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Abstract

The research aims to study and compare the media
usage and purposes of using various media channels
among users, including Generation X, Generation Y, and
Generation Z. The research also looks at the opinions
on the use of media in work or studies. The data were
collected by conducting a survey of 454 media users
in Bangkok and outskirt.

Results reveal that respondents use social media
more than other types of media, especially print and
radio. In addition, Line and Facebook are the top social
media networks that all three generations use.

Regarding the seeking of media to satisfy
purposes, there are also differences between generations
and media use in response to the purposes, including
information seeking, identification, entertainment, and
social interaction.

In term of the appropriate media for doing various
communication activities, major respondents agree the
phone call is suitable if it is an activity to maintain
relationships with familiar people who are still in contact.
On the other hand, respondents consider social media
such as posts, pictures, or videos for communicating with
others who are rarely in contact. As for communicating
with people in everyday life, users choose face-to-face
communication or phone calls through applications to
contact with them.

It can be concluded that face-to-face communication
is still a form of communication that all three generations
agree that it is appropriate to communicate with
teachers / professors and colleagues/ friends at work
place, school or university than other channels. Even
though a young generation like Generation Z was born
with online media, they would like to use face-to-face
communication with colleagues or with school friends

than Generation Y and Generation X.

Keywords: Generation, Media usage, Communication
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Aulee fegiesaz 66.3 waUWALATUANY (191 1Ny,
s gy S5esar 64.1 Tuwmeh ng Hude
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Usziandentd wudnludiuvssdawiazuanlawn

AoFIRURN g wazInsvimiiu el dudndas S
mﬂﬂuﬁmdmﬁgmiwwmaw%’mw ULAZLALLDLSTUT
lusnefidenweuns uaz Video streaming s 1aiuLstud
ﬂﬁuﬁﬁmdmmﬂ%‘ﬁ'qaniﬁﬂamwmalﬁ%u NI
WOUWRLATUANY (191 1NN, wAemw Lugl) wudn
eI T LLZWLGJLuﬂLi"fII/u’J’Iﬂﬁﬁ@ﬁ’)uﬂ’]ii‘fﬁqaﬂ’j’]
BTSN uanani nanisanmewuimni
aoc5Ulee el TwEng waziamostunedndin
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= o 1% a4 4 2 o ¢ o <
15199 1 LAAIUIULAZSDAZRIUTIANFN T IUNTIFUAY UUNANNLALUBLITY

LALUBLST U

LALUD LALUD LALUD Chi-Square
STUT 15 BUNE 153U test
UssinnFe veneg
FORINUN AMUIU 19 a7 56 Chi-Square
(VU WIIRD, NITIRDNNN, 14 3 - 14.933
fAneans Wudu) Ja8as 26.0 201 381 Df=2 Sig. =
WU 54 187 91 .001*
{aile
 LLE 74.0 79.9 61.9
ng AU 8 48 60 Chi-Square
1o
Sasay 11.0 20.5 a0 - 29300
Df=2 Sig. =
. wau 65 186 87 000*
{ails
Sasay 89.0 79.5 59.2
Tnsviad MU 40 126 108  Chi-Square
1o
OLGE 54.8 53.8 735 - 10692
Df=2 Sig. =
. W 33 108 39 000*
{ails §
rEGH 45.2 46.2 26.5
AAWEUAS “l" AU 44 74 28 Chi-Square
¥ _
Sasaz 60.3 31.6 19.0 = 38.063
Df=2 Sig. =
. 29 160 119 000*
{ail4 }
FRHLH 39.7 68.4 81.0
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A15190 1 LAAIIUIULALIDEAZVDIUTLNNFDN LT MUNTLIFUANY AUUNANNLILDLTTU (m12)

LALUBLST Y

1aLUa 1aL1a 1atu8  Chi-Square
ISTUT  15TUME 1STU test
Uszinn{e BN
Video streaming (141 NetFlix, W U 51 119 32 Chi-Square
@, 2, ‘ﬁ
Hulu luau) fowmz 699 50.9 218 = 03596
- Df=2 Sig. =
AMUIU 22 115 115 %
1sils ) .000
FRHGH 30.1 491 78.2
Fodsannoulanl (17w Line, w MU 71 228 138 Chi-Square
[~f 2 ﬁ
Facebook, Youtube tduau ) Xaaay 973 97.4 93.9 = 3.415
- Df=2 Sig. =
IUIN 2 6 9
(sl i} 181
FlEGH 2.7 2.6 6.1
Gulaa ' MU 33 168 100  Chi-Square
o
fowmz 452 71.8 680 = 11897
- Df=2 Sig. =
U 40 66 47 .
1sile ) .000
rEGH 54.8 28.2 32.0
LOUWRLATHANIY) (LFW LNN, A9 " 1UIU 54 172 65 Chi-Square
o o
AN LUUAY) Sanaz 74.0 735 449 = 37.336
- Df=2 Sig. =
U 19 62 82 .
13l ) .000
rEGH 26.0 26.5 55.8

*SLAUUBANANIIANGN p< .05
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TRaruiatszLnnenge
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ﬁuiumﬂ%ﬁaLm'az'ﬂi:mmﬁaauaaqmﬂizmﬁﬁmmﬁ
WAAIMTOLATIIET AUNITUANITAANBOITDIAY AU
AN wadulfauRusnedan Fefianenlud
‘Ld:‘iJiZﬂa‘leLﬂJﬁ’Jil Line, Facebook, Instagram, Youtube,
Twitter, Pantip, Google, Apeanlay waz@oansuvuiaenth
NAWLIN

1) rwestuildaedsnusaulailéun Youtube,
waz Instsgram Lﬁ'aﬁmﬂizmﬂ“lun']il,l,a’;amﬁagmhm'ﬁ
WnNBNaaaeIsTY wananil LueisFunedeld
FodsauoaulaiausziandananannnaLLeLs Tl
Ondene (F=58.449,Sig.= .000%; F=30.362, Sig.=
.000*;F= 38.700, Sig.= .000%)
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a7 Google v westuneldunnnitaue
\59U3 (F= 4.962, Sig.= .007*) lusnuzideasuuy
ELYY L'avmms%’u%%ﬁﬁaqmﬂimaﬁiumil,l,mam
dagagnIasInni AIUBLSTWINY ULALAUBLSTLENT
(F=5.965, Sig.= .003%)

2) welsineld Faecbook Waz Pantip Lt
MSUAAISAANHOIBIAUINNNALBIS TSNS (F=4.221,
Sig.= .015* F=6.105, Sig.= .002*) &IULALUBLSTUD
14 Instagram uaz Twitter Lﬁaﬁgmﬂsxaaﬁﬁmnndw%n
AD9AUBLTHL uonNil LS edslduinni
B TAENGMY (F=86.533,Sig.= .000%; F=41.757,
Sig.= .000%)

@7 Youtube WuWUIALDISTUT uazialLeLs
Fue ‘L%Lﬁagmﬂi:mﬁlumiLLamé'mé'ﬂwnimamu
WINNINALUBLSTULENG (F=23.659, Sig.= .000%)



Tuwued wesdud 19 Google Lﬁaqmmzmﬁﬁﬁaﬂ
nALeLsTUNE (F=5.232, Sig.= .006%)

wenanil Lawestudfireuldnisdearsuuy
e puanssnanHalraIAuIN NN TSN
(F=4.983, Sig.= .007%)

3) LQLuaLi%u%I“ﬁ Instagram, Youtube, Twitter
war wnueaula Lﬁaﬁgmﬂs:mﬁiuﬁmmmﬁmﬁa
WNNIBnaBIaLLeLsTY wonanil uelsFuNedld
Instagram, Youtube, Twitter uag tnueaulat 11nnin
LLUBLISTULENGeNY (F=79.491,Sig.= .000%; F=41.233,
Sig.= .000*; F=48.013, Sig.= .000*; F=25.036, Sig.
= .000%)

dwauelsduneld®e Pantip LieAMNITLLR
UINNIANUBLSTULBNG (F=3.393, Sig.= .034%)
Tusoed s usntlddemaruAmionuiuis
MINNINALBLTTUNY (F=5.844, Sig.= .003%)

FUNMSADRITUUDIEREMIINUILALDLIS TUE R
Tdnsfeansuuuentiomn e nnIneIme
\SHUENG (F=4.276, Sig.= .014%)

4) muan%u%ﬁ Instagram, Youtube, Twitter
Lﬁaﬁgmﬂixmﬂ‘iuﬁmﬂﬁz%'mﬁuﬁ‘maﬁmumnmf’lﬁﬂaaa
AWBLsFY wenanil welstunedsldunnitaue
\59UBnTe0e (F= 65.399,Sig.= .000%; F= 17.577,
Sig.= .000*; F=29.930, Sig.= .000%)

LueLsTudisuldnisdearsuuiasminiive
Udunusmedaauannnitamesiudng (F=5.999,
Sig.= .003%)

d auolsduneld Line way Pantip Liio
UfFuwusnadiannnninaelsiudng (F=4.676,
Sig.= .010*; F=4.790, Sig.= .009*) luanizilaiueisdi
BndliFemiaruduie U Funusnisfsauuinnid
laluBLsTuNe (F=3.048, Sig.= .048%)

ANFNNUS U BISF UL AT AANTs AR EST
é’mammuaavmuﬁﬂuwﬁﬁu uaniuilaarniaan
NIULAZ/HUITBIIATEU
éma‘uLmuaaumu‘luwmmsﬁ"uﬁamﬁwﬁamwﬁ
wansorulunilsiufivenmiionnnaiinnuuay/mie
nadeu ludessielysl
n139AAL/gNINeuns/sen1s/Manateaulal
HuBumesianTauaUnaLATUNLILALLBLSTUT N
Aanssuflnnnitamelsdung  wazlawestudng
(F=33.751, Sig.= .000*) @un155usulIngied Wang

ruesessuInsvied wseImNg WUAALUBLSTULE NG 1N
AAN3TUMINAIININNINAUBLISTUNE LAZIALUBLTTUT
(F=6.296, Sig.= .002%)
nsdsteAMUENULEUNALATY WU ALLBLSTUNE
LazIalueLsFuE MRanssudiunniamelsiusng
(F=18.847, Sig.= .000*) LTULALINUNITEUNUIEIU
LOUNALATU TINUIAUBISTUINE UATIALLBLTTUE
vRanssuiiinnitauelsiudng (F=22.274, Sig.=
.000%)
drunslddedsanoanlaiaeg wuidaawue
Li%uﬁﬁawqﬁaﬂaﬂwaL'avmms%’u%aﬂ%ﬁaﬁmmaﬂaﬁ
WNNIBNADIAUBLTFY UBNAINE 1aluBLTFUINY
FelddodsnnnaulatiuinninaiuelssuLsndgas
(F=29.998, Sig.= .000%)
TuL%‘aaﬂW5ﬂ1°ﬁau”a§uﬁﬁLL&:U%miﬁauth
SumadiinnieueUnaLATY WUTALBISTUE Laziae
Lums%mwﬁmimiagaaué’wLLa:U%miﬁauIamu
BULNBS L ANT BUOUWALATUNINNILALUBLSTULE NG
(F=16.209, Sig.= .000%) @runiseasinueaulay
Wl TudawnueeulainnnEnansauoLs
wananil lweLstuneFaaunuesuladuinnia
LALUBLSTULENTRe (F=23.979, Sig.= .000%)
fuNIsEA/MEUBINA WUALALLBLSTUME uAz
ALl TULENg T Aanssuta/aoudiuaninni
lauelsTud (F=14.712, Sig.= .000%) lusmiziinis
WounTeadreidenansauiosuudodsnuoaula
Tufanssuiinuiawelsdudasinunnniamelsdu

NG (F=5.204, Sig.= .006%)

AMNFNR LI TENINSRUBLITF UL ANNAATUAENS
T¥anludasiAgafuau

1. AMUFBINISADANHUZIDIADUNTNITUNSD
AU suiianuduius ety lnsmueistud
LazaeLIs TN gR e NI aIWAT W s AU B
ﬁé’ﬂwmzLﬂuamuﬁﬂ’aﬁ’mumammﬂﬂ 9303 viseanu
fFougrunis (Co-Working Space) Tudngiuiiuannin
anunanesuzaug lusnsiauessusndiandin
ANNABINITND NUlULARZANHM
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M15199 2 LAAINUIULAZSDEAZIBIANNADINITADANHULYDIFDIUNNINUNTOADTUNIT U ITUUNANNLALUDITTU

uelsty  luaisEy welsd  euwelsdl  Chi-Square
3 U \and test

Snwazaaudi
ANURTNY viSeRanuRTeu U 9 44 46 Chi-Square
dumants fouaz 12.3 18.8 313 = 22761
amuﬁ«i&ﬁwmmawmm 5309 AU 35 119 48 Df= 6
videsaufi3eusaniu . _
(Co-Working Space) HoLRH 47.9 50.9 32.7 Sig. = .001*
Memandithe Wieanisiseu MU 29 63 49
wuUBIATuils (e-learning) .
1%210'1%"71'@’]\1‘] FRERH 39.7 26.9 33.3
Elwq U 0 8 4

Semaz 0.0 3.4 2.7
598 MU 73 234 147

Soaay 100.0 100.0 100.0

* SLAUUURIAYNNEDAN p < 0.05

2. Bl TUAnINUlANAAuAeT0INIlUN1T ORI AUTINTNIIL H3DAF/219158UANGANINY LaBlaiue

wiuguaziaastungesnlidedianeeulailunisdeasivimmiinu wieag/e13158 gIninauelssuldng

Tusenldnuanuuaneatsseningauesdulugeaimnisous

WS U UAMNLANANIN ST BLARZLALBLTTUALLDY WU MIFINLALUBLT TSN TN AITUULLIDNLN

Tumsgeansiviminnu wieag/e1ansy NNnigeimnadus

M15199 3 ANMUAAIUABTRINIIUNNSADEITALIINTINU hTD ﬂg/’rﬂ’]"?'ﬁfj

LRLUALSTY  LAUDLSTU  LALUALSTY  LALUBLSTU
= < (4
E e Land F-test Sig.
BRINIY
ROANTULLLIRDNLN 413 4.07 3.90 1.624 198
nsdnnynd 3.12 3.28 3.34 1.084 339
NA 2.90 3.23 3.16 2.386 .093
Fodsanoanlal (aunud TaaN JUHs
¢ P 3.65 3.59 3.09 10.750 .000*
Wa Twansnag) o . b
nsuszaumelnaciulysunsueneg (Video
: 3.00 3.25 3.15 1.334 .265

conference) L%u skype

o

* STAUNBRIAYNNETAN p < 0.05 AFNY ; ngundvisedAInurInefdaAaaef19iuY
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3. LLBLTTUNANNBAANAALAUADTDINI U

a o A ' = ~ a o o o
NISEDAITNLLNBUTINIIU UIBLNBUNLTIUMILNY
LANANNY LA UBLSTUTENTENITADANTULULIDNLN
warAndIANDaUlatluNITARAITAUINDUIINIIU U35
NSADANTALINOUNITEUAIBAUFININAUBLTTUIE
LATLALDLSTULONT Tuume LaualsTudosnlaiua

AINILALUBLTTUNMY UAZLALUBLSTULE NS
WedsuisumnuuanaisnislulaiueLsiu
AULBINLT TsanaLaLueLsTunennlFdaansuuuontin
TunisdeansiuieuimnunieSsudieiuuinni
FoIMIBUe WwREITUMsRoas W InWIea1anse

o A w 4 A o 4 oA da e o
M1919N 4 mﬂmmmummmmﬁu“mmammmwauﬁmm U990 NITRDRAITNULWBUNLIEUAILNY

LALUBLSTY  LALUALSTU  LALUALST LALUaLSTU
< [ 3
E U8 Land Fotost Sig.
BRINII
FOFITLUVLADWIUN 4.46 4.08_ 3.95, 6.513 .002*
nsdnwnynf 3.90 3.61 3.56 2.858 058
UA 223 2.97, 2.88, 9.153 .000*
Fodsnnooulail (FunNul TaAN SUAs 4.08 3.80 3.52
¢ ¢ a ab b 7.044 .001*
Wa Twansneg)
msdszaunslnariulysinsusngg (Video
: 3.35 3.04 3.004 .051

conference) LBu skype

o o

* SEAUNBAAYNIIENAT p < 0.05 A9 ; NENNHGI

onuUs1gna

2 o '
o | o
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1 44' a Adl lal a 6 £3 = = 4! Adl
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Nes - wdiasduAnB1eId1dnugNeIUNITTHU;
(TK park) $290U &1n9UFDAwAenIftul 2561
Meulngldasiuniideniniu lasianizlunguisn
WATLENITU  UALHBNATUINIHANALUNITEIUITNY
Pamvgidunisenuieinaiing nsAne @i
nsoulugiuzresnisldnarinsdidulssloiding
flifsSenar 10 uazdanudoyaiisfininglddeins
s | A a a s =& e

wwanwesun1ssulusUdedidnnsefinduindusie
Aetayaa1979289 ETDA lull 2561 MNaulnssuniisde
warunaMunseaulal lagwmdy 1 Flug 31 uivies
14 WAZHANITAN523 Y 2563 wudnaulnenii Sosas

| | o & ¢ & Ao a
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wnnIauLnuaavlalisis
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NseaTUULIReNY BaEeyiausUuuuNITALiuTIa
maqQﬂuiumauﬁ'jm%iﬁuﬁ'amiuuuuﬁwaaqﬂﬂiiﬁ%a
a15inde nninslanulaeauluFIaNase

= ﬂq; 42/4&/ 2~ 1 1
HANNITANEIATINT IR IAUIE LU e

] P = & 1 | v
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Fongunislidaeuazauiinalaannaelaeduiely
1MAULS1EREN I TRBA9Y NATANTIINEINITNEUDS

£ 2 aj o 1 ﬂlﬂl Lo
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TgUszasaLAeain (Katz et al. , 1974)

AIUNITUAALL UM TRYAYNIETT NNIAUBLTTUT
fauld Youtube Google war Facebook uDUAUFL
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e lasnguinienldanu Instagram Fonguiaiue
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FUANNUULAINY Youtube tHuFaWaNtLSDIN
AMMSUALLAUDLTTUINLAZLIUBLTTUT M8l
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ulene Work at Home 21021 ¥1593991U4U5 2N WS LAtk
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1 ar a a Yo = 6= 3
sryluansgoismigmMaunsuaudn 53 auau
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Abstract

This article aims to study the emergence and
leap development of Netflix, which is a good case to
study the impact of disruptive technology on the global
film industry, which can demonstrate the influence of
innovation and new technologies, including the impact of
diffusion and decision to adopt innovation or technology.
The correct and fast decision will help organisation to
develop the business to move forward steadily.

In the case of Netflix, the decision to eliminate the
legacy technology, which deliver content and services
on VHS rolls, including DVD discs and step into video
streaming, newer technologies, is the right decision. The
new technology that Netflix chooses and uses to serve
the customers has resulted in a leap development of
business from a small video rental store in the United
States to become one of the leader in content services

through video streaming today.

Keywords: Netflix, Disruptive Technology, Video

Streaming, Film Industry
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Abstract

Nan province is in the northern region of Thailand.
The province is listed as “the city not to be missed”
because of it's abundant natural and cultural resources.
Its increasing popularity has led to a major development
of creative tourism that combines cultural learning with
travel. The textile cultural capital in Nan province is

very interesting because its borders encompass various
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ethnic groups and cultures. This has led to a diverse
cultural heritage. According to the research, textile
entrepreneurs in Nan province still lack development
in sustainable creative tourism, which will increase the
local community’s income significantly.

