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Abstract

The study on “Media-Based Storytelling : a case
study of differences in Forms, Contents and Methods
to create a framework for Content creation for the
Media Industry” is a Qualitative research focusing
on the analysis of documents, related media, and In-
depth interviews to analyze and compare storytelling
formats, content, and methods in various forms of
media, assess audience participation in storytelling
through media, and synthesize knowledge to develop
a comprehensive framework for content creation in
the media industry.

The study found that Media-based Storytelling
nowadays is not just about providing information or
content, but also about creating experiences that
connect audience with stories. The media industry
has changed significantly in recent years due to
rapid advances in media technology, leading to the
emergence of various forms, methods, and media
platforms. From the perspective of media scholars,
media producers, content creators, and storytellers,
they still see the same direction that viewers, listeners,
or target audience are still influential in the form of
"Active Audience" or proactive recipients who play an
important role and participate in the communication
process, content creation, and storytelling in the
media. On the other hand, they can also play the
role of content creators (User Generated Content)
at the same time.

The results of the study lead to the synthesis
of the communication and content creation framework
for the media industry under the name CAPS

Communication Model for Media-Based Storytelling,

which shows the communication process where all
elements are dynamically related, starting from C:
Content, A: Audience P: Platform and S: Storytelling.
In developing content that is appropriate for the
audience, it is necessary to understand the behavior
and interests of the target group, which is the key to
creating effective content. Strategic platform selection
affects the method of reaching and attracting the
audience. Organizing and using storytelling methods
systematically increases the opportunity to create
interest and understanding of the content. In terms
of application in the media industry, the CAPS Model
can be used as a guideline for designing content
and communication strategies for organizations or
individuals working in the media industry. It is a
guideline that helps to make content creation and
storytelling through media more effective, especially
in an era where digital platforms play an important

role in the daily lives of the audience.

Keywords: Media-Based Storytelling, Content Creation,

Media Industry, Communication

(-]
unun
9AFMNTINTD (Media Industry) Anmsiasuuag
' A o o o | iAoy A ~
ageiitpordAylugeldnlindiunn 1esananu
A mamaluladiegesinds auhlugnmsiiedu
28IFURLLUAZLNAAWBSNED (Media Platform) 1wain
| A o 4 . .
NA18UUTDINY FoFonnaaulall (Social Media) N5
WWINITABYRITUNLLARANY 11U wilide nweuas
o ca ¢ A 6 A A o
azAsInsyiad Ing weaunad 338 aasnaudeniliaus
ugaInansnindludaqiu denaliiinuuimig
NISLALIDINTUTDULAZHANUAIONINTU TIA19UD
'3 oA a | | =
LEURUSEAUNITINISIAERINLANGAILas blwmiaulas
dnsugTu (Audience) SInMIEINISDRIRANTH TaNs
a A a ° v o 2o ¢ oA a
UFLANTAN ‘V]'WI‘MI;‘J]"IINVLG]i‘]_I‘]Jizﬂ‘Uﬂﬁimmﬂil,a’]l,ia\‘m
wanuay (Morris, 2023) faaiuail HRviAULDY N9
oA . = a
LR399 (Storytelling Landscape) 39HAIMNUAAINUARNEY
wazdudounndy gasrailevdndudesiianudila
2E1IATOUARUINLINUIULUL (HBN1 UazdBN136dn97
Al oA A
nlglunisianzesluguuundosngg

.
-

UR 13 aduh 1 (25) uns1A-dauieu 2568 | 11



oA . <, | o o

N151a11389 (Storytelling) LJUEIUE1ATYID
TausssNNysed S9agnilorauinnn)imansuas
HEGE N9UseIRmans (Inoansa1snm, 2567)
favzn9ianses ﬁmiﬁwmmuﬁiﬂﬁuﬁaﬂuugwﬁmamm
An15U5UM RN UM YRS UL U AINI T MU TTULASY
winnssumamalulag WegUuuuuazunannasuued
aalude WiaTu 35n5uena1 Msussuaziutiu nnsg
U3lnAEBITIANANNRAINUAIBLAZNINNIILIYNTY
15089 AMNTUTDULAS19NIANNTINIY wazlana
dmfugasnailen (Content Creator) lugnannnss
79 TIRDINLINYIN AN LN AN NTUTDUYDINITLANET DI
~ = P A a a P a s
Wanshsgadanegdidss@nsnmulvunnige ngslu

'Y A | I I3 ° o

s;qlﬂ'ﬂmguu aa3ULUUANNY) NaLUULWAANDINRIWTY
n1sansed lasudazsduupdansusianiz nadia
LAZNAENSNITHAIUIINTDIL TN

N15.811309H1UED (Media-Based Storytelling) i
gatfaqui ldissuadunisiideyaniaiiion uadu
n1saseassAlszaunMsningenleIrdn iU

| a &1 2 @ a asa P =

agslionsualsan Bududngaeisiyaun1sdeans
singlimudAty Mueller uaz Rajaram liauaiany
AUUIAANIN N19LATRIRNRININN IR ALNEIDEN
Wen WszasnsadeNlesersunivesgoudiiuiiien
aoen98nT9 (Mueller & Rajaram, 2023) BN INUU

o ¢ aa o = P a Ao
NS IUNAANDTUAING LNDASIILTDITNINRAM NN
wazidndwadegruungsdu lasldinafinnisianios
WUURUUAZNTZTY TRMunzAungfingsy n13508ee04
gauludagi

WWBNITSURDNUANNMINIEAINGTD 1ATINITIAE
AN ENe 8N UNITRAUINT DLW AR AINSUNNS
aadiom laeNanTanNANNLANAIYBIFULLY (Forms)
1Waun (Contents) wazisni1s (Methods) lun15Lan
= | ¢ A | = =
FadruLNanWaINFaR197 N1sAnERzidugULLLNg
a ¢ a s o a |
'mmwmsammaunimﬂﬂmmLmumﬂgmmuaamm
T dunlagias19n15:a1L399 LHaw IARANI5LaL589
ARDAIUNITHAIUIINYDILTN INNTATINTOUANBUL
Wz audanazdedninvesdensazsUuuy n1sAns
twpeulvdeyauazuwimidmsugasassaiionly
gaannssude iluwmnelunisadasesaniiaula
waznszguMsiamsndlaulagauivainuais n1s
ANBIAM LML DULATANHLANA1ITDIIDNITLANTDY LND
AN AN ANLANA AR BNTWaRDN1THAIU
smvesdruegsls (Usogn Wennigu, 2566) n1s
F0LATRNFDVUNUIN vaamaluladlunisasiinisian

