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Abstract

This research aimed to study social responsibility
communication among Thai television entrepreneurs and
the patterns of social responsibility activities among
Thai television entrepreneurs. Qualitative research
was applied as a tool for data collection-document
analysis and in-depth interviews with the executives,
practitioners, and scholars. The results revealed that
social responsibility communication among Thai television
entrepreneurs was compacted with the roles and
responsibilities of television toward society. Focuses
the internal and external targets groups, objectives

and communication tools. Six communication strategies

" amuzflinAmans 9W1aInTaiuiIInenay
Faculty of Communication Arts, Chulalongkorn University
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were applied: (1) presentation through dramas and TV
programs; (2) presentation in view of entertainment;
(3) using internal celebrities for communication; (4)
clear and quick communication; (5) congruent insertion
for easy understanding, and (6) take severe and
continuous actions. Moreover, the results revealed
the patterns of social responsibility activities among
Thai television entrepreneurs included the following
three components: (1) The presentation on social and
environmental issues via dramas and TV programs
highlighting quality drama and program production and
presentation that were useful and entertaining; (2)
support for public activities by other partners, which
was divided into three approaches: money or material
support to other organizations or agencies, support in
public relations on social-related activities organized
by other authorities, and support for the superstars
to participate in the activities to speak out or provide
knowledge on any occasion; (3) organization of CSR
activities to construct the perception and awareness

of social responsibility.

Keywords: Television Business, Social Responsibility,

Social Responsibility Communication
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Abstract

The purpose of this research is to study and

develop social media for Yaoi people in Thailand by
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using a research methodology that combines qualitative
research to collect data by interviewing a sample of
Yaoi people, including experts in various fields, such as
experts in Yaoi content, user experience design, user
interface design and quantitative research collecting
data through online questionnaires to search for news
topics and information that they are interested in,
including social media safety.

From all the research results, social media design
that can meet the needs of many dimensions of Yaoi
people and must have the following properties, such
as the presentation content of Yaoi drama series on
demand, the presentations of information trending in
various sections and were easy to use and access
information, and clearly categorize and build credibility
by presenting information from trusted sources, as
well as being simple, user-friendly and secure. There
were various features, including notifications, buying
and selling products and systems, discussions on
trending topics, the #Hashtag system, membership
system and security, etc. This corresponds with
the concept of Tribal Marketing in the design and
development of social media for Yaoi in Thailand that
can draw groups of people who are interested in the
same subject, from the same area or society and
exchanged information between people in society,
including buying, selling, and loyalty.

Based on the results of this research, it is
consistent with the current trend of the most popular Y
series. Whether in terms of the audience, the so-called
Yaoi people. or in terms of content producers. This
makes the possibility of social media emergence Yaoi
people and can continue to develop for completeness

in the future.

Keywords: Yaoi, Social media design and development,

Social media for Yaoi people
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Abstract

Thai country music is the genre of Music that

Thai people have listened to for a long time. It
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provides entertainment and reflects the conceptions,
beliefs, and cultures of the people in each generation.
Nowadays, Thai country music is trendy.

The objective of the study was to examine the
gender role of Thai country music. The study was
qualitative research focused on analyzing the lyrics
of Thai country music through sexuality, role theory,
representation, and social construction of reality. The
guantitative data were analyzed using the descriptive
analysis and displayed the results about the gender role
of Thai country music by a coding sheet. The results
of this study show that the relationship between men
and women reflects their gender roles. The third form
is gender relations between men and women, family
relationships, and LGBTQ relationships. In addition,
the gender roles that appeared in current indie folk
songs were found in four prominent roles: the role of
a couple. The role of being abandoned and infidelity
Role model and gender negotiation roles All sexes of
relationships and gender roles have changed or fought
to demand something for their gender roles. By using

indie country music as a tool for transferring to society

Keywords: Gender Roles, Sexuality, Thai Country Music
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Abstract

This research article describes the development
of innovative tools aimed at reducing perceptions of
violence in the presentation of news and creating
awareness of a balanced approach to news reporting
that maintains emotional equilibrium. A qualitative
research process was employed to experiment
and develop prototype tools for assessing mood
in news. This led to the production of educational
media kits aimed at reducing the use of expressions
in news and online media that engender violence.
Such expressions are commonly employed to create
awareness and generate emotions, the result of which
can be distorted perceptions of information on social
media. Participatory action research involved three
target groups: undergraduate students in Nonthaburi
which produce prototype tools for assessing mood in
news, first group of lower secondary-school students
who learn educational media kits and second group
of lower secondary-school students who learn the
process of media producer. The result showed that
prototype tools for assessing mood in news can be
used as tool to create awareness of expressions
in news while media kits creating awareness but
target groups did not show a clear sign of changing
communicating behavior until using the media toolkits
along with being media producer in creating news.
This process was development of an innovative
process involving the use of tools to assess the use
of emotional expressions in presenting news. These
tools can also create awareness of emotional reactions
in news audiences. The tools were evaluated with
the sample groups, with young media producers
attempting to produce news and content that reduced
negative feelings in readers. The results showed that
the sample groups learned how news reports were
often constructed to generate emotions, giving them
a tendency to stop and think and avoid expressing
strong reactions. As well, they learned to choose a
rational form of online news presentation without
the use of inflammatory expressions. Therefore, The

process of media production tend to change target

groups communicating behaviors and also create

media literacy skills.

Keywords: Media Innovations, Emotional News, Social

Media, Sensationalism, News Literacy
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Abstract
The purposes of this study were to determine
1) the influence of factors in the adoption of innovation

on media use and gratification with learning and
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teaching via online meeting format 2) the innovation
adoption rate in teaching and learning via online
meeting format; and 3) the media use and gratification
with learning and teaching via online meeting format.
The quantitative study was conducted by multi-stage
sampling of 400 undergraduate students in Bangkok.
Percentage, mean, standard deviation, one-way variance
test, and multiple regression analysis were used to
analyze the data. The results indicated that the overall
mean rate of innovation adoption among the sample
group was high (mean = 3.26, standard deviation =
0.69). The issue with the greatest mean was that the
learning and teaching via the online meeting format
contained a variety of channels at a high level (mean
= 4.01, standard deviation = 0.94). The mean media
use and gratification with teaching and learning via
online meeting format were generally at a high level
(mean = 3.33, standard deviation = 0.83). The point
with the highest mean was that teaching and learning
via online meeting format allowed students to study
at home or anywhere at a high level (mean = 4.01,
standard deviation = 1.06). However, the influence of
innovation adoption factors included 1) the interest in
changing to learning and teaching via online meeting
format as a result of technological advancement
(B=0.55) and 2) the teaching and learning via online
meeting format as a modern technology that can meet
the learners’ needs (B=0.35). Both of these factors
can mutually affect media use and satisfaction with
teaching and learning via online meeting format by
up to 65% (R-Square = 0.65) significant at 0.05.

Keywords: Online Teaching, Innovation Adoption,

Media Use and Gratification
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Abstract

A study of the Relationship between marketing
communication strategy and decision to use Robinhood
application of Gen Y in Bangkok. The purposes of this
study are 1) to study the marketing communication
strategy of Robinhood application 2) to study the
decision to use Robinhood application of Gen Y 3) to
study the relationship between marketing communication
strategy and decision to use Robinhood application
of Gen Y in Bangkok.

Sample were 138 who is Gen Y and aged
between 21-37 years, who is follower of Robinhood
Delivery Facebook Fan page and always use Robinhood
rider’s service. People using the Robinhood application
service. The study used questionnaires as a tool for
data collection. The data were analyzed by Pearson’s
Product Moment Correlation Coefficient. The results
revealed that 1) marketing communication strategy
of Robinhood application, the respondents focus on
personal selling because the riders provide an effective
delivery and good services. 2) The respondents decide
to use Robinhood application due to the shipping
cost was reasonable price 3) there is a significant
relationship between the Relationship between marketing
communication strategy and decision to use Robinhood

application of Gen Y in Bangkok at 0.01 level.

Keywords: Marketing Communication Strategy, Decision

Making to Use Service, Robinhood Application
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Abstract

The purposes of this research were 1) to focus
on Generation Zs' behavioral and attitudes toward
online shopping. 2) to study how social media-exposure
can influence generation Z’s purchasing decision when
applying to platform online shopping. 3) to study what
factors most motivate and influence Generation Z
when making purchasing decisions. The representative
samples were 440 consumers who are between 18-
23 years living in Bangkok. The instrument that used
in the research was questionnaire. Statistics used for
analyzing data were frequency, percentage, average,
standard deviation, independent sample t-test, one
way ANOVA (F-test) and multiple regression analysis
at significance level of 0.05. The results indicated
that there was no difference in the characteristics of
Generation Z personal factors affecting purchasing
decisions on online shopping platforms. Exposure to
various types of social media generation Z was 96.9
percent of the variation in purchasing decisions on
online shopping platforms. The media that influenced
purchasing decisions on online shopping platforms
was Facebook, Twitter, Instagram and YouTube.
Internal motivations for purchasing decisions on the
Generation Z online shopping platform include daily
comfort, basic necessities for life, leisure and recreation,
modern feeling, safety of life and property, pride to
own that product, give as a gift to someone and
being accepted by friends and colleagues. External
motivations for purchasing decisions on the Generation
Z online shopping platform include more products and
more choices to choose when compared to traditional
market channel, products are cheaper than traditional
market channels, various payment methods, discounts
and freebies, corporate image is more reliable, reviews
both for products and services are available and
useful before making purchase, refund or return policy,
able to check information from online advertisement,
installment payments, endorsement from celebrities,

recommendation from family members.

Keywords: Motivations, Online Shopping, Generation Z

(-]
unun

Tuflagtududszsnslanddszann 7.7 wu
2 a 61 a s, v -2
AMuALLarin1sAani1saiinludn 30 Ydreninyszanns
TanNaztiialdy 2 Wuaueu Wi 9.7 wuaruaulull
W.A.2593 ANNTIBIIUINENLATETNALaE AANITFIAN
PIARUTEB 1R (UNITED NATIONS Department
of Economic and Social Affairs, 2019) lua1u2%
dszgnslanifaytuiivszoinsiaiusistunsaegiiu
Ana1UsENIUSPEaT 32 1BIUSETIINSLANNINNA b
P3952821981 10 DNHIUNITUUTETIN5LALUDLSTULTA
losuanuauladuedrsninnszdunguuszsins
lﬂld v [ o s lﬂ" o s <, L o
Vlml,u'ﬂumxnmﬁmumaaﬁﬁammyl,l,azmuamvmm
PANIAAIAFUAILATUS N5 IBUIARDWLNE  (Gherini,
2018) msnlanmasazinidnggagusinamaueIs Ty

= a o a a v
wraasduloniaresgsialunisdsuilasududiuas
y3n1slineuaueIfanNeIn1s1aIusinAng Nl
nitusinguiauastuksnszegluislndiAsiunguia
wolstunedadunguguslnadAnlugadagduudia
welstTukgaidngAnssunisuilnanazsduuunisly
FINUIE19N91908n M (FUIANTINDNITRIDDNLAL
dduwiilszmalng, 2562) woAnIsNIIALLALLD
STULTAUUINISTaNARNUBUIMBSIIABYARDALIA
Idnadulnneguuivuazdoanstudumesitdody
Wanassuteyarnasuadndulang195aniia wenan
TAWALDLITULTAL T ANININIIANHAALAL IR UTTTUN

1 dg/ = 2 dl [ o a)l v £
WANFNININTU R luNUSUNAUAR LAARAINNAY

=1 QI/ = Q‘/’ = v <, 6

wanspanuariauiulagadnnaiuwildunywe
PALITUAIMNDANUAITDUYININUNANEDEVINT DN
WIDINANHULYDIAULALUBLTTURTANLAV L ANINS DY
Auwmalulagasvildiwgfinssusasaniaiuaissuugalae
dulvngilsurunidayafuauazuin1snaeIniseie
AULDIHIUTTUUDUNDI L NALAT Y NTDUDINIUTDIN
aaulall (su1ANINgIAIRYDEI, 2563)

Hagtwmalulagdunumlunisanfiudingsza
Juppsaulnsasrsundvarglidinasiiduauszavlaves
Qs < L =K a o1 Qs
FepnAansadntanaluladladng Usznauduany
P P a aa o P
AMuniamelulaguazsimvesnaluladinenas J

= 3 = 1 2},0 AQI é/
paldgldmalulagmaiiawinivuninaulasaniz
a ¢ @ A @ oA 1A a & Ao '
BuasiuanluFaMudnoianilsn AN uLANAI9N
= A a ¢ @ ~ | | =
UMDY 9 DUNBTIARINITOLTONADIZRINILATE
PgpNRIARTIUIAIYUAIY ] ASeTNEd MmNy
idldnuanmnsodeasuazuaniuasudayaiiula

