue of CCI especially in Latin America
and the Caribbean, and Africa and the Middle East. The map below shows
the contributions of cultural and creative sectors to the global economy by

regions.

Figure 2 Cultural and creative industry (CCI) revenue by region

North America Europe APAC

US$620b | 4.7m USS70%9b | 7.7m USS743b | 12.7m
Jobs Jobs Jobs

revenue revenue revenue

3.3% of regional GDP 3% of reglonal GDP 3% of regional GDP
_—

Latin America and
the Caribbean Africa and the Middle East

USS124b | 1.9m USS58b | 2.4m
Jobs revenue Jobs

revenue
2.2% of regional GOP 1.1% of regional GOP

Source: Cultural times: the first global map of cultural and creative industries,

EY, 2015, retrieved from citylab.com
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Apart from the sectors as listed in the Figure 1, the creative and
cultural industries also include a number of informal sectors that the goods
and services are not included as part of the official GDP. The cultural
production of performing arts and the people behind it is often overlooked.
However, its contribution is quite big. In the EY 2015 report, the informal
creative sector contributed considerably big figures with USD 33 billion in
revenue and about 1.2 million jobs in 2013. It shows that the global creative
economy consists of diverse sectors, formal and informal, whether behind the
screen of television, movies, music, book publishing, advertising, newspapers
and gaming industries. Most importantly, each leading creative country in the

world has its own special popular sectors and market.

Figure 3 The diversity of global creative economy in 17 countries

Japan
Architecture/newspapers
and magazines

Russia Page 40

Performing arts

USA
Performing arts/TV

g/ arts

Canada

Music/gaming .
Page 58 g ;

Page 42

¥
‘g‘\; + South Korea
o Music/TV

Page 80 magazines/movie

Eqypt Middle East
Visual arts/movie Visual arts/TV

Source: Cultural times: the first global map of cultural and creative industries,

EY, 2015, retrieved from citylab.com
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The map above shows the leading creative and cultural industries
for 17 different countries. USA is popular for production of performing arts
and television while Canada concentrates on production of music and video
games. Mexico and Brazil are apparently more into marketing its television
programmes--especially telenovelas--to the vast Spanish language communities
around the globe as well as books and music respectively. In the European
region, gaming and visual arts are popular in the UK, as books and advertising
top in France, music in Turkey, and performing arts in Russia. Asia Pacific
countries are more diverse as China is popular with its performing arts and
movies, Japan with architectures and newspapers and magazines, South Korea
with music and television, India with newspaper and magazines and movies,
and Australia with performing arts and advertising. The sectors that lead
the cultural and creative industries in Africa and Middle East region include
music and movies (Nigeria), visual arts and radio (South Africa), visual arts
and movies (Egypt), and visual arts and television (Middle East).

It is important to note that creative and cultural industries cannot
grow rapidly without the supports of talent and the environment that become
platforms for the development and growth of the industries. The ambient
elements of a city including the people, the places, the political and social
systems can bolster up the excitement and the competition inside and outside
of the industries. Cities provide a concentration of people constantly looking
for entertainment in many forms, and with diverse appetites and selections
that allow cultural diversity to flourish. Cities like New York, London, Paris
and Tokyo become the centres of creative talent and reference of creative
production for many countries. These three metropolitans are the tops among
the top ten in the ranking of global cities producing leading global talent as

shown in Figure 4 below.
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Figure 4 Top 10 of global talent in global cities

Rank City
it New York

2. London

3" Paris

4. San Francisco
5. Singapore

6. Sydney

7. Los Angeles
8. Berlin

9. Tokyo

10. Barcelona

Source: Cultural times: the first global map of cultural and creative industries,

EY, 2015, retrieved from citylab.com

Talent is important because it serves as one of the indicators for
Global Creative Index (GCI). The Global Creative Index is produced by Martin
Prosperity Institute which presents a comprehensive measure of creative
competitiveness based on six indicators organized across the three “T” key
factors: technology, talent, and tolerance. In the CGI 2015 report, Australia
takes the top spot, followed by the United States. New Zealand comes in
third, Canada fourth, and Denmark and Finland are both ranked at fifth place.
The rest of the top 10 includes Sweden in seventh place, Iceland in eighth,

Singapore in ninth, and the Netherlands in tenth. Figure 5 below shows the

global creative index for the year 2015.
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Figure 5 The map of global creative index

Global Creativity Index v /¥
: || B
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Source: Global Creative Index 2015 report, Martin Prosperity Institute

From the discussion above, creative industries appear to be crucial
contributors to the economy. The big figures in the revenue show the
omnipotence of the industries as one of the key economic sectors in many
developed countries. As argued above, creative and knowledge-based economy
becomes one soft power that developed countries use to influence and profit
from other countries. It is a power without force that captures the attention

and willingness of many developing countries, including Malaysia.
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Malaysian Creative Industry: Towards a Positive Direction

Malaysia is a multi-cultural and multi-lingual country that comprises
of the Malays, Chinese, Indians and the indigenous population of East
Malaysia in the states of Sabah and Sarawak. The main language spoken are
Bahasa Melayu—the national language—Mandarin, Tamil, English and other
Chinese and native dialects such as Hokkien, Cantonese, Bidayuh, and many
more. Mirroring the multicultural society, the media and cultural industries are
divided into three ethnic-based productions, acknowledging the main three
ethnic groups: Malay, Chinese, and Indian.

For instance, Malaysian television system portrays the country’s
multicultural society in the form of ethnic-based programming. The television
programmes are produced to cater for each ethnic group’s cultural and language
preferences. The public broadcasting networks under the government-owned
Radio and Television Malaysia (RTM) corporation, TV1 and TV2, basically
targets more ethnically diverse viewers, but, in contrast, the private-owned
channels set their own ethnic audiences. TV3 and TV9 provide contents
that particularly cater to the culture and preferences of Malay society. Their
corporate-network partners, NTV7 and 8TV offer programming that cater for
urban Chinese audiences. No terrestrial channel particularly serves Indians,
but they can enjoy numerous programmes delivered in Tamil or Hindi on RTM
networks and sometimes on TV3, TV9 and NTV7. In addition, each ethnic
group can subscribe to satellite television ASTRO's ethnic-based broadcasting
packages.