12 | o1sarsdsnisudanssudoansavau

30ITINANE LAZANATUIUTZAUNITAINITLANT DI T1alkd
ypuulunniadulvilusuae

nenge lAsin1stasiing1euiaswaIngeunis
mnunaseuAaNdmsuNIsasilenlugnannssuge
aursnin lUusulfidunsauuuinislunisasiaiiann
a?m%uaqmammsm%a‘luqﬂﬁﬁﬁﬂé’ PWIFBLEUDLUINI
lunsysuiasugUuuunisiansesiuuaais Widnny
nsiansesruiedianesulal Snvsdiaiuayuli
HLa11509 [nATANSIa1EIMLUNAETBINY (Cross-
media storytelling) N80AAGBINUNOANTTNNITLSLNATD

P A o £ A 1%
(Tasgal, 2017) TWIDBADINNITNNNINNIULNINVLNLN
PDIEFDILALALNITLANT DI TUNITE519UTZAUNITDIVD I
man:rﬁ LATTULARBUAINAIULINNIITRILITTHLAZ RIAN
AN asaiemianudilanandedstuiie,
Y o = | = PR,
Aunisiaisesludestuuueneg MsAnmidiidivane
LNBAILESNNNITASIITDILATILAZNNTLAERINUaUla
nsasensiausingesgrulasgaiyszansnm
J00Us:avAYavNISIVY
A a s P a oA

1. WellAszvilazIs e usUuuuNISIaaTes
4 aa oA = |
Wov uazisnisianses ludeguuuunigeg

2. 1NeUs T HUNTHAIUTINYDILTN NHABNITIA
i | = |
SosruFeluguuusng

3. IWAWAIUINTRULUINNNATEUARNAINTUNIS
afvassAiionlugaarnssuie

nudAQNQURNINYIVDL
N1SNUMIBITIUNTIHAIMSUIATINTITE “N15LaN
4‘ 1 4‘ R 1 491
\FOIHNUAD : NIAANBIANULANGNITBI FULUY LD
LAYATNIT LNBESIINTOLLUINIINITASIIATIALLEUN
AMTURAAINNITINGD” ILATOUAGNUITTAUA ARYANE
dsznns ns anadrlanaseuaquinedfuesnnw
Qlldld 1 lﬂl a e d"d a dlﬂl dl L s db
snileg dalumidTeiiiunAnuasnauiiineides Al
N151a11509KH1UTD (Media-Based Storytelling)
LUIRAALNEIAUAAUZN15L8L589 (The Art of
Storytelling) NUMUUTLIRAAATUALITRIUINITVDS
N15LA1LE83 UNUIMTBINSIEIEoludIANNYEE uay
Qdd‘ 1 dl 2 Qs > v v s dl
5NN1TasedlaUsumlddinun1sUasuRUaImig
TAUUTTTNUATAMUAMINYY Mawmalulad Aadznng
LALFINYITTRAAATOUEIUIUNATELAQNBITEDTIN
TMusTIN warnIana1raINyse lugiue Mduwdssng
FIU2IUITAUNITUVRINYEE N191a11T8INnYsT AR



wanuae LU MseusnEUsEifimans nsoienen
AN N1sUgnileAtion LaTANATNANENRUIN
fonn (Anansansan, 2567) luduilussnisnuniu
195UNTIN '3"a”wmms°nmnw,a'%%"amaxmwﬁwé'ﬂ
wazuwIRaAsTesiulassasansiases Tnadiu
wnazwulungefuazundendniifedasiolaseaing
Ms51a530s 811 N15LAUNIIBIE1SMINLLINITDS
Campbell (aluiaas wwan, 2567) wazlasiasnaany
291 (Hartmann, 2020) Aa@maunannIsiasesiivh
wwuslaginimnisuazindfianareay

1. AINUNIELAZUNUINYBINITLALSD

o

(Storytelling) N191a11503 (storytelling) AuNUIMNE1ALY

o
'

Tunisassanudilanazanudunussewinagianiaes
AUKUaNs miLfth%"mLﬂunixmumidwwamﬁau‘]a
ANNAR ANIAN wazdsraunisol Hunisldides
smfuuousassreslanuaraniunisainuaneng
fu Tagiugiuud msia3esaansanseduliiiin
mimﬁlﬂuuﬂmmmL%@Lmzwqaniw (Loizou, 2022)
waniudsmsadnlumsieasfitsiaduainonmius
wazanudlalwiiomiidesnisde

2. WuIAANITIANSIMIuAD (Media-Based
Storytelling) Aanszuaunslddaiee wu Founasu
oseulat uazdolmToaiiife eidugesmalumsianses
Aoaelva 19u 37le uSen wenLAas LazIdovnAsAY
saulavildiDalonaliinisiandeafiniuagnesnsuas
Liﬁaﬁgﬂﬂﬁwmwmﬁu mslddelunszuiumsianises
gatagliiianisiidusannugsuansuaraial Jaunus
‘sw”‘iwgl,a'wﬁaaﬁu;ﬁuaﬁ (Lindsell-Roberts, 2024)
wwRANsIaGesHuge Sudenlaesiunissensning
wnlafigniudeansinam waznisadolssaunsaily
QﬂaLﬁmmqm%aﬁusluﬁaﬁnﬁgmm

3.wqw§n15§amsmsmﬁt§m (Narrative
Communication Theory) Vlﬁgnﬁmml,ﬁaﬁwmm
Liﬂ’%’j’]L%?Ni’]’ﬁfugﬂd’]ﬂ%ﬂ@aihﬂi Lazitn15asne
AnuFNRUBsEMIiaT osuaz s TG LR
'iwmsl,a"]Léaaﬁaﬂiuﬂwsai*waﬂuwug”ﬁﬂLLa:mimiﬁL‘flu
T luanmaifennu noef 'Narrative Paradigm’ lae
Walter Fisher (Loizou, 2022) a%mﬂ’hméwﬂﬂﬂw
TanudAiuisessafidlaseassdanu dau
\Fede WATHANNANANANHA ldanansodeules
ﬂim‘ummimmQ’ﬂauﬁwﬁmﬁawﬂﬁﬁﬁu

a oA 2 o .