UA 10 aUui 2 (20) n.A - 5.A 65 | 89



< P = P a o
MmlanmeaNsIng nsldanumalulagang g a1du
ARIDNAUNITTONADDUWNDS AN IFU NI TuNS
ANUINAALNAIHILBUINDSITA N1SITARIHNAAIALE
PYIARUU nﬁ%amwﬁuﬁ'}mﬂnngﬂan ANSLEEILNG
UNAMNNIINITANEY MTAUMTaaNan15vnT 184U
915 8UNITEUDULAY N1TANADADEITHNILBINGA N1T
Yszgunmilna nsinsdniniudumesiia sautonis
£ =1 a A >3 d%/ a a
lduladoaiife (9owa LBaIa3yianis, 2557, w.
2-5) AMUAAINNAIUDILINITHIUBUNDS ATy Tor
a P a ¢ @ <, ° a & aa
lduduwmesidaduaiuiuuingsdn anadianis
£ a =1 =1 12 a 6 @
Inudumesiialudszmalnadgldnudumnesidaly
Uszinalnegets 52 auau ludnnuilAaduy 82%wse
42.6 aupALNToAuAEuTBInIseaulalidulnivse
weldouanneu Uszmalnafiunliunisiasoydvleoes
N5BeU8 RUAIHILIRINIIeaulatlidasnIn 81% 1ull
2563 uazilyannaingaiis 294,000 AU banlw
< 1 dg/ L a 1 4‘
Wiuanaiasansesulalilulssinalnaiduladawiing
ARDATEEZAY 10 U NEIUNT (NSRS, 2564)
wannid@inuulameLazgnsmansInbaing
F1579ANHABYDIUT LT TUINIUIU 7,499 AL NNELNe
MustineneIiunnfnssunsiedudieaulaisog
vilnalasunausneest 2564 Tu 13 ngudud wuil
=] 1 1 = 2 1 = ‘2' 42/
Hyann1sldegatis 75,000 SuLInsefion lNsIu
45.05% a’mﬁmaﬁwsqﬂmmaqmﬁwmmﬂ 2563 N
fyam1 52,000 duumsefien wazinisieesulan
WWHTU 68.97% Tedenndediunninssuguslnaluge
FIgdnmd (New Normal) lugisaniunisailain-19
(Covid-19) ¥hl¥lszmauiuundafuatunsaanla
AUNINTU NNRadITRNUTEIZeAudssulaiiiniign
agluga9ony 20-29 U lnsiadudnidu 87% 5098911
pareend 20 U Aalu 85.71% uazwi9a1g 30-39
7 Aadu 80.13% (NFUNWYINI, 2564%)
AINANNAIINUIUDIADUANIADS INALLLATNNS
A a ¢ & o | aA 2 a
doansuazszuudumesiiavhlilugndniuunguilng
Tutfatuldiaegivunasnesuesularivainvaizgy
wwumeingUszasnuaneenuly msgefudniuszuy
widlagdiannseiindidugsnssunlasuanufisnuulan
saulal yarmgsiandisgdiannseiindludszinalne
Tulaqtiuegn 150,000 duwm nsnsiivlalae
WABEN 20%-30%50T TuHBINELYAAAFINNTIH
AUanlaesINLAIBEN 1%-2% Wil ogdlsiay
frnsvesgsiawaizgdidnnseiindludszmalneding
fnsasgdvlanazduundueeinsudsdunuinIung

90 | onsasdsinisudanssudodisdvau

NnIumludszimanaziiumanasdseing 723
& ¢ A 6a © a 6 o Py
119 3 wwanWasunmasdannsaindananiulneg lawn
LAZADA Shopee uaz JD Central HauA1siunuu
FTIUIUNINNI 75 a1U518015 LBANEIs18azdenly
75 A1U918N19WUI1 80% LURUAINNIAING BB
Usena wazdn 20% Ludueludssma (15inn@s
gud, 2561) Weadn1sutstugesrilinisvaduai
6o o P ¢ v a o
vuseuladsndudesiinagnsineglaggefudiuas
ABLUALBIADIULLUNTANIUTIALATNOANTTHYRIL
U3lnanUasunadlUamisan15eaNuUULNAANDS NLAE
woUNALATUIRABUANBIAINABINITVBITRAUM
poulailunuuanziuniu (nJanngsia, 2561)
91NN1INAUNGNAUBLITULTALITUNgNAUNDNY
o a v A a | = '
veangalugaiytundulaunlugauionisdeansui
A a ¢ & A o Yo 1 ' < a
Fadumasiianyinlilasudiiaiseasnisiasy 1nng
WANINIIANNAALALIMUTTINNLANA1INUNINTL
finnunduanseeniinnuiiulagilidedinuesulal
dudsranilsnsumdayaduduazuinisidesnisme
ALDIHIUTTULBUNDSLATINNI R NTDRUAENUN IS
diannseiinduinninguilnangudu 3svhldaunguie

o

LuaLi%’w,mm%aLﬂumjmﬂmmwﬁa"wﬂmmamsmm

@

Aaa a

& o aAa o o A Y o
LWﬁWszLﬂu?ﬂ‘V]NﬂqaﬂsﬁaLL@zLﬂu'ﬂﬂV]NaV]ﬁWﬂiuﬂq{Lm

b

MBURIATOUASIFBN wanAINTIdTNN e TDINY

o
20 ar

ussgalazeaiamstuugaidauanlilunn daugidead
Aanuaulanazyin1sidpsaussyslanidenisdndula
FaFuMUULNanNasutaUTseaulativaauaLsTuLsn

anus:=avAYovYNISIVY

1. WefnwiAnuuana1sgesansueaTadIn
‘uqﬂﬂamaamums"ﬁ"uwnmﬁﬁma&iamiéf@]auh%auﬁn
vuuwannesudarsoaulall

2. WefnmnsasvFedinussulatvasaue
IstuLTaniBnsnarensinFulatoRUMULLNAIWETY
soutlseaulal

3. LﬁaﬁﬂmLLiogﬂwaamuaw%’mmﬁﬁ%w%wa
donssndulagesuduuunanwesudeuseaulay

YouIaNISIVY
Ui:ﬂmﬂsﬁiﬁumﬁ%’ﬁﬂ%ﬂﬁﬁaﬂémﬂi:m"nul,m,ua
LsfuLmeﬁﬁmqﬁwm 18-23 T (1Amszninel w.a.
2540-W.7. 2545) mﬁﬂaﬂummn‘gamwwmmﬁL’ﬂm
suRedenuoaulatiuazias@e Fudsuszuun diT e
Biannselind Suau 440 Au Msgudetelduannis



guuuurazuneu nsiiudeyalagnsuanuuugeunIx
528ATIUMIINLTEYA A W EU-WOBAIAN 2564

dgwAwnUquanis

1. LLiaggﬂaﬁﬁﬁiamiﬁmauia%aauﬁw NUBT
ﬂaﬁ’ﬂﬁﬁuwé’am:ﬁﬂﬁqﬂmLﬁmmmﬁm ANMNTAN
mwm?aamﬂumi‘ﬁ'axﬁum‘*ﬁagammauﬁﬁ Anwn9ne
azlﬁfmLﬁ'mﬁ'uqmauﬁ'ammauﬁw Wisuiieusian
AUANFAZATIAUAITINDWUT B ULNYUIIAIFUAIAIN
Hu18viang 9 918 LEIUNAINS DS uAI IS Mg
UM ‘smﬁos’amawﬁaaaLﬁﬂ'm"umizma%mwmmm

U N13ansIan nstizesuan udu lnsussyeladl

%ﬁﬂﬂgjmsaﬁaauﬁﬂuﬁq@

2. ussyslaniely wanedy ANUFRINNTLAATY
meluinlazasynna AuFnIMsiAnTueneUaLDS
m'amwuﬁaamiﬁuﬁuimmmugﬂﬁmmmmwmemqwﬁ
nsydlavessnalad sudsznevlume AnudeInisms
F9M18 ANNABINITANNUADAAY AINABINITNY
AN ANNABINITNITENEDY LAZAINABINITUIZED
ANNATD LﬁaqﬂﬂaLﬁmLLiagﬂamﬂTuLLﬁw:damm'a
nssnaulageduisely

3. wsadlanmeuen waneds ANFRINISTLAR
ﬁumﬂu%%’namﬂﬂa Tmmﬁﬂmnﬂmwumﬁamﬁaq
iauﬁamaaqmﬂw%%aﬂs:ﬁuﬁrﬁmfmizmﬁ’umﬂmu
ﬁﬂﬁqﬂﬂaLﬁmﬂmuﬁmmﬂ%ﬁ%aﬁh@%uﬁﬁa%damm'a
nmsansulagasudsely
nusAQNUNNINYITOL

mMsiasznganssuguilaa

39900 1A3SMU (2541, 1. 125-126) sTYfs Mou
ﬁI%Lﬁaﬁumﬁnwmzwqﬁﬂﬁmguﬁmﬁa BWS uaz 1H
FeUsznaudis 1as(Who) vhezls (What) ¥vinla (Why)
a3 (Who) iilels (When) #iluu (Where) wazaghidls
(How) eAuMABL 7 Us2n1s w3e 70s @9sznay
Mg nguithuang (Occupants) A971@9n1548 (Objects)
UNLINTBINGNA ") (Organizations) Iamaiumiﬁﬁa
(Occasions) TG aWSaUNAd (Outlets) UazIUADY
Iumﬂa (Operations)

208INT 1@Nela (2550, U. 32) Na1I N9
AnszingAnssuguslnadumsnsiingugusinad
wqaniiuaﬁ'wvlﬂumiﬁwLﬁu%ﬁmwﬁamiﬁﬂﬁu%%
wazldduduazusnisednilsdamannisnilseansnmn
lunsiinnzingAnssuduilnadendn 6Ws 1H Aidas

2

a o 1 a o ~ 2 o a
ANsaManeepReInuaaaiNel lamnaundaInig
N30 senelutl
TasAenaraivung (Who is target market?)
ToguszasawsniumsAnengAinssuvesuilnaiive
mnauﬂmummammsmauLLmTuwvhaumma
U3n9ria 9 Foazarelvnsudnsy nammumm
Lm%wa@mammsmwqumﬂﬁﬂumﬂaLLaxm{Lm
yaInguitmvang
2. aa1ngeasls (What does the market buy?)
wasnaNsnszyngihvinengdaaulduaiaiing
AATZUNOANTTNTDIARANDNIIUTIANNFDINTNUA
A3INYNAFDINITNINHAAATUINTBIANS
3. v1lu39T8 (Why does the market buy?) N5
Annziluideiazdislimsuiangnanuiaslunis
dagulagovasgnAnweansnrnduunimielunis
NauaulanguidmsnaieliannsoneuausgNa
Q‘I o £ 2 >3 a 4!/ 2
whlignddnauladels
4. lasfdwsinlunis®e (Who participates in the
) o a = = A Aa ' =
buying?) Tunsandulagioanaliynnadundaiusiunse
ANa a | o A g oA o o A 9 1
fisndwasiemsdndulaze wszgnvihmihngesnalaly
gnldaudlagnssenaldsaniunaisan 9gnyming
FplifianuiinenuAumInIinABsen A suIe
nanvasggoddausinlunisdndula nsfneis
o | s A v @ v o o
fiausuneldidudeyalunsiavilusunsunionis
Tasonlunstiensegunmsanauladidesiasmiinag
Iinguénsdslalunisdntinguglovieszidnfangugls
a2 o a o e o o o A o o
lngass wsenndunanduangaeivrinlunisdndu
lalvnuglegsfaenadessjsiunngugaaidunan
5. doiilaln (When does the market buy?)
Juslnasziing@nssnlunisuilaafuduazuinisly
wAazUTTINNNLANAINBANNIaNIaNaLlE  A9lNng
Anszilemalunisdevesgnan azmisliinnisnaie
ANNSLATHNTUNDIUNTN AN LN INDLAZLATHNLHUNNS
duasunsaatalusUuuuuaziugunanmunzaulag
wwzduandnisuslnaminluuiegania
6. donluu (Where does the market buy?)
~ = oAl v A A a g =
WensuisunasngnAieunieazainiazlude e
N19UIMITTOINIINMFInUBMUNIzaNiugnaly
WARZNAN
7. @aag9ls (How does the market buy?)
WWBNIILRINITUINITNIITOVRIGNAIINHIUADUNS
Featals awanssuitedyviihnisdumdeyaiive
= < ° a =
uilendeandgunuiu 9 vinsdszfivmadenlunig

UA 10 aUui 2 (20) n.A-5.A 65 | 91



wilafgnuazandulagesdalsazgialigsialdeys
TuN15IuHUNITFUETHNITAAI AU ZANA LN
anAndmangliunnign
d!/
ussyslalunisie
wsspshaunsniienndymegaunslusesys

' £
a a =

‘wmmuimmé’miuﬁa@iaﬁ'aL%’wﬁL“iﬁmnsmmuﬁwvlﬂqjl,m
gﬂa‘ﬁ'Lﬁmmﬂﬂi:mumimaﬂmuﬁmawgwﬁﬁﬂﬁ
iannsmeuaunIRedad deuvseenldiiu 5 Uszam
(Blythe, 2014, p. 213) sail
1. ws9dladuiugau (Primary Motives) 1fuuss
fgﬂaﬁlﬁmmnmmﬁaomi%uﬁ”ugmmai'wmﬂ lug
AN5TeFUA
2. w3333lauuuLaBnass (Secondary Motives)
LﬁuLLiagﬂﬂﬁﬁiaLﬁmﬁnnﬂeuﬁbugwmwsﬂz%ﬁimnﬂﬂu
s;ia:uﬁaamiﬁaﬁﬁﬁ'qmmmma:mamiﬁuﬂamuma
3. wsealaneAumana  (Rational Motives)
Lﬁumiﬁaﬂ%aﬁuﬁﬂﬁQu%lﬂﬂﬁaaﬁwﬁaﬁamgmmﬂu
wanuseUssiiuanunIsaipgviingNs AIeazsun
aolusl
3.1 guszlamilunisldane guszdnininens
Tunsyineu wou Q”‘jﬁlﬂﬂﬁmauiasﬁainluﬂa:ﬁwﬁaﬁadw
61’1ll"ﬁﬂ‘*gf{ﬁ@]ﬂ&ﬁLLaziﬁﬁ%aﬁLﬂ%aﬂﬂﬁMﬂ%ﬁl
3.2 ANNATAINAUIY LTU AIINFIVDINAIAT
Tu‘u%nmﬁm‘f@éfaamm:ﬁummqwm@ﬂiTU%'LLa:ﬂummaa
soneRuanuT0nsa
3.3 mssudseiuuazSMsuaInIse Audi
ﬁ@mm‘wmL%aﬁaﬁupﬁaﬁaagmi%’uﬂi:ﬁu’hﬁ'i LAz
nMsUSNIRsaingeNe: lnanainseemeaynliaum
Tdauleuu
4. wseyslangdnuensunl (Emotional Motives)
Lﬂuﬂﬁgﬂ.@%&a‘[mmm%wmsmﬂﬁﬁu;ju%Inﬂaui’aﬂu
Fudundedu Taun
41 msadeenuianelandudald 51
58 NAu 7 VTN AABAIUNITANNALS LTU JUNTS
ANBUZUATEVDITNEUANIONITNARBITUTOUAIZAN
Nanala
4.2 anumanilauazn1seeNsuN1ImURIAN
Lo Tuam‘wané’aw?imﬁ'ﬂagjﬂ?uw:ﬂuﬁﬂui%iaﬁﬁa"lwu
Lﬁaamnméwﬂﬁaamﬂﬁ%ﬁuaau%’ﬁa(ﬁmLﬁaﬂsm'ﬁ'ﬁa
ﬁ?umi%ﬁaiﬁﬁmmmmﬂqﬁ%
5. LLidQGSL’Q%@LLUU&?&IQ (Conscious Motives)
Lﬂunwssﬁaﬁéﬁhﬂﬁmmﬁmmiﬁfmﬁm"ﬁa;ﬂa 1W3ay
WenuaznsLaunnsae iar i