Apart from television, the Malaysian film industry is also culturally
segmented according to the language preference of the multi-ethnic
audiences. Malay film productions target Malay-speaking Malaysians; Chinese
film industry produces films for Chinese-speaking audiences; and the local
producers of Tamil movies are in the industry for Tamil-speaking viewers. The

scenario is pretty much the same in the newspaper and magazines as well

42 | 2154151805 N



as the radio broadcasting sector. From the formative years till recent days,
the Malaysian cultural industries always maintain the ethnic divide and this
situation is not a good environment for building one national identity. The
industries have to follow the government policy that continues supporting
the racial segmentation divide as part of the agreement between the
different ethnic groups prior to the independence of the country from
British colonialism. Consequently, not only that the building of national culture
is yet to be achieved, the revenue of each production is quite low due to
the segmentation of the consumers. Malaysia’s ethnic diversity has therefore
rendered the Malaysian market to be segmented into two lingual markets
leading to the problem of cost effectiveness of the products. Producing films
in the two linguistic markets not only misrepresented the true nature of
the heterogeneity of Malaysian society but also prove to be not profitable.
In any case the Malaysian film market has historically been represented
by the Malay majority producers and actors from the production houses of
Shaw Brothers and the Cathay Organisation since pre-Independent days.
The local Chinese and Indian minority had always been loyal audiences of
the big productions from Hong Kong, Taiwan and China and Bollywood and
Mollywood of India. The non-Malay players began to produce Malaysian
Chinese and Tamil language or mixed language films only recently and found
a niche amongst the urban non-Malay populations. This situation is beginning
to rumble in the local film industry, as can be seen in the protest voiced out
by the local Malaysian Film Producers Association (PFM) when the decision
was made to include non-Malay language films in the competition for Best
Malaysian Movie award in the Malaysian Film Festival, a local equivalent of
the Academy Awards. The PFM had insisted that only films in the Malay
language, which is the national language of Malaysia qualify as Malaysian
films. By this ruling, the non-Malay language of Ola Bola, one of the highest

grossing film of 2016 may not be able to compete for Best Film or Best
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Director in the film festival. However, the controversy should be able to be
solved amicably in the usual Malaysian flair and the writer is hopeful for
the future of the industry and especially the players who had been involved
and had continued to struggle with the production of local films as well as
the supportive groups and associations promoting the local developments.

Despite the continuing segregation and segmentation based on
language, the film industry in recent decade witnesses significant increase
in revenue due to the rising trends of cross-cultural production and talent
collaboration. Films that address the concerns about the universal values
of multi-cultural Malaysia attract hundreds of thousands of audiences into
cinemas and generate millions of Ringgit Malaysia (RM)—in the numbers that
was never achieved in the previous decade. The Journey (2014-Cantonese)
and Ola Bola (2016-Malay)—both produced by ASTRO Shaw Sdn Bhd--are
among the top Malaysian feature films all the time with collections of RM
17.17 milion and RM 15.85 million respectively. Both films revolve around
the values of family and friendships that pass the boundaries of different
cultures and ethnic groups in Malaysia. Although Malay films still dominate
the list of the most watched films in the country (not surprising because
the Malays are the majority of the population), the diversity in the stories
and the production talents as well as the distribution strategies appear to
be the new factors that contribute to the increase of sales and revenue.
This shows that there must be a business model for media production that
need to be looked into and studied further for the sake of the betterment
of creative and cultural industries in Malaysia.

In the general view, the industries are still growing in a positive
direction according to the government programmes and initiatives. Since
the inception of Multimedia Super Corridor (MSC)--the initiative to develop
Malaysia into ICT-based nation--in 1996, the country has always held onto

the development and innovation in creative and knowledge-based economy.
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The attention is given to the production of skilled labour and intellectual
properties (IP) in ICT as well as entertainment business. Apparently, IP is
the currency in creative economy and it is highly valued in the global market
of creative industries. After ten years, the MSC mega-project had resulted
positively. The 2007's WIPO (World Intellectual Property Organization) report
for Malaysia recorded annual growth rate of 10.7 per cent, which contributed
5.8% of the GDP and 1.0% of national export and increased 7.5% of
national employment.

The Malaysian government continues supporting the development
of the country’s creative industry by playing some key roles. One of the
key government policies towards achieving that goal is to make Malaysia a
favoured destination for creative industry by providing incentives for content
development for film and television. The main objective is to encourage works,
increase skills to international standards. The government also utilises its
work unit namely Performance Management and Delivery Unit (PEMANDU)
to recognise creative content as one of entry point projects under the
Communications Content and Infrastructure National Key Economic Area.
The Economic Transformation Programme (ETP) has a “Nurturing Malaysia’s
Creative Content” industry as a key thrust. In 2014, it was reported that the
Malaysian film and TV industry contributed USD 1.7 billion (RM 5.8 billion)
to the local economy through small production screen communities, i.e. small
companies, and productions made for TV exports. The key findings in 2013
showed that the film and television sectors contributed RM 5.6 billion in
GDP to the local economy, provided 59,831 jobs, and contributed RM 713
million in tax to the local economy. These figures, however, are still relatively
small compared to other Asian countries, especially South Korea which has
propelled its creative industry beyond imagination all across the globe.

As Mahmubani observed (2008), the majority of the world’'s
population are situated in the Asian region, therefore the potential market of

the XXI century is yet to be fully tapped and captured.
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Globalised K-Culture: Megaspectacle of Korean Creative Industry

South Korean popular culture or known as K-culture is now among
the twenty-first century trends in global creative industries. The latest
updates on Korean popular music (K-Pop), dramas (K-dramas), movies
(K-movies), fashion trends, cuisine, and technologies (including smartphones and
automobiles) disseminate around the globe rapidly in recent decades due
to the rising interest of cultural consumption among teenagers and young
adults, regardless of their gender and cultural backgrounds. The spread of
K-culture, or mostly known as Hallyu (Korean wave) began in the late 1990s
when Korean dramas successfully captured television airtime across East,
South, and South East Asia. Today, K-culture products manage to penetrate
the market of creative industries in the rest of Asia, Europe, North America,
Latin America, Middle East, and even Africa. The question to ponder: what
makes K-culture well-received globally in line with the dominant giant cultural
exporters such as USA and UK? Before answering this question, let us have
a look at how far has K-culture reached the entire world.

Korean creative industries certainly make full use of online platforms
especially social networking sites to spread their products as wide as
possible. YouTube is among the online social media that hugely contributes
to expanding the popularity of K-culture. Entertainment agencies, television
channels, fan groups and K-culture sympathizers actively promote Korean
vocal groups, music bands, dramas, movies, trendy foodies and even tourist
destinations on the social site for consumption of K-Pop fans from all over
the world. A report says that views for K-Pop videos reached 2.3 billion on

YouTube in 235 countries in 2011 as shown in the figure below.
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Figure 6 Number of views of K-Pop videos on YouTube in 2011
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Source: Korea-marketing.com

The map above shows that Japan (423,683,759) is the highest in
viewing K-Pop videos on YouTube in 2011, followed by USA (240,748,112)
at second, and Vietnam (177,358,800) at third. Overall, Asia is the region
where YouTube users search and tune to K-Pop music videos with a total of
more than 1.6 billion views. North American and European users contribute
to K-Pop YouTube viewership with a total of 289 million and 173 million
respectively.

Answering the question before, K-Pop global reach is determined and
achieved due to some success factors. One of the models that explain how
K-culture especially the popular music is so well-received worldwide is the
four-pointed “diamond” success model. This model concerns four key points
(preparation, content, delivery, and consumers) that are inter-connected with

each other.
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Figure 7 K-Pop’s “diamond” success model
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South Korea has a systematic preparation of talent starting from
selective recruitment and prolonged trainings for the talents before their
debut. The song actresses and actors are usually sourced from a very young
age and trained in strict discipline to be singers and dancers at the same
time. The music and choreography are given top attention because these
two elements managed to make K-Pop highly saleble. After the preparation
of the talents and the content has been completed, the product of K-Pop--a
package of a catchy song in a sophisticated music video with the latest
choreography and good-looking singers--is made available online on social
networking sites, especially YouTube. This strategy is crucial for the music
industry in order to capture ICT-savvy consumers which in return will freely
and willingly promote the cultural product to their extended community.