This research article provides the development
guideline for a local textile entrepreneur, Miss A
Products, which located in Pua district, Nan province.
The Local textile entrepreneur has inherited the Tailue
culture for a long time. The development of the products
also includes its valuable cultural heritage. However, the
local textile entrepreneurs have noticed the potential
market for men's fashion products that can meet the
current needs of major tourists. This research article
introduces data analysis of the research including
consumer needs, local textile entrepreneur needs,
design concept, market gap study, the guideline of
menswear fashion product development, and textile
cluster establishment to increase income for local

community in Pua district, Nan province.

Keywords: Textile, Cultural Capital, Brand
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Abstract

Currently, 3D games and animation are gaining
immense popularity in terms of entertainment promotion,
advertising, education, and etc., resulting in the
development of technology that contributes to the
realism and beauty of 3D graphics as well as reducing
the production time and costs, such as Motion Capture
technology, a technique used to detect the motion of
actors and convert it into a computer system. The

created 3-dimensional characters have the realistic and

< ad a 1% a o a
219138 Anzmalulad@oansuinty uwinedomaluladsnsuinasyys
Lectrure, Mass Communication Technology, Rajamangala University of Technology Thanyaburi

52 | 21saisdyInisudanssudoaisavnu



beautiful gestures. Therefore, technology is increasingly
used to create 3D animations.

This study aimed to develop a set of basic Thai
boxing practice using Motion Capture technology,
which is a popular martial arts in Thailand and at
present, people have turned to exercise by practicing
Thai boxing increasingly. In order to allow those who
interested in Thai boxing sport were able to practice
self-exercise, including the 3D animation data based
on Motion Capture technology can also develop into a
fighting game using Thai boxing as well.

The results found that the sample were able
to correctly practice the basic Thai boxing with the
average practice scores of 21.86 from the full score
of 24. When considering by each skill, it was found
that the highest average scores was the kicking set
and the lowest average score was the shoving set
because of it was a complex training and required the

regular practice.

Keywords: Motion Capture Technology, 3D Animation,
Thai boxing
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Abstract

This quantitative research was to study 1) the
communication of community in the creative tourism,
2) the communication of image in the creative tourism,
and 3) the influences of community communication tools
on the creative tourism image, of Sa Kaeo province.
The questionnaires were distributed among 400 tourists
and local people and tourist in Sa Kaeo province
by means of accidental sampling method. Statistics,
average, percentage, standard deviation, t-test, one-way
ANOVA, and multiple regression analysis, were applied
to analyze data. The results revealed that the samples
with different in sex, age, marital status, and domestic
traveling habits, would have overall different opinions
of the community base in promoting a creative tourism
of Sa Kaeo province with a statistical significance at
the 95% level (p<0.05), whereas samples who had
been and never been to Sa Kaeo province had no
different opinions. Samples with different viewpoints
of the community identity would also have different
viewpoints of the creative tourism image and the use of
community base communication tools with a statistical
significance at the 95% level (p<0.05).

In addition to the multiple regression analysis for
influences of community base in promoting a creative
tourism, the best model consisted of the Sa Kaeo
tourism 1) can encourage the relationship between
tourists and local people, 2) can promote memories,
impressions, and understandings to tourists, 3) can
generate the information exchange between tourists

and local people. The adjusted R square for this model

was 0.58 (58%). The influence model of the best
communication tools included the use of 1) tourist's
word of mouth, 2) social media, and 3) marketing
campaign, as means of the community communication
to promote the creative tourism of Sa Kaeo province.
The adjusted R square was 0.24 (24%).

Keywords: Creative tourism, Destination image, Sa

Kaeo province
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Abstract

The study of new image design concept of
character Krasue for making the movie “Inhuman Kiss”
aims to: Study and analyze the story, history, and
characteristics of the original Krasue characters. Study
the paradigm and design a new character identity. To
give the contemporary a global context with a 6-step
educational process Consisted of the study of the body
of knowledge in the documented sector; management
team meeting supervisors and experts body image
design process 2D drama, 3D character creation, and
motion design. Artistic composition and lead character
Synthesis and redesigned Krause for use in movies
Combine advanced 3D special effects to create 3D
characters with Hyper-Realistic 3D Visual effects
The original Thai Krasue has a character design that
emphasizes the internal organs of a real human being.
Which consists of the head, neck the trachea, lungs,
intestines, heart, liver, and kidneys design a play in a
different perspective by definition and building. A new
paradigm for Krasue to be “Mutant Infected Humans”
and redesigned the body by combining the concept of
Physiological character design by reducing some organs
consists of ahead Distinguishing Characteristics: purple
lips, pale gray face there were glowing veins on the
face and neck. The rubber part which it consists of
a heart that glows and fades in a traditional rhythm.
And the intestines that are skeletal from the bulbous
covering the heart, which Floating freely based on the
movement of marine jellyfish. In addition, the newly
redesigned intestine of the stingray acts as a medium
for expressing feelings, love, mourning, and concern,
and can be used in self-defense battles. Also, the
newly synthesized Krasue character was used to make
the movie Inhuman Kiss In the year 2019, this movie
received the award for Best Visual Effects in the event.
The 29th Suphannahong and was selected as a nominee
for the 92nd Academy Awards in the film category.

Best Foreign Language Film Award

Keywords: design, image, Krasue, identity
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Abstract

Slow tourism is the alternative tourism in
Thailand, which is eco-friendly, locally-connected and
aims to create more experiences in each place than
visiting various places with ‘slow down’ concept. To
develop slow tourism in Thailand, logo design is the
important process that needs to explore more in a
design guideline. This research aims at contributing to
knowledge in logo design for slow tourism, employing
‘Trang province’ as a case study. The objectives
are: 1) To search for identities of Trang province.
2) To develop a guideline of logo design for slow
tourism: a case study of Trang province. Research
methods include literature review, 3 questionnaires
with nine experts. The research outcomes are: 1)
Trang province found 12 identities represent Trang
culture and nature include emerald cave, frog head
Tuk Tuk, Trang clock tower, Trang grilled pork, Trang
cake, Na Muen Sri Handicraft Textile, Thailand’s First
Rubber Tree, Old train station, Look-Lom festival,
Trang aromatic wood carving, Dugong and Trang
traditional breakfast 2) Guideline of logo design for
slow tourism: a case study of Trang province consists
of five components: type of logo: pictorial name mark
, category of sign: icon, logo trend: nature-inspired,
Gestalt principles proximity, reflective symmetry
and stable figure ground and other design principles
include curve line, monochrome color, geometric

shape, san serif font. The research knowledge can

be used as a logo design direction to help Trang
province to promote their slow tourism and could
be useful initiatives for other slow tourism spots to

develop their own design.

Keyword: Slow tourism, Logo design, Trang province
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Abstract

This research study aims to design and develop
auspicious ring jewelry based on Thai numerology
and to design a business plan for auspicious jewelry
and based on Thai numerology using research and
development processes. Under the direction of
“Faith marketing” is growing continuously both in
the country and abroad with jewelry computer aided
design (CAD) and business model canvas analysis.
By in-depth interviews with experts in three areas:
Thai numerology, jewelry entrepreneurs and female
consumers used to develop prototypes and prepare
business plans. The results of the research found that
auspicious ring jewelry according to Thai numerology
has gained 90.47 percent of popularity. The researcher
developed a prototype of an auspicious ring through
consumer evaluation. It was found that the ring was
the most popular in each aspect as follows: success is
auspicious ring type 3 (power 9), work is auspicious
ring type 3 (power 14), financial is auspicious ring
type 3 (power 56), and on the side of love, it is
auspicious ring type 2 (power 36). Found that in the
price of 9K gold rings, the average price should be
between 11,100 - 18,000 Baht and the average price
of a silver ring should be between 1,490 - 1,890
Baht. It was found that the target audience of the
market's consumers is 29-40 years old by marketing
through online channels and the age group 46-50
years by marketing through the sales of made-to-order.
It was found that the strategy used in determining
the business of auspicious ring jewelry is a business
marketing strategy, excellent product or merchandise
strategy and price strategy or appropriate pricing,

respectively.
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Abstract

The Situation of the COVID-19 pandemic causing
an impact on the education sector originating the need
to adjust the teaching and learning process to be in
line with the Social Distancing measures. the current
teaching and learning method changed from typical
onsite learning to Online Learning. Thus, this paper
is focused on presenting a method for teaching art
production on the content of graphic design at the high
school level. When incorporating such content into online
learning. To review the factors, methods, and processes
that should be taken into account when designing the
curriculum in response to the crisis. To help support
the teaching process for developing the learner’s skill
of graphic design through an online learning system in
line with the characteristics of the learner's new normal
lifestyle after the COVID-19 pandemic and presenting
case studies in designing a short course, graphic design

through online learning management.
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Abstract

The research objectives were to identify
problems, strengths, weaknesses, and gaps and learn
from what is digital marketing system working well
and analyze the platforms and tools to build the
capacity of individual and organizations to improve
the design, implementation and evaluation of digital
marketing management in Phetchaburi, Ratchaburi,
Samut Sakhon, Samut Songkhram province. This
research was the mixed method by quantitative

and qualitative methodology. Sampling method for
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quantitative is simple random sampling about 331
samples and qualitative method is about 120. Tool
for gathering data in the study is questionnaire
and in-depth interview. The statistical values will
be processed for descriptive statistic: frequency,
percentage, mean, standard deviation.

The results showed that capacity building on
using Facebook Fanpage can build awareness, increase
usage of social media, beauty, and attractiveness of
media, good website content, using QR code on the
product label to build awareness respectively. The
respondents were agree with the content of the page

creation, perception, suitable for approach.

Keywords: Digital marketing management, Sustainable

cultural tourism

Introduction

Digital marketing encompasses all marketing
efforts that use an electronic device or the internet.
Businesses leverage digital channels such as search
engines, social media, email, and other websites
to connect with current and prospective customers
(Alexander, 2020). The digital marketing is vital
for the business and brand awareness. Different
organizations use different terms to describe the
market systems approach, depend on their emphasis,
scope and strategies (Campbell, 2014). For example,
value chain development, making markets work
for the poor (M4P), participatory market systems
development (PMSD), market facilitation and inclusive
market systems development (Ripley, M. and Nippard,
D., 2014). The measurement of digital marketing
performance can be improved through at least two
distinct digital solutions: Web analytics (WA) and
social media monitoring (SMM) software. First, WA
software can be used to track visitor behavior on a
company website via click-stream data. Click-stream
data enables firms to track how exposure to a specific
digital marketing action on a particular platform
contributes to website traffic generation and customer

actions, such as a decision to purchase, downloading

a brochure, or abandoning the visit (Wilson, 2010).The
measurement of digital marketing performance can be
improved through at least two distinct digital solutions:
Web analytics (WA) and social media monitoring
(SMM) software. First, WA software can be used to
track visitor behavior on a company website via click-
stream data. Click-stream data enables firms to track
how exposure to a specific digital marketing action
on a particular platform contributes to website traffic
generation and customer actions, such as a decision
to purchase, downloading a brochure, or abandoning
the visit (Wilson, 2010). The measurement of digital
marketing performance can be improved through at
least two distinct digital solutions: web analytics
(WA) and social media monitoring (SMM) software.
WA software can be used to track visitor behavior
on a company website via click-stream data. Click-
stream data enables firms to track how exposure
to a specific digital marketing action on a particular
platform contributes to website traffic generation and
customer actions, such as a decision to purchase,
downloading a brochure, or abandoning the visit
(Wilson, 2010). SMM used for mining and listening to
customer opinions related to relevant themes, such as
the company itself, its products and brands, a specific
marketing campaign, competitors, or an industry as a
whole (Blanchard, 2011).

Capacity building is a deliberate set of interventions
to develop ongoing processes by which individuals,
organizations and societies acquire and sustain abilities
to perform better, solve problems faster and adapt to
change (Rick 2002). Capacity building is contextual.
“The way people think, feel, behave and change is
very strongly influenced by the culture and context
in which they live”. In the global context, capacity
refers to the ability of individuals and institutions to
make and implement decisions and perform functions
in an effective, efficient and sustainable manner.
At the individual level, capacity building refers to the
process of changing attitudes and behaviours imparting
knowledge and developing skills while maximizing the

benefits of participation, knowledge exchange and
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ownership. At the institutional level it focuses on the
overall organizational performance and functioning
capabilities, as well as the ability of an organization
to adapt to change. It aims to develop the institution
as a total system, including individuals groups and
the organization itself (United Nations Committee of
Experts on Public Administration, 2006).

Thailand recognized as one of the countries which
have been successful in tourism promotion, based on
the statistics of the World Tourism Organization:
(WTO). In 2002, Thailand was ranked 17th in the
world's top destination. Also, Scandinavian Travel Trade
ranked Thailand as the World's Best Tourism country
2004 and won the Grand Travel Award 2004. The
Travel & Leisure Magazine ranked Bangkok as the
Best Tourism Cities. Moreover, ITB Berlin, the world's
largest tourism trade fair, voted Thailand as The Most
Popular Destination in ITB 2004. Besides, Asia Pacific
Region Spa Research ranked Thailand as The Number
One of Spa Destination. Given these factors, tourism in
Thailand has developed progressively during the period.
As a result, it generated a hundred thousand million
Baht in revenue. Furthermore, it positively affects the
overall economy as well as create a favorable image
and reputation worldwide (Ministry of Tourism and
Sports, 2004:2-5).

With Thailand’s capacity in tourism, environmental
conservation and ecological tourism development
were conceptualized, and various types of local
activities were developed. These include searches
and development for new destinations and promotion
of local participation in tourism management such
as city tours, sports tourism, cultural tourism, agro-
tourism, and medical tourism. However, all types of
tourism management should have systematic and
effective management. It must focus on community
participation, considers the unique characteristics
of each area. It is noticeable that this region
is full of attractive destinations, but the region
cannot sufficiently create demand for communities

in Phetchaburi, Ratchaburi, Samut Sakhon, Samut
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Songkhram area. These provinces have capacities in
terms of valuable tourism resources; therefore, it would
be interesting to identify means to attract tourists to
the area continually.

In the study done by Afrina Yasmin and others
(2015) stated that all elements of digital marketing show
positive effect on firm’s sales. Online advertising, email
marketing, social media, and search engine optimization
are highly positively correlated with sales increase.

Asia R. Locket (2018) stated that business
leaders of small retail organizations who want to
increase revenue, remain competitive, overcome
challenges associated with online marketing, and
increase communication by implementing new
technology might elect to align with the strategies
identified in this study. The implications for positive
social change include the opportunity for small
retail business leaders to increase revenue while
providing more job opportunities to benefit employees,
employees’ families, and the community.

Vassaileva in 2014 stated that three key capacity
areas are identified within the marketing leadership
framework namely (1) strategic intent; (2) culture /
behavior; and (3) business processes. The components
comprising each of these areas are defined as well
as four types of marketing leadership.

In the article entitled “Influence of digital
marketing on brand building” Yuraraj and Indumathi
in 2018 stated that the digital marketing makes the
consumers to remember the eye-catchy caption which
blinks on their digital devices starting from their e-mail
to their search engines. The study identified that
digital channels and assets are used to communicate
a brand’s positioning as part of a multichannel brand
communication or engagement program where the
digital marketing can be called as digital branding or
digital communication.

Hence, this study aims to analyze the platforms
and tools to build the capacity of individual and
organizations to improve the design, implementation

and evaluation of digital marketing management.



Objectives

The purpose of this study is :

a) To identify problems, strengths, weaknesses,
and gaps and learn from what is digital marketing
system working well.

b) To analyze the platforms and tools to build
the capacity of individuals and organizations to improve
the design, implementation, and evaluation of digital
marketing management in Phetchaburi, Ratchaburi,

Samut Sakhon, Samut Songkhram province.

Research methodology

This research was used a qualitative and
quantitative approach. The researchers divided the
data collection methodology into two parts: literature
review and data collection from documentary research,
and field data. This study is conducted based on both
primary and secondary data sources.

The appropriate data collection methods for
qualitative research are suggested by Bryman and Bell
(2011) as focus groups, interviews, language analysis
and documents as a source of data. Qualitative
interviews can be unstructured or semi-structured and
aim to give flexibility and a deeper discussion in the

subject area (Bryman & Bell, 2011).

Population and Sample

In this study, the target population should be
selected from the government authorities, Sub-district
administration Organization (SAQO) official, developers,
philosophers (keys Person), community leaders,
capacity builders, youth leaders with experience in
market systems development, the total number is 120.

Thai tourists who have visited Phetchaburi,
Ratchaburi, Samut Sakhon, Samut Songkhram province
between April to June 2019, the total number is
6,860,304 (Samut Sakhon = 786,698, Phetchaburi =
4,208,356, Ratchaburi = 797,804, Samut Songkharm
= 1,067,446 Source from: Office of the Permanent
Secretary, Ministry of Tourism and Sports). To provide

accuracy and precision of analysis, the sample of 400

was used. Check a questionnaire and separate the

complete questionnaire about 331 (82.75%).

Research Instrument and Construction

In the validation process of this study, copies of
the questionnaire and copies of the research question
was given to three experts. IOC was used so as to find
the content validity. Qualitative research instrument
consists of an In-dept. The interview features semi-
structured or guided interviews, checklist, and focus
group. The topic of the interview includes strengths,
weaknesses, problems, obstacles, development
guidelines, and network building.

Quantitative approach was used to identify the
digital marketing. A survey research involves acquiring
about their demographic, attitude, perception by asking
questions and tabulating answers. The instrument
was structured in the modified Likert fashion, on a
5-point scale, ranking from “strongly agree”, through
“agree”, “disagree” to “strongly disagree”. The value
of 5 level of Likert’s scale was 4.50 — 5.00 strongly
agree, 3.50 — 4.49 agree, 2.50 — 3.49 neutral, 1.50
— 2.49 disagree, and 1.00 - 1.49 strongly disagree.
It was comprised of 3 parts on follows: Part I :
demographic characteristics, Part II: The influence of
decision making on marketing mix factors, Part III:
The opinion of social media for digital marketing. They
were analyzed by descriptive analysis.

The reliability of research, the Cronbach’s alpha
method has been used. Every construct shows
Cronbach’ s alpha readings of suitable value above
0.33.

Findings

The data analysis was conducted under qualitative
research. Data are collected with opinion questionaries’
via Google form and In-depth Interviews. Based on
the findings of qualitative method, the average ages
were 37 years. Most of them were males about 84.3%
and were female about 15.7%. 63 percent of those

respondents have bachelor's degree that allocates the
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highest percentage. Average work experience has
been 12 years. The results are as follows:

A. SWOT Analysis

Strengths

1. Attractive tourist destinations, include holy
place, local markets that offers quality
products and good price

2. Charming local culture

3. Price matches with product quality

4. The destinations are located near Bangkok,
the national capital, and it does not take
much travelling time

Weaknesses

1. Products, located in these tourism destinations,
have just receive manufacturing standards
such as FDA Products, located in these
tourism destinations, have just receive
manufacturing standards such as FDA.

2. Products do not generate enough profit for
its distributor.

3. An area is still under development, some of
the market ground, and temple is surrounded
with an unsightly construction equipment and
thus an area is not full ready for service.

4. Lack of proper sales promotion.

B. Lack of public relations campaign through
social media with community-leaders such
as Facebook Line and Instagram.

Opportunities

1. The government is currently promoting
domestic tourism; thus, Phetchaburi province
has accelerated its development of tourist
destinations for welcoming tourists.

2. Natural attractions in the area include trees,
mountains, etc.

3. The government is currently promoting
domestic tourism and focuses PR activities
through social media help consumer’s
engagement more than other types of

content.
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4. The social media had popular for the customer
to choose the product because they can
approach rapidly.

Threats

1. There are monkey population in the area;
although, the authorities have attempted at
controlling them, the monkey behaviors may
still lead to danger

2. Many tourist attractions nearby

3. Post photos in social media, there may
have error occurred because of the weather
condition.

There are a variety of methods to sale the
product of community. Respondents from the survey
identified direct sales at community, OTOP event,
consignment for sales. 72% of respondents of the in-
depth interview indicated their community considered
capacity building in digital marketing as important or

very important.