92 | onsasdsinisudanssudodisdvau

2

glssans wdnilon (2537, w. 44) o3u1891 |
Uslnaudazauiinszuiunisaniuladenuananenudn
MITIUBY TUBNINANIANINETITINDIF34la Tneda
39lalun13@e (Buying Motives) H#aH

1. @sdlanugu fedegslaniinagnisdnaulage
a o = | & e o €
Fumvsznnladssinnniiogy N3 50 nsnad
[~ L3
Luau

2. dodladende Aedsyslalunisidengedumm
TUAUATIRUA AT NAVBIRUALAZLSANT U NS
FDLATDIAL MP3 999 watlila loil %san1siaend
YU WATANHUTANLRY LTUAY

3. @ypslanumgua Aedsyslansedeysnanen
Wndulasdananmauaaziassgiadudiany guslne

= o a = A:I éll U L3 Gl

azgiimsandulaidenludsnliessnUstlonigeganie
afennunanelagegn @usuaNuimgNe Ul
nsnynssnsnenguiinaladeniwiaannistienus
TQUITAIATIN 13U 2UIA UIREN $1AT AN

4. @yysladuensunl Aenisldgaiiiagiue
nIeANNIanaumlunsfenass@ineuansInIu
faIn1s 1wy Anumanila Anunas Anuduiiag
<, L v a L o al =l lﬂl
Jusu leeguslarzldvimailunisidenivenauauas
ANuNINelagIgn

5. duyslaguind Ae FsniduingueinsTodum
wazyInsnnilannilslagianizianzasresguslnm u
ANMNAZAINVDIFDILN AMUAAINUAIBYDIRUAT 1A
gn Toidesredg iu3nisuarmsanasNnisee (usu

6. @vyalanan Aon1TnaNsznInedeslasiu
D1TNDIUALLUANA

@ a d" 2 a

stupunsanauladerasguilam

sduvumsdndulagevesuilnafenisvinaiu
hlateguansusnadnineivesguiinalunisdndu
laidendiden e1dunszUIUNITEEUF (Cognitive) uaz
ANBULLANITNIDITNDE  (Affective) F2DE19LTL 51
LLUUﬁLﬁuqmmW (Quality consciousness) LLMEULL‘U‘U
NMUBAMNNURTIAINWLWTU (Fashion consciousness)
[=F L d! =l s ldldﬁ a £ 1 ar a
\usiu Feilifaduneluniidndwa laun viaunad wssadla
ANNABINS DITHLAzNISISEU dauiladpnieuen
Town anHULNIIUIZIING ANBMENIIIATIATIIVD
fopn @nwnaaueg o lesdiflemaiszaragiu
YARNNMNIBIFUS INATUA LI IUTI AR B LLWIAATDY

9

YARNATWYBIANFATNIIAIUININGT LALAINITOLLI

)

suspumsanduladevesduilna 16 8 guuwuy Asil
(Sproles & Kendall, 1986 p. 272)



1. gﬂLLuuﬁLﬁu@mmw (Perfectionistic, High-
Quality Conscious consumer) ﬂu’]ﬂﬁdmiﬁﬂ%u%%@
maaQu%lnﬂﬁ'ﬁ”]ﬁaﬁav‘gmmwmaaﬁuﬁuﬂuué’nﬁmmi
%’aauﬁﬂﬁﬁ@mmwgm%ﬁﬁqm lagazinisanaula
Lﬁan%baauﬁwaﬂ'wauﬁﬂmﬁﬁ’aumnmﬁQuﬁﬂﬂn@:m
A 9 waziinswSeuiisvdudeng 9 feunisindu
ladolane

2. gﬂLLuuﬁiﬁmmﬁwﬁmﬁumﬁuﬁw (Brand
Conscious, “Price Equals Quality” consumer) ¥anan
miﬁmﬁuiwmQu’%lmmﬁmmﬁwﬁzyﬁumﬂauﬁﬁ Tag
Q'U%TmazLﬁanﬁmﬁu%mnﬂ'sﬂuﬁ%al,a'ﬂwaamﬁuﬁw
uwazsinaziosdenaumssauna Lﬁaamnﬁmwm%
miwmmamummmsnm‘uaﬂmﬂmmwmamumuw}
nm’maﬂamwmma“wmﬂmmuﬂmmwm wenani

4
o

;‘g‘uﬂmﬂquumuﬂuLaaﬂmaauﬁmmaumumsmu,az:u
N5 LB U1

3. suuuuwuAMNiuaTEuWgl (Novelty-
Fashion Conscious consumer) WH18DIN1SHARULA
95U lnanldandAyiunszuaaNionnse
Wit lpgdnazaaulaamn®elud 9 uazaesfineiu
nswasnuUasresuntietianaiievhlvnuamiugiu
adgaLnaALIAT

4. FUUUUAUANNFUANNNAANGY (Recreational,
Hedonlstlc consumer) MQJ’]EID\‘]ﬂ’IiG]ﬂZ‘IuI’ﬂIE]\‘]NUiIﬂﬂ
wmmumamaaumLwamﬂmwamwau ilasnniany
ziyuLmavl,mmwimaﬂLm:uaamﬂwnﬁumnanmu
Aanssufineuaussnnniwelaviliauiesinnuge

5. gyuuulinnuaAYAueIAT (Price Conscious,
“ ” =2 g =
Value for Money” consumer) WU DINITANFUTIVD
v a lﬂl 4 o Qs o =8 = a £ [
JuslnanldanuaiAguazaiistiosinizesfudniu
DEHINNNALLADNTORAUAIMANITANTIAINTDHIIAN
gnegiane lagguslnanguildidnanenazdedudn
=] 2 1 Qs =Y dl U 2 dl
fanuduanudunaelulalaninige

6. suuuunmszeuuulilalasases (Impulsiveness,
Careless consumer) nanafisn1sanaulazesuilng
nannszvineg1IsIasIannlanuelagUsiaannig
lndnspsntrsazidannmuiiiasantilornannulunig
Fodumunou lasusazasaniinisdeduduuguilng

1 d" 1 1 L2 =Y -2 =

nauilazldaulaiinuenddnetulyunieniesda

7. sUsuuNFUaRRAUIIUIUGIIGERN (Confused by
Overchoice consumer) nx1afiansanaulazeguslneg
ninazduauiuasduandliifensinane guilna

I oA e I o A a 4

nguiiinazrliiulalunwesuazdnaulalunisidende

a

aualaenn Tmﬂﬁmmqmmﬂmﬂﬁ%uﬁa;ﬂaLﬁ'mﬁu
FUANIOUMANS 9 Jnawiuly

8. g‘ﬂLLUUﬁ%@@Wmmmm%uw’%aﬁﬂa@iamﬁu
A1 (Habitual, Brand-Loyal consumer) ¥a1889n15AARLY
TwmQ’U%Tmﬁﬂﬂ%aﬁuﬁwmﬂmﬁuﬁ%aunnﬂ%wu%
il den3oinzasdalans A auaiauduTe Ui

la3an1siaanidasudaans

TuwsNy (Scharm, 1973, pp. 121-122) lananne
Hasunsidendeiuinans JeliesrUsznovau 9 7
Aegndesiuuuuurunsidendasuans Ysynaudie

1. dszaunisal Qi"umiﬁﬂsmumitﬁlﬁmrT‘umi
Suansuaneneniuly Uszaunisaiaadudusfivialy
;E%’uLLmamﬂ'nma?‘ﬁ'Lﬂmﬁmmn@mﬁu

2. msUszfiuaszuselemivestnigs wesn
;ﬁ‘ummLm’aammsﬁﬁmmnﬁamauaumimmzmﬁ
agnalangonils n1sUszifiuanszusylonisnnansss
‘ﬁ"]ﬂs[,ﬁél:%/uﬁ’]ivlﬁl%ﬂuiﬁﬂiaﬂﬁdﬂﬁdﬁﬂiﬂﬂ‘ﬁﬂu@ﬂGl'N
Auly neliifanmuinisuardsulgsguildouassuuny
N1SULAIINI1IEIT

3. pAnALAnsaiY asanifusssumaves
mgwﬁﬁﬁﬂau%&iaﬁaﬁmummﬂwuLﬁumriaus’am%
aulanuuandrsmsenisasuutasarnaniwiiiv
agﬂ'mmzﬁ?ﬂaﬁw:LﬁumiLﬂ?iﬂul,l,ﬂmma'i'mqﬁ'wam%a
13995717679 9

4. NSANHILATEDIUNINNIRIAN Huidussm
Uszﬂauﬁ”ugmﬁﬂ'aiﬁlﬁﬂﬂimumizﬁﬁuiuﬁmﬂﬂa
u,azLﬂuﬁﬁwqﬁnsmmaﬁamwm;ﬁu anganssalu
nsidendsuazidenidovnsasmaislaganizagneds
n1sfinsardamliyanaiinnuainnsaluniseiuuas
ﬂszmﬂ‘?i%Lﬁmw”uﬁwmiumammmi

5. AMUNAINITOIUNNTTUANT ENININNNEUAS
Fnlav0dAULTEREIUTUAUSAUANNEINITOIUAT
FUUNAITVRIYAAR ANTWTNINEANIBDIANINI N
ﬁauyscﬁai’mzmuﬁm ﬂﬁmﬁﬂuuﬂmmamqﬁgﬁu
szpzamlasumsAnm iawﬁamiw’%ﬁylﬁﬂmmamm
Angdanianuduiusaanishindnianla

6. YAANNIW YAFNNINIBILSUAITWAaTAULTY
fudsfidenuduiusfuns@asusnasdsiinasents
mﬁﬂuuﬂaaﬁ'ﬂuﬂamﬂﬁuﬁn%LLazwqaniimaaQ’%u
asBnsionils nangunansisefiuansiianuivie
AULDY (Self Esteem) LazANNIANNIIA (Anxiety) 289
‘uﬁmﬁ’smﬂu&hu,ﬂiﬁﬁmm&’uﬁ’uﬁﬁ’u@w%wamaﬁmu
ﬂdﬁ’aﬁaﬁﬁﬁmw%ﬂrﬁ"amu’%a?iul,ﬁusi’nvlﬁ%uﬁw%wama

UA 10 aUui 2 (20) n.A-5.A 65 | 93



Faudrnaziimnalindoadluifedesdumiiioay
LaManAn NI NAINAIAN

7. 913U ANNNID1TNAIUBINSUATTUAATAY
dududsddgiiligioasdnla amiuvneves
ansviseernduglassasenisidnlaninunin e eIy
fudensualundfianunterasvin lidunninaresnis

U

?Jﬁ’ﬁll&l’]ﬂﬂ’J"INi‘]JVIVLSJJJﬂ’ﬁJJMHU?J']'JﬁWiuu UBNIMN

v

2

UGZ%JGLT‘IGIVLG]@ rmmiJJmmmmumsuummmwmimw
‘ffﬂm’miaﬂwmmuhmmmm mwmaﬂmamww

?J%ﬂlﬂuLLﬂ’JLﬂ?;I'Jﬂ‘i.l?l’]’)&’]ﬁuuﬂ’)ﬂ

tnﬂés—_"u

8. NIAUAR L‘Llu(;f’)LLUi'V]lI@%iiij’Nﬂ’]i%mmxﬂ’]‘j
ADURUDIADTNIFITANC] MIENITUAAIDDNNIINGANTTH

vo aAa 11 | a A @ wa
PeIsUNTdeINasuAazUssInnIwuIBIduguants
WIevnTINgSuansuaazauilegneuniarsugnasetsle

| = Aa o A va @ a a A

DETINUY Imﬂnmmummaiumsmummﬂaﬂuuﬂm
lansasinasusenisiintinlavesddsasazuaneng
Tlwiueadsiuniunsneuauasesgsunazilaeuly

a v ' a A a
ANFISIAzINFITIAsULYAIY Usuy anzinfiv
(2541, u. 122-124) lananineilassninisiaenidasy
ImasveIyanalinisalil

1. ANUARINTT (Need) Thindrdnngailade
wikilunszuaumsidentesnyed Aeanudsinisynagng
PBINYBENIANNADINTNIINMBUAla NIANNABINTT
sTAUgIaTANNABINITsTauandumivuanisaen
PRINYBE NYBHLRBNADUAUBIANADINITVBINULDY
el LA 1aIINARINITINBLARITATHNLIINDNITHBNS
ludsnunsaivamunela

2. NAUARLATAINYN (Attitude and Values)
™3 a A =t v =
NAUAR ADANTILWAZHIALLNLB89 (Preference and
Predisposition) #8L309AN8 9 @IUAINLNADUANNL

a c= A , Py B~ ° = |
gunuywddateiduanuidniitauaisazyimiels
A29v192 15N HANMNANNUS T URIWIAFDNLAZ AL
AU ] TINAUARLAZANENNBNINADE9BIRBNITIABN
19R0NITY N1FLABNYIANT NSLABNAAMNANILLAL
N15LABNAANaN

