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Abstract

The objective of this research study are (1) to
study communication strategies of crisis management
of Nation TV and (2) to study communication strategies
of image restoration of Nation TV. Mixed method
including content analysis of Nation TV's content in
crisis communications and image restoration and in-
depth interviews with Nation TV senior management
about inform policy decision and strategies planning.

The researchers focused on the Nation TV
crisis, which occured between August and December
2020 and was prompted by social media users
sharing their opinions and participating in the spread
of anti-Nation TV using the hashtags #BanNationTV
and #BanSponsorNationTV. People have been urged
to boycott the products and services of companies
that advertise on Nation TV included requesting
that sponsors remove their advertisements from the
station's programming. As a result of crisis, Nation
TV's image as news operations was impacted and
affected to the internal structure of organization.

The findings from the study found that Nation
TV has the main strategy: reminding the organization's
position, showing a victimage and denying allegations.
After that Nation TV has changed communication
approach that focuses on correcting mistakes instead of
negative responding to crises. In terms of rebranding,
it was found correcting undesirable image by returning
to the principles of good journalism and focus on
new target audience. The recommendations from
this study present the context of crisis management
with intense media governance by civil society and

rebranding Nation TV in sustainable way.

Keywords: Communication Strategies, Crisis
Communication, Image Restoration, Rebranding, Mass
Media
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