As mentioned above, K-Pop start preparation is the most systematic
talent production in the world. It takes a long process and up to ten years
of training to produce a group of K-Pop stars that will hit the market in high

impact. Such process includes preliminary research, casting which focuses
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on finding talented aspirants, training that nurtures best candidates for years,
producing which taps global sources of creative work, and global promotion
that mostly collaborate with local partner networks. The process of K-Pop

start preparation can be seen in the Figure 8 below.

Figure 8 Four stages of starts preparation
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Source: Korea-marketing.com

In terms of the content, Korean popular music has signature
components that make the music widely received by its culturally diverse
fans. First, the songs use catchy melodies and unique style that are put into
the forms of dance and fashion. Second, the singers are well prepared in
terms of the talent and their visual styles. Third, the fans are all over the
world, in every region of cultural geographies, and active social networking
sites (SNS) users. Marketing on social media is a crucial strategy. Facebook
and Twitter are two platforms ensuring ROI in media business. Each of these
three components represents new products, new marketing, and new market
respectively which are utilised to generate five creative business strategies.
Through these strategies the K-pop music industry trigger the dissemination

of other high visibility cultural products (animation, games, software, movies,
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characters, distribution, tourists, and restaurants), middle (fashion, cosmet-
ics, IT, and home electronics), and low expected outcomes (cars, food and
beverages, and others). The correlation between the components of K-Pop,
the business strategies, and the expected incomes maybe explained in the

Figure 9 below.

Figure 9 K-Pop utilization strategy by component
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South Korea is maintaining the lead in the industry as is seen in
the call by the President, Park Geun-hye in her New Year annual address in
2014 when she announced a further action plan of her “economic innovation”.
The plan consisted of strategies to boost domestic demand by promoting
small and medium (SMEs) and services and fostering the creative economy.
The former President reiterated the importance of the creative economy as
an impetus towards developing and commercializing homegrown innovation.
In the World Economic Forum meeting of 2014, ex-President Park invited

the world leaders to join Korea’s creative economy push, offering Korean
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creative products to the open international trade and investment possibilities
and by doing that she would ensure that Korean domestic products remain
competitive and innovative in accordance with global standards. This strategy
brought several Korean stars into the international limelight. The formula of
sharp style of dancing, aided by a unique marketing strategy managed to

beat the major stars such as Bieber on the YouTube.

To Market...To Market: A Journey to International Media Hub

Korea’s success story in developing and marketing its creative
industries is a real example of applying business model for creating creative
economy. From the discussion above, the Korean creative industries certainly
apply some business strategies. The K-Pop strategies include launching
K-pop-based products through a “one source, multi-use” method and developing
tourism packages designed for K-pop fans. The other crucial strategies
are doing collaboration with K-pop idols in new product development and
marketing and using K-pop stars as models for advertising related products.
Most importantly, companies need to turn their attention to K-pop fans in
emerging market economies. These strategies appear to be a set of business
model that can be applied in the twenty-first-century economy.

In past decades, creative industries were operated and managed by
utilising the old model of media business that concentrated mainly on the
messages. This conventional old model has some characteristics including
the linear style, which only focuses on content, distribution and audience. It
also consists of publishers, producers and programming specialists who make
editorial decisions and have enormous power to decide what the people
should see and hear. The old model also depends on big media players in
decision-making regarding the direction of the industries. Therefore, public and
mainstream media are more dominant. Also, the programming and editorial
decisions are for broad appeal. Last but not least, media depend so much

on marketing and advertising.

NNIAN - INWIEW 2561 | 51



As media companies expand and perform better than other
manufacturing industries, more marketing sophisticated strategies are being
planned, especially for niche markets. Media marketers are competing to
produce strategies better suited for the rapidly expanding media industry. New
challenges lie in the converging environment and a much wider customer
base divided between traditional print, television, internet and radio, needing
novel marketing plans to handle a vast platform of diversity and global bases.
In other words, knowledge in digital marketing, online marketing experience
or search engine marketing and advertising would prove to be experiences
much sought after. This particular ability is expected to grow further since the
industry is regarded as resilient and rapid conglomeration and convergence
will ensure further growth in the future.

The new model that this article discusses touch upon the concerns
and the significance of multi-platform production in new media ecosystem.
This model acknowledges the importance of the Internet that has changed
the way people live and interact since the 1980s. It also contributes to the
rise of niche networks such as CNN, BBC, and Cartoon Networks, as well
as the rise of pay-TV such as HBO that offers movies and live sports to
passionate audiences. Most importantly, the new media ecosystem lessens
the power of gatekeepers over the media industry with the rise of
self-produced and self-promoted creative content on online channels, especially
Facebook and YouTube.

On a bigger scale and for better outcome, the business model for
creative industries must be expanded to reach wider international audience.
As proposed by Brad Haseman (2005), there are two business models for
cultural and creative industries respectively which take place at different levels.
The cultural industries model are characterised by some features such as
nation-state scale, analog, neoclassical economics applied to arts, rebranding

large established popular industry as “cultural”, and established sectors. On
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the other hand, the creative industries model concerns global and local audi-
ences, digital innovation, “new economy” economies, SME in flotilla-mothership
formation, and emergent sectors and inputs into wider service economy.
Therefore, the key players in creative industry must look seriously into and
take action on investing in digitalisation of creative products and the use
of the latest ICT and media technologies, as well as embracing the citizen/

netizen’s creative ideas of media products.

Conclusion: Is Local Better?

To conclude this presentation, I would like to reiterate that the global
market of creative industries has witnessed changing trends in popular culture
production and consumption. It started with a one-way domination of western
media products in the 1970s and 1980s, continued by the contra-flow of
cultural product exports from South and East Asia in the 1990s, and ultimately
taken up by Korean wave in the 2000s until recently. For all these decades,
the revenue from creative industries become one of the biggest contributions
to the producing countries, creating a new kind of economic system called
creative economy. The success of countries such as USA, UK, India, China,
Japan, and South Korea in developing and marketing their creative industries
worldwide influence scholars in media and regional economy studies to
identify a business model for guiding developing countries to improve their
cultural industries. Malaysia for one, has a divided media system based on
ethnicities and is challenged to find a practical business model that can be
used to unite the multi-ethnic citizens. Consequently, the outcomes from the
industry are still relatively low. However, the rising trends in film develop-
ment and revenue generation shows that the industry is growing towards a
positive direction. Thus, one wonders if local media products are preferred

by local consumers, seeking very familiar narratives in local comfort zones.
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South Korea on the other hand emerges as a new exporter of cultural
products with its unique brand known as K-culture that consists of K-Pop
music, K-dramas, K-movies, fashion, cuisine, and technologies and tourism.
The popularity of this newest phenomenon in global creative industries is
influenced by several key success factors. Korean creative industries embrace
all the strategies that connect the content, the production, and the consumers.
Most importantly, the use of social networking system on online platforms
has contributed significantly in promoting and marketing the products. This
kind of business model goes in line with a new media business model that
can be applied for improving creative industries in many developing countries.
Apparently, the role of gatekeepers and big corporations which is central
in the old model is no longer dominant in the current environment. The
new model of creative economy should be people-driven style of business
which embraces the ideas from creative minds of citizens. It is important
because people nowadays have access to the Internet and are capable of
self-producing creative products which can contribute to the development of

cultural and creative industries.
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Abstract