3. Whuiune  (Goal) ugwﬁnﬂﬂuﬂamﬁlﬁfmmﬂ
wusdynaumuuairinslunsaniudianiuiGes
21TW N1SLNENIAN N1SANEBY LTUNN8URINANTTH

! dl 6 o ldsl ld” aa a ! ) kg
[2M NI wmgwﬂnmumum:uawawamamsl,aaniﬂj

ADUIATY NISLADNYMENT NITLADNAAMUNNELAY
NN5LABNANINNDABUAUBILTNIUNBVDIAU

94 | onsasdsinisudanssudodisdvau

4. ANNF1N15D (Capability) ANNFINITONVBIAY
a o A P = & P A a
NN USRIl AE0INTITINNIAINFINITDFUAHINH
E‘w%‘wa@iaugwﬁ‘lumiﬁ%Lﬁaﬂ%’mi'nmilﬁaﬂamm
PHULAZLADNLA UL DMNIYD 991U
5. mslguszlon (Utility) aywdazlianuaula
wazldanunesnnlunisnazidnlanazaningnalsna
anurgnn lultUslosile
6. aa1lun1588815 (Communication Style) N3
<, o < - & o a
dudsuasvesautiudiunilaauegiuaanlunisdeans
YDILARLAUADAINNTDUNID LU UADUIUTELNN Aot
VNAUIITOUNINYLNAUTOUQ INTTIAULIAUTBLEY
PWIIFONUN
7. @n1z (Context) NuNETIANIUN YAAALAZLIAN
negluaniunisnl n1sFeasdedng 9 wmailildnina
AEN1TLABNYRINTUATT N1THAUBUREAIBHBNTNANTS
ADNISLADN M ABLATYNIANT NISLABNAANMUNNILLAY
\Wanandgnaa1s nisiyanadesgnuesinduedsls
miﬁqﬂmaﬁm'jmuﬁummuamﬂi AULTDINALDL
mandterlsnnsuaznsianinaudufndaueglu
anun15aierls MULANBNINARDNITADNUDILARY
UAAR
8. Uszaunisaiuazilde (Experience and Habit)
Q%uaWiLwia:ﬂuﬁmmﬁﬁﬂmﬁumﬁ"wﬁumammn
U5LaUNITIlBNITSUINMEITVDIAU  WAUIAINNTDL
= A A = s o &
Farfialaaiianils s19n15UssAnlaUs il AeLiy
| ra— P a a = = o
wiarauIsFenlddesinlaviionis aulasesdaEes
2 a | ' = 2 o
Wi AANNNRN8R819lRDE1INTILAZLABNANILTDI LA
LR
a o dq(/L L o a a
nuddpilaiienfauninnAanssgslaly
ﬂ" dld s Qs dldQ a
n53e NHTRvemelulaziRauneuanNidnSnann
lsamduiladpdmyanauwaznisiasudedinueoulal
Uszinnengg uanslansnin 1



nsoaUlUDAQNISIVY

ALUsDASY

iadeduyana

- WA
-y
SLAUNITANE
- BTN

E7 =l
selasanon

a v 4 o ¢
nsasvdedianaaulal

- 1in

AUIAN

nsanFuladafFumn

- MIamas
- DURAILNTN
- gy

LT}

dll
ussgalalunisie

wsagslanelu
wsegslanizuen

\i

3
VUBULNAANDITH
FaUtsnaulall

AWA 1 NIDUMIAANITINE

lﬂl 2 s o =) 1 a
NI ﬂ']WI@]EJ%'J"VEJ ARATLNDI LNTNIUSEIFEY

35nN1sATUNISIVY

ﬂﬂiﬁ?ﬁuﬂﬂu’]ﬂﬂémﬁ’)ﬂﬂ’m RNHDTETZNNY

1 o

18 - 231 ﬁﬁagmﬂﬂiummngamwumum Fa1uu
428,439 Ay ﬁaﬁu;ﬁﬁﬁaﬁmummmﬂaq'uﬁaasm
PINNANNITAUULTINAUTEVINTUIATRINGNAIBENS
ﬁ’ummﬂmmm?iau‘?iLﬁmﬁumﬂm%juﬁhaﬂwmuqm
209813114 (Yamane, 1973, p. 85) lagmuunainuiie
Tufiszey 95% uazAnszauanuRawainlldiin 5%
anmsmwnldsuiangudieg1y 400 Ay weLie
fosriutlgmanulianysaizosuuuaeunin g3
RNsag9TUBN 10% 520 440 Au

n13guIDLng I%Mé’ﬂmsz‘jmmuwmﬂ%umu Tag
ﬁ%umaulumsajuﬁmsha srail

1. zﬁuﬁaaﬁiwfmﬁﬂ T3 msguiieguuLing
(Simple random sampling) Immﬁ%ﬂimﬁﬁuammﬁa
Fendunuaaluiuindoonssumnsium 9 e lng
Anuedenisasuuiaiun 18 1wa Usznaude
WALIUT LWANTZLTUI LUATRIUN LWARIEYINS LUARINT

WABNUUIIN LIATITND L?JWIWE]JN"IVLVI LRZLUANISUAT

2. guiedItunass 193sn1sguetetauuy
&mIN (Convenience Sampling) Immau*nwvl,ﬂl,ﬁuai’fagaﬁu
NYNABE1INHRYTENING 18-23 T U 440 AU AN
anUNMDuLNaIgINa Iassnand o1msdIinmu
UNNINLIAY nanRunnlaaenINviua 9 e

o a a o 2a o a ¢

fudsnldlunside ITenumiuLazitnszy
WONAITHAZIIUITBTN I TRINUUSIYIlanddan19Te
aum usspslanely wsagslanmeuen lnedendiuys
PR o o A& Ada o a o Ao
madesnuussyslalunisgenivnizinisuazinisy

1 = 1 2 dl 4?/
nanndegnates 2 Sasauly
a A Al Ao &, °

@509 eNIT1UN15I98 LTURUUFDUDHNIUY 3119
36 98 lagddunaunIsas19ndd

1. ANBIMANNIT WWIAA NOBHUAZITUIILN
N9 MALINUNISAAIABLEANNSatNd FoFIAN
saulail woAnssuduslna nsdndulade wsagslauay
N9 ASUTIENS

2. ihdeyanldands 1 sdsudulassadoves

A4 A Ao A 2 o .:4' o
LAIBDINDIAE ﬂ@ﬂlaﬂqﬂ']ﬂJIuLLUUﬂaUﬂ']NLﬂﬂ?ﬂULlﬁﬂﬂxﬁﬂ

UA 10 aUui 2 (20) n.A-5.A 65 | 95



aa o a lﬂb a k2 6 £ QD 6
nsean1sdnFulazaFUMUBLNAANDS NTRUTspulal
YDIALUBLTTULTA LASLUILUUFDLIINDBNIY 4 fau
A4l

PauN 1 uLuUABUMMNEINUTATEEIUYARRTDS
guslaa laun e 018 szAuNIsAne 913w uazse
lasatRan anwmuzanIm aNidum aNyasTl Akl
Waenmaunalgmaey  (Multiple choice question)
TNUIU 5 19

A a 1% A o A o
ARUN 2 WUUFRUDINNEINUNSIASURDRIAN
s o o A & a o ¢

aaulaunldusynaunisdnduladofusuninannass
FaUTspoulan ansuzroIA DU UUNIATUTERY
AN 5 52U (Likert Scale) a1u1 4 98

MOUN 3 LuFBUMMNEINUUIIIlaNHdeNIAnaY

4!/ a £ 6 £ Qi’ 6 2 1

TagpAumununanwasutaUtseaula tawn nggo%
meluuazussyslanmeuen ansuzzesmasduuuy
W1A5USEUA1 5 520U (Likert Scale) 31w 19 98

ADUN 4 WUUFDLANNNLINUNITARFUIATDRUAN

¢ o ¢ @ ° =

vuunannesutaUTieaulal anwazInsmaIuuLUY
11A5USLLHUAY 5 520U (Likert Scale) W1 8 98

3. MIUIAUNIWIBIULLABUNN EIF8eLTUNNT
fagialii

3.1 ANATIANNLIHENT (Content validity) 0

WUUADUNNNEIBAT9TULAUDARELTEITIYIIUIU 3
U lsiuuaauantffidessy Al 1) J34in1s
Anmszauddoinauly waz 2) Juszaunisaunig
398 AIUNITARIA UIBAUNALULATANTAUNALALED
aaulail aeae 5 T 1NDASIIEBLYNABILAZATOLAGH
PDIDUILALYINNITUA AN DLAUD UL LA TDAALIAY
P ¢ 1 a o A |
MuUsloaiannuiasy Iagna1suIAIAINNATIVD
LUUFBUDINAIEIDATINFOUAMNATI LALNITUIANAT
ANNADAARBITEUINANNALTNGUSZAIA (I0C) LiNe
ihmnAnsmsuganilelianugneeuazanumang
anlwilann lnsarsatimnuaannandfasda ludasnin
0.5 wseAnlasaslialndidss 1 wnfign tws1ziien
<, I A e = A o aa o
Wuanbaidunesusun19ada lasliinneilunisnsia
ATt ad Aol Ao Tazuuu +1 onwuladinds
MaNInlansinuingusrasa nzuuu 0 trlaiuilad
Fomnuinldnsnuinguazasa Winzuuu -1 dula
Mdammuinlalinsimninguszasa antuaning
AZUUUNLANNELTEIT NI AIUIUIAT IOC MNgAT
ATNFWIANANMUATIVRILUUADUDINAD HATINAT LI
29370 UUMTMINUIULTEITIY  TIUDURBUDINNE
Fplaanvhinasanniladnausligizeizglaviinig

96 | Jnsaisdvinisudanssudodaisdvau

asragaunu laadsianuaonnaasi 0.91 G9dadn
WWeInoUaTTaANINAEARFRINLINQUITAIAINNTTIR
endseluadil

3.2 anuldesuredaiedile (Reliability)
‘waLL‘U‘Uaaumu‘?‘ivlﬁﬁi"uﬂgaLLé’avLﬂmeaaaT%ﬁ'uQma‘u
WUUERUNNINUIN 30 A mﬂﬂa;uﬁ';aﬁ'wﬁﬂﬁmﬂﬁa
fulszrnsuazmuunimanuiisdlaedulssans
sarnrninsautaiomATeiu Tnamwunalien
enulEesuresLUFeLINR IR USAMNNTY 0.7 a1
35vldhuunaeum Ul anssanivesnse
WNANUT uuDERUaNNSIna A dNLsEAnssana
0.96 fotdumiisswenazdufisonsunisada

4. ;:ﬁé"ﬂﬁﬁLmuaaunﬁmﬁa'i?wﬁul,l,amuﬂﬂimﬁaw
aauqmmwmmLﬂféaaﬁauﬁﬂﬂLﬁuﬁa;ﬂaﬁumjuﬁaaﬂ'w
I 440 au lagglapuagiginiasuanuuuaeuny
Iﬁl,m'ﬂa;uﬁuaeiﬂaLﬁaﬁWﬂﬂiLﬁuiau“a TagraandInie
lunsmauLLLEaLNNY mnﬂ#uﬁwﬁmqﬂszmﬁmmmi
ADULULRBUNINLAZIDNITADULUUEILON Waz5asy
LUUADUINNALAUNAINNNGNMBENABLLULADLDN
\@558usen

aﬁamdﬁmiw:ﬁﬁaga flevasl

1. @DALBINTSOMN (Description statistic) bown
mimmwdmwﬁl (Frequency) ANSR8AY (Percentage)
ArAzuULaaY (Mean) LLa:mmmLﬁmmummgm
(Standard deviation) lun1saBunsAMANEMUBINGH
et msdesudedsaueaulanildlszneumssndn
ladoRuduuunasnosudeuisealal LLazLLiagﬁaﬁ
fidonssnauladeduiuuunanesudatdsooulall

2. aleBeoyany (Inferential Statistics)

21 NSENSNAROUANULANAIIIBIALAAS
we3dszInsaeIngult afifnaaeul (ttest)

2.2 N3ENISNAROUAINNLANAIITDIALARY
209U52TINTHIUA 2 ﬂ@'ﬁbﬂﬂ ldatfnagaumInu
wU5UTIUN9LAET (One-Way ANOVA) lagriuunseay
auiid An1eaian .05

2.3 niiﬁmi‘mLLiagﬂwiamsﬁmﬁuh%a 14
ANANARDUANNATIUAD ANN1TOANDULTIAUNAM

-

(Multiple Linear Regression) TaamnuAsEAUAITNH
HoarAyn19aian .01 uaz 0.000

WanN1s3vey
1. wamsiesziinenudeyaansmuziadodiu
YAAA NNHANITITY WU HeeuuwuuasunNaIulng



ulwangeauiu 329 au Aa lusaas 74.80 50984
wudwwasigauiu 111 au Asdusesas 25.20 lag
foglutas 21-23 ﬂmﬂ‘?izg@ WU 301 Au Aty
FoBay 64.80 909a3N1 fo 190N 18-20 T Auu
139 Au Anlduseaz 31.60

luduszaunisfnegege dwlvgfe Uswan
A3 U 368 AU AnlduSpEaz 83.60 T0IAINN A
dspndans uIU 49 au Andudesaz 1110 gand
USn3auau 15 au Andu fouaz 3.40 fiasde
Ug.uazdld. 911U 8 Al Anwduseeas 1.80

Tusuondwadrulug WudniSeu dda dndnm
WU 289 AU Aadusesaz 65.70 TDIAINIAD
P1599015/5538108 uu 69 au Andudena
15.70 WUNULSENONTY 1UIU 42 AU Aaduses
az 9.50 93NadIUM 91U 23 au Andusesar 5.20
fndeUsznousuang 1w 17 au Andudesas 3.90

Tuduneldnaneudulvg delddefieugini
15,000 U1 WU 121 au Asdu Seeaz 27.5 584
asunfe s1elaselfaun 5,001-10,000 1N U 119
Au Anudesay 25.50 sn3n 3,000 UM 1L 82
AU AaLlusosas 18.60 s1aladalAau 10,001-15,000
UM wan 65 au Andudesay 14.80 fiuasde
elanaiden 3,000-5,000 UM WU 60 AU AR
Wuseeaz 13.60

2. man1sitasiiisiunisasuiedeau
saulaiildiszneunisanfulade Aumuuunanwasy
soulsanlaivnsaiualsduusn AnHan1sITe W
mumﬁmmﬁm‘nﬂm%uﬁ;aimmmagﬂm:ﬁumn he
‘Wmiz:m‘ﬂi::mwﬁaiwﬁawuimizmwﬁaﬁagiuizﬁu
N WU 3 Do Ae BuaawnIy gyl wazwepin
musey waznsiasvdelusauliunatsiiuin 1
40fi MIALABS