4. NOBHN15LA1509914&D (Transmedia
Storytelling Theory) Jungeiinanfiinisiaises
NIUNAIETDINIINUANAIINY TIATILATHASNI
Uszaunsolliiugsuansiugaussnrainuaiauinay

=] oA o A 1 & aa ° A o Py
naniimsiansestindeinduisnmsbiaueivinligsy
A1TRAIUTINAVITITIHUTRINIAN99 BenaTuszu
LAZEDAAABINY (Tombleson & Wolf, 2023) #2889
WU NNSEAINEURS WD wazinulunisasisassa
130991UALIAURAHIUYNNDILAZTRINIG NVAINTAATE
& o P P | = | P a
e lisassnianuhaulasazidiianguidmvangn
N71971
= 1 dl QIU dl 2 2

5. NORINIsIa1FaINTUIARaUMaKlE (User-
Generated Content Theory) iui‘;ﬂﬁaﬁaﬁﬁﬁu fﬂ%
11150 @519uenedle (User-Generated Content)

<3 | o a P = <, ol
waziiudiusdrglunisasrsdassnuazanudulylen
wanuany wulfetlazvieunnisngleiunuimlunig
FINAITDITNUUUNAANDI A9 (Lupton, 2017) 'Ly
1 <, =] a =3 £ a Al G ﬂb
11 TUNITT UMM UAALIRL N1TAS1IIR LD UIDLHENN
& = A A = a P Py o
du 9 uuladeaiifie TmsEsHasIANganIglD
WUAIUNTID 95095171

6. ms‘u‘,"]m‘sm"]L"’saeehuﬁa‘lﬂﬂ‘szﬂqnﬁiﬁmm
938 (Applications of Media-Based Storytelling in
Research)lun1sAneNNednuNITLaL50ItUuAD 1n
AE 1T EUUINIIANeY IuMTIATIEien e
ANl nareide NNADNITIAIL5DY LAY
UJANNUBTENIVEAAZESURIT FIRE19au N5ld
fj'%mﬁ%’ﬂFna@mnwwluﬂWiﬁmi’]:ﬁmsmauauamaaé

| g = a a a a oA
PUADLLBUIED LNDUTL L HUUSLANTNNWYDINITLALT DY
WaTNITRAIUTINYINTN (Dykes, 2020)

wanmsuazuurdalunsasassatonlusuie
(Content Creation for Media)
ﬁqi’mﬂiaumeﬂaqméﬁﬁagﬂiﬁw%mia%’mLf:am
Tugaam nssude ImﬂLﬁﬂﬂﬁﬂﬁﬁﬂﬂ%ﬁugﬂLLuuﬁaﬁ
WAINUAIBUAZINATANISLANS 9 Yszifiugaudanazde

o a o

TNNAYDINTOUNITVININAAT LLa:sxqﬁaa’haﬁmmﬁﬂ
& Ao oA o a
FuTIlATIN1s et munswannly

1. m‘sé”%’nmﬁmﬂmuﬂﬁl (Audience Understanding)
nsaadlemndauaisuanmadilannudenis uay
anuaulavasnguilvang ewmneuausinanI

[ L3 2% =l £ dl
ﬂ’]ﬂWNLLﬂ%U‘JZNUﬂ’ﬁmﬂJ@GQ%NQtNLLu’JIuNVIW%ﬂiZﬁU

SL.

UR 13 aduh 1 (25) uns1Au-dguisu 2568 | 13



ANMNEILTININTY (Mcquail & Windahl, 1993) n1533e
naulwnnetisldasodsuifienmivaenndes Ay
ANBUZIANIZIDINTN TINTIDNY wA Amaula uay
WOANTIUNITLEANED

2. N51a1304 (Storytelling) LDuMANNITEIALY
Tumsassassailemaendisiigaanuaulauazasg
ANMTBNIINUETN N15La1TeInAar sl znanT
& [P o o & Ao o P =
o lanaunazidlailavindudeaulainedu las
MUNa5ed zUsznaumalassassnugIu
nsuuzileFes (Introduction) n1suLaueilymd
(Conflict) wayn1sunioyun (Resolution)

a 2 [ 1

3. ANAAdsS19assAnazAd NudanTna
(Creativity and Originality) n1sasnaflemnudan
Iwma”umu% L‘Uummﬂms[,umimmmm'mauiwaw
%31 F9sinaz waynudeyauas Luammﬂmwmu AN
Anadeasseneliiilon uLaﬂaﬂmeLaﬂmmmu n151n

49/ Q‘I 1 = =] T 2
wuaiilevnildwniieulasviayunesluldtizasniniig
ihaulaliiuae wazvihiilenilemagenazlasuns
WS U9N319

4. n1slEn1wuazL®ag (Visual and Audio
Elements) adalsznavaasnwuazidssliunumaanglu
msfsgarnNaulakazassussemaAlunsiausiiom
AW LFEY WaTNIANTIFS9DITNDILAZUTEAUNS DL
AU TH (Block, 2021) 133 FRUNMNIZANATTIY
3 R 1 v di‘ L = L
afanusanuegslinufienld sautonslaides
AUATLAZLFLIVUTTENE NADAAADINULLENN

5. ANSROAITNTALAULALATIUTLLAY (Clear and
Concise Communication) LaWaaAI58N15AD&NS
nooan 1ladne wazasslsnan inelvEananne
whlaemlelasludasldmnunsnsiuuiniin nisld

A a | @ a o o
MeAEeune Lazasilassnndufednty (Schiey,
2018) UaNANT N1SIEANHANNRNIETALAULAZNNS
nsedayandusnidou artsananuduauuazvilv
Wenduszansningegn

{ o [ . .