B. The opinions on Digital Marketing
Management and cultural tourism through social
media and channels

The quantitative method data for the study was
collected from the 331 Thai tourist in 4 provinces
found that:

1. The 50.7% (168 sampling) of the respondents
were female, the total sampling was 331. The majority
of the respondents were in 22 — 40 age (75.6%)
groups. 80.6% of the respondents had visited
Phetchaburi, Ratchaburi, Samut Sakhon, and Samut
Songkhram. Their main purpose of the visit was ‘rest
and relaxation’ (77.9%), visiting relatives and friends
(13.8%), followed by business and relaxation (8.3%).

2. The results of overall opinions on digital
marketing management, cultural tourism through
social media (building Facebook Fanpage, Website,
Instagram and QR code on product label and usage
of public relations) was agree with 4.35. It was found
that the evaluated of opinions on digital marketing

management is agree with using Facebook Fanpage



to build awareness, increase usage of social media,
beauty and attractiveness of media, good website
content, using QR code on product label to build
awareness respectively.

3 .The marketing mix factors that influence
decision making on cultural tourism overall was
agree with 3.52. The respondents were agree with
credibility and positive image in product, rapid support,
price, quality, and variety, online purchase, continued
advertisement and public relations respectively.

4. The opinion of social media for digital
marketing of respondents found that the highest
average is the building and developing a Facebook
Fanpage. The respondents were agree with the content
of the page creation, perception, suitable for approach.
Marketing communication via Facebook Fanpage
should be consist with 5 strategies as follows: focuses
on consumer content, focus on creating Engagement,
different types of content presentation strategies,
using influencers or famous people, and enhance

knowledge and inspire viewers.

Discussions

The researcher collected data through in-depth
interviews with the management and marketing staff,
including the collection of data via Facebook Fanpage;
the results of the study are consistent and in line with
conventional strategies. Facebook Fanpage marketing
communication consists of 5 strategies: 1) consumer-
based content 2) engagement) 3) varieties of content
4) endorsements 5) education and inspiration.
Facebook Fanpage Marketing Communication
Strategies that provide the highest level of consumer
engagement is education and inspiration.

The type of content on Facebook Fanpage found
that the contents are classified in 6 groups: 1) Product
Information 2) Using famous people to support the
product (Endorsements, Expert and Celebrity) 3)
Provide special activities 4) Education / Inspiration
5) Promotion and 6) Others. The classification of

the content type presented on Facebook Fanpage

is consistent with the research of the content type
of marketing on Facebook Fan Page and type of
marketing communication content that promotes
engagement on Facebook Fanpage. The study found
that presenting content that consumers are interested
and create engagement, including image and video
click event, like comment, share, and engagement rate.
It corresponds to the article of Facebook Marketing
(Conley, 2019) stated that Facebook has 1.56 billion
dairy active users and still climbing. So imagine
the social influence achievable through Facebook in
terms of peer effects, e-commerce business, referrals,
customer relationships, reputation, brand awareness,
and much more (let alone, in combination with
other social media platforms). Globally, the average
user spends almost an hour per day on Facebook.
Considering the average person sleeps eight hours
a day, that means about 7% of our waking hours

is spent with our eyes glued to the social network.

Conclusion

Nowadays, digital marketing has become
essential part of strategy of many companies even
for small business owner. The digital marketing
has no boundaries, the companies can use any
devices to promote their products and services such
as smartphones, tablets, social media (Facebook
Fanpage, Instagram, Line), e-mail, YouTube etc. Many
communities in Thailand had potential in attractive
destinations and local products, but the region cannot
sufficiently create a channel for products. Using
social media will make it easy, economical, and quick
for communities to reach their target customers.
Customers can easily find and contact vendors with
their various sales channels. In the current situation,
customers are more likely to shop via social media,
company could create digital marketing so they can be
easily and always accessible to meet the immediate
needs of their customers. The specific strategies for
media to identify the best path for driving up digital

marketing performance.
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Recommendation

The study of “Capacity Building on Digital
Marketing Management for Sustainable Cultural Tourism
in Western Provincial Communities: Phetchaburi,
Ratchaburi, Samut area Sakhon, Samut Songkhram
recommends the following:

1) Apply information related to form and type
of content for increasing marketing effectiveness. For
example, creating new content, increasing channels
for disseminating information to consumers. It could
be any other communication channels, other that

Facebook page.
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Abstract
The murals at Wat Phu Min Temple in Nan

Province are valuable pieces of art. The paintings are not
only long-lasting, but they also tell interesting stories. The
purpose of this research was to: (1) Study the murals
at Wat Phu Min Temple, Nan Province and (2) Develop
innovations that promote tourism in Nan Province. The
research instruments are interview form for collecting
data and Questionnaire. The target groups are experts

in Nan province, tourists, people who interested in the
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murals at Wat Phu Min Temple, and people in Nan
province. The results of the research are (1) Murals at
Wat Phu Min Temple, beginning from the north, east,
south, and some part of the west walls, will tell the
narrative “Khat Tha Na Khu Marn Allegory”, which the
researcher wants to study since it is a local story.
In the murals, the story of Khat Tha Na Khu Marn is
not told in chronological sequence. But will be laid out
in a meandering style Consider just how to make the
painting's overall composition seem beautiful on the
wall. It may have some episodes on the other side
of the wall (2) Innovation consists of 1.5 x 2 meter
mixed media art and an electronic narrative book using
illustrations from the mixed media art to tell the story
of the "Khat Tha Na Khu Marn Allegory". And (3) The
large scale and gorgeous details of mixed media art
catch the curiosity of the audience. Following that,
they will be able to read the story in the electronic
storybook. Visitors may easily share with those who are
interested because it is simple to post and access.
As a result, after learning the story depicted in the mural,
they were more interested in Wat Phu Min Temple and

wish to visit the actual location.

Keywords: Innovation, Tourism Promotion, Murals at
“Wat Phu Min” Temple, Mixed Media Art, Electronic
Book

o
unun

lul 2564 “Jawinvw lagninegluduau
a o o a P | o
N 4 dwia Nuszmsussnluinelugisiungaen
wasimanallvd (Se8az 23.65) a1NN1581973V89
"FIUARALNR" NUTINIRBAIUNFN (Posttoday, 2564)
BN T3 nuiniaaen Unvaas wazsglaainnis
| a P ' oA o o 1 a
YINYNNNIUDENIRBLLDY (3991IPUY, 2563) LipIan
WUTINI AN A NS RILFTUNITNDINEINADATLELIA
AruEulesuI9Ya “gAgan 100 unaIvianendiEu
szaulan” (Sustainable Destinations TOP 100) tUuMAA
| A aa = o Y a
vioangandgunin dn1snszanesglalinuieiu
dam'%umﬁﬂﬁmmwﬁﬁfwuﬁﬁu ADTI0 USUITIANIS
FIIAFONDENINNZAN (UTTTANNUIIINIAUL, 2563)
iwduidisamdnaseguinunauguuiinumuian
wunuariuesnidsavievesnmawmile Wuilems

anudnAylemilmesdiuu fussiRmansivdou
naslueadioglaieauvdnguivsngludaiain
qlaniy FimtauuiidoSonluneranisin wunys
(¥R gosana, 2538 i 1) nnaausniemunuiy
donalidaninuiuganludeimusssy Aavzuay
muﬁmnswﬁé?ﬁﬁu&iaﬁuuwwr@‘uééu AT ANEURDNU
wazdIneraINnAIsFULIY
aninieEssmemNssnuTasamilnenssy
WAzAATNIINNINIY e Tnniuns ﬁgaag'ﬁémaiuﬁm
sunauioniu Swiain Seianiundusingluningiu
lenansASILsNUsTINM WA, 2146 Lagilansiiieaiies
Iua?:l/ﬂLﬁ@ﬂ%ﬂﬁ’lﬁ@lgﬁi?ﬁﬂmﬁuﬂ{ JUNULIUTDNTD
el uazlddsngTesnadmilslussniansad
adumsindias (e w.a. 2410 Temnuluenans
srydmssietumsinseslusey Iiasdinisvais
Taniuns esmii’mgﬁuwiﬂummiﬁﬁuwuﬁame@ia@
worsslsAuidludum Lﬁﬂi@'ﬁﬂﬁﬁuﬁﬁmiLLa:Eﬂ‘uan
TunaafeInu ﬁuvLﬂmﬁmuqﬁmsﬁﬁgﬁﬁmeaﬁm
frmtledsniulagywyruadiunisegnisiuiala
Turnrivarssniulanefians funnuazasSusaniiy
FUFMIMN (35And wnmeriyan, 2546) meldmsideon
MwsanueniuAEes ‘ansunans” wulalunaunile
yasUsumnalneLazlulszinean LLﬁL‘%aaﬁWﬁuquﬁﬁ
Linuduludssnssusnidednlalulan (dnsgsned
wiiunes, 2556 wih 9) wenaniu il U305y
(2552) Qﬁaéﬁg\‘imﬁafﬁmmu TanantennuAiany
AnanTINNINTInRunslin
“ARTNITNALUITANTUNSI I Tariu @iy
vurlans 4 g msﬂummﬁquﬁgmﬁﬁmmanﬁg@
4 gu IG‘IF;IL‘?Jl’rﬂ’j’lblﬁ@ﬂuﬁuLﬂaﬂi’]’)gimw\l‘éfm’ﬁﬂa’]G
108 .. 2410 - 2417 Wnetnadeniamingde ‘i
Tuadanszideilumsgnseg 19ATaINATUIN ANBME
2990 TNINSNTIN AT UDUNTIFIUVURINIAUD I
seevarsrasrauwingns WunsnaeSeseteaeiios
wazdmsnesaninuegduszes Fofumniiansnu
ﬁamnﬁ%mumﬁmeaanmmqﬂﬂﬂumw anieanssy
f19 9 wardinusrnevduiiiufouindensiu
nasuTd Jusi lnsqaaneeannansnssuainii
wisil Ao Mniluandiddieshuluedaludnsuzses
Pwiaefnsuluasioniu neansmsThuEeu nsusse
nsdnsudRamaednissvessnlnas nsnefnde
ﬁﬂiz@ﬂ%sLﬁumiwaﬁaﬁLLamﬁagﬁﬁcyavJﬂﬁaﬁiNﬁLﬁﬂu
uenaNdismuin dawnailasaunaziideidaede

UA 9adun 2 (18) n.A-5.A 64 | 133



nMwna Mendaeeniinuasiniiendevesdsy
2 a ~ A Ave o & P ' a o oA
muiiewmile vsendannuwmllugenm “nszdusn” wie
Yahueau u,azmwu@amqn@julmﬁ@aﬁﬁu yiualy
A o = a , A |

dauaala Foudunwiuansnnudundiangnauiu
TuoRnlag139n9N wazuandlwAudInn151ETInv0d
wisrluefnniounedeglaguing uazneddu
43ta9 158071 Funudude saduanslusiasuin

q

a

dl uI/ 09; 1 = = 1 =8 [=f
ﬂuﬁtycymmaummumammmmuummu ERIS1!

D.e

= o o

FINUANIDAANBILAA” UBNAINNISITALAZLELLLNNTIA

D

MuanEUIENIZAIBIRATLLAY NSIHLasDEnYBd
LATBIHINNANT LABLaNITHMENIENTUBDITINIALIY
o P v 2 1 A < Ao °
wvl,umuauﬂ‘umwamumwmauﬂ Wudnusznsnnnla
LAAAMULANANBENILAUTR BHATBINNTUNUIINHUU
Ansnssuinavun 3 suuuy leun dduiles ddushu
wasdNTUgUALaTN (mm&waﬁ 1Qd, 2554 wih 25-26)
2 = a 6a 2 = [ a
avvieudin1sysrivganruLazduneadugddnymn
1 [ <, J dl = >3
nnvaengua liiasdy e namses 119Au daz
» ca e e & a o £
PINLIUAN NMIND1ASTIUIINIAUUAILADAS (ITANA
WAy, 2546) anduussdumalaligipauladinm
dnanwaivesnduludminulundon 9 AumsAnm
AWANSNTIHENTIBNME tealSuanEnTuluansnssy
tuisingRunslaudsd duniizeidosesiminly
230U Fsnn1sine wu dversernduresisnin
1 1 =" 2 1 L2 AI 1 LU A’ f2
dunuilens 6 Yszan lewn ddudie fduilas
fauTn e EBUALAY ENBUNIN WAZENTTEILAL
(#nAaUINST 7 U, 2555 i 32 - 61) @udu
Qumma%nLﬂw‘ﬁummwml,l,azvlaﬂﬁﬁmwaiu%u‘?mim
(mMoywar N, 2554 wih 26) gidpaslila
= v a a A L a a o
AN TUTUAU mammaﬁuumﬂmﬂuuﬂmm:qn@ﬂu
dhivgaaNBuwangInInNdunuAuIddonsssued
aa = Qa/’ ral 1 a 2 1 =
MAAEY LaTITN1TNe anndbasinisasasuliainlanse
lEnanAnnianEmenuTnuwedlng 3dunisinay
Iovihdayaninaunstiaumlulasuiuaziiuamaiaes
?amrmumwﬁfﬁﬂgﬁuw%uazﬁmaﬁmﬁmmu
Mgy wenanlannienudy winlasuanug
a v A & < <, aAa £ e
Inelanziaasnresviosnuuy 1 fazdunshta ise
= o = & A a a a o
FaIMIANEIHDEINarAINUIINGIUINTNTTUHND
'j"mgﬁuwﬁ'wi'mmuuazﬁwé'ma"ﬂmimaﬁmﬂﬁumNf{a
NIIBINITANLUITI “ANBUNIITTIAN NMTADAUNTNID
TINAIAN WAZENNDIIMIAUIU HEBwNILTUUIANTTH
Tasldnaiinudalsdananaintiagiinisidy n
an Sey anwestnailaahuiwmasldannisdady

134 | ;nsansdsinisudanssudaaisavau

éauﬁui’aqﬁlu v anila A i@en Tnamsy WA
ya4 unisdszandenimanuimufalzysminis
Auwmalulad lunsEuIUNIINISHANLAZEBNLULKNAITY
MMFIamuIlsFeiinudiannsafindmenistininans
ufadzdenauilaindy undunwisznauiu
iloidos “ANBUNHITTIAN” Plegnaszinlidnlading
mm:é’zw%’uqﬂﬂaﬁﬂﬂ Lmvlr’jéwul,ﬁamm’mé’ﬁavlﬁi"m
mmQmmxﬁwmu%inﬁmmmﬁa M'%aéﬁvl,mﬂﬂvlﬂw
Fnsnssuvasaisieenfiazlimileldenumisaainiu
@uil swlvaudsanluiuidminuuesiiazléns
LLazLﬂumsaggﬂﬁﬁlaaLzhﬁaaﬁ'u YIUINTTENINFARLE
wazmeluladinlihasomsinsunsuazidngs illgnis
doiasumsvieaiienludmiaunldiuegon

—

aquUs:avAyovYNISIVY
1) erneleFaLardsnsngluansnssue
HIITAHUNTIINTATY

'
a

2) ANAUIIANTSHNFILATUNITVIDINLIUDI
NI

GeWAWRRATEluN1S399

%msnssumwﬁfﬁﬂgﬁuﬂg Wunwansnssu
agneludindsingiung aludes o.idles 2.4
L%uﬁumué’ﬂwm:mmimaa@sgm Fullsgwhidoutu
Lﬁ'amngimxwax'ﬁmwmﬂu‘ﬂ W.A. 2410 - W.A. 2417
Tngdradeurinaede vy luadonszi
BUUMIOMBIAT INEATRINATIY (3l U531, 2552)

ANSUNNITFIAN uEoataniuiuiian i
1hneatn EmﬁgasTaL‘flummﬂuaﬂﬁmmﬁagiuﬁmnssu
Hniiaingfiuns @395 1vasnsEInsdnsiaema
Wy dnsununs wnadanndidgliuauysdiie
 RCINIRErY

AalzAonan Ao waswAiAaTuaisiulaeld
walla 35019 faq‘ﬁlumﬂvimsjmmaummuagﬂu
Fufeanu ﬁ?i!emﬁﬁﬂﬂ%ﬁ%‘l%i'ﬂ@wﬁﬂ U LAREND
Fndeng 4 nawsu gnila udunaanaes sav Tunisass
numematianisidy Tn for uazaangu IAVNUUIWTY
HUENUIA 1.5 x 2 LNAS

wihiReiimudiannsading [imliFediannsetingd
Uszunvanlszau (Multimedia Books) Usznaumstaya
iioides “ANBUNNITTIAN” wazn s neudildanay
Aalzdenan 1Wndeldanns scan QR-Code



AsauludAWAAlUNISIVY

asnasaeh nﬁﬁﬂgﬁunﬁ’miﬁﬁm
o a3 “NTUNUNITIAN
e sfaznaulunmiasnasudwisiagiiund

® GARUHMETBITIN TAU Y

deanBuYDIA N TIWIAUIL

® a1amuuaznTINiTmIne

e 1szinnuasddudiosig

o msdaulpsrewinsdmeludandatinu
AUNTWIIANTINAINT U':.lmg_Tﬂu‘luﬁmn‘i'm
rhadaTaiiund

( smdaldanan

=
)

y

s s o ' - ' =
rmﬂnﬁu‘lﬁﬂ'ﬂ NFUATHRIAITNNTNIBINEN 1
L VAIWHIAKRTH J

1) uAadzfonan
2) wiaRaAnmwdiannyadind

AN 1 NTBULMIANNAATLA1TIAE

'
a a

= Y o
NN ﬂ’lWIﬂElEd’)"%El 119 DURINTY

anamnseuuwIAnNAnlunsIse (i 1)
wansliinudn ndeyadnsnssuenisingiuns
%’wi’mmuﬁLﬁ'mﬁuﬂs:i’ﬁ"i’mgﬁuw%uax%mmiu
AN innAunS 29AUITNaUTRININANTNTIN iloi3es
“AnsuNNITIIAn” Tansnssurntisinniuns uaz
annuInasnandLiasiiuilaziousanuiannin
K mmmsJﬁmaﬁﬂimgiumémLwiamﬂﬁm:m
TUNNAINTNTTHENNITIUTZNRUMEDAAN W VBIENND

o o 1

FWWIAUIU AIAABLATNTTHITNITND Ussinnusd
v a = ' P a a o A

H13uLiosu1u lagldiufalcFoNauuasniide
ELﬁnmaﬁﬂﬁLﬂu%aém%ﬂa%wui’mﬂﬁmﬁamsmﬁmé
EUNT AN LA AILATHNTVDANEIZBITINTALI &S

P A o a = a a

HaliInNIINNEs9E 2 JUNDD Ae ufalzFenas
LATHIIFRNNIUBLANNTaRNaNITA WYL NBUAN
NuAalrFenan waniaiselasuusaiuaialaniain

AnsnssNdIITRAuNITIminum

UA 9adui 2 (18) n.A-5.A 64 | 135



—-l O — —
2SAMIUUNISIVYY
15398 1599 WSIUUAIALANNAINTNTTHENITITR
niuns Awmdmbhu guinnssuelianuiuazdaasy
N15NRINen 1ATpItalun1sdve leun wuuANANEaL
LATWUUFBUDNNAINAALAL FIAHUNIE Uszneay
MY 2 5Te A9l
a o ° & °
seaEi 1 T28AUANILAINUSIUTINTDYA
1. nguidvaie dansuiiudeyaiiielies
“ANBUNNITTIAN” NeasIuianssn laun Tagiiuns
IR lNaTITINsuAzEiB Ty luuNTIrIR
2. maiuswadaya He9NnialEIAnsY
NHITTIAN ANAINAABNUIUALIEALDLANUANGNIAY
MUUUIANNANTDINTEUTIY ) nnsAnsudesiu
Walseunaniiflinsimuansnssudiniyingduns
wihlatin §3983ssipIn1siiasiniiielsasnasians
AnsnssurniuazgneisimNEaITnnenaslatuiinly
L @ 1 < 13 < >3 ds,
EIR8AIMLINISINUTIUTINTRYAMNUTTAY Aell
d" d' a o o a I3
21 WeEaimaludasnssurnilsingfiuns
Vivdeyaanniagiiuns (it 2 - 3) nisdunsal
HTENT10) LONE1TANEDU ULATleNaNTIUITY Tunnam
WAZNTIAANITNIIUUTTANABE D