The research project A Sythesis of Research Utilisation with
Communication Tools (RUC) syntheises knowledge from 12 one-year
research materials conducted in various Thailand’s regions. These research
materials involve three main issues: a development of disadvantaged
social groups, a development of agriculture, and a resource management.
Drawing upon the selected research materials, the RUC project aims to
investigate research utilisation with communication tools, interrogating

(1) how to perform knowledge delivery to users appropriately, (2) how
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to generate opinion leaders for knowledge distribution, and (3) how to
communicate research findings to empower society as a whole.

The RUC project uses three theoretical concepts: (1) a concept
of communication for research utilisation, (2) a concept of participatory
action research (PAR) and a stakeholder analysis, and (3) an alternative
development communication paradigm. Adopting a grounded theory
approach, this project draws on documentary data of 12 research
materials, a group meeting, a field study, a depth interview, etc. The
result of the knowledge synthesis concerns 4 dimensions: research
utilisation tools, innovations of research utilisation, communication
innovations, and new knowledge findings.

Finally, the RUC project reveals that in order to do research
utilisation in various spaces and communities, communication studies
scholars need to elaborate on the three theoretical concepts mentioned
above. As a pilot study of research utilisation, the RUC project will be
useful for those who are interested in knowledge distribution of previous
research materials as well as in a new alternative paradigm of development

communication.
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Abstract

Social movement is a collective effort of the public to demand
for changes in social aspects according to the direction desired by
the public. The advancement of digital media, particularly social media,
has significantly facilitated social movements. Concerning the fact that
digital media provides a two-way communication, receivers can change
their status to senders of the message, which consequently leads to
the distribution of the power of communication. Likewise, digital media
has an influence on social conglomerate and cooperation in engaging in
a particular activity in virtual world. Accordingly, social movements in
political issues in the Digital Age are relatively more feasible than in the
Age of Mass Communication, as apparent in the case of the protests
against the Amnesty Bill in 2013 and the single gateway system. Such
case studies illustrate the public’s utilization of digital media in social
movements that eventually led to success, wherein the government
had promulgated to reject the constitution in both cases. Thus, digital
media can be regarded as a media that enables people to express their
thoughts or ideas, which is a mechanism of democracy. Nonetheless,
social and political movements in the Digital Age may not always be
successful. It is important to take into consideration the social values,
beliefs, ideologies of dominant parties in social institutions, and social

movements.
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Abstract

The aim of article is to present the knowledge of communication.
It is presented through the meanings of Chinese and English tea as
constructed in Thai society as well as power and the function of power
behind tea consumption, signification and taste for the two groups of
tea consumers.

The findings are the mythical level of the meanings of Chinese
and English tea in Thai society was constructed from the power structure
which varied in each period. As a result, the meanings changed
relatively to those who was in power and in which direction these
powerful people wanted to direct the meaning towards; for example, the
power of the Chinese empire and Thai elites, the power of the British
empire and Thai elites, the power of the state, and the power in the
hands of the middle class.

Tea consumption was therefore a space where power of the
Chinese and British cultural empires clashed in terms of semiology and
signification. Moreover, the meanings of Chinese and English teas were
used to communicate the difference of social classes. The meanings
also signify difference of consumers in terms of their class, especially
the elites in the past. But at the present day, the middle class use the

meanings to maintain their class status.
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Abstract

This article revisits debates, discussions, case studies about the
truth in photography. It aims to emphasize the importance of study and
reconsideration on the weakness of photographic communication in this
digital age. The concept of the photographic truth and communication
has long been academically discussed since the early day of photographic
study. The emergence of digital image technology had led practitioners
and theorists to raise back discussions on this concept. That was because
of fear and anxiety about “the loss of the real in photography” that
would diminish social belief in photographic representation of reality.
This has led many discussions to revisit and reappraise how we have
understood photography as “the real”, as well as the notion of its realism.
Now that we are in digital age, the age that we have been through
many critical discussions, that we have been understood the limitations
of photographic communication, that we seemingly know viewers are
“not innocent” enough to easily “being fooled” or “misled” by any kind
of manipulation, that digital photography and social media are now
seamless backbone of our everyday life, that everyone can be sender,

distributor, and receiver at once in an online world. “Is it still important
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to re-discussed and revisit this old concept?” To answer this, the study
shows same mistakes has been repeatedly done many times in every
technological age of photography. It is true that the quick digital access
to photographs, internet, and social media diminished image manipulation
control and the trust in photographs. However, that doesn’'t mean most
people in this tech-age understands the complex relationship of meaning
in photography, and are aware much of “the weakness” in communication
that comes with the power of photographs. The weakness is now not
only in the photographs themselves but also in “us” that create, share,
and view in the online world. The power and weakness of photographic
representation still demand a lot more understanding and awareness that

could hopefully raise the issue of moral and ethical concern.
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® Bronx Documentary Center (BDC) Huunataeidavzuaziuiimenisanmiliwarmnls @
Whnsnaiiieadanisuanidasu udelunanuninwong mweund wazdelnsl ﬁLﬁmﬁaeﬁuqmuh
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Newsday a1fUufl 16 woedn1eu A.A. 1994

Tonya, Nancy
| To Meet
= At Prattice =

7inn: https://www.cnet.com/pictures/pictures-that-lie-photos/9/
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m@msaﬂumwiﬁﬁmﬁua’%o YIITLAUBEIUNINENE2RINN AN LaANTIN
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3. uwa‘gﬂ

“I wasn’t sure that Photography existed, that it had a ‘genius’ of its own”

(Barthes, 2000: 3)
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Abstract

The fatherhood mindsets have been generally associated with
traditional roles of fathers as the primary financial provider. Nevertheless,
the new fathers’ roles in media have been portrayed in various definitions
and different modes of presentation. Especially, advertising has effectively
enacted to shape audiences’ perceptions and reflected the changing
role of fathers in society. It is questionable how Thai film commercials
represent the working roles and the family roles of fathers. The objective
of this study was to analyse the use of fatherhood stereotype presentation
including demographics background, character appearance, and roles
of fathers with children. A content analysis of 19 Thai internet films
indicated that advertising representation of father roles have destereotyped
as new male, detached from working role. Also, fathers were likely to
be shown as role shifting in which protecting, advising, and nurturing
their children. It was implied that Thai advertising lessened stereotypes

of fathers in order to overrule western patriarchy system.
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Abstract

The basic idea of the communication technology determinism
theory assumes that information technology and the media determine its
social structure and cultural values. That is, if the information and media
technology changes, the society will also change. As Thailand has been
moving towards the digital age, new forms of online social media are
more and more available and accessible to Thai people. This has forced
a transformative change in television industry and left one important
question whether the digital new media will replace or even put an end
to the current influential roles of old media, especially television, in the
near future.