3. NamﬁmiwzﬁﬁaﬂdaL?{mﬁ’umagﬂaﬁﬁ@iami
fnauladoRudmuuunannasudouTsoaulaivasaiue
\sFunTa Sl

3.1 wamﬁwmxﬁ«iaa%laLﬁmﬁmmga%mfﬂu

Ao o a & a o ¢ o = ¢
nidean1senFulazaFuMUBLNAANDS NTRUTsaulal

PDIANUBLTTULTA WU LatuetsTuuaalisauLse
yslanmelulassanegluszauuin Lﬁaﬁmimmsa@ﬂa
maludusete wun LLiagﬂamﬂIuﬁagﬂuixﬁumn
ﬁqﬂ TN 1 98 Ae AnuazaInaugludindsea
U ixé’uu,ia@ﬂﬂmﬁiuﬁa%ﬂusxﬁumn NI 7 19
fo anudnduiiugiulunismss®ia nmswnrouuaz

WunuIns Aanudannuates anulasaisludinuag
o ¢a ag A v = P A 2 o ,
niwdau mumagilantaidudivesduiiu seuidu
20927yl AARDY WAZN1TEBLTUAININOULATAUTEL

419 ANUANAL
a s o P o
3.2 wan1siAsizvdeyatnaanuusiysla
dld 1 s a lﬂ‘/ =Y 2 [ L
MUUBNNLADNITANFUIITDRUAIVULNAANDS NT DL
U990ulatvn Il UDLTTULTA WU LALUDLTTULTA L9
szapusspslameuenlagsinegluszauin enasm
LLia%%mﬂuamﬂuswmﬁa Wud1 wsegslanisuani
agluse @mmﬂmm U 3 98 A FAUAINMALEDN
1NN O UTDIRAT iﬂmmmwmﬁmmwumm
ANUTRINANA LATTRININTTNTERUAMAINNANE Fu
wsegalanmeuennegluszauuin A 7 4o fe 13
TAFIUAALAZVDILDN NWANHIVDIF LA TANNULTD
=l aa Q/db a 1 Gl ﬂllﬂl a £ =
e Shangredumsegnineldaud uleuianisfiu
a G =l a £33 < 6 A 7 da’
Hunseauaum wulasuiesulatusalasiuiiont
NENAUALAT NISHBUTISEAIRUAT LAZA1S1 WN5Bd
WIBAUAINNTUUTINDIRUAMITBLINNT dUSuusqdla
meusanfegluszauliuna1y 11U 1 99 A au13n
luasauasnduaunuziihlvlozua
4. HANTNATDUANNAFIU
41 AUNAFIUN 1 anwuridedIuyAnaYes
LB TULTANLANAN N UNHAADNITHAFUTATD RN
¢ o = ¢al | %
Uunanwosutosoaulalinuananen
ANNAFIUN 1.1 UNLasauNFFIu LwAsanu §
1 o a 49/ a U 6 2 Qb '3
NananN1sAnaulaTeRuALULNAANDS Nt LT seulaY
dl 1 Q lﬂl = = >3 > 1
Auaneany ieSsuisuansusiaTeduyAna0d
LALUBLSTULTAADNITAN AU TR RUAIUULNAANDT 1
FaUTUs0ulall IUUNAIHINATDIALUDLTTULTA A8
IBMINATOUAIN (t-test) WU EADULUUADUAINT
FwAr19nu ANanan15AnALlaTa FUALULNAANDT N
FaUTsaaularilduanennu
a dl a a 1 Qs =
ANNAFIUN 1.2 UJiasaNNfziu engenany i
' o a & a o ¢ o = ¢
NafaNIIRnaulATaFUALULNAANDS Nt TvnaulaL
dl 1 s 4‘ = = >3 >3 1
nuaneeiu WelFsuiisuansusiadediuynnaves
LALUBLSTULTAADNITAN AU TARBATNUULNAANDS 2
FauTseanlan SuunaNeIgvIAUBIITULTA AIE
IBMINAFOUAIN (t-test) WU ERBULUUADLAINT
Hogenafiu ANanan15AnABlATa FUANLULNAANDT N
FaUTlseaulatliduananany
ANNATIUN 1.3 UNIEsANNATIU 5TAUNIT
ANBIA1INY HUaADN1TAAFUTATRRUMUBUNAANDT N
FavUTlseanlatinuanenenu waSsuisuansueiage

UA 10 aUui 2 (20) n.A-5.A 65 | 97



a'um_qlﬂﬂmlaaLmuaLi%ul,l,smGiamiﬁmauhéﬁbaﬁuﬁmu
unannesudeuTeaulay Muunmussdumsansveq
lmpistune laglddsiinszianuulstsiumotiien
(One-way ANOVA: F-test) WU émammmaumuﬁ'
flszdunsdnensney Snasemsinauladofudinu
unannosuderoaulailaunnsneiu

annAgIud 1.4 Ufiasanuiziu andwenaiu
finasdonsdnfuladodudununanwesudersooulay
Puananoi Lﬁam%ﬂuLﬁﬂuﬁnwmzﬁﬁmhuqmamm
BssTuLTadansiaauladeFumuuINaANeuToL
Joooulas] Tuunauedwvesaeisiuusn lasld
5IAT1ERANNLUTUTIUNMALAET (One-way ANOVA:
F-test) WU QmauLmuaaummﬁﬁm%wmaﬁu fua
donsansulateauduuunannesuderTenulall
LANFNINY

anufgIud 1.5 Ufasauniz sauneldde
\ousnsiu fuadanisanfuladedufununanwesy
dovseoulaifuandisiu iewssusndnwms
ﬂ@%ﬂmuqﬂﬂammLf-vmamfmmﬁanwﬁmﬁuimﬁa
FumuuunanwosudoUTioanlayd Suunaiuszu
srelddomauvsamostunse laglddadnszianny
wU5UIIUNILALY (One-way ANOVA: F-test) WU
Qma‘uLL‘U‘Uam_lmmﬁﬁi:ﬁuswﬂﬁﬁmﬁawﬁaﬁu ua
donssnauladefumununannesuderseaulal
laluananany

4.2 ﬂuuagmﬁ 2 gaNFUANNGAFIU N19a
SuFededinusanlatyszimens T TILTAT
nasansinduladedumununannesudeylseanlal
uandlanansne 1

A19199 1 HANTILATIZYNTTasReReRIANeaulaUUsELANA 9 vRdluBLTTULTIRTNaRaNTARRUTY TaRUM

vuunasnesuterleeulal feisiiAsizinsnanesuuunyan (Multiple Regression Analysis)

nsieasuse B

S.E. Beta Sig.
Lweﬁﬁ:ﬂ 0.330 0.027 0.322 0.001**
Mianes 0.117 0.029 0.096 0.0071**
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Abstract

The purpose of this qualitative research was
to investigate the digital communication model of
the Manora bead handicraft brand, Ban Khao, Ranot
District, Songkhla Province. In-depth interviews were
conducted with nine key informants, including members
of the Manora bead handicraft group, community
villagers, entrepreneurs, and online media academics.
In addition, a survey of digital media with content
about five different types of Manorah beads was
conducted: Facebook, YouTube, News web, Google

Ads, and Online shopping apps. All of the data was
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analyzed using the relevant concepts and theories.
The findings revealed that three groups of people
presented online brand communication for Baan Khao
Manorah Bead Craft: the media group, namely people,
and the product owner. All content will be presented
on five different digital media platforms, both formal
and informal. Creators attempt to communicate brand
awareness and brand personality through all forms of
creative media. It is also expected that the feedback
will lead to future trust and engagement with the
brand. All forms of communication must have a
distinct identity in the product and be linked to the
community in order to entice the audience to watch
that media. This process will lead to building trust

and branding to purchasing decisions.

Keyword: Brand Communication, Digital Media, platform

Local handicraft
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with paid promation ADVERTISING

SHARING PAY PER CLICK

MENTIONS DISPLAY ADS
SHARES RETARGETING
REPOSTS PAID INFLUENCERS

REVIEWS EARNED PAID PAID CONTENT PROMOTION
MEDIA -~ MEDIA SOCIALMEDIA ADS
[ )
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SEQ & brand content
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WEB PROPERTIES
WEBSITE
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BLOGSITE web properties with SEQ
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Abstract

Photographic, footage, and audio files were
among the important material for media industry.
These files also represented cultural aspects. Currently
multimedia archive business took a role as a bridge
between the grassroot file producers and the media
industry. This study primarily evaluated the demands
for using the Creative Lanna Multimedia Archive
(CLMA) files; photographs, audio, and footage. Five
key informants were purposively sampled based on
their qualifications that were working positions such
as manager or department head and had at least 10
years of working experience from local, regional, and
international organizations. These key informants also
had the authority to make final decision in production
and multimedia archive service usage. This study made
4 key discoveries. First, the key informants' needs

for using the multimedia archive varied due to their

different production budgets, and the service charge
was a major consideration. The national media producers
chose to use in-house, unlicensed, and free media
files as they had smaller budgets. On the other hand,
worldwide media producers wished to utilize licensed
media files to avoid a copyright lawsuit. Second, in
terms of the business model, most users will come
from the creative industry. A single file purchase, a
monthly or annual membership fee, and additional
income from affiliated governmental and commercial
groups can all contribute to the CLMA's revenues.
The key informants expected CLMA website to offer
a search engine, helpful file categories, visual graphics
that represent keywords or contents, and various file
types and resolutions. Fourth, consumers of content
related to Lanna culture had less demand for it. The
uniqueness of Lanna content prevents its widespread
use. The key informants may use the Lanna content
that were classical Lanna and historical records. For the
contemporary content, the mix of Lanna and modern
music instrument was identified. The key informants
also said that CLMA had a business opportunity,
however the government sector must support until
the Lanna culture gains widespread recognition on
a national and international scale through the "soft

power" of the entertainment sector.

Keywords: Multimedia Archive, Multimedia, Media

Industries, Lanna Culture
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Abstract

This research is a mixed method, the objectives of
this research are as follows: 1. To study the guidelines
for designing graphics with artificial intelligence
mechanisms for lifestyle products; 2. Developing
artificial intelligence mechanisms for lifestyle products.

Conducted by collecting data from literature review,

on location and interviewed the residents. The study
applied the Creative Economy concept in term of
creativity and innovation to manage the culture aims
to add the economy value. The results from the survey
of cultural heritage sites in Amphawa district found
that Wat Bang Kapom is an archaeological site with
a variety of art, structure and specific tile patterns
that can be a model to analyze the graphic pattern,
using as a data for building an artificial intelligence
(AI) mechanism. There are 5 unique patterns of the
paintings and stuccos from Wat Bang Kapom; that are
1) Peony Pattern 2) Fuang-Auba Pattern 3) Chinese
influenced pattern 4) Replica of Buddha's footprint
stacked in cascading circle 5) Wishbone thatched roof
with clay tile in the shape of fish scale. Then the
researcher designed 5 patterns obtained from the data
analysis in order to be the data base for designing an
artificial intelligence mechanism. The artificial intelligence
randomizes the patterns from the data base based on
the design principles by algorithm built, encoding the
chromosome for processing. The results found that 1)
The layout principles 2) Color Scheme. The concept
of the color personality of Shigenobu Kobayashi was
used in the analysis. The effectiveness evaluation
of AI by the users via application web showed that
the attitude and the opinion for the User Experience
regarded as user friendly interface is very good at
the average score of graphic user interface (GUI) is
at very good level and has the average score 4.3
(S.D. 0.7) The opinion for the patterns created by
Al found that the uniqueness of the design is at
the highest level 4.5 (S.D.0.7) The appropriation of
colors and the aesthetic is at the highest level 4.4
(S.D.0.7) The opinion and attitude for the products
found that the influence of pattern designed by the
Al affects the buying decision is at very good level
4.0 (S.D.0.7) The recognition and impression is at
very good level 3.8 (S.D.0.6)

Keywords: Graphic Design, Artificial Intelligence

Engine, Creative Economy
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Abstract

The study of creation in combination between
digital media and installation art for representing the
identity of generation C has two purposes, first of all,
is to studies the process of combination between digital
media and installation art of representing the identity
of generation C creation and the second is to studies
the result of an exhibition in combination between
digital media and installation art of representing the
identity of generation C. The researcher has studied
concept, theory and knowledge about the identity of
people in a different kind of generation, the people
in generation C, installation art conceptual, visual
communication theory, portrait photography and related
research. This research process is creative research
in other word researcher has created digital media
mixed with installation art from generation C identity
concept through data collection from representative
sample interview. The result in data analysis will be
the direction to the process of creating digital media
mixed installation art. So that the identity of people in
generation C is social media usage and communicate
via the internet.

However, the study of people's behavior in each
age group from Baby boomer, generation X, generation
Y until generation Z found that the pattern of responding
via social media has a different way, the content would
depend on age range and attention, the outcome of
this study reflects the path of different social media
usage and then becomes a unique identity in each
category. After that, the researcher brings the digital
media mixed installation art piece to the exhibition
in an art gallery by creating in the form of portrait
photography blended with graphic design through
the combination of digital media and installation art.

