Fo1dav na:A>uWowald RdowadanuinddoovdAns yavida
3ngndgudanssudoaisdoay UKIINYIdgASUASUNSIIsay

Reputation and Satisfaction Influencing on Students Organizational Loyalty

in College of Social Communication Innovation at Srinakharinwirot University

Quadsstu UrYusL? la: ainyg naas?
Ubonwan Boonbumrung and Nak gulid

Corresponding author, E-mail: Ubonwanb@g.swu.ac.th

UunAnQgo
= Y & Ao ¢ A =

NuAnIIEATINITAgUsTasAie 1) Anmana
ANAVDINFMINNRBUIANTTUADANTRIAN NWINEAE
AsuAIUNTIlsamidentans uunauiadsdnyana
2) WeANEIAINNNINDlARINFAINEIREUIANTTN
ADANTAIAN HUIINVIALATUATUNTILTR NHUHAAD

o a0 (2 d' = dl a 2
AMUANAFADDIANT WAL 3) LNBANETDLALIUDIDIANS
NANARDANUANAYDINRAINENALUIRNTTHRDANTRIAN
UAINENALATUATUNTILTM U 315 AU HNANISANEN
Fewuhgnouuuuaeunuauluaiduwandgs Anw

I a % A o & oy a

agluanrmisinnssndealsdan TN 2 Je1g 20
= Adl = = o o a1
T F21F09 warAmnunawela aunsavnugmNANRAD
IANTVRINAFINNALUIANTTNFOATRIANNAIINENAE
a a A P I Ao o a aaa o
Fauasunsilsale adreiidsdaymeaianszey .05
LAY .01 MNAIAY TRLALY VBNINYIALUINNTINTOANS
FIAN WU INLNRLATUATUNTILTR LA MUFUMLAL
135N1999999ANT MUWIANTIH ANUFDIUNTNL e
nsfiiugua suansidunailos muandugih
LALALEALSLNIUNITUIBEANITALHUINY ANafaaN
ANAADDIANT VBINFAINSIAIUIANTIUFDFITFIAN
UANINEIREATUATU NTITH LALTDLALINAINANIN

Received : May 31, 2021
Revised : August 4, 2021
Accepted : August 20, 2021

=1 i3 1Y <, v o = a > s lﬂl
g lown suansdudin fe Inendeuinnssudeans
fapndhesAnsidanuiauasnsn waziamsuly
ASWABIINENABUIANTTNFRANTAIAN AU A lUT LA
Uszina gefltadAneaianszay .05 anuinela
Taun sduanfiansan fuyAaINg MuUnagns smuvinee
FUlASIAN MUsTUUNTUHTRNU wazduguuuns

A o = ~ A A 2 P |
U31390n13 Bepnuianelandsnaninigade dum
flousn Ao ase Wil wazyAanslviay
Tialumueng q meanuenlanazinenasuinngsu
A o a o a A f 1 o
ApE1sFIANNNITIANANTsNMTuUs e mifedIad 1ag
ANUNINB AT NARDANNANAADRIANTYRINAFINENAY
PIRNTTHADATHIANNVINGNA L ASUATUNTI LT DENY
ApdANIanAnIzaAY .01

o o

mangy: T01ds9, ANURwela, ANUANARBIANS

Abstract
The purpose of this research is to study
organizational loyalty of students in College of Social

Communication Innovation at Srinakharinwirot University
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categorized by personal factors, and to study their
reputation and satisfaction influencing the organizational
loyalty. The results of study on 315 students revealed
that the majority of the respondents are 20 years old,
female, sophomore students in the College of Social
Communication Innovation. In conclusion, reputation
and satisfaction are able to predict the organizational
loyalty of students in College of Social Communication
Innovation at Srinakharinwirot University, at the
significant level of .05 and .01, respectively. Reputation
influences the organizational loyalty of students
in College of Social Communication Innovation at
Srinakharinwirot University in the aspects of products
and services of the organization, innovation, workplace,
governance, citizenship, leadership, and business or
operational performance. The factor with highest
effect is leadership which implying that there exists a
competent leader in College of Social Communication
Innovation, who supports the development of the
College at national level at statistically significant level of
.05. Satisfaction influences the organizational loyalty of
students in College of Social Communication Innovation
at Srinakharinwirot University in the aspects of shared
value, staff, strategy, skills, structure, operation system,
and forms of management. The factor with highest
effect is shared value, implying that professors, staff,
and personnel of the university are willing to cooperate,
and existed activities in College of Social Communication
Innovation which contribute to the society at statistically

significant level of .01.
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