The digital adaptation of television industry has first started in
the West and gradually emerged in Thailand with the following strategies:
(1) solving financial problems with an increase in investment capital
and the sales of shares (2) downsizing budget by an early retirement
program (3) changing organizational practices, e.g., dissolution and/
or convergence, professional executive employment, and (4) changing
the way to deliver content by using more integrated media to create
revenue and draw back television audiences.

For the current situation of digitized television industry in Thailand,

some broadcast channels are likely to be terminated. The first ones would
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be children channels and news channels as their overall contents do
not quite respond to the viewing habits and pattern of Thai audiences.

However, television media would not yet be completely replaced
by online media. The decreasing sectors scheduled linear television will
only be those scheduled linear television stations which get stuck with
traditionally distributing processes and methods. If any television media
knows and tries to distribute its contents with available social media
technologies and devices to successfully attract new audiences and

keep old ones, they will survive.
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wazlaul (line) 95.8% (MGR Online, 2560)
‘3519LLwaWWai‘ulummﬁvLmﬁdama@iamimﬁ'ﬂutlﬂaawqamw
vosrfon o (1) gnu (YouTube) Gulwdledl 24 alusliidoyain
gy Insuaud Wadedradunimslud w.ea. 2557 duidudszmadnnu
7l 62 Algyunesfuanzluviosiurssnuies (‘Google 1A YouTube
Uszindalnaliaulnemsgldsieady YouTube lauaa”, 2557) (2) lau
7 (ine TV) TdAlounannosudiladassdusuaiuil 17 suneu el
2557 fvuamiiuwaswesumdewduaniilnsimiuviinis waz (3)
wan Agldauludssmalnediuin 47 dauau Aadu 70% veslszans
wazilpaadliinugaudusudy 5 veslan (Nokkaew, 2560) watniln
Wusniswain law (facebook live) 1duinleunanwasumienaaanain
Insdwiisiofie \asesauanludousuanan we. 2558 Taundniein
YnALAINITaIENeAaARaNTINA19Y IfauninseBudnSusaliiud
wazilalidouildusinuansanufamuldnesunulduuuiuiiviule uay
Franansnusudiounasldlunanfidesnisdndis (MGR Online, 2558)
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A151990 1 WSsuiey 3 Falaunannasnuuiadinuaaulall

WWAAWaIHN NHAASI8NS gﬂtwun?i AANLALAW | NITA1LNDARA
& LNEILLNS L
gy . professionally 1. 918019 1. POUNUA 1. fpIanulvian
(YouTube) generated SOUNAY NaNNagY TUsunsy wag
content 2.71emsan | 2. d5zUy fgunsal
. user-generated mMsAuma ENBnER
content 2. goenenan
Aoannil
nsviminse
diideides
3. NAINEVDAER
EEIGEERSINEY
faliies 12
dlug
1auiiid . professionally | 1. 578n15 1. daeunug | gineveaaadu
(line TV) generated FOUNA N anniilnsvieni
content 2. §189N1560 (exclusive) Mfsa;jﬁ%mﬁm
 celeb-generated | 3. 1Mtz | 2. oglufedny
content poulal
T 909n14
Tslunemland
Werfn . professionally | 1. 518013 agludedsan | 1. deanan
(facebook) generated SOUNAY aaulayl M1lw NUNEe
content 2. 91801580 Auuladne aunsalau
. celeb-generated 2. UNDAEA
content "Lﬁnﬂﬂuﬁxﬁa
. user-generated Tnsimduas
content UYAAATITHA
3. { new feeds
T DI iy
P a
POILTNNNA
Aanu
4. UNDARA
wdiledu
wainanlula
FUTDUNRILG
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1 ¢ 3 = .
gyuuLUInaunudeanidu 2 ngu Ae (1) professionally generated
content \IUABUMUANNENAATIBNT 13U s18n15aNaniinsyimu
a a aal 1 1 = U a lﬂ' Qs 6
fENIAleNAILINAIR1IY karsIBMINNANERAnT18n1seUTnan ng
AILUTB (channel) VBIFIBILULYY (YouTube) iNalviEjanaIsnsnfinmx
SurnT1en1sTeunadle (2) user-generated content tuidlenyananaly
>4 1 1 = a’ =l 1 ] ad >4 I3
2UlnanNIUTDIUDINWLDI WIBNTENIN local content LU ARLEN1TANIDS
WA N1SPIBINIS NISLESHAMNAIIANNINN LTUAY
Tuifeunaian w.a. 2560 F8d (channel) 289 GMM Grammy
Official uaz Workpoint Official ULUNAANDINYNUTINWINDALAAAIN
(follower) AU 10 SuaAu duiluasszassemsusniuginmaedensiuean
= oAl o o . = o A v o
Reslenlesusneia Diamond Play Button w3as1aiannsgnuevliny
799 (channel) UUHNUNANUIULDALAAAINATY 10 a1UAL (matemate,
2560)
¢ i ° & .. . . s
lau#id (line TV) Anuuagadu (positioning point) TILWAANBIH
AULBIBYTEMINFD INTTIALAT Y asanusiinsnuaniilnsviadaana
LAZEHANT1ON1TBATLINABUNUANIRIVULWAAWDIH 13U azAT T34 Uay
318190197 MIgUUULIIEMIsEaunaIiagaanaInIAnIsaniiingviaml
aa o fa & A PP P a & '
AANA WAZARWNUANENARTIBNITLAzYARANHTRIAINAnTUln LAY
@2 (celeb-generate content) Laaana N ALLLNARNDINALHIINTY
838y WuNeIA n3IuN1sEAnnIs laduszmalne udsdsznm
ot & A =, P 6 al
Aowmuaiulauiiieendu 3 sluuufe (1) Aewmudnsana N manzly
ANV & o A a . Ad a a £ |
121177 loun 51801958 AUNI BN (content premium) NTBAVENTIINAS
Uszimna 918M15N3INRINUNRAABUNUANUEATIIABUNUA (co-production)
U GDH Wazs18n1s0nenenan (live content) NONENDARANANTITNATI®)
(2) PRUNUANTINTDANRINUETINAWTAUNIS (partner) Ap annillnsviend
§iN99) TUNRBNBINADT (re-run) LHUNLINULAZALABIANTZEZIANNRUA

waz (3) ABWIMUABUY 1w MIgu Tandale wazlaladinisngg

NNTIAN — LHBIEW 2561 | 229



6 6 o 1 dgl [~ 1 =
ALLe b LAl U sUssnnanilevineaniiy 7 nad AD
ﬁaumuﬁﬂaq'mamﬁﬁmumﬁﬁaLL@iS‘ué'}Lﬁums Toun azAs TR LINA9
wotltu devenan uazAaunuangulutawiu 2 nguninaulul w.e.
2560 A® ﬂaumum‘ﬁmmnQ‘iwé’mﬁumi (partner) NHAATIBNITATU
in uazpeunuaiaf Wusiani1sanda® vaenines wazgsinaniiunms
A& 2 oa A 1 < I3 . = a
(partner) Murnande igu 13ulad Jeban waz Wongnai 59uisfineans
Vogue (HOT UPDATE, 2560)
6V 1 o 6a & [~ 1 =
wanudinisiauensuwnudinlesanidy 2 @ Ae (1) N3
tanenan (live) Ineldiiaeslanuiamaiin law (facebook live) tanenan
WMANTNIBI18N19AN waz (2) AdUdAle lezgldaunagnidy
3 Sd?/ v 6V = 6V
éﬂwammaumumuuuumstﬁqﬂmaLLWumewsﬁyﬂ