PN a o o _a ¢
NINN 2 ﬂ']‘W")(ﬂiﬂﬁillN’]Nuﬁﬂ’]ﬂiu’)ﬂ{]uu‘ﬂi (1)

= 2 o a a o
NH: ﬂ’W‘WI@ﬂEﬂ’J"‘JU JT190 BN

136 | >1sansdsinisudanssudoansavau

AWA 3 mw%miniiuNwﬁ'&mﬂui’mgﬁum% (2)

= Y a a o
NN J"I’]WIG]EIE&’J“?EI Y16 BNFIINTY

@ o L4 o o 1
2.2 AAANBAUAIYEINDVDININIAUIY LA
YR MNUUUANNBUITLIT YRR A BN NN D
PMNANSAUNENTUTIUEN SR 9.N199AN8 B.LEDIUU
.44
a L& a 5% a o
3. msAAnzUteya N1iATTteyalun1ide

o

a
ENIgN

=D

3.1 ms"imﬁzﬁ%a&amsé’uﬁuémmﬂu
Fnsnssuehutisiagiiuni Ao nisdeaziidaion
ImﬁLﬂiﬁ:ﬁim‘ﬂamﬁﬁnn%mnﬁummﬂfﬁmgﬁu*n%
miﬁummﬁéﬁmmm LONENTANEDY WAZIENENTIUINEY

3.2 MIwRsIzRdeNAdAANEAlaeRIMa28s
INIAUU "aamswzﬁamiagaﬁvlﬁmnmiﬁmmwai
;EL‘*?J"mmt;yLLazmwdwawﬁﬂwaﬂg@ 6 wila laun ddu
sy fhdudles hduwinlwa fEudAy duiu uas
RCNE TR

ﬂl Qo o a dl o & a
szeEh 2 STaranmuAalsAaNaNLarulIRainIu
a a [

Aannsaiing
1. ngsudhvang Adhnuiangsy Town Wnvias
a o & A a a o
wisn daulaluifiesesnvsingluinsnssurinis
Tanfiuns uaraulununiminimg
k3 1

2. YUADUNIFIANIINUAFUSFONANUATHIIRD
a a a L4 % 1
Amudiannsoiing lown

21 gRagldileiFasansunmnsmanitlaan
nsnseidoyaludusiusindeya 1 wonlaanuuLNuED
nsaiiuEesludnsnssurhaiyingiuns wiFauiEes
Wuwndsvaniunisesnuuunudalsdanan waiuisa
uaﬂLa'"lLﬁal?smﬁmuqmif’mmﬂvlﬁéfal,l,siﬁmuwl,ﬁmmw
Wen warivmiRedmudiannsetindlaidnsansun
Wiasaluduany



2.2 Qﬁﬁ'ﬂlﬁﬁmummmaaa’mﬁaﬂzﬁ@mu
AFUULTN (NWT 4) UAZNARBIRSNATIANUMETA
WARALLUAN )

= ' N =
AN 4 AWLUDTNIMUARUSHDNEN

P Y a a o
NH: ﬂ"IWIﬂﬁlE'ﬁﬂ FT10 BUNINTY

2.3 ﬂﬁﬁ’amﬁa%’mmuﬁaﬂ:ﬁaNammm 1.5 x
2 was eeddag loun @ wunsu gnda @en uku
NOILNABY

2.4 wasnnaunwasdldmnisdianin
HANBLAATARULNBTINITNA WS neumTiAeiiniu

2.5 Nannmisaeimuunisdeimudiannseiing
Waza319 QR-Code elwiradonisneunsuazidnis
Snisdaannislansnennsnszauindne

3. INBUWWIWIANGIN Anuansnanuluingsanis
BLHBLNIWIANSSUABNAA UnAn®Y wazUszanmu
mlufiaula swluaudsdidsrmpuazUsnangiiesiu
W oUNURRLINNTEINT ANNAAIUABUIANTINAN
LUUEDUNANNAALAY

WanN1SJvy
NNFANHUNITIY 1589 BSIVUAIAIIIN
ANTNITNAEITIANRUNSI I guinnssuinel
ANNTUATAILETUNTYRUNEY HHan19338 A9il
g 4 2 - v o o €
1. asasuazdsmuanngludasnssurinisingiiuns
IWIAUY
a 6 v o a 4{' o i3
anmsiasizideyanisaniinGges mlila
wHHEINIALNISasANsUn s TIANAeluAInI NI TN
mwﬁfﬁmgﬁuw% ANNAIAUAILAV LA HANNETIAL
Pawitle Aenziuesn AAlALATHANZIUANLIIEILAY
AU (Wesanuismuiaaziuanaulunazidunin

ARTNTTULAITDIUATITTIAN)  AINNITILATITHNLIN
lunIWansnssuin1sInesaUsynauliiBsemudnaunon
1 ar o =8 = 2 13

wAazAawULINIVLYUNY AdtanesliniwesrlsynausId
YDIININITTNYMLNNLDRLUUNIT TILINBUD AL DU
Fruludneniasuniis 1wu Tupaiimuianziusen
ﬁmwmmmmauaﬂuﬂwNﬂfqé”mﬁﬁiﬁ TILILNADNT
runansnssnlvidnlaluiieGesdnsuninsman

2 @ K v 2 >3 5 v 1

fRasAslaasuianssunavan 2 suuuy laun
1) NuFAsULFaNANAINARENWADLT lasiiovniuiEes
“ANBUNITTIAN h%mmaummﬁfﬁﬂqﬁuw% (AILA
BUALITRIUAUMBTUIULEEY WA 1.5 x 2 LNAS
U 1T TU (NN B) HEIUAIINTRTUNINKAIY
LUUAzLDEAlALN1S Scan QR-Code 1UMWN 6 waz 2)
widdefinudiannselind es “ANsuUNNITTIAN” (MW
~ v @ < . o o =%
7 9) Avlad anyflip.com lun15amin Whdemens
Scan QR-Code lunwin 8 lasnsluanldnindsznau
MIUNINDI8ANNINUARUFONFNAINGID AIAIDEN
(nwi 7) wazyneiaslaseaunsndeyaveinneves
FWIPUIU LINB AN IADNITR NI WAL D

a a = = Y
AMWA 5 UARUZRDHNEN L5D9 “ﬂ‘l/lﬁuqm’]i“ﬁ’]ﬂﬂ"
2910 1.5 x 2 LUAT
a gy aa o
NH: ﬂ’]‘WIﬂﬂQﬂ’J’QEI 119 DURINTY

[=] :
AN 6 AW QR-Code LW® scan THATWINUAAUL
ADMAN

'
a a o

. nwlaegRde qun@ N9y

(7

UA 9adun 2 (18) n.A-5.A 64 | 137



NSHBLNTUTANTIN ladauanIuinnsss
lufinssansuansnanudatznalanisiinavesiian
Agfat 9919 Su 47 TnefiTeauingsAnisn “You are
What You Art” ¥ufl 16 - 27 ganas 2562 t Tneda 1
NOARUIMUBITHUAINTIANWUMINAT ka1 Thailand
New Gen Inventors Awards 3£ALRANAN® NGNN1THDY
Wen Weud 6 NUMWUS 2563 Anlag §rinuame
NIIUMTITUUAITR (0.) Iﬂﬂﬁ@ﬁaﬂwmu‘?ﬂmimﬁu
ANUIUNIN 5nﬁgaé’avlﬁﬁ’lmwciwui’mﬂiiﬂﬁgl,%mmiy
wazUsraviosdusesivminiuldrunsouiuining
F50i

¢

AR 7 weregrsnelunilsFefiniuiEes
“ANFUNUNT" (3)
a 2 @ a a o
u1: nwlaeRde qond aNa19nY

AN 8 AW QR-Code LB scan 811 E-book 1589
“ANBUNUNT

'
a a o

= Y
NN ﬂ"lWIﬂElf{d’J"?ﬂ §T10 BNF19TY

@

138 | Jo1sansdsinisudanssudaaisavau

2. HANISLHALNIUINNTTNLAZAMHUADINITHIND LN
nTntuseIKiT s
o ' a oA ,
HANISHEUNTRIANTTH Usnng i Hgnauladu
NuannidesnnMuAalsFenauiswalug nsiin
gnilauazidonnililanian Welauuaiaziinnisasvion
dl =1 = dl =1
LAINAILIN WUANAN HS1UAZLDEANFIVNN LAz
db lﬂl dl 1 1 1 1 dl a
Wedasmihaula lasaulngazjslunnissnnufays
~ ' a & A o A A a @ a ¢
Fonannounzauladiaisaslumisdatinmudiannssiing
N15NEINN9D scan QR-Code Nesuwiisdals Ml
lEuInnTsNu9aEIUINTEII URL Link 2991isde
mudianvseiindWinugnaulaaudu 9 1a dhugesms
doaneaulal sudasmyuarrniesiuresimin
W danumiun nareaeundsinglunudalzasianu
DD ILATMDRNHNLAFSIATIA WAUIAININTNTTH
o 2 a Aaa =& o vaAa A
FULLUY WAz eANITua 1uif 399 ¥ ETInT0
Wianla udasienwnd@Ayed1InIwyiiugsiu
a o Aaa a ~ a
(MWN52FUsN) NRTLFsIwnsnadlulusuiNaLiny
mwmﬁué’mﬁnmﬁwaﬁmﬂﬁumNﬁﬁmqﬁuﬁ NUUY
aoumuANNAnAUIlEnU galdrsnufadzdonas
oA o1 o A a a < Aa ¢ a
wazgi bievitisdeiiviudiannseiind dannaulalu
5’mqﬁuwiﬁmmn§u 5oy 60) wazasnLALNIIlUT
dl a v o v d‘/’
ANUNAIY (Foraz 75) NNIMIUGINTINNIUNA 150 AU

n1sonuUsignWa

uimﬂﬁiuf:'év"mﬁﬁul,ﬁaiﬁmwmiLﬁ'mﬁuLiﬂ:aﬁm
ﬁlaﬁﬂiwnghﬁmnsiumNﬁfﬁﬂgﬁum‘ FNRTAUIU UaE
dolasunisreafisnfiniatiu a1szaeaiedes Ao
ANsUNNITTIANLALENNBYRITINIAUIU UsEnaums
Wianssuaufalzdenan uazmitdeiinusiannseting
aansnedUsele foil

\atias “ensunuisrian” melunufale
Fonaundilususduanaulaeiiodesiiniannns
AnevnastnanEsuisealnal %aé’w%ﬁagamnﬁm:ﬂg
aynila inmad (2555), dnsgeed uwiadunes
(2556) wazianal NAN A Day (2560) lonanld

MsInasndsznaumuuanIIwaInsnssNinauas
MsaNTWLIAANYRI B uTazouaanInanly
NuAalzRenan 1U1A 1.5 x 2 1WAs §N5IRNnw
woulsldniiuauidades mnudazAnilsiemnumane
anweanwgIn warldiue dulsd wundh viediung
daslunmsutanniidndmetstanu dmnslds asld
FRundoiudesuiiduddon wardrudsznevdu 9
aldfmanssen ATowimezia Ausodu Aveasou



& @ aa | A a P o P
TAeNINUATUFNUHUAINN TN W12 FDINTI NN
IIMTBINANUGUNWIR Bnnslunudildaaaunsnaini
wanIndtTInvesanIuluefa loun Auniuin
WB3aaIred Nern Uand1n meaziauiutiu mslanie
YUIDI NITALLAUALAT FOAARDINLNA (AU FH1H5I,
2526 i1 92) nanabiin MwansnssNNTIauns
wriazmwiulilagnuisesnaniuenseunmudldis
N15IAGTLAUITDININ NTIUTEET LAZNITABLILDIAIE
AINPNUFTTUING AaRAIULATIFNTUNURAINDLTDN]E
PWNINUA T UNINOUNTIDUL AN WINPT 1ATIR
2“ L @ a1 o & o v =l o!I a 4! <, 1 U
ndudguanaedduunsuaz@nitu sadugdasedin
wazlatelassd I nueaut I NINI NIuITEY Aan
wmsnandnIaasliiuaRiinanen i ligunuig

= £ > v 1 = =
warnaunawiuladueg19d uswazdeareininw
1 dl <, a 1 dl 1 E2 1 dl v =
dnduienulassungaiazlaunnniasieuds
e huluganuu ansuglunihzunanuiu fAdldegy
= o & a v a o < I

AFIWNAN UHUAIMILENIANNFAN T8 HUINENFUNTEI
ﬂﬂiu,amm']uﬁ%éﬁf;lmsL%uy‘mmm%@uﬁmaﬁw
wazidpinsuansnsunbasudalanasauyuinlv
ANAY TILANAIINNNITLULLUNIANENS NLEAIAIN
SEnMIILUDINANEAL AT IUAATNTINNTAY
HANBMDRMZIgNgs wazuandtiasidunuiug
1INNINNUNFBNLLUNIANNNDY

AAALEININIBNITULRITINI aUIuTuIu
a o 2 v A A& o o '3
AAUsRBNAN PUNITADNAYENTUNDUDAANEITDI
FWIAUIUNIAUA 6 a8 §9N (&1nAaLInsn 7 du
2555 11i1 32-61) lona1ily As cndutinlua fndusnu
HNTUANAY ENTUTIDI ENTUNANIY WAZENTULTE AL
ANELUAILLANINNNITAINUNFITITLALLASURLVAN S
AILANYDITINIAUIL NINITANNAIVLENTIUIN 16 X
20 UANATABHY TadetblUsynaunUazag
guasluduaufavsaananuarazmliiiuaisasy
N0 TAN FIUIENTU JIUMENTU WA FIUTIBENTY
TaguwAnnaaIn1snsnatscnduadluluuil tiean
miﬁﬁa'ﬂuéamlﬁaamLmiﬂmﬂﬁﬂmvl,ﬂiu%mnﬁu
peniainunNS A Meynes g (2554 wri 25-26)
nanaliin 1iaesd1@unysinguuInsnasuaINis
Imsan sy iagiuns Inamun 3 suuuy laun duiles

Fusu Tuguaeedn lasdudesUsnguniign 589831
»
A

'
a '

TUNIU
o v A a a < a ¢ A Lo o
nsvusRedniudiannsefing lelavnin
wilsdatinuasala upload file pdf. asludulas anyflip.
d o o & o A a a P =
com avanudunmiisFeimudiannseiing laadu

wilsdodiannsedindUszinndeUszan  (Multimedia
Books) fivasenusuaznmnils lddasmsnisdeans
mdlﬁﬂalﬁaiﬁﬂamilﬁmﬁu L%Mdﬁﬁ%ﬁuqms
mlidedensineunsiudoanesular dgduuunis
wanuinseaelavieus uniiiieassq uazlides
download application La'%u?llue]é%m%'mﬂm Famserui
gaNdy ysen (2558) nand Uszlezivesmisde
dlannseiingdlownn 1) Treliaiunsadaunauuieule
wazaEnsatasnaldm N En I unauLIEZAIN
2) NIRBUALDINTINSITRIRRNRILARS AR AU
MW waztdes mlnAsanufudueaslaiifenne
3) @wrsodsuasy uile Lﬁ'mauia;ﬂavlﬁdw
azanuazsangy iiuadedumgnisallaiduegig
4) mmmﬁum%sﬂa‘ﬁ'Lf“ﬁ'm*ﬁaaﬁuﬁmﬁﬁwﬁaﬁnm
Tnensimisdetimudiannseiing L‘%‘aaﬁmuqmimmn
ﬁazﬁﬂﬁé’mwmm?ﬁ'aNaummufaﬁmﬁﬂimgﬁluﬁgu
mminLLﬁaﬂuda@iaiﬁﬁupjﬁluﬁaula Liinazifuien
FINIU AUFAN Madldmunasnuuinnssulilansiy
iloi3098nne NsANBUDS Lee-Yun Pan and Kuan-Hung
Chen (2019) falanadnin ;ju%Imw’%aﬁfﬂvimLﬁm
daulng enswiSessmnanuduan anfinaw
aulauazuszinlanindy %aiuuéaﬂmmmimmm
?1'\1mdwﬁ%ﬁaﬂTﬁLﬁm@mﬁmmmﬁmﬁaLmsu@i‘ FINAGD
N0y fetunisnsuiedesluinsnssusinily
AnanInNaulaLaTNITAUAMAIUANTNTTE KT
Taniuns sulluaufsmnugasmsiiiumslmuanuiads
WRuuniy ﬁﬂﬁamﬁa%ﬂaﬁaﬁnLﬁaﬁorﬂmmﬂmuh
§9m597U7 Shaimaa Nagib (2021) na11 (38951771
e %mmsnﬁa@mﬂfﬂﬁauﬁm ULABINUNITIN
LU TR Tusssu Aaly Ussiwdl Maunsianses
ffldhazas fanBessnfiAndy fazdinaneaisunl
gpanguilvang thlugnisiyfdunusszezennny
Winvieaifisa (Kornkanok Nindum, 2021)

fortu winnssuiidunsdanzsiineniiedes
wazdnanwairesansnssurhaiyiagdunstiauelugy
wuulud Ao uAadzuazmiidednulustuuumide
didnnseiing Ansysminissznindatzuazinalulad
Welwhesonsimaunsuazidndsldognesing mldin
N15i3ous weuuauA1 TlUgnisineunsANg
Jusunilesnissuasunmsvoniionsminun f
ARNN §2aIN9 (2563) Na1IN winnssuazseadudslng
Pldeunasoassaasly HELIGY Lﬁﬂ‘l_liﬂil%ﬁ@iaf{:ﬁu
LATHINILALFIAN

UA 9adun 2 (18) n.A-5.A 64 | 139



dolauaiiu:

NNHAMPTRLFIUIAnsTMNe 2 stuuy
Ioun eufalzdonan uazmitdedniudiinnseiing
fdBedenis Scan QR-Code lpwiliiianiduides
“AnsunInsman Tuansnssueniyinniuns Samintiu
foiuaunsasnluldidudenisiFounisaeudoaan
Al ﬁﬂﬁdﬁﬂﬁﬂ\‘iLﬁﬂ’)LL@$éﬁﬂ%l@ﬁﬂH’]&’1N’]iﬂ
Scan QR-Code snuvtisdeilnulsvusannninsnssy

1I9NaNS91vIv

Janiau. (2563). ussenaagUinintiu Usenl
JUUSTHIU W.A. 2563. FUALLED 13 SUINAN 2564,
91N http://www.nan.go.th/about-detail/391/

6
5ANA LATWAYN. (2546). %mnssumwuafmguuw%
2
Faniatu: mefnaSiaga. Nsansiledlua,
29(4).

(%3 '3 Y & a € a
4n5gI9R  umidunes. (25156). Mmsalasiznidasey
a o o a € o a
WMeUARTNITHANITIINNUNT AUARTnssN B
NRSINUDITN F9UIAUIL. InendwusSoygn
wudia (menTvnedaat). ngamnw: Y

e[y WMINEaeFatINg. Jeenans.

a s Q‘Q 3 aa Qo 6 2 2 a 2

WAANA DULAY. iNUaIRRSAMEN LU eIRU Thuun
N1 A.N29A2N8 B.1H09UIYN 24U, FUMEIIUN
22 NueNgL 2561.