6. NSLBONILINUDITNAL (Emotional Connection)

P 4 A & aada A a
nsasensualuiiam A duisniussansninlunig
A9ANHANMUATNTRAIUTININETN L HDMNAINTD
o v v LR dl U 4% Gl =l
AR TNSANAUU 91039 weaynauiu azdlenia
ganazvi g LAANITARUAUDILAZANI TN LR

N1 (Knaflic, 2023) n1sasaiilavnndonlasnua1sual

° v a v o fam & o o
il IAaANNENNUSIANTIN DTN

7. m3asaudITananazAmMAl (Credibility
and Value Creation) N1385191ilaMNiAnUTete

14 | o1sarsdsnisudanssudoansavau

= 1 1 v v 2 > d“ dg/

wazdnuarazdisligoulingdasazsensiifion e
ATHLARINNID1IDINTALAL NAMHNLHUEN LAZEIUNTT
ATIIFIUANNYNABY N1TATIANNUNTRNDEITINDY
nmaidunasuarmsiiauadayanauga (Quesenberry
& Coolsen, 2023) N1siliilevndnuaigisasnasg
annlinslasazanuiisnangan

8. mﬂ‘ﬁ"ﬂ'@gmmzaaa (Data-Driven Content)

Y an @ o & ama a oA
nsldteyauaratmdudnniladsnmainaiunilge
= v o A o A 'Y ' o 1 Px
te lidudlen deyaniduilgiuuazusiugngielig
FAUMNTINLAzN 1509517 lARYU (Dykes, 2020)
nsesdaunasiayanaeiisldaziainasnininuiula

1 lﬂl = d‘} = o 4 ﬂ" =1

wazANUTanaluilar srudsvihlFiiaviaanu
ATLDUALATTALILE I

LmeLimammwnisuaa (Media Industry)

1. ammwnssuamm msmmﬂaaumswﬁm
(Media Industry as Economic Driver) aqmmwniimau
unpmadAglumsiuiadowassgislugiusgnaunasy
faseselduaradsnuliiuauludony Wy n1suan
aolnsriend nweund seseular wazmislasnn ns
m%cyLauimmaaaqmamnsauﬁsﬁ’m"ama&iamilﬁﬂmm
gsﬁ@ﬁﬁm%a (BrandAge Essential, 2562) L1u n15
nanwmaluladnanauazusnisunaawesusenlay 9
daudraglunsengaaiauasiiungls luszaulan

2. mimﬂ@mmzmiﬁﬂﬁ'ﬂ@ua (Media Regulation
and Governance) qmawwﬂiiuﬁagnmmjmm:ﬁﬂﬁu
gualaanszideunINguaneuLazinATgIUNIATesIIx
ieilstiumsunsnszanevesiemiiusunsevidols
AN (Klapper, 1967) wenani MSIAUQUAELN
ﬁaﬂﬁaaﬁumigﬂﬂmmLLa:miﬂsaué’wmﬁﬁwﬁlammm
Tugftena AINANTENUADANNAINNAEVDITOYAUAY
msdfadlomivinfioutu ngsudoudie 9 dede
wsnliiAnnsudediu edrgdsssunazuniesduilng
nnmsdadeudeya

3. NFINNQUUALNITAWIINANT (Media
Consolidation and Conglomeration) ﬂ’lii’mﬂa‘:m Way
msmmauﬁamﬂuqmmmsuﬁaLﬂuﬁm‘ﬁ'wﬂﬁﬂaﬂ
T@mmwwzﬁ"wu’%ﬁwﬁmmﬂiwz:y*?immﬂnﬁﬁwn,ﬁumul,l,az
N5AINU s RoMaNEUTZLAN NTEUIUNNSHLART AN
ANFBINITAAAUNY [Ruszansnwm wazidnfangu
Whwaneivainvans sndu aghalsAanm NITIMNNGY
maaﬁlamaa"awaiﬁl,ﬁmnwsﬂizigﬂﬁamaﬁauﬁaua:ammm
mmmwlugmmmm%m



4. msasundasmanalulad (Technological
Transformation) walulagfanadunuindranlu
N9AsULUAIgAAIMNTINADDEIITIALET ATLANTS

a A a a 1A aa o a A o

wWasuanFedinunllgaenavia nsiivlavesdediny

¢ = a & I3 a a 0§ o
paulail TUauts nsiindusasunannas uansuts vinlv
qmawunismammﬂiumLwaimﬂmnunfmﬂaﬂw,l,ﬂaa
g Ao o © a a = aa
% wmalulag g liiinnis NanawasNaLngIianINa
sunuaas iddiaulva 9 danluaaialddeau

5. LASHFAAASULUULNAAWDSH (Platform
Economy) Lnanwasuaaulall 1mu Facebook, Google
LAz YouTube HBNTWARE1ININABNITIANITHALNITN
sraneflenilugaainnssuie WUIRAALASHTANEAT

6 1 6 1 dg/ [~ >
LUULNAAWDINIZYI UNAAWDTNUNAI UL UAINATY
4‘ dl L a v oa £ 2 >3 a R
naeNlosdnanuaziuslan lnonisldszuudanasiu
lunisaiuaunIsHEuNT oM wazasesnelaann
N151EUY N15LAUTAVBILNAANDTUAINANFILARD
1A99A51990 AN TINFRIUAIUFUMDLNITNAALATNNS
WNDalenn (Pratt, 2024)

o ﬂ!’ ql 2 = 1 1 £

6. nMsas1LlanINiUNIsHEUTINYR I LY
(User-Generated Content and Participatory Media)
ﬂi’ dl 2 2 a o Qs s d! a
v Nadelaedld dunumdAylugaifaadu Juia
uannsialenaligldnuasnsoasiuazussiion
20390918 tuunannasudianeoulatvazivlas
7139 (Robinson, 2022) wwAaiviligaavnssude
fsdsud Tunsaduayuiazdanisiieniiiinainy
1991 sanfansneuauaidon1sHaIUTINVDILTNNIN
897