LﬁwﬁﬁiauuuwamWaﬁfuLWGﬁﬁ:ﬂmmn 2 unas fe Glinunduyana

= %

555UA1 AT kaziiinlensanldnisiienenan (live) iiNowaABRLANEN
dldwmatnssaunsenedudiesulal dwuBnunatde Hnansionisuay
anilngvieinisenisuenanaa (live) @:mmuslunmlﬁmﬁ'umﬁaaﬂ
P o & A & a aa [ Ao a
ANNIANWFDNLINTNAL WIDINFAAFLUIALDT1UNITAILNAINNAANTUNS
ANDINIANNFDNDINTNALLASIFULAD T@maumum‘iwmsmnQmamvﬁa

= L% € % a dg'
aoilnsnaiduunldudulauniy
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AMWA 1 Msmeneaas (live) 519119 The Mask Singer Thailand wd1n1nunses
seuurNTooninozuanl sane M AIun 23 JAunau 2560

eeeec TRUE-H 4G .: 22:01 @ 79 22% 0 4

£ .ee

miman  Twad  3Ale guam  fisany

Workpoint Entertainment uws
mwan Tusousi
.@
Live #m!! The Mask Singer sauuzniioaviaa:
umil!l nsugaivassgnya lan #minndnen
N = P -

vs #wdnannideu laselaifluumnilauusnaas
T3 Julifiunivaul!

6150 The mask singer agn@unalad nauss nu
AIBuzAz LE9999997)... 01

-
Bl o 53k Wy

\
- \’
ik

4

OO s6¢
B

a o = o o A A o acd ¢ = ¢ ¢
un: TuiinurinaelnsAnidefonningnunnadsanoey [ImesMuLILY
198 WTe AUAILARANEL

376M15 The Mask Singer insonenenan (live) ULIWDNYD
Asaneost Bunesinuiud ludis 3 dUavigavinessngnia (season)
wsn feeafidirunuuEoalndiuuni 8 uauhlundazdoni wad
Lﬁmﬁbuf:marT‘ums‘iLmﬁzﬁwqaﬂﬁumichwammumweﬁﬂnﬁa facebook
live To9RigDE) 2EnFonves uReninesuazi B ydunsHAaion
nMsnaIaTiodedn nMasmemensauuainude facebook live Lung
afvUfFunusiugonliegidunauniui Trensuausssenginssuves
frunulnsfimeumnuaynuazreusuaeumusianlnd (HOT UPDATE,
2559)
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aa ¢ o A wa | o oA ¢ A
Folounannesuny 3 wiidamandAnuandeiu fs (1) lauid
> s a . @ ¢ A
ASIADWNUANHANUANLABANIT  (exclusive) @rxgasusNlalulaling
~ A A o P ¢ & 5, I
[N ILILALn wasuaulanauLwannasudu (2) Lwem_m law a1u1snsuny
o = ¢ = ¢ = o P - ) 1 s
Towvuissalnsuuaasaula saunein1suasifian (notifications) HNULNEA
NNSOLNBAFATILNITAY) uuuﬁﬂl,wenﬁ:nmmQﬁuﬁﬂmammuLWGﬁﬁnmaa

¥ A Gl = o Y va 3 1 a 1 . a dﬁl
EN@@W‘JB&Q’]‘HH ‘V]']I‘HNGI@@I’]EJVLWV]?]‘U’NNﬂ’]‘iﬂ']iﬁ/]@ﬁﬂ@ (live) tnaau

U
= a

wazfnausurslaiui uazdianunsayaneusenalMuAN LU Ba N
Hunsaeansuunaassegssunaurinilulnsfnviiiofenionouinnes
waz (3) gyuilpsuinudanaInuaiy AT DAUNIADUNUATIDEN TR
AAu (keyword) s ldidndemaumnualaazain (HOT UPDATE, 2560)

13381389 “YouTube Audience Insights Thailand 2017" 483 U35
Qﬁa (Usznelng) 319 wazuSem Midues 31357 Sulnesuuduuua
(Usznalng) 31a dnisedunenginssumssaiiomsianisinsiemivg
ayuresglinugnuludsanalng wui (1) gldnugnuinum 81% swyi
Az ADNSUTNIIENITIINT BN AR INTHAL AT AT usuaULN wiiazd]
TRINNTHTIN1STOURAILGNENU (2) Glinugnuinuam 88% sxyi
Hawanan1ssurus1enisieanenalulnsvimiazunfnaurusianis
HOUNGIIUNIILNY uaz (3) HlEuYy 85% aeinisiEnaasianis
Insvimitadusansustivaauuunaanesugnuniely 1 unasan
mseanarnialuanilnsviay (“Tips for content Ususagnglsluldian
WTUA", 2560)
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a o 6aa v o [ % a ¢
ﬂqﬂﬂ'ﬁﬁﬂii&lﬂ@I‘VITVIﬁuﬂ'ﬁ)‘ﬂaﬂ'ﬂﬂﬂ‘iﬂﬂ?ﬂuﬂﬂﬂﬂﬂ@ﬂﬂulﬂu

NN 2 USINANFUNFINAADNITUSUAIVDIRIANT AR IUNTUSUMABNTTUIUNNS

NANSIUNNT NN AL

MR AINAG

=ﬁau“a=u"| 1815 WIUBIIN

USINAFUNI usanadunisdaan

a A
WWILITI uasnIe

nudaa

fuq

n'nm'fu M5 UWAXATW

Aulsvaafiy

A 4

L4
518M3 INsHie

(Television Program)

dl = dl 1 laa o 1 v a a

Wawmaluladasusughavadeualigaairnssunisnaniugsia
FOlNINAUAULLIAAYDIANE uNALAIA (Denis McQuail) fBIRTALIU
TuanwuzeIAnsgsia MUNAILTIHANAUA1Y NHNSWRBULAtegnaBn
a1 NEWLAANITUSUWABUNTBUNITANTUUVBIBIANTEHAATONIRTY
WULBNNSLUINNIAY  (paradigm innovation) @edUsuLlAsueIALsznaY
| = P a s = . . .
g9 unsdeans Toun nsiwasuntaiesansae (media organization
changes) NMSWABULUAINITINBLNIYDIAD (media distribution changes)
nsaguuladileni@e (media content changes) N1SUABULUAY

anﬂiiuéﬁu (media audience changes) LAZNI5IUASLLLIAIA NI
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= = = . . T e oA o
UDBNITNUBIRAD (media professional change) I@ﬂHGLuuﬂﬂ’lﬁaiNﬁ’J’m
@ A = a v o o a a Ao
LRI TNYDINNINULALN15USUAINIA NI ALLlaE NTNAARWaILN 1Y
£ £3 =3 3 .:{' @ % [ d{l o’z:ll a ;
a9t uLdsnslusifnsNesulenudInuAneaulalnAnaw
a & o A ¢ A o ¢ o
N19AATUYDIFD VLN DUNAANDS UFOAIANDDULAUAINN1TWALN
Ao 2o a & a A o 6o o o P o
walulagmiguinaoumnmuaieanluaelnsvimidesusuim Faugnis
HﬁaamaﬁﬂmﬂﬂaﬁwLﬁmjummLL%&LstamuLm NINSHIFDLANLND
Anlugaelnd wsenslddelvdinesnsuazeensguvesiaifnegide