YT FUNUFIININUNIL. (2563). WInITAIMTUNANTIH
Qo a d’l 22 =1 1 1 = 1
WnanssuuazAalsnuinuiesniny luginsedns
= 2 '3 '3 A 2 oA
\WIa519899ATRIRIAMILIUALN. FuAuile 13
SUMAN 2564, 1N https://www.facebook.com/

nanprovince.

140 | Joasansdsinisudanssudaansavau

RITAHUNS winanssuihiiudunilslunisdeasu
nsveafignTaniauin demnwaunselldrenis
Lﬁlmﬁa;ﬂaﬁmmiviauﬁmuuﬁﬁ%% Pg1989annn
luansnssudiuteingiuns wiatudauniloluns

'
| =

tanedandinuginvisaies Aazduwuwimandlalu

[

N5aEINN1sVBNe baTuasnf

Wi:ﬂgagﬁwﬁfa fiwnWLais. (2555). ANSUNNITTIAN AU
Satnan 2. W9 2.4 Ferlval:udindwiufe.

Moy i, (2554). msAnihaulus e i
wludnmIain anmwansnssue Nﬁﬁmgﬁuﬂ%
naliesiiu Jsniauin. InendwusdSygn
Toudie (MAITILUTIUAR). NgaNn: AMTUIAR
N INLIABAALINT. MELON&NS.

Ay U513, (2552). ANSNITHAINIILHNDIUIU, NTINN:
vefatSuu.

ARAN qUa. (2563). What is Innovation. Audiiile
22 SUNAN 2563, 41N https://Mwww.sasimasuk.
com/16521530/4Inn35uAeazls-whatisinnovation.

AU JUIRTI. (2526). 1ATIA5199MTNISURNNTIIAI UM,
NTINW: wrMInenaAatng.

a¥af dosana. (2538). muslostin atiuiansziie,
Feslnd: madmuszifmans Auzuysemans
NMINeNReTa i,



1I9NaNS91vav

&infathns?l 7 whu. (2555). fimsiites susinndadl
v, NFAUNWY: NINARINT NTENTITMUDTIN.
gande yysen. (2558). wilsdediannsedind wie
E-Book. Audile 20 $unAu 2561, 910 https:/
sites.google.com/site/udomchaiboonrod/system/

app/pages/recentChanges.

Kornkanok Nindum. (2021). Innovative Storytelling
to Add Value to Homestay Tourism. PSAKU
International Journal of Interdisciplinary Research.
10(1), 12-21.

Lee-Yun Pan and Kuan-Hung Chen. (2019). A Study
on the Effect of Storytelling Marketing on
Brand Image, Perceived Quality, and Purchase
Intention in Ecotourism. Foundation Environmental
Protection & Research-FEPR. 28(107), 705-712.

NAN A Day. (2560). %msnssumwﬁfﬁﬂgs‘]uw% AN
i (fygrazan). Fuduidle 20 Funax
2561, 970 https://www.youtube.com/watch?v=k6
Dn8bAuRSo.

Posttoday. (2564). "1Baslua" auau 1 auasnnluinen
Hstflnsinngn. Fuduiile 13 5UAN 2564, 91N
https://www.posttoday.com/social/general/670391

Shaimaa Nagib. (2021). Using Rumours and Dark
Stories to Promote Tourism: Applied to Egyptian
dark tourism sites. JAAUTH. 20(1), 27-36.

UA 9adui 2 (18) n.A-s.A 64 | 141



Aswaunuulanduidgvdanisgndaadvuudodadna laals

nusAadrunisdoansidugu

Development of Deception Risk Assessment on Digital Media Using

Communication-Based Model

d1sVAND dauas! na: Aryeysau Kodosuuri?
Damrongsak Sattabut and Kanyarat Hongworranun
Corresponding author, E-mail: 625156060028@dpu.ac.th

unAQgd

nsfinmasIliingUszasn 1) oaduuLin
mmLﬁﬂﬂﬁiﬂﬂﬁigndaaaduugaaﬁﬁa Tnelguufnnu
ms%"amﬂﬂuﬁm uaz 2) Lﬁawmaauqmmwuuu%
mmtﬁlﬂwiamignaiammua"aa%ﬁa
TnelfumnAndunisdeaaiugin lnsnagay
ANUASITISEANY AnumsaBaiiew anunseds
1A598519 uazAMNITRTY néuéﬁasiwﬁ‘[ﬂumsﬁnm
laun gsuasnguaaviaiuiinlng 91uau 400 Au
F9ldunannmsidensegauuuamzianzas lneiases
flofldlunis39s ﬁauuui’mmml,ﬁ"ﬂwiamigndama
vudefIvia lnsldunAnsunmsieasiiugi Hise
Wanduainnszuiunisaiioeiesiiedss Uszneu
ludhe 9 nane s1uneau 36 Fasnnnu lasdlaau
\Foshuiniy .85
HAMSITEWLIN 1) MITAALILLL IR
Giamsgndammu?iaﬁ%ﬁa TneldumAndunisaoans
ugu fisusifendesianun 9 s 2) AN
WUUTR AHNATIVBILLLIR  LAANATHAINATIANN
oty .87 anuidesiuassuuniawiiu .85 uaz
fimnunsadalaseadne densaseulagldnisinsei
29AUIZNBULEIA15IY (Exploratory Factor Analysis :

Received : February 12, 2021
Revised : September 16, 2021
Accepted : December 11,2021

EFA) mminﬁ'ﬂ%ﬁwmuﬁﬁmmz&'yﬁuﬁ‘agiuﬂq%’ﬂ
weniuld 9 fade laun sraduyanadidny nsasns
anuindedo nszdumnuaula nszduanudosns
a519aNAMands ANuNas ANlan AnNeEINgeeN
wiu wazmsdndulaegeldfiivgua

o o a o o P o
AEAL: NSWRAILLULIR, N1sdeals, Aglaiues,
W

Abstract

The study aimed to 1) construct a deception risk
assessment on digital media using a communication-
based model, and 2) examine the empirical validity,
content validity, construct validity, as well as the
reliability of the deception risk assessment on digital
media using the communication-based model. The
sample group was 400 Thai digital native recipients
determined by using a purposive sampling method.
The instrument used in this study was the deception
risk assessment on digital media developed by the

researcher employing the communication-based model.
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The instrument consisted of 9 aspects with 36
question items, and its reliability was at .85.

The findings revealed that 1) the development
of deception risk assessment on digital media using
the communication-based model was associated with
9 factors, and 2) the quality of the instrument in
terms of content validity index and reliability were .87
and .85 respectively. As the researcher performed
an exploratory factor analysis (EFA), the question
items that appeared in the assessment could be
classified into 9 related factors including, key-person
impersonation, credibility building, attention gaining,
needs stimulation, expectation, fear, greed, as well as

curiosity and unreasonable decision making.

Keywords: Assessment Development, Communication,

Cyberthreat, Phishing
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Abstract

Since the global economic regression highly
caused the impact on the fashion industry, on the
contrary, the Middle East countries were slightly
affected by this situation. The leading global brands
significantly pay more attention to the Middle East
market, considering this region as a primary target. This
perspective could potentialy be a business opportunity
for Thai fashion exporting entrepreneurs to explore the
new market. Kuwait, one of the Middle East country,
was ranked as one of the most attractive country for
the business investor. This country also gives women
freedom more than the others, modernizing the change
in Kuwait women image and becomes well-known in
a fashionable way.

This article is a part of the doctoral thesis
“Creative Design For High Fashion Identity in Kuwait”
Representing the needs and behavioral study of Kuwait
women as a target market, with haute couture pattern
study to analyze for a new fashion brand, including
the use of fashion trend for brand recreation and

product design guideline to fit with the market needs.

Keywords: Identity, Haute Couture, Middle East
Market, Kuwait

unun

Lﬁamnmazmwgﬁwmaﬂﬁ'ﬂan PARINNTTH
ﬂ’]iﬂlﬁaaﬂL?;alif’]LLZQZLﬂ%;aGlédﬁmvlﬁgﬁﬁizmﬂ%uﬁl’lﬂaﬂ
Tudloodnn glsy uazieids AMaslasunansznuegng
1N uAlunaasanudiy nandssinALauazuBaNNANg
naulasumnansznumMaAsEgiateaun (Eningnine,
2555) TUZIA8INUNTENIIIMUITINARANURIATY
FIUNNTAAIALALNISIALENINANURUAILASDILAINE
nnywiausssnlungudszmanzueennatadulszan
Nl (Rl iavlmm@uu 2562) Luaamnﬂauﬂi N
m“auaanﬂmwmammmmnmnmsmaaﬂuwumu
wazfrsssumAdnduunanasnuiiadysuduie
gaalan lnsansuznguduslnaluaaianziueannand
Lﬂuﬁuﬁmﬁﬁﬁﬂwmxmmz (Niche Market) @oflaunn
Tws1n 1,600 druan LHossnanuanmauIdaans
Aldlifinsauinde (AAwd 1@33 5w, 2561) Taed
MIUszaIUnTi MudsTansgiutemauidaai

nalanluauianaziuingd 1 1w 3 v uwndseanns
1 4 £ 2 L la‘ a
lanTudnlafddromin (euuy fnansion), 2563)

2
=

= Q:’; v a 2 E ﬂl a LU d}l £
ANNITINLU I NNISTEI LN TR RUANUTLLANLFDHN
wnTuansuguilaalunguilazdySuinuinau
~ o a a & a o o |
WasmeUszmnsiiinsnIusnime lagnuindyaa

[

I A & & o P o o
mis[,"nﬁ’lﬂl,waﬁﬁal,aam’lagﬂ 2.24 BRUNTULRIUTYRNTY

a3
a

11! = o s db ldl Ll ! I s
Faduiaeelaaads ummgimmugammmwgm

' aA o oo a a a
roanguisTinaniuioaaudasin Lavlaade
Soaeay 6.2 luszrinel) 2559-2565 @aiuansinisasns
fangIninAsegialan anzieiudsunagualasy
mswaumﬂmﬂum mﬁwmmwumaﬂlunumﬂ
NNMIdIDDNTINTURULAL 555 1Tn R uaﬂa’muﬁiwmwi
@nméToLﬂummmmimmuﬁ’nﬂmw Luaamﬂm’s@nm
ffndegegs uardanudeinsduigulnauazuilng

' & o & = o @
AINNANUTLLINA mmLaamanﬁLUuﬂiszimMm
UsenAaNg 9 Tugﬁmﬂmﬁ’uaaﬂnmmazmﬁmmnma
lumun15iliadnisunasaslulsemeaLauaIueannand
a I a = a a
au Lﬂumammnmiﬂggﬂmamimaamﬂmiama
lidszaaugnigsneludssinaddassaininlunis
UNATDI LATNITRNINBUBNTIUNINTYL FINALALNLIN

= o a | & o
rpsan3guIntuiftuasulisgimnn saumslusu

< = o | I 2 a aa
AT amgnmimumsmummmw WURNQINNAIN
'Y o a @, o 4 & ¢
NUANBULAZHAN LT ULNTUGY AUIAUNTUNILUTUAN
glstuazoidni wenaniluussanfeesulaiig 9
grasrngnadeneidugiinszuadauuntuinign
lugiinalidnsae
= >3 >3 5@9; o 2

uzipeniuifaiuuusuatuiizestan Taldanu
aulanuaaiadedundunguaainnzineannais
a1 AL AT U AN VTR IUBBNNANI

@ A o P o o & &

duneensvuazgniianaamgsnniulurainisungu
dnaliungulunguiidiniswann wauludvuwualis
WMTUALNTULANNINTU TA8TN1TININULAAITUATWNTL
° e 2o o« a I ° a, ~ &,
AMTUHUUDBMAUIBRA N UYIENY tWeLdu
dosnslunisnanadududuntulunguiigaatalan
(Economic Intelligence Center, 2016) MlAlunssan
NANAATLAUAZTUBENNAIANITAUMITAINAIATY
AUl NN UWWT UL AL NITRAINIEHINTUD L1 IADLTID
ANNIgINALATRILAINI A MTULU DM aUIBaanu
Tudszmelne Tasuanuaulssgrsnndviugusznay
nsludszinalng (DunalifudiFeduntusugs
e9uszinalng unianuazsensulunainaina
aganaiiey ilasnwgAnssunisuilnazeanguii
PHIEFINNIANBUEHRINADINITAMNTBLONAN B

UA 9adui 2 (18) n.A-5.A 64 | 153



Y A € o & wvo A &
wansnanfamaudnMIgadugtiinszualisnuniuuas

F 2 4‘ 49/ a 2 1 =1 k2 = o v 42/ 2
ansaldaieiededuanuionls Famliaed
WWIUTUGInaUAUBIANNABINITUAZI U IR NN
aulalinunguiiuung

' [
o o =

lnsonaneailEeen LLW“IJ‘IHJ‘LLQO NBHIYDI NATINTBI

dnwouzawzansdslaRomile ﬁﬁﬂﬁ?oﬂ?mﬂuﬁﬁw’%a
andld (Eineusmiudasan, 2550) delunsun
sassnanEniAuAL Ao uNT Uz S essnaneniuay
AnuiudnuesaInld (Identity & Characteristics)
swlufsguuuunslddin (Lifestyle) iauad anuniw
NFIAN NaInasarudeInshldiouiu uaz

@ 3

FAANHL AR UNTUTUFITUAAITIANH UL AIAUYDI

2

Haula azviouyAANan®Me (Characteristic) FvUU

4

ANUAR HUNDI DNTITIRLYDUNITAIUITINNIFIAN
ﬁaﬂﬁ’iyé'ﬂwzﬁﬁsﬁaua%iN"mni:mumiaanLLUU Tunnsg
a a aa A 2 ' & o =

foasuuIANu)NineIda U ULULIERE AT
WAINTE AILUAILAAIIAIAUDIDAAN BB I A DEN WG
& aa | ' & o 4 o

Fugandanulaaeu wand13anidedungunaly
ULl luTINU5EA Y (Fashion Ready To Wear) Tag
‘ﬁnmuamaamaanLLUUTuﬁnHm:L%aﬁaUnﬁuﬁﬁ@mﬂ'ﬂ

WATAIETIAINGININTILAAINIATUNUINTOADIUNIN

oo

n1sdsaneIgnaInlaindugniigiusge(Papassara
Nutsatabhorn, 2562) @3l nguansguInasdungs
AAIANUIAUIALNBINNNANHUZAINNADINITAUAN
UNTUNLLENANBALANIZFB NI IUENIINIS R
PP o & a v 4 & Py
naaunsnldnededudundiutugslddndie
= > dl o £
YUzLAEINY AnN1siUAsBLUaIreIlanin 1
NELAVDITAMUTTTNNDIDUNALNIAUNUINDNATI 59U
nInnIsdunIsainguidvaisanigianseinis
ar '3 <, >3 1 =, A dld
BAANHANNTUIINYL LAALARLAZITUENaNH AN
U ATINGANTINAINANMNFOAARDINLULUIAALEDHN
4 & a o v @ o Loy
wTuTUgInazasaauliianzyanauaznisldlile
NnFNTUgNelilesRLsTnetatamMInzan Bnnsan
MSANNAL WU iMgRaiaeNTeAUMNTF UGS
TulszsnalngiindannApInIsenaN LA RILI5TH
NISHANNE U DIDBYRI el A udinadanin
A & 2 @ oa PPN P fa o I
gerudadudnmaualiiianisassassrenansaing
aumdamsuansanalasldonansainnudulnemesiu
watanngATynviestu Iaslduuwifangujfads
NMTHANNAIUTENINNATRILAINIBTULLLTANDLTE
wazlassasenaInIsalugadadziinlasanedanan
WHIAANITOBNUULLATBILAINIBUNTUTUFINT AN

154 | Jnsansdsinisudanssudaaisavau

é’naﬁﬂLLaw@mNmuqﬁﬂ:gcywﬁmauiﬁﬁLané’ﬂwmi
(GGERRG
ANANIAZUANARINGTY FI9879LANINIg
= acv A o | A A a <
ANE1398LTUNTHAIDENI INBNATFINITLANLAN
LAZANTDIINIAIUANTEDNLULLADETLWTIUFINSU
' o o o | = ao | = =
nguaziusanna1y Jegvldiinis@nwisned9dnds
LATHLUININTALAY DNNITTILFILATHLAZWRIUN
dneanuuuntilusvesineldiulsnisundulunaialan
wananigIadisatiwnfanta lultresen wazasis
Iamzwmmimmmiﬁl,l,riQﬁizﬂaumivl,ml lunnsdsean
@ornuwntulaludnuateniumlan

3anus:avANISIVY

L]
1. wefnmgduuulun1sasaassANaIIung

2
A o

DONUULLERENUNTUTUGY (Haute couture) Iugﬂl,l;uu
217199115 ARUUAAULLAN AT NNz aNa S Uans
ALIR
Y | 9 1 2

2. WedAnsIAaIALFRE UNTUTUgY (Haute

~ | 1 <, P

couture) LWBNNITBIININIINITAAIALALANNL TS
lun19a519a55ANI1FUM

3. Lﬁaﬁm:nmjmﬁmmmuéfﬂiummmﬁﬁmw
FBIN1TFUAILATDILAINBUNTUT UG

-I: il — -l O — —

IASOVUDIYIUIIADSANUUNISOVY
ac & ao o P
NUATHRL TR UITBNUTLNBUAIBNTLUIWNG

NATUR DU L‘ﬁumﬁ%L%w%mmmu%mmmw
mu@:ﬁ’umm%amsﬁwmm NILLANDAUAIAIADUAN
nasinguszasalunisideld Idednisfnsdeya

a ¢ o < P A o
m‘nLﬂiwzwmﬂas'sumaqwauﬂaLwamvl,ﬂ‘*ﬂumi
ASNFTIALAINULALATIAUAT I TADAIBNITAIN
NTDULATLAUIDINITINE Aal



MRS WASSASOANLIE

MG

SN O TR 'r.'.".:.."-_u.'_-'n drIulsanAnian

CREATI'H"E DESIGN FOR HIGH FASHION IDENTITY IN KUWAIT

.-::-A.m.-mh uun.n.u..u el
A
nwull uuu.lulh-l.