Then bring those eight portrait pictures to exhibit in

gallery and blended with digital media such as lighting,
color, voice of interview and motion graphic on the
portrait pictures. So that the audience must use both
visual and auditory senses, which focus on creating
awareness of the identity of Generation C people and
their emotions through artistic elements. On average
total score about satisfaction and recognition of people

in generation C is 4.29

Keywords: Creation Process, Digital Media mixed

Installation Art, Identity, Generation C
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Abstracts

This article analyzes teen angst and girlhood issues
based on psycho-social perspectives in Wednesday
Series on Netflix. This focuses on the issues of teen
angst and girlhood related to the three main girl
characters: Wednesday, Enid, and Bianca. Moreover,
the article discusses girlhood in accordance with

girls’ growing-up space and other female characters
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who have direct and indirect impacts on the girls’

development.
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mmi'wﬁaﬁuﬁﬁqiﬁwawwﬁm%ﬁu 9 171 iPhone,
Nintendo Wii, iPod Touch, uae iPad luameiiulend
Wusnsgviisuuuadasasndnifesueneguszinmeigeg
walan (Angelova, 2020) Netflix wazial¥snsiie
a%wagmﬂuqluﬂi:mﬂwmﬁa A.A. 2017 PTIRUTU
27 WU W.A. 2560 (1oNWa PiEn 2560) Netflix J
MWEUASEs SMuIuINuazAnamanraeluUszLm
Lf:aﬁfaaﬁ'mauauawiammﬁawa%ﬂu@ PNV
MNeuAsNTsILILAaIeaeU Kevin McDonald nana
M Lf'faL%"aa‘?immmLﬁanwﬁawauﬁaLﬂ@@@imﬁm
AT Tnaseviruad NT0YNNBIVDILTY Vel
?Tuagﬂiﬁ”ummumﬁmia"mﬁaﬁQﬁummsmzﬁﬂmﬁaﬂ
(McDonald 2016) iuitindainadn luszeslddt v
N A.7. 2016 Netflix ﬁmwaum%ua:?ﬁﬁﬁ’ﬂﬁuﬁﬁﬁa
azasundundgeantiogy Mot MNeuasEes
Enola Holmes 1, 2 (2020; 2022) @3¢1309 Stranger
Things (2016-) Anne With An E (2017-2019) Dear
White People (2017-2021) Derry Girls (2018-2022)
Shadow and Bone (2021-) Fate (2022-) First Kill
(2022-) uaT Wednesday (2022-) wuin@ssuszinn
Balsyifmansdeugauariuinnuandlasuanuilon
a81911n nglanizag9ds 338509 Wednesday Tudl
At l@suaufiauiuegionnn Tasluduaviusn
PHBung HeaaldnoNgany 341 drutnlug Feunnnin
F367Aemeagng Stranger Things 4 (Dellatto, 2022)

ludduusn Wednesday Tvswun 8 mouay
Wednesday %amaogﬂmamzqmmmﬁué 11N5DUNTDI
naBNLANTAIN “Wednesday gNAUNATY Hwdniufally
sroanulanasn” wselduneeingei “Wednesday's
child is full of woe” (Wwiqa wadatl 2565) 1304517
2939 Wednesday Addams Lﬁﬂm’ayﬂammammﬂﬁiw
AuauSeinasidudlululnu ﬂquiwuﬁayﬂﬁﬂLLangaﬁﬂ
Wuamauuuuatuntsuuiunua1dues Tim Burton
(2022) Lﬁammnmam%'uﬁaua;u Tniues  (Gomez)
giluwe ul wes@dy (Morticia) fiinlatidavesise

U
a v

Hlesmewndae (Pugsley) N8ouuauazaingniowni

158 | Jo1sansdsinisudanssudoaisavau

T59158% Mmaddanazn1uaIlanNLanA19aNLND UL
Hanudaudansznunsensauiselnginssulaivaneg
audetnelsasaules LazN15IUaASaI0ITI e lan
Wednesday nasng9lsassunslnsdaminesues o
AN (Nevermore Academy) LulsaSeunuuaunme
1 ] fa a -
WOUATLN LN LAY NDTALTE (Gomez and Morticia)
= v o ad a | ds('L Py -1
e sULAaTANUANSNAUNE Tsassuuvsitlagedndu
l5a58ureIauUanABN (outcast) BadumNuLBEsINA
T @ a s = dl = aa
lfdwdAdamsaniangNu1S e Wednesday 1039
A o oA o A I a a I3 '3 o
A lsadu WenneglsnsauiuueuinIesues Loown
o a v o aa . < 2 a 4
WouRednunudia (Enid) Ananfuaisifonnysd
wuth gadhsenisnimdiadsidunsnth Aenisnane
1 =] % Qs 6 & 1 1 aa a
Felupuiusundiduaisasnslaanlads Finlulsasay
a v = oA | a a a
Buduvdonaziiie us Wednesday H911adLsnae
UsTRUSREN8WUINAS wazd 59 (Thing) HeRmudns
a 3 ~ DY) P 1o aa
wenduwnounazgsuldguanasanar Tulid 73a
dsnsudeniusegnislanfontyInssuanauves
TsaSau wazanaiiad 1asla LHodans NEedANAU
a Ao | a
uazARNTYINTTNNTAliasatsan
o a 6 v aa dd‘ C3 dgf =
undsnluazinINdsdyeil Watinwsanuas
lasaiseaniazyiounaun1seImneuasisgulsznn N1
A1193438 (coming-of-age) HNMWarviauisiniu *se
ToymAnuinniaazedissy (teen angst) (Escobar,
2022; uwupa wadail, 25665; Snow, 2022; Nairmn,
2022; NSUNYTH ATAFUAIN 2563) UNIBUIIAULT
Mlneirioguduad 39envazlinsaunqu teen angst
= | < v a 2 0 A
nnises aglsinn Glasuunanuazldmdunuiygm
ANNIANNIAVBITEIN BUDUTIITENABINITAUNY
AIAUNLNA5I N15LAsUN158aNsy Angniw anulila
wazANsn FolnnuaunfuiuIAT I8 TNAITULEY
M8 LHBIERIANAUTUTDY NANNEIUNY dark comedy
fimnnsuduluyadanimeslsanuaula wiis ldox
WIDTUTHRILPDDNNIIANUNVRIWIILEN Dokt arlAN
qula nawn uazaain us Wednesday nAeiogu
Aunilindanuine uazdeudulasmansisouiesls
anununelulan (Escobar, 2022)
v & a ad e & o o Py
AIUL iHBINNTIEUTHeariowingulaatng
raulalusduuuunua@uan dark comedy wW1dLen
Wednesday Waziieu Enid wag Bianca t@fauidu
AUNUTBIANENINTANLIANNIIA  (angst) TuvU
Wennu dauenmwnsiiularesiamnany (girlhood)
lugrelpgumbianedssiaudAgiazyiouanudude
anwaikazanddilanues luwsnsiRsiiuaziaunis



WaUAINIzneTNaiIesiBgulAetatalan 1o
Auisaszuazlaifosionneulnaonnar nsdila
AUBINIUNITUAINIBUAZFUAN DL NM3A51IANNENAUS
FutieuLazInARSITY F9ril AmuduRLSszIenz
Faninanumsisuazmsiisuiifvialyfmeiuvsaan
a'rma;uﬁ HuFefitnfneiiiesness 13sdaziounn
a"m:micﬁ'aﬂa"n‘*nml,ﬁﬂanmg'uf:asmvls

UNIILATIZH Teen Angst uag Girlhood ADIAN
azﬂﬁﬂ‘éumﬁaiwﬁlﬁ Wednesday

Barbie Clarke (2003) AnwI0U0IHT1 BIYITUIN
1319 T agu71 Ig9ipdinan Jaqumananzuaian
dRANBOL ﬁmmﬁaamaﬁ%ﬁdwéﬁmumméffal,aal,ﬂﬂm
dhefeiiauiusiumndantana (anxiety) kaz AN
lsiusila (uncertainty) uenaInd naauladugiyal
mamimigﬁwu@vlﬁmﬂﬁwuwnWiﬁi’ﬂiuaé’mﬂ’JﬂuLﬁu
WN@ (selfishness) LLa:L'%uLﬂuﬂuL%ﬂagﬁlu (altruistic)
Fasrazuiuilymiilus Wednesday 1ileiselasuides
azveuaniiengilsadouinsetiuiuuifaun i
Ieufensaunarsnts

NIUNEIH asznaduAan (2563) liilew Teen
Angst lunmelnedn Husrazasinolunneunsse
U mg'w’?i 19 JuguUBNLAI Tngilfesunadei “Je
‘éuﬁé’aﬁ%’%’imag:ﬁummnmﬁumnmam%‘a 159584
wialudean laidnandunisgnanands nsviaiunseu
mwiﬁnammﬂuﬁ%ﬂ Hudiaula "fng”ﬁnmmmmﬁu%
W3pe uaresnUszaaiinvilusgsiisiesfeinis
28NNDUAIVDIAILDY bHLALESS LLﬁ%gnQﬁ'umaﬁwﬂm
UnRfay’ (35) Semuilenuniesmesuned Aanunsn
a%mﬂqﬂﬁnmmlﬂu teen angst 289 Wednesday Enid
way Bianca 1@

NNNTOUUUIAAYDS Clarke (2003) WA NTIABTH
AsLNadUAIR (2563) Hlsuareidsgannzivgu
teen angst Y8IAIATATHAN LUaaUABLL

1. Wednesday {AnamuianysznangBuduaig
Wumaeimiedulfzem

laan1ouan Wednesday Hyadnuazdnanmol
PlanLau wausinelugadmaaeniial nsInNgne
aoetne lunnilaasl3esuninsuanseen lalounen
vidoduudulilas tsafienuindsaaa uinsuuas
UN3eu wesandaNianAnaguAeInuisgunay
asugldannmsAnmnmsnenguUsslidntuaAnEy
Wednesday 8aRanUANNTumIv0Iflenazfndnng
lﬁ;ﬁ}uﬁam%ﬂuqﬂaﬂmqmawmﬁqmeua Feuana

Amznsiusaessedliwmilaulas (Independence)
FENISUBNNANIASIY MEFNINTISEUIRY ANNEINISH
RiAsI8IWednesday Aa Uszamdndanied uaznis
mamﬁuaﬁmﬁa%é’uﬁaﬁuwm a0uil viedses
Adatisassonasiely Tngazanlugtresniwneinsnl
LLaznnm%ﬁLﬁmmsé’wTa Wednesday azanaglung
SIAMSanUARRTIAT

lunauwsn Episode 1 Wednesday Child Is Full
of Woe Wednesday wistenuanseendaiauluainiie
sofruasauasiellsaSsuwisu toauansnny
Tdaulanenauy 6?30Lﬂuﬁﬂwmzuﬁomaaiﬂﬁuﬁﬁaami

<, a [ Qs ar a a
WU aIT LAz UUMIRIAILDY Uiﬂﬂa’mawﬁwmm@wm
lumauusn Wednesday 9119 Waud@IL5ONLT oUNLL
nasHesnIzFeINsidisailunIiuEa Yieaua
HunardafanuaNradsnasduAseINNG daumang
Wednesday Walsihsninifeisaiansainaudly 59 We
(=3 1 =" 1 = a é‘ £ o

azLiuIIWednesday $anliwelauazdndaniderhanu
AUDU L5BYIALIU 59 ABIUREULNLMANEFAAIN
~ Aa A a Y | <, o P
WossuTianlsasaulinauins iy wndumasuls
ARIVNANNATES Wednesday La3®

138 Wednesday WUNAL Enid tNBUSINKBINN 1119
lasungradnglaniagundeinsdinunen sz
fenmwenazlirmuuzthuazyiliisguiulaluanudn
nsnszyhuaznsanaulaluiEasing 9 lugsnanisgu
agvinsanweud uananiluainnuiuasIkanvedaed
@17 Wednesday Wag Enid 1513¢lawinysiin Body
. 2 o 3 1% Ao o £
image #3a3UansaiMANIBgUIABN Wednesday 1
aglugalnuden usdansoinessiudununisunnis
AdugAaIAnAINTdUYRINEUTINRY HUATeNTUNIS
ANLAITBINNILITITBULLIBTNES a1nuandliiuYe
AMULANANIDENIFULTIVDIADIANY Wednesday UBN
Enid 11 wwaidulsanfunddugaain uarldnunnide
ﬂ‘/ lﬂl 1 L 1 a o E% dldd s
AU NDRUILEUTENINLANFA VDI DAL o URDIN A AU
299 Enid 159U iasudnszninisainneaneseusunuly
Fasn vy we Enid nHanstlanazls Wednesday
WUFAIDIFL99E1INLEDABING UNUINTDIFDIAN LA
waneANNuAnAaNe T BguS sUIANNLANA19NU
lugfinsniwszwinaiieu (peer relationship)

lﬂ" aa 3 6

UBNANI Wednesday HNANTITNATIATIAAD
gt slueining G9ailasasesiiniain
USLaUNSlvpInuLed LWSsuLaNeu Wednesday ANad
a P aa = a o .
WWeUEDITNNTINYDIEDLES DIIUIUIIBVRY Leigh
Gilmore waz Elizabeth Marshall 8ufuin 198U
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Faunaeu Ianna Wnbadsuniisdanuiuan
1 dl aa =1 U a
WIFDITNINTIN wanseaziszuunalniniledanla
INAMzLAEAle (Gilmore; Marshall, 2019) 1ana1N

g a Aa (% =) , o o &l |
T N9 TsUTIa519859P DDLU AANHUNLAALALYD
Wednesday w09 faazasynalinissansuaiiu
ansnsnsutizense vlisesanaunelanlduaniesn
aghadumivesnieale
ludiuresnnuanlanoinansIt A NT9T81n
Wednesday tJupuiiauvinlimiieuananmly 15e4
19N NLarnIsuEnsUaInwluiEasildidniwnnsg
Wel9T9 Xavier Thorpe tduninauusnilalaosnidu
oA ' ¢ 2 a ° o
NINNIUNDY Wednesday udivgni1saiidnladayinly
MIRUNINTUNU AUNTTNINYNBNAY Tyler I35
o o § v a ~ | @ o o v
qunus meoyeanladeliidudvdelas wiausuiuas
1 =l = Q‘/’ ﬁl
T8Lan Wednesday lunislaad 1wnazuivnasaiile
LERABINITANNTILLNAD LALAIRINLTDUAITDN bA b9
UNiSen Wednesday iws1zviyu Tyler nanaundudng
o o a a o a a oA
mmsﬂqum Wednesday t38UFINNANINNANIIANILTED
19 Tyler auvhli Xavier gnlassuazaudilugnunui
zduerrgns uazlanmase
P oA o &
MNNITELUTNANUNFBUHUAIVD Tyler #3080
TeReanIUsaInlan Wednesday laifulaiuanans
WiINDWLHDNDU LRI NLHNUALIUEANINTY WALEITIIA LY
v v 1 ] a 2 2 o 2
Iegliunseninsegauiies usl Wednesdayaz3isrinanlan
WATIYYIUAUTHENTINGI Wednesday NiTaaMn
NINIENW L5 LATUAINTISLRADINNNII Y LY U
nan LOAANE UITWYTB0IL00I0Y iNalWaINIuaY
% 1 & o 1 = = = £
Snuuienea wangdldaiunsaenrustaanudnle
WMANT0IT9gATINY Wednesday 1H3UANNTIBIARD
nniveunnau ansduesvseliassesiuluuiies
naeNduainATINNGs Wednesday 138814359
WL 8RAL TR U UANNAAIARAN LU AN BLHUNINIDE IR
NITUULTDNADINITHTILANNAUDU LALHDILDNSU
Mauedldlainaanaly anuAaiivih s Wednesday
ANANNADTULATANNT U AU DALDY
2. Enid andesganla Auanuaiandslunis
Audunuisgnisnatasiaduugwenani
luANUAAYBS Wednesday tWaUIINYBY Enid
= 1 >3 1 lﬂl 1 = U
ABAUTNHALRTNNLANIBDIAIY Wednesday 138N
Wun1sHUNIauna waz Wednesday nhguselasiain
= 6 1 o | =
wananilun1svetnaistoya 1ou luneun 2 Woe
is the loneliest number ¥adaNA Enid MiALuzn
91 Wednesday sadlupanulasineliladeyaineanu