Insvied (Pijitra Suppasawatgul, 2560)

ﬁauw%mwnszmmﬁmianm%’uﬂnﬂﬁugnLLsnzjn'lsaJ%'uéf'a%'un'ls

LﬁgﬂuttﬂaﬂlﬂﬂIuIaEQﬂa%ﬁa
Tunsdnesmsasuudasesdemlanwudi Feludsnunsiuan
fliautmtuasiianisidsundasneusdiudug seslaniase
gnamnssuAsluanszainuianisusumetisseiiias lumsasusin
maoﬁ’mmms;mt.auzﬁamﬁwzjﬁ%ﬁaLﬂuﬁqﬁﬁﬁaﬁ’mmaﬂaﬁﬁmﬁu HINA
inlRansdelnsriminisulassadionazaninunningmu edsuan
ﬁunuﬂ'ﬂ%’aﬁwLLazmﬁJizﬂa‘umiLﬁaTﬁmﬁﬂié'}Lﬁumwiavl,ﬁvlﬁ LU Ng
U3HW ABC 15ut/anwiinguaes Disney 91171 150 AUGILAT A.f. 2013
(http://www.tvnewscheck.com/tag/layoffs)
mﬁﬁ%'uﬁ’mmgmmmauﬁaﬂaxmﬁéﬁnqwimwmuﬁ'm “NOALN
\Seu BBC ﬂ%’uﬁwﬁa%’uqm New Media azviouazlsaadolng’ aniules
Uszm171f wudeyain 8IAns BBC 1935 nsU5ufmanelsznisiiean
swszanm laun (1) mangeesnanAaniilnsyial BBC Three Pviaue
Lffamé'm%'umjmﬁmmzmaua%’ﬂuﬁaaﬁuﬂ w.e 2559 lastinilew
sremsvanunllesnanniaeuszuusewlailude BBC iPlayer (2) n5ia
News Magazine finsansiinaustnuazlanalos waznisansuiaianssu

= oo L. . -4 = AV 19 o
I"HL%EJZQNL@EJ?I?N Dlgltal Radio BAZEUBWITIENTITBUS ‘VleEJI?JLLﬂu‘Maﬂ
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aNaNY WA 2559 Uar (3) NTATENYUTINGDIYNN 2 T8d An BBC
News waz BBC World News l9iiiuga3913 24 Tluaiesgesfien uagn
UTEBIUANNIWLTNIUNANTINIATUUITANTTANIANIITOIUIINTANATY
1% BBC £9AIANLILNNTT0I11I99 2 AolUauLAu

AUSA FINUA 1UNIBIN1TIBINTIALAINA THTeRILNADING
\WasuuUasres BBC 31 pAviaiFeiasuuasiuiinld BBC dasdsuauin

¢ v @ A o P Ve 1w PRI o PR

asanslmanaswatueasusm lawinulanmuasuluaiunisduinanuens

walulad (Laundsg Uusziasy, 2559)

msaJ%'uﬁamaaaaﬁnséﬂmﬁﬁﬂwﬂiuqﬂé’mumm‘[u‘laﬁﬁ%ﬁaﬁw
m‘snﬁ'uvgu

799Uane) w.A. 25656 NaNT. L‘?Jmﬁizgaiumézymmznauﬁami
nsialuszuufanaiadasuas aaﬁmﬁaQﬁiznaumﬂmﬁﬁﬁaaﬁa
‘Uszm‘ﬂﬁqsﬁ@L%T'uéfuém,ﬁumwamswmmazaaﬂmmﬁasham'aLﬁaaﬁguwi
Aouumneu wa. 2557 waziuaintusnaudilasingd 2 veddl w.e
2560 Q‘Uﬁzﬂaum‘sﬁ’amﬂmﬁﬁﬁﬁ%ﬁaLﬁauﬁmmﬂimumammnum
lagnann

faanatsznaun1sselasineesnsialfanaludssnalngan
103ATDINTUNMUIFININITA NTzNTIWIATE wandlviiudi guszneu
miﬁamﬂmﬁﬁﬁﬁ%ﬁaLﬁauﬁouummmuadﬁmaLﬁaa Taalud) w.A. 2559
%ﬂizﬂaumﬂmﬁﬂﬁﬁ%ﬁaﬁﬁNaﬂizﬂaumilﬂuum NUI 2 ToINT AB

YN mqamwimﬁﬁﬁuaqu 19 (789 7 HD) 1A1ls 1,667 a1uum

[

1 % o aa a o a 6 (=3 6 6
WAL IENA158ARINTINENUNY BLAZLSEN BSANDEN LBWNDITNTLNUDN
afin (189 Workpoint) #fnls 106 duumn dewaldnguyuauiaivg
Tugsfaduindungefanisinsviaifanaannguszneunisiliainnsn

o

2 1 a Qs a ! g a
LLUﬂ‘JﬁJﬂ']ﬁz%’]ﬂﬁquvLﬂgﬂﬁlavL‘U (BAFANA auﬂﬁqawwum, 2560)
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Tugrananfiou 2 U (521319 w.a. 2559 TapaiAN w.a. 2560)

yielueymnadszneunisinsimifana 3 18 Mdeanadlinguyugsna
selvgidanneiulugsfafeusazums Toun (1) ﬂ@juaufsum‘ 1anv89ly
agtymimﬁﬁﬁﬁ%ﬁa 789 Amarin 34 HD vdeanasvisviuliunngs
Aaa o o ao | A v Aaa @ Ao o °
FIVAUANANUIUNI 47% (2) USHN IDNLDN WNTNE 900 (NU17138) 7
ToanadlinguasTmuinAdnansInieiutes GMM 25 ludndiu 50%
a o > (=3 6 o >3 a o =S a o a o« <

LAy (3) USHN 1any U LBULAasINGd 9179 USEnlulese USHn 31auLdu
WNINH AR (An17U) NTeANaInEutes 31 One HD HaA1ni
1,900 duumldusEn Ysziunnsnl 410a lunSanguusamnasloan
dhTeduA U 50% lasngunuindisnamuludelnsvimifara
AINANIFNTINYINULLNDFITNTDINITDVDIAULDI (own media) Tuns
o 6 A r—‘ll d' ca % = v v 8 Y A 1 [