7. AMNSURABDUADRIANYDIFD (Corporate
Social Responsibility in Media) qmaﬂﬂﬂiimﬁaﬁ
unumdanlunsbideyaimarsngndesuarivssleo
LAFIAN ALY ANNSURATDUABRIANYDIFDINT LA
nd1Aty 1IU MsTsnuInasegugndeazliiend
NSALESHAMUARINAAILNITIBUTTTN LazN15TeINY
NSLHELNSLHWN L MNNEad Usepnanaliiinay
Sauds (Mcquail & Windahl, 1993)

8. NMsUSuAraAMILRLULLAITRINGANTINE
131na (Adaptation to Consumer Behavior Changes)

a 2 a A A 1% |
wqmniiuauﬂﬂﬂwLﬂaﬂmmaﬂﬁmuqﬂaw bTU

a | v aa o = ¢ o
nswasuldgnisliaenaviauazdeseulal dinali
gARIMNIINTD AosUsumuaznIsn1sivailunisidngs
o3 (Robinson, 2022) 11U N1saf1ilamauimang
annugauniina lunisuslnadienannn uaznisly
N15AAALT I DM UBFDFIANDDU AL

NSNUMIKITTUNTTNUATUIAANG B MITFILATIZN
Fofununnussiiudfmgmani Ineiuanudenles
LLazmmLmﬂ@haiijwgﬂl,l,uuﬁa@mﬂ wadan1sian
309 WAZNAYNINITHAIUTINTDITH FI8N1952Y TR
dwaluaaﬁmmiﬁﬁag LL@Z@’J”IQJVT’WI’]ﬂﬁéﬂ%’]%ﬁaﬂﬂu
qmmmiiuﬁ'am%@ NSNUNIUITIUNTTNASTILFIS
ngmdmsuMEHAL nseumMsThaniaseunguamsy
msﬁ%waLﬁawwﬁndwa'ﬁaﬁﬂwwuawwwLL%@ wazdaNnn
maagmmuﬁé wagAENsIaSefiuanenat

— o — —
SAISANMUUNISIVY
Lﬁaiﬁmiaﬁmqﬂi:mﬁmaamﬁ%’ﬂ ANSANEN
1599 “NISLANLTRIEIUTD : NTIANHIAITNLANANS
293 UMDD 1Henn UAZIBNIT LNBaIIINTauLUINTY
nsaseassAilemdmsugaannssude” 1unsiae
\B9ANIN (Qualitative Research)laefiinguszasn
3 98 Ap liNedAsiziuaniSauiisusUuuunIsian
a g aa o a | ~
1304 (1o Uazdin19ia13es Tudeguuuua13) 2.1We
Ustiinn1s a1 Ineegan Nlden1siansedniuae
Tustuuus1eg 3.NeNAIRINTaURIININATOUAYN
dsu msasuassailemlugaainnssuds lnguus
15381 3 @IUUAN AD
dauwsn un1siiasieidoyaiBInmnin
(Documentary Research) HAULBN&1SNLNLITDI s
MIAZINUITY LATERUTZANGNIY lagianiznnsiaen
a P & = A A
sULUURBLATNIOANEIUY @enFULULARNIAINATY
VU ITTUNTIN MNBUAT ATAT INY WeAAIEW T8
A o ¢ A =~ P s P
wardndinueaulal WaSauisy nsalAnsLL
o ' = v o | @ Are o oA o
gaunianuaazgUuuy ivelisuladndunganniugd i
AMNEIAILAZENANTZNY ANHUYIN1TIATIZRLTRM
A A a v A o oA
YRINTUANBINLADN LA UNLATIFS1INITLAILT DY
& a oA 3 = a
Wan waznadaAnisiaEed wazesAlsznaudue y
ﬁwvl,ﬂgimilmlﬁ%m TUNNUaLsILTINTDYAaNHUTIANE
AU ToINNAVRIFD UARZIULLL
| A o ¢ A = .
FIUNFDI NTFNN1BULTIAN (In Depth Interview)
1n8YiN19AALABNNANAIDENILULLAIEAS (Purposive
Sampling) lungugasnaiiont gz wazindznig
AUTBUATNITABATT 59N 5 318 laAREenaINg
o g A o | = A A o o
519 UMD UAILNUANNLARZFD D17 FOAINLIFD
= a a a oA a A o A
WIRIULTHL FONIWI FRNINLAFDUINT FOLADINSD
g uazFedsanoenlall uaznguinizimsiuisuaz
NN5F0@15 et laDenTaLLUIAALAZWIINIIIUNNS
A519835ALENY NITURANI AT TWLAZITINS

-

UA 13 aUui 1 (25) uns1Au-Taueu 2568 | 15



duiau m‘;z%’al,mwxﬁ‘*ﬁagaLﬁaﬁﬂﬂzﬁmmgﬂ
wazadUseua LLazmsﬁmmniauLLu'wm?imamqu
AT msai’waiiﬁﬁamiuqmmwmiuﬁa n1g
zﬁ"\‘imeﬁiaaﬂaLmzmiﬁmmmauLmea{fmm
%amvamnmﬁ,mwzﬁlf:am wazn1sUsIaUNITHEIU
FINVDIE TN u,az%Lﬂiw:ﬁﬂﬁagaLﬁaizqgﬂLLuu L7
Teis LLazmmz%'uﬁuﬁ‘in'mgﬂLLuuﬁlam'Ns] waila
msl,a'wL%"aaLLa:miﬁmui'ammQ‘*nu lddoyaigean
mai’]iiﬁaﬁ’wmniaumsﬁwmuﬁmamaﬁm&’m%’umi
a%"m,f:amiuqmmmimﬁ'aﬁsmﬁﬂwmmaww: 30