P, T B
s et 1
R e )

Ly rust v b Preiogteuty il

CEECTIVEA
neiload e A St s v b e e A
= e F T [ e ]

]

El
Eg
uf

L
I

H i ik

il
i

I

— B

|
' 1
S ]

AWA 1 NIDULUIARYBINTSIAE (Research Framework)

P 2m o a Ao ¢
NN J—]']WIWEJH'JQE ANART Q‘Vlﬁm"ll

AMNATNHNSTTUIUNITITULALNITIELATDIND
lﬂl L 6 2 1 lﬁ! 1 1
WWanaLInUIEaIn UITnausie 6 339 TIuAazTaaz

ANsANEIToYANITIUNTININ I TRITINNINIT LY

\wsnsilounuasumuLazuuLANMBaiielE i dena
nsanuazin U9 AUMTITINANLES98TIA
miaaﬂLn_n_lLﬁ‘a’[,ﬁmauauawiamjuL{Immmm:mm
uTinouausIsoingUsasAinedu

Wan1s3Ins1:Kdoya
1. ANMURIAYVRINAIAALIUDDNNANILALALIA
AzIUBBNNANIAD Qﬁmﬂﬁqmﬂﬂﬁm
NINOINTDITNTIR BI15UDITH AIAUIMALYRIFAENS
Annldanuauuell Srudnddelanlngsinsnnaes
UszdRmans dusuiu lagnziusannandlaidu
ﬂumnmmmﬂanﬁuma 9 saslansInATIsAmTTE
#i 20 @nmuﬁuam‘nﬁmamwmaumanum 3 iy
laun wonsnn 103 uazglsy smn@ednu Ao
AZIUDBNNANIILHTDNNAIUNITHAATUA LN BATNTTH
uagliidosiininennsdu 9 wnin udnduiugiine

fAfluvasinsosiniupveglafuinuuumemaiosas 65
Yp9unasinTudnsesadlan e'f%amgmaﬁﬂﬂﬁﬂizmsai
LLmJmﬁ'uaanmmﬁmmﬁ"ﬁa%ﬁmmnﬁqmL,wimﬁa
vaslanuazininduguednarsmedrunanisnisidiesd
windldienuaula wenaninriussnnatsdaiiu
WHUAAALAAUENANNIAAT Y1 VDIA AU AIATY
RANUALAIFUIDN AL

Aa (Kuwait) tdudszinenan 9 luiede
AZIUBDNNATI LwiL*fluﬂi:zLwﬁﬁﬁgmzmamwgﬁaﬁ
LaZE15989INNNSAIDBN T TUALLAZ AT 55NN A
fdnsnmmalasEgia Manadiuntsé WATNITAINU
ﬁ?;aLﬂﬂ"lﬁ%'unﬁﬁ'mé'uﬁﬂﬁﬂumzmﬁﬁmmnué’uﬁuwﬁa
Tuginie wonani Qnmﬁuﬂummmmiﬁﬂﬁﬁﬁnﬂmw
LﬁaamnﬁmmﬁmmiauﬁnqﬂimLLa:u'%Ima'm@ha
Uszine m'a@nmﬁﬁwﬁﬁaga sueinnmsiuleues
\sugialusnaiige ﬁaé’aﬁﬁﬁﬂﬁmgﬁmam‘ ioe
senisiludszgnisAludsszmanis 9 lugiinie
duidugmlunismnisa lugiinmae@asziusennand
Purdumues

UA 9 auufi 2 (18) n.A-5.A 64 | 155



PULLALIAUIINAITANBIUNT Y AVDIATE U
Nan3RAlLNaNLIINITLAINIBYRIAATITABINNIT
Untaindanazuaanudenelanalumin dsennsal
eIguds lddnsUszaudszan ldidsuwuueinsnl
B vL;J%’mgﬂauﬁﬂﬁLﬁumaﬂmwaaa‘;"mwha 9 'l
vsaunbinemzgauly wazldauaulidanunsataie
wazinle waazdoddusnsainvain wun wazning
Lwiﬂi:ﬁuﬂi:mmnmnﬁuLﬁuﬂi:mmwmﬁ"mﬂﬂmm
= dl U a ﬁb L 2 1@ il
Wennguiansnsnadednnnglsyla udimsegly
ANMHUNDR WATMNITAN F9tu Azinledn n1suaInie

=l = =1 [ a %3 wa
vasansgIndsiinnuiuglsduarlaiBenuuntyga
YDIANFLN
2. ANBULUATWYANTINUDIAATALIN

MNNITANBILAZNITILATITHTOYAIINNIS
FuA110l N1519LAT0INARUUADUDINLAZNIT LA DI
iia Paper Doll Data set as1snagulainnguiiimung
<, 1 = bdnﬂl = . G
Lﬂumgmmgmamm(Celebruty)TuUi:Lwﬁ@Lm %959
[ 1 L o d'da a L ﬂll d! =1
LﬂunquHummwﬁwamm’lul,l,wﬁu sﬁdumqﬂi:mm
20-29 1 fselaafvagiaiay 1,000,000 UINF
= 4! v 1 49./ a 2 1, = 13 =] 09;
Woudsanisoldansuazdefuduiiesla 8nne
FeflanwueldauaswgAnsInATaueanURIATIA
snindiauegaaeaial aadu nasdmunsilay
ADINITAM N LD NANBAULTUIDIAWLDILNDATIININW
ANHOILATFIUBZNIFIAN BNNISITWOANTIUNIS
FUAYAITTDRUAINNAIMNLANIZLANAIF NS USAT N
auleanInU wazinazidudiimissuunduegiane

= o | 2 = P '
Tuauzifennu st gl uaMIgLIATIluNgX
J5EnAnZIUeaNNaNTINU DDA AUIDFA N T UUAN
e A va o P P
wisgANNYsTInAanalidassivansaIniligy
wuunisusIntsvesnguidivunedaindudas:
wiloungudszinaglsvundininnuiadasousios
ANNIBUFTTNHL B NVDIAIAUIDN A

IARACTER

ql Qs 1 2L >3
mwi 2 ansuzngauivanenan
u: nwlaeide allaas gnased

156 | Jo1sansdsinisudanssudaaisavau

2 1 k3
3. IHOKIUNTUT UGS
AMNNIsAnEITeYalNeITULUIAAAIUARIA
m:’a’uaanﬂmaLLaz@nmﬁﬂﬁ;ﬁ%mminagﬂﬂémL‘ﬂ'}
PN WOANITUULAZANNGABINITIUAAIALA Laaniadl
=l = 1 a = a 3, (% 1@
ansguansudinsdutemanidaaridunanuans
| I A & o oa PN
nsusINIgNuUTUAglsUBnNegadisUuuuiviain
wansuainlunaungusuaziduienansaizes
AULBY BNNIAUANADINITNG TN 8 SIaIN15D
ﬂb a L 1 =t £ dl a dl 1
maaumv;lmﬂaﬂmummnLﬂiwgnﬂuﬁizmﬁwm
paliUsrruigiusd Minguidmsneaiunnds
AUANATDILAINIENLUITIHAZLDEA NANLANIZAD
= :; >3 = = 2 = :; s (:; )
annidadszaindneneg 8nns JatuuusuaTuNYed
lan lalwanuaulanuaaiadediundunguaain
ALIUDDNNANILDUBENININ WAT ASALASU ADDS
. . ~ ' °
(Christian Dior) 984 (SU1ANSLANDNISRIDDNLAZEN
Wwadsemalng (EXIM Bank, 2015) #nlviidasn
LNTURINSUTNIINLIUDDNNANS Lﬁuﬂﬂau%'uua:gﬂiﬁ
ANNAIAYNINIUTUIINITUNTY danaliuntulungs
A o o P P <
Ann1sweun dauluiusuldunszuatiodungulan
1N 1ABHn19INNULAAIRUAILHIUEMS DL TUTE
a <, ° A < | o
AFuIBaaIN Y IEIYNY WaLdugeamslunisuan
sududundulunguiigaaialan Milvluussaings
ansunuaziusannatsdnisaumilianudfyaula
L EINULNTULAZNITHAINIENINTUBE1IADLHDIAN
= ] o L = a A o A e =
wignannaNiesu Jaduufanenudednies
| 4 o Ao o <, = o
WAINBUNTUTUgINHansUsamzimuasiduaaile
davengruzsasdanlalasnsig
Inefinifined Haute couture HWugIusaINAaLs
N15AALEY TILANAIIAINIDNITNDAS1ILULAILAN
MsepnuUUYsIANTI kNN wiusgazdsauInn
FI519n LA BUINDBNUUY NANIDINTLUIBNTALRNE
Lzadfedlgdaatssesdilus HasRennnlvidecin
%uqaﬁl,aﬂﬁnmﬁmwwzﬁ's warisIAung leemaiianig
o & & o A9 rae & P a Ao o =
aoatfulaatnlgiumly laun s1eazidaanniaisile
WU NISLEUMENBAIUNSIAE N15TALEULE N1
Fdadu NMIgadumeiie nsdmdusisiie n1sdssau
£33 = a e <, [
AILHD UarN15UANDY Imﬂﬂiz’mmmmummaaqgi
Hueuu asudnaIrnissen 19 Tungalisa lag
o g o a I & a ¢ a 2
dnesnuuunliasiadndudanvengsase 9 uandu
71999NQ W Charles Frederick Worth Wnaanuiuyuiiss
WARlUNMIAAEULERINANFIGMIUNAT (Made to
Order) nslguuuanaesswianwed TelignAiveis



LRBNARILAZSIYAZIDEAAIY ] NOUNIZLINNTZUIUNTS
DENUULTBIYT AINULIIATHUAUBNAIU 11igNAT
VBN MI14 Charles Frederick Worth 33naneiiuniis
Tusinesnuuu@edfugenuviassauusn laamiiaue
LLmﬁqumiﬁmﬁm%aﬁwLLW%u%'uzgo Taatiuau@n
I | P | I3 4 Aad o aa & o
AINA1PUNINAY LUTUARNTUNHTDLREINHUUILFDEN
%’uga WALE9N Paris Haute Couture Week Tas@ningd
LNBUAAINAITUBBNUULAIZATBIWINIYY BENdlsRiaN
9 1 ' ot a o & P
lilguauusudla 9 namnsagreindungsliiesan
a v as L
dnslasunisquasasmunguaielag Chambre de
commerce et d’industrie de Paris 83ANTRAWUIN
sufinzeuudiesifelunsanduladiuusuaundule
namnsnisenmiesuniuiugld lunislésuaain
S £
wardnslunisldau

2
o

a o £ e <
NWN 3 ANBULLADNILNTUTUGY

a e ¢

= 2e @ a
NN ﬂ’]WIﬂilH’)GJEJ ANFTT gNIAIT

ANndeyaarunsnagudeyaninetdesiuiaadi
wTuTugIladn i@edunduTugIse Haute Couture
ARANBMINITAMLEULRDHINYSstlanasanansal
FINNIRNT VI SHANTUT LAzl Ia1 Taetdunis
NAALUY made to order M3N1SHAEULRDENANNEI
damsugnalasnislduuuinassauianed Tasided

QI/ 09; dd‘ = QI/ 1
UNTUTUFINNNIIINNTIUITA dyaaalugiinans
a H o & < < a = o
ARSIBN 19 FVsh TulsuaaleIndngvaneneny

¢ & o L & ~ o o a wa a
wusUARNUWTUTUg W e U TR luNTHERTIN
nadunisAnasasnusuaauAweliasnsaiduiusua
wugugslasianidndisauvainuaisuusuaig
A uananiluvainuatsUssinaninisiianuaula
waztvanAaiganuidedundudugiluasioasse
WUSUADNAE

2

- aa A4
4. ToyauurAangujAadsiinedas
NNNSANHINGANTTNVRINGHT MR TI0N
& o 4 & 2a o = 2 o =
sUnUUTRRARRUWTUTUgY {IT3aldvnisAnm
P a aa A A P A a
TayauuiAannedAazningitasneduuuifnlunig
as19mssmAsasuasnielaslaninisAnenfalyinsas
waIN83duULIAMBISELTl0INHTATISI9LILATIE
a ~ = &, L & o o e
AZPUANULFAIDDNDIANNITULNTUTUFIFINTUUIIAUIT
= 09; %3 LR Adl >3 a a 6
anmedsladnsneniuufafalzsUuuueneiniin
lasfinmlassasvandasnssnlugafiatzinilag
(Constructivism) tBuaNHE@ Ul FDENTANNVAINATE
ANy mwiammﬁa&mwmn@:uLﬂmmmmﬁaﬂ'\i
UN9a519a55AMRANNLANAINNATIRUADU 9
LLazLﬂumimauNmunu’fmuﬁsiﬂmﬁmmwm"amﬁﬂ
LB ASIFBTRIININIINITAAIADNADE

41 g‘uLL‘U‘ULﬂ?@@l,wiamsmnﬁamgﬂLLUU%@@SW
(Victorian)

Al iAnelTEUNIRYAIANDISHUYIANIITRNUINT
Ju9ngIgn20In15UJTRgna MnIsugInsanunIg
YNATRIVBIANLAAINTLIITRUIDIAADLTHTILTNIU
337319 A.A.1832-1901 BIAIBYARNNINEIUAITDY

=3 aa o v a dgl a
antAanszsgiutamidiiianisiunauiioneas
FITIIATINNINTIDIUIAUADIT ENTIIBTIN TN
a a = A a
IANDITEUAINTRIBINTEUN Laelugaldadasd

a o Y I | a
sduuufadsafaiugAe1sayliuainIsAanaIBuaY
anasuasNILAIviulUNT vardualusTINTA
NN BeuzLAgInumsusinglugatiaziiungangg
WATANNZIASATRILATRILAIN e lFa T naINld e
DHNAZAINAUININTITL

m‘w"?; 4 ;;'ULmum'%'aaLwiammwnﬁaﬂz;muuu
AAnl38U (Victorian)
‘*7;11’1: Vintage Dancer (2561). Victorian Fashion —
1840s to 1890s. AuAwile 30 Aa1nN 2563,
91N https://vintagedancer.com/victorian/victorian-

fashion-hisory/

UA 9adui 2 (18) n.A-5.A 64 | 157



3 P = | a a
annazinlainasssudinelugainneise
uninenLaziuneg lagnisaiulanasidnunas
' e | & A |
nAuradgaiinensaanld Bustle wsenaInszluse
u‘%nmﬁmwa"aLﬁaLﬁummmﬂﬁéwmﬂ@ﬁl,miﬁwi
N5LUUINUATLDEAVDILATBILAINNEANNITAANDUTIH
mimuiz‘iﬁL‘%ﬂu\‘immnqﬂdaumnﬁﬁu wAdamag
meauﬂ%mLwiamﬂé’m%‘uﬁoaﬁﬂ‘luﬂw?ﬁmmﬁﬁﬂﬁ
ABAARDINLAINABINITVDINGHITNUINETINNIFULDY
LATBILFAINBUNTUTUFIBNME
4.2 lassasnandasnssuguuueniainisalu
gAAaLziAlATI(Constructivism)
a Qs lﬁl v 6 ﬂl 1 ra
YULLALINUBLNDFS19FTIALATRILAIN8 T
ANAaNe TN AL AN I THANNAIUTE YT U
TausssulvianuInadaungsdulslafneLuifAn
a 6 = = a
ﬂaﬁ:gmmum’mamm Tﬂmaanﬂﬂwﬂuqﬂmﬂ:
LA11A59(Constructivism) L1893 NHWUIAALALINY
1ATIA519N1900NLULNABAAADINUAINNABINIS
9N esiunaduunInsliiAan s Wl
mmi'amﬁﬂﬁunui'muﬁﬁuLLa:miamwammaxLﬁm
w3asuaInestuuuianeiFeuliTinadsaudneme

= v <
NAINN 5 Iﬂ’i\‘mﬁ’]ﬂﬂﬂ’]ﬂ(ﬂﬂﬂ’iimgﬂLL‘]_J‘LI’B’]’JE]\‘m’]'Sﬂ

Tugafiauziilase(Constructivism)

q?‘im: Game Environment Art (2561). Constructivist
Architecture. Fufwile 31 Aa1AN 2563, 91N
https://www.worldofleveldesign.com/categories/

architecture/constructivist_architecture

/constructivist_architecture.php

158 | Jo1sansdsinisudanssudaaisavau

Qs aa L3 Gl = E2
ANTAUNITNADUAASARIAANTD "AaLzLAlATI"
< o 1A o 4
dugduvuresanidasnssnadaluinimuizuly
avnwlaioalunaissen 1920 lasuusaiuaalaann
Bauhaus Wazn1stAaaBlINIIAatsAauansAGIanN
NIN9IUTILAAINANTOUIANVRISAL TN TRNTTH
ADUAASTARIAALAALABAIINITNANNFIWTENIN
walulagaaludnazdsn1an1sdmInIsunazuuIAn
NFIANLAZNITLNBIVRIANTADNRINER waI19e
dl Lo > = Idl U dl
Tassn1snlasuniseansuieslunlasIn1sneawnnig
asnluiazaadslugisnanineaisssn 1930 lag
anszretandaanssngluvveneinisalugadayy
vA1lA39(Constructivism) Aen1sdszynaldguuuy
WRdlagNUIANAINRARANNE A UIERA 9 T
a o a | s A =
AANHULALANAIILAHAUNTING Fega1inenssy
wuuAavziAlassazdsznavlumesieazidaalunisg
panuuulann AnuEsuitg SULULISTIAGIR Lashun
5. n'lﬂﬂi'f’a'ao;]ﬁtﬁuﬁmwiaaau,'mﬁauLLasziNauNmu
NUIMUSTTUNDIOY
Nnn1sAnsdeyangfinssnrainguiiiviung
muﬁsgﬂLmuﬁnwmwmm%am@iammmfwffugm
WU NRNTIHNEABINITANNNIUIIBNTIEIABINT
LNANHUIDINITHANNAIUTEWINITRUTTIN WATAE
nsyuaneNvadlanniimnaulatigInunIseankuLn
WudnsmAafininasy IUsLAINUATIZUANINITHAR
Tudszimalnedeanansaagydeyasuiaguasinaiale
Y Al a <, P P a wn
N Fagnldluasdudasdudulvuiormndguands
LAZANBMENATINUNISIATITRdBYARINETY BNVIIE
ausnafianaiandivenfgidyyrimussss
Tudszwmelngladnee lnsfidelaagudeyaiienny
Taquazmaiiald dofl
5.1 @uluy
, o aa © o | | a
Tnuduidulondeuldiuatrsunsnataiiiosann
a wa aa ~ o caa o a
HauantAng aieay Ananuanewugniansuey
wANA1INueDN b suinINudiiauandfaune
L9 mg',umaLLazmmmizmﬂmmﬁHﬁ Funadu vy
AaNN5 AR lAMENTTUIUNITITUTATADRILINRDN
12 = = o dd‘ = Qa/l
grenisadianarnaiemlivluuizedesnslunas
gsdszinamnduiuamadioannaAynulssasnee
At LulnR g uandRnuinzaui AT ILAINY
WATUTUFATBI9INHAMNNNN Ugne1 saanadu
AuAndisannizeiFasdundeinisvesnguidinuns
anmigsannsndendliiinainasmemnaiianiimu
TMUTTTHDNMEY



5.2 wmadadnni

szinalnefodudssinaninisnaunaiunu
TRIUDTTHINAINYANY  BULLAEINUANUARZ)TNA
Afnsldmeiialunisasieassaaanenuanasnueaan by
ANNLARTALN  LASFINITORUINATANITASIIAINANE

> =t = a
wan 9ty 3 sULUDfe aeazaInmsve (an on 3n)
AINABINNNITLFTLULFUAENDUND (NANH WSBNANIU)
LATAINAILIINNITHRNNUEN (ndan) lasainnisg
Anmdglaidenldmaiiadond esmnidunaiian
Jenanuaitaan unsiinslimaiiasunuinnsssy
faghamanuarsginavesdsamalnedauansliiuie
ANNAANAALVDINATAT LamnAlANARNADNTES
MAALMENITIATaNIEuesLaI lUfaNR TS0
a = o Vo 1a 2 =2 o v T~ =
ngnizensdalidazlaifin uddeimemaniuluneds
MARIARILANNNNITHATIULDY AILU NITHANNAIRINSD
A59835AMAA S LANAINNAEY TINNIRINNTDFS1IATTA
U = 1o >3 [~ 2

Tovanedlifidnnn umgldamnsonaunaugUuuy
AavzldimnuranuatsuarasIasIraIna s aNe vy
P98 TuENANHALANILAINTIANNAINADINIG
poanguivanguarMINEIIagUaTWIRILsTTHLA
2ENIINNU
6. MIASNIDARNBUATIRUATWNTL