160 | o1sansdsinisudanssudaaisavau

Rowan t89NT1Wl¥% Wednesday }UaNAangsunig
WUITULANANY 978015 Poe Cup @9 Enid LHusinwie
159 Wednesday buaula Enid Agemuldunsisges
UL ARNINDUTINANNIBEDNY Enid LARDINIS
wWe9153UKsd 1Jumglil Wednesday fB9nn9I1ua9
= A oA | o |
WU Enid ALAaNINNWNDUAZHITIOLD9TU d@auluianun
11 Wednesday %811 Bianca vilgniaiseuneainig
LAZLERMABINISLENTUY Bianca MAIINNAUNITUUITY
Enid Yszvivlauaziinainunisanain Wednesday a
Wasuiseliidianglandiudizessesnu
Enid Wuauanladnss Asudnsazeaulvn way
LAAIBBNNNEANT BIN1T MBANINEIY JUTILBUL
WUUANMUDY L5aNanauedrldaIuisanatednady
| A = x> = =& = o
T uiananal anuldiulaEesiidumininawas
dudagvhliisesanaesniauluaseuass uaziveu
A Aa oa | A a o o ~ |
AUBUNTNATILAYDE NS ENNAINITLANNIHED UALsD
° P @ a o P a v & o A a
v lawAn19nsaaunynlanasesnsa widuwasniin
s3sumUUUNYBudgtldtadnlaaeu
ANINANNNATBINANaIBlanGadRe anuaula
o = = a o . a
LNARTIVIN B9 peer pressure Afluale Enid aannduni
lunmzisguauil yuusmedaninerdianaduiein
Jpguandeinisianusnuuulsunuin vindsiAaan
YTz AUNITUHATAANILIANNIIALAZLASEALS LW
AupIsANUANFAIININeuaIulnn (Scanlan et al.,
2012) uazausaaulanguilenazaulasauineiu
=3 P ~ A L oa
wANLLBU Wednesday WWauz18N Enid ARINTBULED
1 a > > il v o Qs R dld
wudeniunauldlidyaymerlsneunauanuianis
Aanu Enid 39dumtalassllaunuiausiednau Live
TnueainmuianauaAINaLNT (self-esteem)
39953Nuuudegu M lugmsaumes ez
gaving Enid AlAAIUFNAUSADAUINOUTIEAULINT
anvgusn TuANdNAUSH Enid 1@enmeviudens
WA 8aNSUTUITTNTRAMUD UM AUIDILED LTUFIN
WaLeal Enid Henusiulaludiiesnnndsdu @9 Erik
Erikson a3unelungufisesnisasnsenansol (Identity
. e o o 4y M 2 o |
Formation) 13guluemiarindunusnlslainlyg
o o o= & | P v & | =
ANMNANANUSNANTS WANITHANNS T UFIUNTIVD 9
NNSASNIFIAUNTDORANEDE TIHNaRDN15EAdLe9
(self-understanding)
APUALYDISDI Episode 8: A Murder of Woes
P a 1 A A o a .
Waanuasslsinginlasaelaranazanansfiase Enid
Vlﬁnms;li"mLﬂwmﬂ’msi'mauyifﬁl,l,w LBOEINNTNAILAN
sadlusagdiu Tyler lus19209 Hyde uazauisnsied



leagnanenia ¥sieau Hyde natesianaudnLiy
Tyler TWehsaamuauilugudala m@;mizﬁﬁﬁmm
NUNADFURUDNINTEWINIMIATATAYIIBTU T8N
Wednesday uaz Enid twsnziduanuiduaiuaie
wazmefseganiuauladesu dreanmegnisainis
ugenei3efi Wednesday fteulafifinunsa dosnis
191TUe Bianca W@BUAL Enid tASUNNSAINNBAAN
LﬁauLLazﬁhaﬁLﬁﬂ%ﬁumﬂﬁuLﬂaawwan@nWitﬁfu

3 Bianca MlsuaMuINANNEINITE Meldnig

o
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winglidestszauaudsa 3snsivilddaesly
zquful,ﬁaLa'%mé”wmmﬁuiﬂﬁmmm WIANEIAN
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oUW wudwwaﬂﬁ’ﬁimxﬁ%%’mmim']34ﬂmé’fuﬁag’
WINFBNAIBNITUTUAY LNIIZWINILINIR I N8B
AaIMsUszauANEISa Fetluasiinnsieuyswiunis
U3¥nsianisAnuet Rt uddeilaonadesiv
anwzyAINYBIBianca
Bianca utni3suiiiinuainisolansuly
nnenu uihuazldinaunlas IsRRDMIANNIANAL
Nightshades LievAanssuiLen LLazﬁﬂﬁﬂu'guiﬁn
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Wunevseany nsuwdstusiinlylslvuannumiane
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Faneuesluuundianiwinaen Jagudndudesdsy
o | ' <, | A o <, o o
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4 Soft skills for the digital quotient
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Abstract

The epidemic will be infected with Coronavirus
2019 (COVID-19), affecting the way of life of human
beings around the world. Daily life activities are
transformed into a new normal way of life. There
are changes in society, culture, customs traditions
and environment. It is from this new normal that the
development of Soft Skills has gained international
attention. The technical ability to work in modern times.
In addition, the competition in the labor market tends to
increase gradually. Currently, various organizations give
importance to soft skills development. The organization
will hire employees with soft skills first. Soft skills
therefore play an important role in determining the
direction that leads to career success. From the start
of applying to join the organization, while working in
the organization, including future life, coupled with
promoting digital quotient (DQ). In order for users to

survive and live in the digital world with knowledge.

Keywords: Digital Quotient, Soft Skills
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(Emotional awareness and regulation) LAZAIINATZHUN
MUBITUMLATFIAN (Social and emotional awareness)

6. n1sdpa1shavia (Digital communication) A®
puaansalunsanans MIURFUAUD wazvinausIn
ﬁuﬁuéﬁu Tneldinaluladuazdonana utseeniiu
3 pandsznau laun Tee508UURINA (Digital footprint)
nsAnfedoaseaulal (Online communication) uay
AnNTInieaulail (Online collaboration)

7. M33AaNa (Digital literacy) AB AMNAINITA
Tun1saum msusziliuea nstauseloay n1sudetiu
Lazas9EssAiew innuansalumsUsyanana
nsAamMesLdusuy wiseanidy 3 sindszney
loun nsldeeneiiiansmugns (Critical thinking) N3
a%19855AHam (Content creation) waznsldids
Useudaea (Computational thinking)

8. @ndn19Ravia (Digital rights) AB ANNEINITD
lunsidrlauazsnm@nsaiuynna ansETAIWAIN
nguane ansanadudius niwdaunidyoives
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AULBILATEDN LAININIUNITNA NITUAAIANNAALIY
warn1stlasnuauesnayauanaiienilunisay
1 <, 6 2 1 =
wUgpanle 3 aerUsznau lewn w@saanwlunisg
WA (Freedom of speech) &nslumsweaunsdyn
(Intellectual property rights) wazAN LT UL
(Privacy)
A ' P o v @ = I3 A

INANAMNITIFU  Lansliiuisesnlsznaun
Tuduresmaidunailehiana amunsaaasuliuywe
=1 aa e &K 3 [ dl U 1 a ra
fianuaaavnafanassindunazdesdaasuuy el
asrdszneay asulasod

1. Fanmsuimsmeuuulanseulatuazlanay
1uasa

2. Fannsusmsnanlunisidgunsaimalulad
TunsdhglanAania

3. $infuflellegnnauunasuulanfana
sanflasnudaesanndsuulanfana
fihla fusendugaululanfana
Frsugnlunmsiandossulad
FANUINTIANTRANF N FAVIASEADNNILNDS

© N o o k&

FANUTMTIANITTOATIUGM

pehavioural :.ybel'-'ﬁ.isk
Managemen
Ak

Organisatig,
e nal ¢
Security Mg nage,’;,:";

AWA 1 2IAUTLNIVIDIAINRAIANIIAANA
fiwn: aondudAl (2560) 910 www.DQInstitute.org

a ¢ < ¢
NATNN 1 LFAIBIALUITNBUNY 8 BIAUIznay
2 o A o | A a |
mLﬂuwﬂmwm"lﬂzgmwmmmmmsmm
ANNAANANIIRaNA (Digital quotient) @aLTung
ﬁugwﬁﬁwﬁaﬁams@an%ﬁaga AUYNABIVDITOYA
mMsfnedeya wazn1ssulareusedeyanauiodNe



= o = P o o o
wwsiudAy Bsaennaesnuan wdymiluilagiun
winannisitasfanasgnldiviinzan 1wy nisliae
ﬁ%ﬁahmanmm’%ﬂwﬁ@%u ASLEANFHATD LATNNT
LNEJLLW%%@@IMMMQM@U MFiamnuFennese
AUBY FIAN wazUszmAzid astnaaslulanga
HaANa NAMNAAIAN1IRANA @111501TLATIHD qﬂﬂimf
FINTIFORATIA DL ANIZAN ArTI8as AT

| vaay o
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Soft skills: Dseunnu:

maasuntadlanaaassud 21 ﬁ%ﬁmmwgﬁa
Fian Fowanden waznalulad saudowgfinssues
uywe ﬂixﬂauﬁun'mmiﬁuﬁﬁLLuaIﬁuga?TuasiwaeiaLﬁaa
20908104 599UIUTA9TU NyBEIITAINT Hueeads
flazfoawain Hard skills waz Soft skills TuwSaumiu

A1 “Soft skills” ¥38 “aTUNINBL” (81U A~
sr-urin-az) wanede sneeiidudnvusamense
Qmamﬁ’aLawwzﬁumqﬂﬂahﬁmmmammmmmmin
NIDITHL USDANNHAMSTIN Hansusiduuinsssu
U YARNAN QUIAE ANGNIW ANtuulaly
mivﬁwé’i’amJmﬂ%mmﬁmﬁaﬁamaﬁuqmaﬁu AN
dufing nisuedlanluwid fqydinnae fimnuAnsSu
a1InAILANDTIINDL ANNAnAMN ARy
a39weEmWMsnisng o (Ausnimi Wwiuen, 2557)
qOAARBINY T8 219ln) uaz

1130 Walka (2563) lalianuningliin vinwe
AUANNAN B1TNAL AINFAN waznsaeansnaniiu
gaalolunsynaulidssauanudnsasgreiitszansnn
waziBeliAnNNTa9aIsAUIANTIN @9 Achmad Fajar
Hendarman (2012) laldianumnaneans Soft skills 2w
ﬁﬂmﬁmmimﬁﬁLﬂuﬂmﬁnwm:dauqﬂﬂa F1N1TOTY
LﬁlNﬂﬁ5uﬁu§LLaxﬂix§ﬂ%ﬂ’1Wﬂ’]iﬁ’]G’luitﬂ’j’ld(ﬂumd
AUBIANT ﬂfmwLﬂuﬁﬂmiuﬁmﬂmﬁ%%’mmsmmﬁm
21900 ANTMWIAFEN WoAnTsH TunsWmUILAANAIW
meguaningn dsldifsadesiuineemedeinis Soft
skills SodudneaizmengAnssufinedszasd (Jszdna
29ln54n3, 2563) wenanii Barbara Cimatti (2016)
Idlauein Soft skills ApANNAINITIAINYAARTLLLY
2709 171U ANUDUBANINAIAN N1B1 LAZANEINISD
Tunisdeans anuiufies wazauainisalunis
yhauduna LLazﬁnwmfzqﬂanmwﬁu 9 Auansay
Funusszniniyana Faonananledn Soft Skills 1u
ANMNEINITONNIUBITNNL (EQ) #3583 “39n