WIIazde9NALRIURULADAIITY NITLANTBY LAz
NsHAIUIINVDIL TN

WanN1sJYy

A7UNAINNITIATIZHTOHA WATNTTUIUNIG
WAILINTOUUUINY SeyinnUsTasnzeInIsisausas
99 UarafiligAUnNIEURINANITIIB @ NTUN A9
o qmammsua"a LLa:Qﬁﬁﬂﬂmﬁmuﬁﬁuﬁn%a
3 W uusihdmsun e luewanuazdneaninly
msmmmﬁlﬂ?mnﬂﬁﬁ'ﬂiuﬁmﬁaLLazmiLa'ﬁL%'aa

Pre printing press ——— Printing press ——— Infori
drawn, spoken dra

heard,

drawn, spoken
heard, read

heard

InsnanisiarBon

STORYTELLING
UNIVERSE

mation Age ——— Digital Age —— Social Age

drawn, spoken
heard, read
watched

shared

wn, spoken
read, watched

drawn, spoken
heard, read
watched, shared
created, mashed-up
re-purposed

SOCIAL
MEDIA

2NN 1 ANTIANITLANTDI
‘:I 2 o el ldl
Nu": mwimmmﬂ Ussyn taunigu

TasludiuiizuanwuuAInW

“N5IN1ANITLAN

a = oA a a | o
1309”7 LEAITINITRLTDINIURBUIUMNE AT NBUAZ
(%3 = = dl
Walun1s mamalulag lesdsingsieazidunssde

| Ao a | ,
iuLma:qﬂwmmsmaﬁuLLUaa Taga1usautspaniiy
5 A (Tombleson & Wolf, 2023) ¢l

1 a 4 . . !

1. gANdUNITWHN (Pre printing press) N13Lan
Goslugallansusdun1snanin n19ya wazn1s
198U BIFDAITHIUNIWILULALNITUBNLA1AI8UIN
| A @ oA o oA o = s
sietnn feduFenanlunisiansesuasiuiinivgnisol
mslimwidsulum nTansnadyansol iNetienen
= oA | va 2 @ aa
1509977 NMTLANTRINIUNTYARATMTIABY T9Tu3D
N19A0ANTNIUANGR

2. Qﬂﬂ‘}‘sﬁ&lw( (Printing press) An1swanly
fgjmsa"]u WALLANINNTASUATNITHA W{in9aninIg

16 | o1sarsdsnisudanssudoansavau

ARAUSTUUNSRNWIAAT Y ﬁlaimiﬁﬁu?]buiuqﬂﬁﬁﬁuﬁ
Printed Way Text Language MLiun1saeaanstun1m
BenuuazuRuw nsRuwmiseuas AsRuwensg vy
nstanEesiinnuunsrans wazanunsatuintiiduans
dnwalenesld snsmeidaunienenludnenizaes
dopnu Adhelunisdeansilonnlininsnuazinng
walughanniy

3. gataya (Information Age) mstaEedly
ﬂqﬂf:mmf;lél"avl,ﬂgjmiﬁamimumiﬂaLLa:ms@ i #o
3N (Radio) Aelnsvieni (Television) nweuns (Film)
n15g% (Animation) laBlinun1s5uTHLAZHY e;ﬂf:ﬁms
Tinalulad lunsasansiummaaeulmuazid@ssun
B ﬁﬂﬁt}’nummsﬁwuﬁaainﬁgnﬁmmmﬁwmw
uazldsale



4. yafavia (Digital Age) walulagduimesiia
WA HUNUIN v lnisiaEesannsadssenulaasng
< & = ' ¢ aa o A 1% g o
TIALET LAZINDY HIULNAANBINAINA FOUANT AL
lunista1seslaun Social Media, Interactive Media,
Gaming, Live Streaming, AR (Augmented Reality), VR
(Virtual Reality) uazdue asvilwnisiansesdsunn
= o A av o o A& A& oA '
U UATETNRINNTANY JINAUS UMM BITBILAT
Tolasnss lasarsaulanAe Social Media #30a®
o ¢ A o ° oA
dsaneoulal \Walamalidldnuansaansouay
WESUTEAUNNSURIULNAANDS A LU Facebook,
Instagram, TikTok vJumy Interactive Media #3ode
L2 = ﬂl dld L2 Qs £ 1 =
ldneu Afe 7oNin1slanauAULTN 1TW INULAZLBUNE
< A a0 | a7 )
wilngTuaEnsn Jausuluidenlalagnss Gaming
=l a A ﬂl 1 4‘ 1 2 =]
$¥39 1NN IR L0LNH MALTaIHIUNITFSlaNLaNDULAY
ﬁaamiﬁ@,a’ua’lmsnmmﬂﬁ Live Streaming N1
menendn NEsNasndTINsUTN wazldnaunuy
wenngiiemlawuuisealngd AR (Augmented Reality)
FONUNLALDLILEN HIUNSETNANLENDUASIaIULlaN
939 11U nsldnassiiene iWegilenndeurniuiuaniu
A a . . oA ' = = a
712349 VR (Virtual Reality) N15La1L3096 1 UTDLANDUASY

D

£ o o

ngrnansadudalangnasisuluuoy 3 fdldetna

U

ANAFY
a . c: A o

5. qﬂiquﬂa (Social Age) LHULANLHAURINITD
af1aien1reInues uazihilennleguivinlud wie

v aa a o = = oA
wrsluansuy Mdulasnuladoaninay n15.atsaali
gatinsldnutyndszAng (Artificial Inteligence) Tu
Nax 289 Generative Al Na13130a519ilonsnlul@ly
FUUUUGN 9 LU Text, Image, Clip, waz Sound vinlw
WA NITLALTDINNAI NV SRR AS1IFTIAPNINTL Lag
Generative Al TTynUszAngNasaiiononluda wiu
NNSAS1INN L7EY T9ANN WIIALe Text N1S@SIS
FoANNOALUNR L TU UNAINN AUTIENEY HIBLLEMN
a dl £ 3 G a 6 £
Weunaslae Al wseilynseing Image N19&319
MWL AL B99281UN1TASIRITANINAINAIFINT D

a o . 2 a aa A =

wiIAAPeIlEU Clip n19as19nddialenarasins
sl Al Tun1sas1sassmilaninaanisusunaainle
Winanudiaula war Sound NISASINALIVSDAUAT
lag Al Na1d1savwasnseldsslsenaulamiuainy
ADINS