AMNNITANBITBYAAIUAINAIAYVRIAAIA

@l']‘i‘h‘iﬁ 1 mﬁmiwzﬁmwmmmﬁniﬂuaamﬁuﬁw

ATIUBBNNATILAZALIN iaqﬂmﬁ'mﬁquamsmmx
AnBuULldBU09anI AL %agmﬁbaﬁmw%'u%uqa HE
wRanguAaUiiades mmﬁgﬁa@m:mwau
HEUNUIMUDTIH AdlanisAineinisasiansAum
LLw%umnmﬁmﬁzﬁ@jLLﬂ@mNmmmﬂ [HeMUWINI
mwLﬂuvLﬂvLﬁ&W%uauﬁwm%iaal,wiamwwﬁ"wﬁguga
amsuansgnauaziduuuimielunisainiinsdussn
e Tnefinsinssvisnansnsle 7P's Sasznevluds
NAAAN (Product) 371@1(Price) N15amavitiie (Place)
AU (People) NSEILESNNITAA1A (Promotion) 1399
Aousi(Packaging) wazn1sananlusi(Purple Cow) Livelw
ABUAUBIANNABINITTRINAIALA NNTYIE S99
finsimsnzsisnaiesasiie SWOT Analysis 1szneuly
MEMTIATIZHIALTY 9eeu lomauazgUassn 1o
AATITHANINNITBIDIANT AN A LA DIUATNARA
Tuilagiiu %nﬁ%ﬁaﬁmsaiqﬁa“’mﬁnmimﬁuﬁ’]Ll,wil'ul,ﬁa
Dunsmelunisadneassaasiaudn aoi

6.1 MFAATIZHNINTINDIANTVDIATIRUA

NNNSANHGUIIMINMIAaIR  §Iapadlaniinis
AASITRNNTINBIANSTBIAT FUA LD ANEN @ IWNS DS
209051 FUMAUBI I ATl SamsAzRe
mﬁuﬁ’lﬁqmﬁuﬁ"ﬁ’@Lﬂuimﬂﬁﬂﬂﬁl,ﬂswﬁ‘*ﬁayuaﬁ’ml,ﬂ%aa
flo 7P's way SWOT Analysis #aii

SWOT
[~ 1
U 099U Tana GHEEED
7P’s
- AuAuNTUTUge - SUMDLAUAAANN | - ANIaNIZiEas | - HauAluasdu
amsuansgnalag | AABARINUATIRUA | 2833ULULNRBY Aau o Mdugua
AN au 9 Tuguisduam | ausIaNgeINTg NINITAAALALADN
» s LLW%u%ugaﬁwﬁ'u maam\jmﬂwmﬂ “ANNUANY
- HgUUUUNTALAY
N E NS UANST)
Product
AR
U
- AUAUATUNTNNS
NANHNATUIMUTTTH
v  a o A
oanuuaziagimiu
ANTADRILINRDN
a © a A a v I o I o A 19 2 = o

- AUAMTTIAIIWNIY | - SIPRUAMIND usdenludld | - Jowuneanunig

Price auuazAuAd@msy | amevnlddsmaliedlu | Auduilnalunisde | sraedivensugia
AUAWATUTUS SEAURENNIUALAAIA | AuAsianlnalAeIny

UA 9adun 2 (18) n.A-5.A 64 | 159




A15197 1 N1FIATITHNINTINBIANTVDINTIRUAT (#1D)

1< a 1
NIZUANISIUUNNTHD
FIINADY

SWOT
< 1
U 099U Tana GHEEER
7P’s
- NSVNYEUTDI - WHAINARRUAIAY | - HNITIARNWUIENTG | - FUAIMHALISU
¢ 1 ° o ' 6 1 = o
meesuladansnsn | egidsuinalneinlid | geaneeuladdina | Muszmagaazla
o v v =K £ =Y 2 Ip=1 2 2 = ra o = u'/ = <, >3
mbidteduslaald | lddwddwmnedan | illdudenlumsas | wSsulunisiduen
Place AL fangnann TOUINUL \@envaIguilag
WagnnNFuA A
ANNITNADILATLIAL
1939
- nanivaneans - Msnianguih umaaenly - naui e
AnANTALaY wineilildiduniy | Aunguidmeng LANIZLIAZ AT RING
People aulasenguiimung | azdusennawsdu 9 | Wiliiinisvenegu
lﬂl dl 1 2,
au 9 naula vaanguidmnneluy
230319
= o 1 = o lal 1 1! Yo 1
- ANSTLEUDHENY - AnsUILEue - lolemaiiungs - msldlasuanians
1 6 1 ﬂl -2 LU Dd’
Fainiseanlan TUsluneuaaios dhusneangnaula | annislyslunena
S essAudl We9annHAINY WATHAAAINNGNE MnlignAawss
. - AnnsF9RUM . ' v . .
Promotion D ek o w@wzanzasaemly | S3edes y3lalunisgodum
Tuslunrugfiaeidss oo
5 , o | amaladiduntien
mensainlanazly
NUNVDIATIRUAD
=Y Qs 6 & L2 =Y
- UITINAAA UMY | - - dazuslnaaula -
NATFUANHER WIRINLAUDIAINN
Packaging | ANI@AAMNINGI lalavainsndum
wazini139vYT0209
pauld
- dnmsthiauedua | - JULDUYBIRUM - MslELUIARNIS - DIWANBEDIDI
PRANMMANIZENSU | D1ARANNARILARS | BDNWULINNNTG ATIRUAMNIIUNGH
naugnAdsTina AuasAumgudsds | Avuanguithuang | dhwsnssnnduly
AnaLazngNdstine | waldnguiihuine ndAIINITFITU dsnalinguithuing
AzIueaNNaITINTe | a1alditlalunuda | vesdsyrinssanmid | ludfeuduaening
NAUAIUNITUAT | VBINAAN T ANaIluN1STRFINA
Purple Cow | 1 Tdunvraulauas
- . Wnlan1@n1Inng
- AMINENNAIIED) oy
e 2 4o AAIANINTIUU
7RIDUTINNITHAN
NATUIRIUITTHLAY

160 | Jo1sansdsinisudanssudaaisavau




6.2 AMWMUINIINITARIAVDINTIRUAN
NNMsAnBIuarIATIziasEuAguisuntutugudunanlunsiansinsdun midansaivuagadu

LALANAUINIINITARIAYDIATIAUA LG IngasdumveIiToazanaglunguszau A 9 A+ Badunsn@uanam
aglungn AaAFUAUNTUTUEY (Couture Fashion) &BAARBINLAINABINITTBIAAIALAZNOANTTNNITLIINA
293ng Nl MNBanIgna  lasin199gudin1an1TnaIakazIniureIns AuAiduduauniunlanduga

ﬁl = a ‘l/ o a
LNBLUSEUNEUNY A9l

eapitii

GIVEMCHY

053U

WA 6 NMWLAAIRILNAUINIINITARIAVDIATIFUA VL
nun: nmlaedide Alaas gnaded

6.3 DRANHUAINNIZYDINAANUNUATIRUA

UBNNNNNTIATIZANNITINDIANTVRIATIRUALAZNITINIAMALINNNTARAVDIRUAT DAANHUIUNIZVDI

nanAugNAANNERYetBliasnMIAMuesaanenizteliiianwindenguiuslnauazasisienansolli

Aunsaud laeiselaninisagUdeyadnan®aiawz s Inan A ugiluas AUA1NNMSANEINAIALAT RO ANTIH

v ooa 4‘ <) k2 L2 a 20 1 s 42/
°I.I‘ﬂ{1a‘]JiIﬂﬂL‘WﬂLﬂuLLu’J‘VﬂGIuﬂ’]i’di’NﬂiiﬂGli’]ﬂuﬂ’]ﬁ]avl,ﬂ AJU

A5 2 ANTVILAAIDAANHUINNIZYDINAAN DU

2 a o [ o o a o ¢
TOYANAANUN ANBULANUNISUDINAAN UM
a @ a o = | L &
ASIFAUAI ATIRUANATDILAINFURULUNTUTUGS (Haute Couture)
UsgLAnauan AUANATDILAINLFNS
- Party - Business wear
Tamanisaanla
- Party - Party wear
mwﬁuﬁwLﬂ%mmmmm%gmmuLLw%uﬁuga&'Wi%"un@jmﬂazmﬁmi’uaaﬂﬂmum:
stuuuRuM AV FIMTUNGNARIANANABINITIENANEMRNIzMmTlaaAukazInulaglTiag
MTUATADFILIARDNLALNANNAIUIRILTTTNYDIDUTDI N
SLAUARIA A B9 A+ TuansaizaaaduaunIuTuge

UA 9adui 2 (18) n.A-5.A 64 | 161



A15197 2 ANTVILAAIDAANHUINNIZYDINAAN DU (61D)

(3 a ar (3 [ o a ar (3
VAHANRANEUN ANWEUSITNNISABDINAANTUN

sALaRe 7,500 — 125,000 UM

1 2L A 1 bdtﬂl = L o QI/ a
ﬂQSJL‘]EJﬂﬁSJ’]EIQU‘SIﬂﬂ ﬂ@uﬁdwﬁ’ﬂmﬂ\‘iLL@zI}dH’]%’NLLW‘HHﬂ@i@L’N’]

'
o o @

UIARUAT AUATIAAAINIUIAG (Made to order)

Uselerildgoanan VADENLATDILAINE

. AUALHTULNBUAAIDBNNNFIUTNNAIANLAZAINIAN  LNDUAAIDDNTITATR LN
Uselanulsaaysas . ,
voagaInla

7. un NS TRl oUW FUEINF NS00 NULU A 9859 FUALAZ AR A 9]
Lﬁﬂ%Lﬂi’]zﬁ{l’aaaﬁiﬁ’%’]ﬂﬂ’]iﬁﬂ‘tﬂ’“}’]ﬂ?iimﬂiiuﬁlﬁlﬂ’.}‘ﬁa\‘l SIUNINNTENTIY Funeni Raglaninisfinm
LLﬁﬂﬁumzLLaﬁwLLW%'uLﬁaiﬁmiaaﬂme%miiﬁﬁuﬁwu,a:mamﬁmsﬁaamﬂ5aoﬁum'méfaamimmnzjmﬁmmﬂ
wazaa1aluifagiusneie Tnsuwiliunszuaiouundu (Fashion Trend) Aanisaanisoinnnudesnisuazuiialey
AN LﬁaﬁwiumﬁwLLNumimmmLazmsaanLLU‘U@mﬁuﬁﬂﬁﬁuémﬁmmmina%‘mmiﬁauﬁﬁmauauawia
nguiihuang ImﬂfnLauamuaaﬁniﬁ%mm:ﬁ%uﬁ Usznavlumadeyaniwusiduaiala AdAyuazsuazidan
miaammuLﬁ@iﬁmﬁuﬁwLﬁanﬁﬂﬂiﬂﬁashammmuLLazma‘uﬂqumuﬁmﬁﬂmﬁmmmﬁuﬁﬂﬂ?u q vai 3sle
mnsAnEuardasziulinsruaunEiresusEn WGSN daiiusifnsfinaaunliniidedourmiles
lan Tagldmnisidengania Autumn Winter Uszand a.¢.2021 Lﬁaiﬁaamﬂﬁmﬁuﬂﬁzuaﬁﬂuiuﬁ'«v?ﬁu Tagdinig
FiasziunldunseuaiionunduieldlunsaisassAaumuas nanine fofl

TREMD SUPPORT AMALYSIS

HEW TREND

MWA 7 Wl NNT L AR N NS WA NS UNNT0RNRUUAS19ATIARUALAT N AN N

=] 2m o a ao ¢
NN ﬂ']‘WIﬂEJEd'J"Vﬂ ANRRTY Z‘!'V]ﬁaﬁ"ﬂ

162 | J1sansdsinisudanssudaaisavau



M15199 3 T1UALBLANTITEBNUULAN NI NNTE LTS NULNTY

S18ALIDUANITRDNLUL

2
YBUA
Y

Ufsen1sneuaueIniannidan anulngs AmNtsy ensuainuSeuiaiien
Aanudauazannaiilulagadusssnmdvesnnuidnlaedsiiunalassasiazes

LUIAA = ' v a A @ = | a A =
ww3asuaIneliiingUuuunuiuss wiansausigazideanaulvamionnnu
L ng; o |0 £ dl = L YR = '3
3@ sawnanslddgassianuaunaulnudinlaianisensuol
, winstuuulasiasivenasausiniameliiinanussunuassemaiilinigly
TAs3919L97 “ e
wiauaugan
- INUADIITNTNANTUAATITIHNINANHAULAY aneAgemsinInumnieli ey
a

N ARULATIN IANTAN TR IUUIAR

AINBUATIIBAZIDEA

E/QI aa v a L2 LR d’ :; =
mﬂmmawummmﬂmwmamﬂwmmwmua:mwuganauvlmaiwmiwa:l,am

o & a P o @ P | 4 &
msm@1Lﬂumﬁixmmm‘uLﬂumsmummmmmmuga

Wan1sJ3vy

'
~

1. weAnmduuulun1saiassANaIunIg
aammm%ﬁmﬂ%%m (Haute couture) luguuy
21DINSALULARL Lmima s[mmmuaummmmﬂnm

"Mﬂﬂ’]iﬂﬂ‘hﬂLLZ\]w’JLﬂi’lwWH’ﬂNZ\mmﬂ’wad ERTOL
N19819IANOANTINUAZAINGBINITVRINGNE LT INA
dhwisne ansnsaagdlanh Lﬁaamrmm%'@nmlﬂuﬂ@:uﬁ
ﬁiwﬂvlﬁgamnLﬂwgﬁwawi:mﬂ‘*?iﬁﬁffﬁﬁmﬂuwﬁﬂ
fasrlunsudenesiuneiidaszlunisldiinunneg
mnam’%luﬂzg'uﬁimﬂmﬁ'uaaﬂnmaﬁu 9 WANSIMIFDY
wAsmeiuAM B UM TaNA NN A AL
miu,@iamﬂ;.;ﬂLmuLLW‘*ﬁ"uﬁguqﬁammmmauaumﬁ”a

AT uENANBAILAYEINIT0LIUONTIUS LAY AN
Limileulaszudunisneuauassengfinssussings
Juslaa anzfsanugduuulunisaseassaidaed
L & o I a = & o oA

UWTUTUGIRINTUARTANIALTULFBNIMHFULUUDIIDY
A9 WIUANANANY NANNFIUNTITLEUAILINDNT
sUsuliiiauiuuugainneisou suziReanuniingg
HaNNATUlATIASIRULARsIA AsITenslERuA U
T959AMa DadenFNANALATIESILULDBINSA
2. iweAnmIaaALdARuWTUduge (Haute

~ | | , o

couture) LNBNITBIININNIINITAAIARALANNLTulY LA

TUN1TAS1IFTIAATIAUAN

nlebos bemdpowm wilrae e

Bepromndary ; b

itackhmed® | o
e

R ——
Wi« e
Lt [t
[TPr—— e
iy i e
[ T ArR——y = T E
R T T, -
N st ndan Se— TS
sl (.
Pt ileren il R el
et g P R [N
rmmarmey i v
P S P T
I
nabrory avwbeioaeg 2 i il e
Wirrymnis [T
e
i oy

T TR

]
TR
i L ain]
L ]
T T
-
B T M SR I
ey el Wi
T L LT L]
ety P e
e gl il sl S
R, L,
ey e e e i
Sorrewhlmay
T B . P PO Lo
[ e
g e e
T s v - e
S rrlingn e PUESR Y g .
¥ e ealin Geeareihdiar
e s L. panm b s,
ey iy 2
sy e % 5 T
" pa el By P
R, ~ s
e -|.-‘-|.1-—---I1-.1- e
S rmte 1 e
el vurwhlsah
wwnls eruailecsderpin e
T Ty

i

nWh 8 asUmsAnEAaIALFEREWWTUTUGS (Haute couture)

124' 2 @ a ao ¢
NN ﬂ’]WIﬂEJH’JQﬂ ANFRT Zﬁ‘ﬂﬁaﬂ“ﬂ

UA 9adui 2 (18) n.A-5.n 64 | 163



= I3 R ca v <&
NNSANEIDIANTAUDITITULLTUATUAUNTY
%’u@aﬁﬂumﬁumzmaqiiﬂ NauUsENARLIUENNANd
wazludszmalvng wulnFedundusugeindsUuuy
ﬁLLmnc&hamugﬂLL‘UULLaxﬁmﬁﬂmﬁﬁmummumuﬁ GR
I Ao o a I @ A '
duganaAguariaiduaaudiiannanuuandig
maag‘ﬂmew'aﬂﬂ%ﬂaﬁgmﬁumﬁmmsuﬁ YULLABINU
LLmuﬁﬁuﬁﬂLLw%u%’uaﬂuﬂa'uUVLMﬂﬂI‘;UWﬁﬁm
wmmwLLusumumLLWmuﬂjumiunaum mmu 9
iwmamummmammumLLWﬂjuﬂjumma fanvinu
a%lmuﬂi:mﬂmmauﬂumﬂsmmmas[,wmgmﬂmmﬂ
dl 1 1 L =K 2 1 < o =]
negasUsuinedifislasin daunislasunfinasi
mﬂmwmwshumju;;ﬁ%aLﬁmﬁﬁﬁnwmzmmmmﬂ
NARIUULATADAMADINULLTUAVDIAULDY LAaTHN15 T
v & @ Py fa 2V o
vssynmeinassaiudelasanliiuuusuadudle
WAnTEUUNGII N BTBILARTULTUANHAIHULAN NS
AugennasInusduuuaadutenansaimliiinais
WANANIAUHAAA MRz EUTRILUTHART Az ol
ARIALAEINY BsnnisAnsniansnagunIsasng
3 dgl L2 QI/ Qn// 1 2 Qs di‘
wusumdeRuWIuTuglnala fodl

P

s
Pty Bormws mmr | Bty ety me

a F fa 4 & |
WA 9 a3UNIRSIINDIUARUAUNTUTUG LN
nun: nmlaedide alaas gnaded

nnmwazminlanidnisimuayeiuseins dum
WaTIULLLYDIRUAN Snvsfinsiazinazsziu
Aerduanunisaifionanfeiulunusudiieyssiiiu
ansdesluauaasannansuiymarminiede
doalmlunsaiauusuRauA Feneiiannishnvue
n1snsziazUsziiu MliERTeamnsomuImeluy
n’liaﬁ”ﬂmiiﬁl,l,mwi‘auﬁwLLW%"u%BuQaLLa:ﬁmummﬁu
2ILUTUATUAN LABE1IRUTEANTAINLATATIABRAINN
faan1sraInguidinang SIUITANUANA3N
wusuaguisudazegluszauaamfsaiu

164 | ;1sansdsinisudanssudaaisavau

3. LﬁaﬁﬂwﬂﬂémLﬂmmwﬁﬂiummmﬁﬁmm
é’aam‘sﬁuﬁwLﬂ%"auwiammm%u%guzga

ANMTANHIANUADINITVRINGUAATALIN WU
nguimangdainsanuduienansaiuazlaniauls
wileulas SnvsdefingAnssunisiuareldaesiion
ﬁuﬁuﬁwLLw%u%uqaag'Lﬂuﬂi:%w frarins LLw%u%ugaﬁd
Lﬂuﬁuﬁ’]ﬁmﬂﬁmsﬂﬁﬁunzjmﬂmmsﬂﬁaama YUz
LAEnn ﬂ’]iﬁ%ﬁ\‘iﬁlﬁauﬁ’]LLW“ﬁLu%quﬂ’ﬁ"?tﬁadﬁ’]ﬁdﬁﬁ
paRsznaumani léun mdadudessedindauies
nsliian ﬁamﬂui’a@ﬁﬁ@mmw nMIanuaIAIEnAila
fasfimnuazidealalalunainu wnniiuuazlassasne
mémLm'amﬂﬁmﬁmma:lﬁmmmwm:‘;ﬂvl,@’fwaﬁﬁu
ganld na1alean nsndndudnazdasdnilatiogunin
ANMUMINZAN ANNAZIBAUSZER NS RUAUNTY
%ugam%ammﬁauummﬁaﬂxﬁﬁaami%a%ﬁmssﬁ
aaﬂmLﬁagﬂﬁwmuﬂLﬂwImﬂLawwz

asdnazonusigma
N153981599 NSRS IFTIADAANBNITODNUUL
mf‘sauwiommw%uﬁuqa auTudseimaging Wunng

oo ILuINSlUNITR NUUULFDEUNTUT UG ITH

° v a 2 o = & o <
WMHZEMSUAATANA TINNISANBIAaIALEDRIUNTY
FUFITINNIN1TAnsINguidviniednnagelinign
LARBWINIIUNITRBNUULLAD K UHTUTUGIAI8NS
HANNATUYUIRUSTINTRIUTEINARIALAZINY Binall
HanIsANEuazMTITeaRsatllUszynaldiunis
A5 FUAUNTUTUFIDY ) NBInIsasaenansnl
LATANHLANIZLIANEAIFNUATIRUA LS ATl
1. u.mmoms’amﬁmnauamwmLmvﬁﬁ%mﬂﬂu
aJ‘szl,vm@L'm