Uszapsn@n’ msvihauliiinnuge wazdszauaiy
dusaldloiissuainsngnafen uaazAesaunsaUsum
L“ﬁwﬁ’uéguvlﬁ Lﬂuﬂuﬁﬁ@mé’ﬂwm:ﬁﬁmumwﬁmms
2BIBIANT (NUA3 dun1, 2562) aguladn Soft skills
Ag ANNAINITNAIUDITHIL LTUAMANBULIANIZTDY
AAA Wan1saANIsANAR 15ue] LATWOANTTH
WmmzﬁuamwLnmﬁauﬁumnmmaﬂwﬁmmqm
AINNITANBI09 gWITINIT TUsia (2563)
‘ﬁlvlﬁﬁﬂmﬁzgmLLazaqﬂJmqumiwamg WU N3
mamﬂgvl,u'maﬁ'ummﬁa@mﬂummﬁﬁwLfluwiamﬂ%
U3 ﬂmwww‘mmgmaaﬁiauﬁm IATFIUITITN
Hynunwsed SnvsanMsFuNEnieNsEama uay
ﬂgﬁLgﬁa WU UNANMIAYIn®e Hard skills wAgisng
Usudgevinee Soft skills eldnsdanistudounas
nslddanmelulsssauiiuszinsainuniu 90
nsdTnnansagIuL 252 aulaslduuuaeunis
wud UnAnmAsianNdAeINITARIUIAUARIULN1TYA
Je8ar 92.46 uaz yaannmwlunisudinie Seway
63.49 @DARABINL NUAS Bum (2562) Ana1nin
F@wagandudeil Soft skills Lﬁaﬁﬂﬂzjmﬂmﬂuﬂgﬁa
9T uenandl SeflanuFuresinnsanensiade
l@dsraanusaInIsnIsaWINEe Soft skills 189
wnrululszma wudn wnsuguludandudeeiiany
FANUAINITO AIUGAUAMAMNIARDTIN UATITLDITN
WelfiiweasesfioddglunsasinisiFousseluly
UIAM (Natalya Uvarina, 2022)
1uNF209IAA1IALTINT WU N1SULITULDIRATA
wssauludagtu demaliniissudieg lianudiAmy
AUNITWRAUT Soft skills 1ABBIANTIZLADNINIIUAL
75 Soft skills 1TuSuALUIN (Num3 Bumn, 2562)
mMsWan Soft skills 3audufilasuanuanlalusyay
WITR HeInANNEINNTINIemALlAe Wae Hard
skills enalaiiisswananisriauluiagiu Snis FUUUY
waaQﬂizﬂaumiﬂ%amhmmmaﬁqﬁﬁﬂuﬁ'«rgﬁuﬁﬁmm
framsuanaislyaneda delasmluaziiuusem
salng dudihluaaieinsaiisuianssy uasd
msamus[,uiwuLmiuiaﬁﬁﬁuaﬁﬂ VSEmszianiiag
FoInsTWIT NIRRT NEENIE BN MsRnsdedeans
wazn1svnauduns ﬁuwuws;lmmiwwﬁfmmiuﬂﬁﬁ’u
sinadl Soft skills LunnerarAylun1svininu (aus
A151A3NBY, 2560) @OAARBINU Balaram Bora (2012)
ﬂa"nﬁaam‘wanﬁaumaﬁqiﬁﬂuﬁa@ﬁ’uﬁﬁmwsﬁwﬁau
lalusueu LLazﬁﬂ’]iLLﬂi&ﬁuQGﬁu §I1919609N190AU
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AMNFINITONUA N AR TUNTNINUVDINY UBNLUTLD
NANNS UAZVINBENNOITN AIUU VinBaueIsNl
v o« G a o o Ao ° o a a ° o
dududugsdragnandudmsunisaigiaulad iy
= ﬂgl L =
n15U52naue1TWluawIAn uanand nstgwmalulat
naaiduddanyludinvemnaulasianizegnabany
LI U %aﬂﬁﬂumiaﬁmmummmmanmu fRNTU
nslgUseIRd@Iudailon (Virtual CV) LABAALABN
WINU B9lUaUIAN U819 FINT0UT LAY
P A wa 1 o = = a
andpsreIyAfanaIEIRdIUuALaien Tunalulad
Tutfatuazelidadasamnsouaninnufnasnsassn
waziiuyaudizeInwes lassanuuuliianuiiaula
wngeu dunmsiasuutasasslugmlan fanisly
W3RN amMALUAT AT AU ARENIUAINYANY (Isdawati
L &
Ismail, 2019) uana Nt 35¢nd 29lnsins (2563)
2 1 =S '3 = 1 k2 >3 dld
TananinlselesizaIni1sianninanswtinduini Soft
skills wazaIsndszgnalglanuanunsainauzas
ANNITOUSUAIINNUFIAN TRILETTNVDIDIANT DANL
ADUTINAAUINNNITHNINU LW DUAIVDIAIDS LAZITEY
Sn19egIINnUAUAUNYNIN 9Tl AINNISANEI2DY
2151 ANSIAINBY (2560) WUIN N15219 Soft skills
1 a d P o o ° o <
WWuilymnmlanlianudiay snsuysemalnaiosn
=1 2 = GI = o o
ilgmeaasadeni Ao ussnuludsemalnedanwoue
ARUNINABILASUNITUTUYTIAUNN Uazin1ziag
wssUszAUUS e lasegluaniusgumuaIuLiu
(Excess supply)
< P . a A ~ o o 6o
Winladn Soft skills HAMNLNBAIDILAZFURNUS U
FInvesnyse laglanzegBinuisnsy nande
YAAANAUNISAN® Hard skills kaznionnazidngnain
L5991 LNDUSZNBUDNTW ULALIAULBILAZATELASY
n1sil Soft skills wuindudgielgainudnialu
N15USEN0UNTN AILAENAUALTATINELDgoIANT Bue
Usznauen@wlussrns saxludsnisleinluauinn

Soft skills AUDATIQ

ANNTFILATIZHUNAMEATINIS LA IUITEg
luuazsistszine agulél @snwdl 2 (Balaram Bora,
2012; Elena Dell, 2022; Isdawati Ismail, 2019; Keow
Ngang Tang, 2020; Natalya Uvarina, 2022; Syunu
Trihantoyo, 2021: NuA3 Bum1, 2562; 352fnd aslns
ans, 2563; gwsstin1s wuzila, 2563; N1 A9
AsNDY, 2560)
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gnouoan

nwAINa

Y

AMWA 2 Soft skills ALAMNARIANIIRING
o o .
Au: Tﬂﬂr;pw DNTNIFA FULAU

AINNWN 2 Laus 4 Soft skills NHNITLINBUN
WiAatuuywdludinulangadiara Bnidiaenndes
AUBIAUTENAUAINNRRIANIIAANE USENaUMEY 4 DIA
Jsznay feil

1. NNSFRA1S

2. msvnauuiy

3. nmsAnedsiinsaaiansui ladlgm

4. NNSYNIUBLLHDBITN

g . o = o
14BNANT Soft skills AIUNITADANITHALNITYINGIU
Wuil a0ARaINITANNRANANIIRINALBIALTENBY
N15AANTAANA Tmmg'uﬁumia'aLa'%ummmmmiums
aoa1s MIUFANAUS uazvhausuiunugau shuns
Fwmalulatuaz@onana Soft skills AUNITAADENIN
Insugranienmsunladgm aenraaINITANNRATR
aa o I a aa o ~ P ¢
naRanaluesAdszneunsiaansiana inelvinywdsl
ANNAINNITRIUNTAUTT N15USELRuNE N5l e
N15LUITU LAZAES19ATIALLDNN SINNIAMNFINTDI
NN5UTZHIANE NNTAAAIUINBDENITUTIUY |aT Soft
skills FIUNIFHNINULLUHDDNTN FDAAFDINUAMNRAN
Aa o I3 P A aa o ~
NIRANAMBIAUTZNBUNITITLATDINDUAZADAING LIND
Wunwdansalunsldnu mugu wazdanisnisld
QUNIDIRANA  WAZERRAINALMAAAMNANAALBINIG
o a aa L3 '3 (=3 2

siudiaunlansaulatuazeanlay iulein Soft
skills LAYAINRAIANIIAANA LTUBIAYTLNBEUNT AN
ADAARDI LLazmmmﬁwmlﬁlﬁmﬁuugwtﬂué’aﬂﬂan



FYR %

HARANA LA NI5 WINIITUNITWEUT Soft skills AN

9

aaansfaria glauazinausluidedaly

lana@dna Au Soft Skills
nsaniuTinvesnysdluilagiu sufuiazdog
aguulanfanaagafivinnu Welildauesanidumie
anmsldmaluladfiasia sl Soft skills tunilelu
ﬁnmﬁﬁ%ﬂu%ﬁmﬁiuqmﬁ%ﬁa \ietlosiunuies Snis
éTm%mﬂamamumalﬁﬂq’mmmmamﬁmﬁlwwaﬂﬂmu
8ARANA NNITANHIUUININITAIFTN Soft skills 91N
UnAN3TINsLAZATeR s luLas AT TG
WULWINNINISEILETH Soft skills Aunaula il
33n15d91a30 Soft skills FMuN"TABES N5V
udis miﬁc-mﬂ'wﬁ%ﬁmcywmﬁamuﬁlmﬁ@m WAy
nsvhaunuuiieandn 35zdna a9lnsing (2563) 14
ANBINISLESNESN9 Soft skills ¥IUNITPURILDITN
Ingfanssung eRnEuazSauTian Soft skills
209N UANLD1TN 155 8unsEaua Lagldnansss
nan laun 1NN nguees @n1un1soiaasy Uy
auN@ n1senUIengu LL@%LWﬂﬁﬂﬁ”uﬂﬂus[,uﬂ’lﬂﬁ
AUTNHUDUNGN UazlToUNEUATLUUNDULATARY
whsanfanssungy Taslduuuaeunin wudl dniseu
f1991TNH Soft skills zgﬁyuiuﬁmmiﬁwmmﬁuﬁu
funisAnedeiinsuyraiienisuilatigw du
M580815 LazaIuNIsYBLUUiiendn ausiay
FOAARDINL NUAS dUAT (2562) NA1INI Soft skills
'5'1LﬂuﬁnmﬁﬁwL*ﬁqummLﬂuﬁam%wmamgqﬂiwﬁ
Usznaudie 1) Tnmensdess 2) winsenisvie
duiin 3) vinsenisfaunilym 4) vinsenzdin
5) VINBLAUNUBEANNUT 6) ANNDANEULAZAIIN
a1u13nlun1susue 7) 3esssulunisauunazany
Julleondw 8) anuduguszneunis uaz 9) n1siseu
JnaATINuATNITIANISTRYAaTAUIMA  Iaslaue
WWIMNINNSAILESH Soft skills sanandnsdu 1ieeil
1) L‘U§ﬂuLqumﬁmmiL%'ﬂuf[,umﬁnqml,l,aziw%w
Taamuuali Soft skills Wag’iuu@ia:ﬁaﬂsiﬂu‘*ﬁauL%u
2) MINAUIANUAINTIUNNEENTERN wazni19idu
wwuegang Lﬁaiﬁgﬁﬂu?ﬁN%’U@@ﬁﬂ'smiuazﬁnmma
9 NNSRINA WAz 3) Nsldszuudianynseiing iFolio
DAz ANNATLAY Soft skills vasgisouataduszuy
smisasegeInIigUsTneunsn istoyavesgisen
Lﬁﬂ%lﬂwﬁa;ﬂagmmmLLiammﬂuammm wenaNil Keow
Ngang Tang (2020) wae Syunu Trihantoyo (2021) o

NaRINISIENSAESH Soft skils ludunisdeans
nsviouduiy miﬁﬂaaiwﬁ%ﬁmzywmﬁammﬁl"n
fym Vaeandeaiusil 1) nsysannsinalulag
lunisBeusazoulmiulunisaoulaeldmalulad
2) ANHEINITRTeINNMsANmluNITAINNITE U
PdonaliinSeuianssouemenana uaz 3) NMsaasy
ANAAIANVIRINA LA UHITUAILANUNIS T
walulad sonadety Isdawati Ismail (2019) 7ila
PNAUDLDUNALATURINSUNITANRAUL Soft skills e
wseanidunuInnyang 9 il

1) daneaulail (Social media) loun Skype,
WhatsApp, Twitter uaz Instagram 2) dpeoulas
laun Digital gaming, Online videos, Podcasts Wag
Bee-bots 3) %a;&aﬂmaﬁ (Cloud computing) Toun
Post-it Notes, I-Cloud Waz Google drive 4) n15in
waueeauladl 1eun Pinterest, Dribble, Food gawker,
Home talk, Fancy laz Canva vusiu

Winlaan wanneannsaaasa Soft skills 811150
ldegarainvaeds i msldfanssungy ns
a'aLa'%uﬁ’;ﬂmﬂﬂ}"mumﬂiuiaﬁ?iaa%ﬁamuﬂvlﬁﬁumﬁ
IN1aEeus INfinsdsulassadanisinnsiFeus
ﬁaﬁﬁuagﬂiﬁuﬁum ANNELEEU FNINUIAADNTBIAIAN
sulusanundeumsdumalulad duly nnsiden
143%M15 wwane walulad Seduediuanumunzay

U
[

e3lEu wluiegannisseus iweliidesenis
SEUFVRINTEUNINNGA

unasu

“Soft skills” #38 “asNINBL” A AIMNEINITO
aue1sunl IJUAMANBUZIANIZUBILAAS B3
TANITANNAN B1TNDL LaTNOANITH WAz ADEN N
mmﬁauﬁwmnwmﬂaﬂ'wﬁmmqm MNNITUNTIZUA
saslsadndelsa COVID-19 AINaRDINTINTBINYBE
lumlan Aanssumsenfiudiadszasuai q Taiuus
g TIeniva (New normal) Aanisiwasuulamia
FuFIAN TRunssN 1uUsssilanlsEnG waz A
Wandeu d9ualif Soft skills Hanuiieiosuas dunus
AUTInvRINYBE TneLan1zag1989nTBusI0Y 113
§i soft skills Wudnduditiziluganudnialunis
Usznauendn (flgdLLﬁLémﬁuﬁﬁﬂiLﬁaLﬁ’]zjaﬂﬁﬂi YU
Usenavendnlussans sanlutsnisledinlusuinan
Wil Soft skills AdAny 4 ﬂi:miﬁy"aﬁ’wuﬂﬁlﬁmﬁu
wysdludsaulangafaria Ussnausie 1) nsaeans
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2) meviauwduiin 3) n1sAnag1elIaTUInLNG
msunladguw waz 4) nmsvhounuuiiesndn 8nna
FIRDAARDINUDIAUTLNAUAINARIANIIAANA MR
N9ARAITAING  ATUN193AANA  LazaunI1TldiATes
- A aa o ] aa o & o &
HOLAZADAATA TIAIMNRANANIRAN AU T U980 D
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1I9NaNS91vAv

FJumsad Induen, (2557). asainme. auauile 7
SUNNAN 2565, 1N https://d.dailynews.co.th/
article/224078/

33IMUA BauTE, §1an Hlunglae. (2564). Tymuas
mmﬁaomﬂmmﬁﬂn’m%'f;luiﬂu**ﬁammuﬂﬁtﬁ
1aie 19 1595euinaudlss STnNuaNunng
= =
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o

At 29ulvg, w19m Wik, (2563). Soft Skills to
Master. SUAULED 7 5UINAN 2565, 910 http://
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