Tagasunisiansaslananianedaiiiagiu fe
nsManImEaznIsaLa1Insatn lugaiEuusn s
=, v A ¢ a a6 <
dunislaeiun uaznsidsuluganisiisn antu

DR o aAa a o s A PR
LmqqE‘Jﬂ"ﬂa;ﬂa“/]lﬁﬂﬂﬂWiITﬂWWﬂumiLLazwq mengEm

aa o adaa s

=1 o a £ <
fananidumesiiadnuitalanialdaumiluaiuisn
6 49, v v = = e‘ 3, 2
wrsitlomle gavinedegalodeannnauaiusaidug
v 2 a" £ a 3 Gl a
asassaiemnazldingiUssfvg wse Al lunsuan
damainuarsvilinisiansesluiatuiinnumain
PAULAZFSATIANIND U Y IAAUNBUINIG NS
a ' a A 1% | ' a
maﬂumuuazmima;;Jul,maaamwwmmamﬂwq@ua
“ Qo 1 ﬂl ” ﬂlﬂ 1 1 dl 1 dl
NUNDIAN “UNIENTDI” NADNMTIA1TDIHIUTD
Tugusainisiiudeyalaenisdunsal “dnuan
3097 Msliladeyaddnineriunssuiunsaseassn
N5 RRNIELHETT WAZINATANISLANTDINNNNZANNUAD
WAATUTLLAN UBNNNRTITILVINAM NI D I TNN5USU
o o oA | a a
A7 PRIUNLALTRIADNITIWALULUAIIRINA LA way
woAnssuganlugaRana BnNIN1sTIUTINLUTEAUNT
ATIMNUNLAIEDY SITILFTHAMNUNTDID WAZLAN
AnyNueINATauANluYITANNI9ITY SINNIFU 5

yuney lnpaiugle dodl

2
b= a a

A ylaes @ AaUu Wnilisu Wndes wnudanas

ﬁwﬁzyﬁqﬂqmmmﬂmﬁ"mﬁa “FRILATALNG”
Wisuwmiaunans luasuniisde AolsiaanauEen
Tailg wmsrzeniusazdes vsudenar Usuiilam
USU5n1s TﬁL%ﬂﬁULﬁﬂMﬂﬁqm laiazianseclude
1o 9uezls Twwas Tumds “Tang” ﬁaﬁqﬁwaw‘mﬁa
sennlinasil venezlslas meﬁlmju AUIERIN
dsyaanvasud Anmdugnnayy ANNMTALATB
apsual Wanfisssumudn teniely sulusios s
e Iwﬁﬁamilﬁm@nﬁwumm wnlidlanpanisiu
unugl 1el¥duriegaien uAdeInsTiaz “Burins
P8 WA7 aUgU’ Pe Foduiuvesin “Suiju"
(7 u‘muﬁbm, 2566)

Toswa Wnladl : Wndns1an1sang The Ghost Radio

'agmLﬂ'uw%aLmiﬁ‘*nmmil,a"]ﬁamuuLﬁm Ao N3
Honazaumunsuouldaie uazaunuiniseiu 1y
yoslasp09siy l@UazuaAnaeiY foeharuEones
Y1 nMweesthludauauinisvesudazau nldiniaunu
AMUUINAIAINU 3%'mil,ziu%‘aw,uﬁwqiuaﬁm AL
il Youtube Familoutu udpnusslanazaunBeng
fu fleduiindss fee fdeadinanulala dodlw
ANNAAYALNADIAND INTITAUQALAUDIAUATEN
1519880 AUNATIILANLERS WEanls1Tand “inian
Foe dostulaludies ednuszvin dndssdunisian

-

UA 13 aUuh 1 (25) uns1Au-Tnueu 2568 | 17



gasuraula 1aiaue ddssdaguinlunisiasag

a ¥ o oA A P oA =
Tugtuuuing hwdn annindede Fena1sesils

' a a ' o o o A o A

ldmsiiu 15 Wil o ualannudAy MiFasiiie
1as viherls nlvu islud auwdsuseaalaa The
Ghost fiBail 3AEHAUITRI SEHIIVeiaeY axls uas
unagUisendudsl nivdeszninems Aanduessnsa
lunnsussenesessnuiaula (3rswa Hnlad, 2566)

& ¢ o a ¢
W BNaNYsol : {MALATWEUAS / 191291Wa Story
Bowl Society
¢ @ A oA a o ¢
AMWEUAT L UFDLANTDINES19IUSEAUNITAL
@Hmnﬁz‘gmﬁwﬁa UTUNVBINTTUTNYDIAUY HKA
| & v A | A o o o
o YszaunsainazlasuiFeaan nsdiiyniud dn1s
surslulsanmeuns Aususnluguuuaninie nlwu
file guantfresinanseslumils As Maanieini
2w 1w dunssionueases Auvinurid Aatduniw
warte 1N WlULANLTUUN ¥SBNAUNY 92La1L5DINNUN
= < P wn o o @ a
wsearlsfinu gavelaspuantfvesiniasesise
wwmnegslinauudunin n15ia1EeINe neuauiEes
Augdadlaezls (Hnw danuddn Aedilui) ns
1 =Y o A > Y 1 dl
wlunuy e wilsde dulidusuinis wazlusen
Uszaun1sal wein1s wantunis dulidedldauauinig
weisiuazasadsraunisailiauglaias landdosunneu
us1azhe fulas ssnanerlsliidng waunugdu
A2 130INATABATLAT NANIZNINAMINGDINTVDY
Wi Jvnzeadn AnuesINABTaId n1siansesiy
s E/ﬂl = Iﬁ/lﬂl Qi/’ 1 IQI o > |dl o > =
wils azfisemielifizaaulilifidfy udnd1Ande
o P P 1 o o = '3
giay Wimnusanusegunudou laalnaalunersuni
weliiinansdn nisianseslunils duligns umaz
o < = 1 < Idl = k2 1
dusandeld feghaug wszgasnialasiasiaunay
wuy suAldldmanziunnau (W Bnanysol, 2566)
a [ 4 q' o = ar a
asau euden : Un@au dnuda UsSMIEAIS
wisRanazilnaans
o o o 3 oA
N15La599 AudUaneIrUsEnay NsLatsadlu
F9UDINSLTUINLANTDI UNLATDILARLAUTANN LAN
A9 U9ATEUR wanala13edlin 1593939 1973
wgabeliayn Iaulaauis auanls suiduisnisens
WaNN15909a N9 warnululaiawuutiu A1nAed?
azsnldlassasronuuasosmluladle dnlnwlvgd du
11 wow factor T UDITLDY LNTIZAZIY 1ATIASIS
wouieanu Suldiunnisenanldls d1aziensuiidi
= . A a a o A
gn31504 Storyteling NgARe MUAITAR IWT1Z8UAD