1 a v o Q/ddl = <,

nauansginazgizeldesludsainaguaandu
nguaunInwansalludiny anzAeIiulsTInAgLIe
@ = | o 2 a o
Adunilslunguiszimanziusannangsiisiglaann
nsmmy lilasunansenuainiasegialantas
FauMIgRTuUssnanlidassiuansluaiuaTw
N13974 WazNIuAINTE MITaRIAVAINITUAINIBME
Ferhndanuiuadsuandraandseinedy 9 lungs
WEINUNEIRDITANDTLDHUNITUAINILATNRANATEUN
= P Ao o o o & A 1
Fannmguamaiinlvdszmaguaitauduniiauls
TUN1585190 1A RUANTULATDILAINTE TITTA8NF
HARONITLADNTAUATUNTUAIUTUNGUAATETNLAL
Aizedasludszinaguin Ysznaulue



1. e1Bwnanuazzuzrainguidving F901TW
wazguzazasalinguii vinedaInsguanieniu
17\1mmﬁaiﬁﬁmmwﬁﬂmﬂuéﬁﬂw?ig]ﬁ mlAAang
Rendesuminantunazldlaseazidoaunisiu lng
AW AUA U ULATRIUAINN BN BIRBIRPLEDNINGY
aunsateldasiennansaianududmaulugsaules

2. saflsuuazanureurainguiiviing Aenis
AnEWnANTIN AnuTaLLATa N ldaReUsTiiu
ANNABINITUATLUILTING AnTsNNguidvane Wiie
I NNIa519855A AUALAZHANN N ATIRBAINABINNS
FansAnesaioNLazANTaUaINNT AN LARaIn
wangan1suasne nsleaiavialy wﬁmﬁmfﬁﬁﬁufﬁﬂﬂ
14 Hudu wedsuifiuanmundenliaonnaasiuis
ﬁﬁmms%ﬁamnﬁqm

3. dndrulunsuslnafudundy Aonisanm
wulduuazanudulylalunisiuinsdedudans
Qu'%TnﬂLﬁaﬁizLﬁuqﬂﬁumaaLLUiuﬁ Anumsnzanlung
f951A9N8 Wmsnzandunguithnang SIIEN5D
UsetugUuUUIDIL LT UALRAB AR DIN LN ANTTHTBY
nasiihmanglasndg

4. AMUADINITALABANIZLANZAY Lfimmnmju
Lﬂmuﬁﬂl,ﬂuﬂa;uﬁﬁﬂamLa,wq:m:% fis1elege fnns
%’uéweﬁamawﬂmﬂaﬂLﬂuﬁawﬂa naudvanansn
ﬂmﬁadmimiu%miu%'amwﬁLﬂmﬁ'aiﬁiﬁnﬁamw
Wuaudnay Tddendunisuinisiudiidesnis
enansoiuarlimiloulas Wetswenmnuiiszsuuay
faurINguiangLey

uanwileaniladednaduazdonasonisidonie
Aududniu Sidesdnilsiednwasmenenin au o
Welszneuiusn dasznevlusmeanuidevesmanw
Pfinmainae a1 linisuseniefifesnisany
TATAS8USDUULAIRNNZANAUNAZINAZENAIE
2. LLu'ama’lumsa%"mmwauﬁ'ﬁLtw%"u%ugaéw%'u
Uszinagiin

ANMTANHIANNADINITVBINGUAATALIN WU
nauidlvanedasmsanuiduienansaiuazlaniauls
wiloulas snisdeilngAnssunissuaneldaesiien
ﬁuauﬁﬁLLW%'u%uqaa%iLﬂuﬂizéw Frarius LLW{H%HQG%G
Lﬂuﬁuﬁwﬁmaﬂwﬂﬁﬁunfojmﬂmmavlﬁaf;iwﬁ YU
LAEN mia%’wam’]auﬁwLLw%u%uQami%ﬁmﬁﬂﬁaﬁﬂ
psRUsznaumani laun msdafudesszdlindauses
nslian ﬁauﬂu‘?ﬂqﬁﬁammw NIANUFAIMENALA

gastianuazidaalalalunainu unwniiuuazlasiasns
m'%'mLL@iamﬂﬁmﬁmwm:LﬁmmmmLm;mvlﬁwaﬁﬁ’u
ganld nanaladn nsndndudazdasdnilatiogounin
AINIANNZAN ANNAZLBEALSEER NS RUA UL
%uzguﬂ%wLaﬁaumamu?ﬁaﬂ:ﬁﬁaamﬂm%ﬁmsiﬁ
aaﬂmLﬁagnﬁmuﬁmﬂmmamz FeaunsaeiUe
waLﬁaas”’mmiﬁmﬁuﬁ’lLLW°}‘J'”u°ﬁgu§javLﬁ sail

1. MSANEAEIUNGANTTHLATAINFBINTS
vaInguiihning FageednmwimgAnssuludinyszan
M mmﬁaamﬂ%&aﬁﬂm'%"ml,l,@iamﬂ“lugml,uu%u G]
smmguen1slianedsenndesiuaniniasegia
20IUARZUSEINATIULANANSIY Fan1sANEINGANTTH
3nguiiangaTaINITaAMuAzIugnA1 Uiy
LazANNGDINSIEIHAANINISESUDSUR R IR ABY
auaaﬁiammmm:mﬁuﬁaamimmﬁqm

2. Lﬁaﬁﬂmﬁmﬁunémﬁ’mmﬂ AsANEIAEN
AUKLSUARUAIALTIAILATNIS SWOT Analysis 7P's
Analysis UAZINEUVBINTIRUA Wowdal3auifiey
90ud3 9988U 1an1d WaTgUATIAINNUUTUARUYY
eyl TUnsRns usmANNLAnsILDlE
asrnsiiufanduazlamauuanasanaudou 9 lu
ARAFUT ALY

3. MSAMBANNANHAIIBINIFUAT TaLAnaN
nsAnsinguidivansuazaaiaguis Mldaiunsn
AUUAIATU NIWANBIYBIBIANTLAZAINANHIITDS
mﬁmﬁm%tﬁaiﬁlﬁuﬁgmmiﬂummmvlﬁ

4. FULLLLATAMNINTDINANTUTFDINDUAUBY
FRANNABINITTRINGUTNTINELAZINEUTDINTIFUM
ﬁauflu%uﬁwﬁﬁ@mmwﬁ mﬂ%";’a@ﬁﬁ saunatiny
Uszdla msdafudmeiiefiunnseannaudmlliie
WiAanwansoluazanuuansdilingugnaluaain
LABINY

UA 9adun 2 (18) n.A-5.A 64 | 165



1I9NaNS91vIv

suAstiensaseanuaziidnuislsymelng. (2558).
m'%mhq%;mmﬂL'gaﬁmw%'usgaauian. Audile 18
WE8Y 2563, AN http://www.thealami.com/main/
content.php?page=&category=2&id=1735

Wazn NFITIUNA. (2527). N5SANIT UGN,
NFAVINGS: AMEAAUNTINFERS ﬂgW’maﬂinizmﬁmnﬁﬂ

WArg @33 (2561). IZAMAKLEINATIINERN. .
ﬂitﬁﬁqazhamnﬂizmmiﬂu. Fuduile 23 fuau
2563, 91N https://www.exim.go.th/getattachment/
KnowWorld/

MANs \enAY. (2557). ﬂ'm.ms.lmﬂﬂ‘sm%hazja'mmém
Uszausinads. AadzidnusiSyoduia a1
MERNUULLATEILSZAL. NanWy: AzdienuAal
WRMIMENRBFEaLINg.

FBund qufnsiny. (2563). winnssuRmelans3laaa
1 [% (3 a 2 ] 1 =
FN19A51IRIIANITIAUALATOINAINBACETLLLY
21189 Mia. endwusiSyanunniiuda a1an
Iunfiedal. nunwy: AnzAadnsIuAaas
RINTDL W TINENAL.

166 | Jo1sansdsinisudanssudaansavau

ARUIRIUTTTN. (2563). “UANN WMANANITRSI9ABENT
UAULLUNIANDULAE. FUALND 30 LHB1811 2563,
97N https://www.silpa-mag.com/history/article 47717

a a

@ayal Mlweiant. (2562). &9 “ding” \BosTmusTTy
Ing-21915u 'gnmmml,w%'um’iuaannma. AUAU
Lﬁa 21 WEgu 2563, 970 https://mgronline.com/
gol/detail/9620000032261

dntingmlng. (2555). neavyudUsenaunsinewmuw
LLw%uagaﬁuynmmm’lm.im’?uaannma. Fuduile
23 Ju1AN 2563, 910 https://news.swu.ac.th/
newsclips/doc/201213385.pdf

ainUTIUMAREaNT. (2559). ARIANING. Fuduile
21 WN®18U 2563, 210 http://www.royin.go.
th/?knowled ges-category=Hove-thaHanguages&paged=16

gy FnmsiTe. (2562). amumsailsyansianty
an 30 3 dhouth : Temavsedngd. duduile 22
LHEN8U 2563, AN https://mgronline.com/daily/
detail/9620000107478



1I9NaNS91vav

DITOWUS WIHAWMNUT. (2563). N1sAIANITaiuLTN
A MseRNUULLNT LA THA 21, Aaunss
A9 M3A1TAULARUNIIHAIAAS NNINLIRY
s55uAEns. 13(1), 131-144.

Economic Intelligence Center. (2562). mmmﬁaﬁﬁgaau
uandeu. Fuauille 21 wwneu 2563, 910 http:/
glob thailand.com/

Game Environment Art (2561). Constructivist Architecture.
Auauile 31 AA1AN 2563, AN https://www.
worldofleveldesign.com/categories/architecture/
constructivist_architecture/constructivist_architec
ture.php

Papassara Nutsatabhorn. (2562). Lmzﬁn‘vqméml,ﬁmﬁu
uniulon nas lasthsfiBenuanuaunlon nas
& duduiile 18 imen 2563, 910 https:/Awww.

vogue.co.th/fashion/article/couturefeatures
Vintage Dancer (2561). Victorian Fashion — 1840s to
1890s. AUAUND 30 Aa1AN 2563, 1N https:/

vintagedancer.com/victorian/victorian-fashion-hisory/

WGSN. (2564). Conscious Clarity. dUftile 18 e
2564, 21N http://www.wgsn/concept/consciousclarity

WGSN. (2564). Phantasmagoria. AUfuLilD 18 wmem
2564, 21N http://www.wgsn/concept/phantasmagoria

UA 9adui 2 (18) n.A-5.A 64 | 167



ns:udUNISISBUSIWoNISasassAuUSanssudoIWowasunnis

ISguSYDLALAL

A Learning Process for Innovative Media Creation to Develop Learning of

the Society

nSvNeyoU 19Stynal, dNdsstu U122 1a: 162V [sessu?
Kringkarn Jaruankul, Thiwawan Chaikao and Chaweng Chaiyawan

Corresponding author, E-mail: kring.thong@gmail.com

unAQgd

NITUIUNITETBUSINENITas1IaTTAUTANT TN

'
=

ADUTZLAUNIFIANVDINGHLENITU (Media Lab) 1un1s
FudsUfiansuuudansy lasldnszuiunis Movie
based leamning LWRIMITNEENSFOaTUSHLAUN
Fanusnomsuannmeunsauegaiudunou dhusies
UAtRnsmedsaulaefgdenmaisissaunise uag
nguihuinelulasinig N9 IUNARBINARMIWIURSTUT
138NN Master Lab san1sasdaUfjifassoeslausu
parntunguimaneisldasiiondnnweunsdu
UTZLAUNNIFIANMEALLDI WATIHEWNITNTULATFIAL
29n$9 HuAaNssN Road show WaMANAWITsAY
Fe9lnd Media Lab Film Festival awiuia3neilenld
1um’sLﬁm?aHamuﬁ’%’a’luuﬁiaﬁumau laun n1sszau
aned (Brain Storming) MsauNuUINgNees (Focus
Group Discussion) ANSRILNALUURFINTIN (Participation
Observation) lpetuaiesilasinanunldifiusiusiu
%’aa&alum:mums Issue based NTUIUNIT Area
based WLAZNILUIUNIT Movie based WANITIREWLIN
Ui:Lﬁumaé’oﬂuﬁmjmﬂwmﬂ WuiAniulndduaz

Received : March 17,2021
Revised : December 5, 2021
Accepted : December 15,2021

duidesfidsaumsiianuddnuaclalalunissauiu
flasnunazuily mn‘ﬁ'qm 5 suay leun

Suduil 1 vszifuanundenan AUNTN
FAnauluties Jymiszuvaudsuiasu/ulauiasdy
(@19713U1nA)  N193AN1TAUNINTINVRIANTITIN
WazUTIUYNENYTEY

FuFUT 2 Yszidunisanifinansuuviesaun it
M530030 wazmsasfindnslagdminfisgionises
ATUATIAT

Sudui 3 Ustifugumanuinfsulugins
Eg9918 LANUATLENITU AIHLANAIILUAIINNAAN
wanglunisegsaniuludaas

Sudiufl 4 Uszifumsiiiiude nisidsuuunns
THme msaninge

SuAUR 5 Ustifuianisssn nsiwasuuauay
Snmgrnizvesauluiilies Wunsas 0msUaeniy
LAZAIAANITNITINHINEILIA

Tnanguiimuielatierdssiduiguinig
FIANTAUNLAINNTELIUNISHINGIT NIASIATTA

21NTIAMTANTAUNARATNITAOAT WA INEFBLNLT

Lecturer, in Faculty of Information and Communication, Maejo University

H1etiniee
Research Assistant
a9 mneuns
Filmmaker

168 | o1sansdyInisudanssudoaisdavau



L‘flumwmum‘é?mzi'}L%@ﬂﬁmﬁuﬁtymmaﬁmu
ABNTZUIUNITMovie Based learning taengsiimiung
PENUNSZLIUMTWAIL Iunn%umau naeduinngsu
farunsauaniUasuuuianupalunisnannineuag
Tuddivanuaty 199103ne1ns LASedreUszifu
n19FIAN wazsinansianiuduiiinsiulasenis
AURINTONRANHEIUAT T UIBIALLDI DR BENTUT LAY
madennlaagauuuiion wninisdesann1swaun
am‘mmimhwimﬂm azifunisiindnaninlunis
nanAweuasaulFLaleTy auRauuuians
fanunsodoansUsziiumedsansuon neunsosau

MANAGY: NITHAUIWIANTINGD, UITLAUNIIFIAY,

DNEUAT T

Abstract

This participatory action research aired to develop
a learning process on the development of social
media innovation. using Movie based learning process
to develop skills in communicating social issues by
producing short films in a step-by-step manner.
Through social laboratories with experienced experts
and target groups in the project Participated in a short
film production trial called the Master Lab by putting
theory into practice. Following that, the target group
began to make short films about social issues on their
own and transmit it throughout the community and
society. Through Media Lab Short Film Festival and
road show activities. The tools used to collect research
data at each stage were Brain Storming, Focus Group
Discussion, Participant Observation. By collecting data
in the Issue based process, Area based process, and
Movie based process.Social issues were used for a
short movie production which the society should put
the importance on it and help prevent based on the
following top 5 issues :

1) Inequality of quality of life in urban areas,
problems in mass transportation infrastructure systems,
quality of life of stray animal management and
workforce who are taken advantage

2) Infringement on streets , car parking
discipline, and infringement committed by government

personnel setting up a car checkpoint

3) Equality of disabled persons, aging people ,
children and youths as well as the difference on the
diversity in cohabitation in the society

4) Media literacy, language use assimilation and
media addiction

B) Culture, urban dweller well-being change and
maintenance, agricultural crops, safe food and sick
pay welfare

The target group took the societal issues found
during the process and applied them to their lives.
to use a Movie Based Learning process to create a
short film about social issues. The target groups that
go through the development process at each stage
will become innovators who will be able to exchange
ideas in film production on a wide range of levels.
Speakers from the social issues network as well
as students from other institutions involved in the
initiative. Until they are able to produce their own
short films to communicate social issues seamlessly.
The possibility for producing short films for young
people will increase the potential of producing short
films for young people. Until developed as an innovator
who can communicate more social issues through the

media of movies.

Keywords: Develop innovation Media, social issue,

short movies
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Abstract

The objectives of this mixed-method research are
to study the communicative process of social issues
from ‘E-Jan Fanpage’ on Facebook and its components

(senders, messages, channels, and receivers), and to
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study the success factors in possessing the highest
number of followers in Thailand. The content analysis
approach has been applied. The researcher has
conducted interviews with ‘E-Jan Fanpage’ crews and
the fanpage’s followers.

The results have been analyzed through quantitative
and qualitative approaches which can be generated as
followed. In terms of the quantitative approach, it is
found that the difference value of factors (ages and
educational levels of receivers) possessed significant
value. The length of the following period has a statistical
significance level of .01 and a correlation coefficient
value of .253. These showed that the relationship
values concurred with the hypothesis of this study.
It can be also stated that the length of the following
period can impact to receivers. Additionally, according
to the qualitative approach, it is found that the crews
have applied a communication theory to deliver social
issues on the fan page. The success factor underlying
the highest following number is the immediate content
delivery. The news reporters always go investigating
the actual place on time. The social issues have
been carefully selected to generate an impact on the
receivers. Language use is widely comprehensible.
The pictures are differentiated. The contents have
been presented in the form of a series of short VDO
clips. Another strategy is to use a hashtag symbol to
keep this fanpage trendy and to be the referencing
purpose. The unique font and logo of ‘E-Jan’ fanpage
has communicated the identity of the page clearly and

has enabled the audiences to recognize it easily.

Keywords: Communication Process, Social Issue, Social

Network, Dark Fanpage, E-Jan Facebook Fanpage
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Abstract

This research aims to studied health communication
strategy and factors influencing health communication
strategy for youth in Nakhon Nayok Province. Using
a quantitative methodology, data were collected
from 400 youth aged between 15 and 19 which
were chosen by a simple random sampling method.
The samples were asked to answer a questionnaire.
After that the questionnaire data were analyzed with
statistic, sum, percentage, mean, standard deviation
(S.D.), t-test, and multiple regression analysis.
The findings showed that the best model of health
communication strategy for youth consisted of
1) horizontal communication among youth to build mutual
understanding about wellness and health problems and
2) communication to promote or facilitate an ability
to take care and nurture own wellness. The model
could explain important health problems of youth
at 21 percent (R-Square = 0.21). In addition, the
best model for predicting factors influencing health
communication strategy for youth consisted of
1) strong community culture and good way of living,

2) well-being with nutrition from five major food

§18mansnase as. a1msuianssunisdeans Ineasuinnssudeansdian uining1apasuaTunsIlem
Assistant Professor, Dr., Social Communication Innovation Program, College of Social Communication Innovation,

Srinakharinwirot University
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groups, and 3) safety of lives and properties. The
model could explain health communication strategy

for youth at 44 percent (R-Square = 0.44).

Keywords: health communication, health promotion,

communication strategy
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