MmMAsLImMUAvsaN Faasuusuaaum laIalid1aduslnanguthung

lasnsslefiuseansniw (In Insight, 2560)

ar %3 [ dl ar -3 aaa o o
msﬂsummmmﬂn‘ma‘[mwﬂu"l%m‘luqﬂmﬂuLﬂﬂTuTaﬂﬂQﬂamQE

ar [ -4
n1sUsulasIas190IANg
o P s A o caa o | a
n5U5ulATIas19IAnsAnlnsnALAInalulssmalng wuin X
° A | =2 a ¥ a aa ¢
nmsaniiunisluraissduuy @y mshefinguimsniidszaunisalan
MeuendIITINy MsgusINiieuneluesdns waznsUiuan
yaa1ng tdueu
299 3 ABUNISUSUBUIAANITANABIIBINBIANTNHAUIU
yaansdsranaaasnuay audunguaunnundsiseigrainuaisis
5 9u Ap (1) AUIUEBY (the silent generation) (2) AUFUIANLAANIN
(baby boomers) funguanunaguILdgAnaaIanIiY (3) AUUENS
(generation X) (4) AUIUINEY (generation Y) LDunguyAaInsNEIUImU
wnnge waziduiasaaylunisiinuguasiAnszestes 3 uay (5) au

qulud (millennium) laggu3nistes 3 WanuaAyiuAusuBNduazAY
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qungluguzyAaININTeToniaAUIINNo TIBIANTNIBIUIU LAz

U
Dugiuanuzetesansivaugulminianufaasassalissdiseni
= 1 @ o = (2 v v s aa a
WesaNnuduIARauaIAns N LmalulagNnasuulas
794 3 AiiunsdsulassasisesanslaslianudnAysanisusms
o = 1a A o o = PR ¢ = a4 a
TansdelndniisdasnuwmaluladasaumARNuueniiiandoLAy

o

ashﬁmquaﬂmﬁﬂﬁ TneBaNUSHITaNNUSEN Lamud dulns lmasia

€

10 (1) waznguduie sndufuinisguanusumaluladuazie
nil Suliazeupuiudesaulalnviun (M3naia, 2560)

aaun. \izenivadlueynalnsviaiaara 4e9 14 MCOT Family
WAL 989 30 MCOT HD Ailun1sU5ulASIa519LAaZNTTUIUNITINIIUYD
8RN AL UTIIATIVAIIDIT W.A. 2560 LiNDTISUN1sHaaNIINFeaaulat
dld 1 1 Aa v v o .:{' 2 .:4' o L3 dl' aa o
nieguanndmeiunesseguglinuludediaueeulaiuardofana
(919LA5gNA, 2560)

= o aa o a a, = 1

anmifilnsvimdlnendieasanfiunisidalassnisinBaneignau
ANMUA I WTNIUNFNATIATIIN AILATUN 11 AaIAN D9 un 11
woaaneu 2560 lagldldszydnuidhumneninaunadaslansom

ABUAIULAINIIUINYLA (MGR Online, 2560)

v o ¢ d' £ 6 ar ANaa v 2
nsUsudarasasansdalnsiaulnalugadinunalulagfananae

v ad o dg’ ] dl

NM5USUITNISUUFUDLUDRINIUNITHRDNSINED

DIANTFDINTNALAINANNITINILNUTNFUDLI DN NITANAALAL
29NNANIIININALLUaana N AEIuAD WY MEATN1TEILaLD 2 sULUY
= [ . 1 = 1 [ & 5
Ao nsthevenan (live) s1onisiiudelvs laun waldn law wazgyu

& 1 o P o € ° A aa A

laWl gruruniunseenamavesdelnsviad wazn1siiadtialesonisi
2ANDINALATAIRULAINN I UNRINIITD U

NsfuAUdaYaIIN 9aa19517A AN (Yayarils nanaiia uaz

a @

¢ a & 'S < & & 1 | I3
WIRRWRIL Uyzuun, 2559) uazivloadssaulaisieg wuin asAns
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= o ¢ 1 v o a 1 . dgl A a d?l
solnsviamuaslianudialunisoienenan (live) Lams19n1sNNAATU
nudEalvd @95 (1) 189 31 One HD L@BNDNENDARATIONIS INTNALIKIU
aomadnuazgyulugisnanlnsulng fe 18.20 u. 6 22.00 u. tuidu
STLIAT 3 TILH9 40 W (2) @aniilnsnay 989 7 HD LAananenanan
JULWFIIIALAT 518NV LAZAZATURIU? r;hul,wenﬂﬂuﬁﬂmaaamﬁ%
(3) 783 3 BBNAIMARATIHNI INTTIAUGTUIUALTDINTTIAUAIA KNuTes
119 Ch3Thailand wwaaWesNNas19TUY uazunannasuoaulaingin
ANUTZLNNYDILTEN AD LWﬁﬁﬂ:ﬂLquLW’Q Ch3fanclub a18NBAFASTIONNS
Ao A A o o a v A | o = | = &
NN UAEIAUTUY  LazinsdnunuWAEa e T HLaziTa AU EuH
ANENDAFATILNITUNNTIEILALTIIEY (4) VNI DFNN. LADNDEINDAAA
mqmﬁtﬁﬁLﬁmLa:iﬁﬁmuﬂmmmﬁuuﬁmﬁéﬁﬁmthumoLWfsnijﬂ Tan AU
o o faa o = o € A6 2= L 6V
Aunalnsvied@ana (5) aofilnsimidsanesviiid oWadnunuine
Workpoint Entertainment fNgnaaaaaniILs18n1531tsANNT0LE89209709
ViU S18NNT USAINIMAD 518015 The Mask Singer Mi1nInunsad was
AWINIY FIUTIYNITVIITT 21U BATANIGUTALNINNITONLNDARANIU
g nunwnwa Workpoint News (6) annillnessii idensionisinsvia
NDENDAFANIULWTLEN Tanwly 3 anwoly A9 519015977 1 ABILAY
o o o = PREry P o Amg oA o
A1 mansaidadguanisesngruldanuauls laslnessiilidedony
aoulatiingnunuing Thairath untiaenass (second screen) meven
aamgNsainseImaAyegssaiasnNIAsnimitaue (7) Wil
ﬁ%ﬁwmmmwmﬁhmnﬁwﬂhumuweﬁﬁ:ﬂLLWuwaa”n NationTV 22

=) % 6l aaa 1 >3 '3 1
(8) @ONTUINTNAUNNAT 36 d18MBAAATILNITINTNAUUTLLANTI8NITED
WMANITUAAYLATATAT HIUMINBINUWLNANEN PPTV Thailand uay

= L% 3 6 A = 1 1 =
(9) anilngiAmiesgyd 21 1ABN PBNBINIATIBNITINITIINANIALLLL
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NEW YORK TIMES BESTSELLER

RE c I' A IMIN G %awﬁ’ada: Reclaiming Conversation:
CONVER SATI ON The Power of Talk in a Digital Age

THE POWER OF TALK B;l:"l,wia: Sherry Turkle

IN ADIGITAL AGE
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