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Abstract

A study of the Relationship between marketing
communication strategy and decision to use Robinhood
application of Gen Y in Bangkok. The purposes of this
study are 1) to study the marketing communication
strategy of Robinhood application 2) to study the
decision to use Robinhood application of Gen Y 3) to
study the relationship between marketing communication
strategy and decision to use Robinhood application
of Gen Y in Bangkok.

Sample were 138 who is Gen Y and aged
between 21-37 years, who is follower of Robinhood
Delivery Facebook Fan page and always use Robinhood
rider’s service. People using the Robinhood application
service. The study used questionnaires as a tool for
data collection. The data were analyzed by Pearson’s
Product Moment Correlation Coefficient. The results
revealed that 1) marketing communication strategy
of Robinhood application, the respondents focus on
personal selling because the riders provide an effective
delivery and good services. 2) The respondents decide
to use Robinhood application due to the shipping
cost was reasonable price 3) there is a significant
relationship between the Relationship between marketing
communication strategy and decision to use Robinhood

application of Gen Y in Bangkok at 0.01 level.

Keywords: Marketing Communication Strategy, Decision

Making to Use Service, Robinhood Application
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