18 | o1sarsdsnisudanssudoansavau

o a oA Py a o = ¢ o
nsvisemindeliiuayn Audu uazionsual Su
axsomyalunsianldieeznin@edu Buananised
1uase siuazdeaun Storytelling ABINIAILANU Copy

e, v
Writing Tuiufidedus dunszannszaie (Fragmented)
aniuniidenun insnziiusiusinynegbivuau
oA o a = v ia Ao o v A &
WSl LUaTIRR WIBLLLATAS RSNV LAY
ANg dndu References 16 iwsnzdiudssinunses
NSTUIUNITNTDI MINRANUITUITNNT NBIAINBNIN
Auvlasuazladoaiine (3lasail euday, 2567)
a o a [-4
2508 WNIUSTLESS : WNITINITATUNINYUAS
AMSTRNAAIENS NWIINYIRBWBNISTATNE

U9 LﬂuﬁaﬂznnLLmua ATUNNAALY TIN5

winmansuazfal nisiansedluntls Nnuiides

o A

drany wszauedullg SewnwdAyngn @Ay

@

o

nuvye @Anindss esadseneudAnylunisian

@
' '

300 ffe ANNFBINISIRIMATATHBITA Nunitluaes
fazasiudein uazsiudeddynefiaznidosaniu
Tauauises audmdgyigalunisiadesdumisie au
yun unsudesfinen dunuduss suazwiauglula
wineusutug fuldd smisdeiudesiliauiu
Awle AuABIIUAUINTLA Auleuunaes Annule
T Fued desonerlsuaunuanuiati NNaIN
fosilaunang fazasdoadasu ﬂu@ﬁaamﬁ'ﬂu
A ﬂﬂi@ﬂﬁﬂnﬂﬂ%ﬂ mmﬁmamu@ﬁaamﬁ'ﬂulﬂ
ﬁaﬂ Maseandondin hwianuda maam@”lﬂﬂ'a

'
a1

ANABINTG agmmu@amauﬁﬂs\imauﬁmm (8508
umusziasy, 2566)

oNUS1I9WaNISIVY
= = oA | = =

NNSANHNTDI “NISLATDIHIUTD : NSOANE
ANUUANAIITDY JUUUL WHBn1 uadsnis easny
NIBULUINII N15A51IATTALIEMIEUTUgAAIMNTIN
A , a o A aa < P
ao” 1uandduludenunin NNsSIALTINTINTBYA
NUAMARIBUNEI INBUINIFIATIZHBIARIINTBON
1N TITDINITNTTUANN BATFS1INTOUBINIEINT
maih ldsuldluiifsneg lagisuannsauuuiniens
Foansuarn19asIaIIAM A URAAIUNTINGD Ny
1#%® CAPS Communication Model for Media-Based
Storytelling ALaAlMLAUTINTLLIUNNSADAT NTIDIA
UTTNOUNIANANAINNFUNNUS AU

CAPS Model LﬂuﬂsauLmeaﬁgné’amﬁ:ﬁ%u
wlapeide naslduanmsiivsinnindeyaluiifinig



ADA1T NANNIT LUIAA ANUBVINNITILATIEHLNDUI AN
fozon laalasudninantanngueinisdeaisiusziu
@na SMCR lagl David Berlo NMEALNIDE19871717%
aaumll 1960 meleaeiSen Berlo's model NLHEWWS
FuATILsnluniisde The Process of Communication
(McCombs & Lee, 1979) Nusznavlusie S — Sender/
Source, M — Message, C — Channel, R - Receiver Tag
NINTIAIE AL UNANNITLRLINUAINNTZUIUNITADANS
1= Qs v v Qs >3 dl 1
waRnisUsulddnnu qﬂammmxﬂfmﬂaﬂmmmamd
79057 1ulanv99n1970a15 1ALLANITNISROA1TDEN
Wunadnluzediauoaulall (Social Media) (Creek,
2021) @anigunniuil AFaa N 0r NI TN LY
Usuldlunisasrsassanaumuauuiadintaaulaiile
1 = a a U :Ig; >3 dg/
agadUsEANS AW Usenaulumeadunau fail
o

1. C - Content : HOWY/ABWNGE LTUNTEZUIL
NTIILEBLATASIFTTALLDNN LTHANNITIAUATITD
UaN 28IHUBNINABINITTRAT 13U Toya AINS 13D
ﬂl dl dl L 12 QI/ U d’l u‘; =] 1
Fassmninedtes lnsdesiulainieniiudaguaiuas
ihauladmsungudvwine winlynanuasassduay
AnuUIanla @asaiiannuAnA1IIINABLNLAN2 LY
weldhsgaanuaula uazasnsnadeanui@nysiiu
Ta all meunudamnsanazeglusduuulails o1d
o o ' A, aa = @ v
Mutade Nwane nTWRAN Iale wazduq uau

2. A - Audience :
mansdlaansuzrasnguithvang g gon Ansuaz

gas/nauihnang 1uns

Aaszvinguinang iU auansuenIUTEIINSMans
w17 51816 annaula sanfamnfinssumsldlads
ATLALVDININLY VAU WD aINNSaUS U arA LN
= 1 ﬁ/ﬂg > dn/ 2 2 >
fenguiimanglafau Usuilemiaenndesiuaiy
faansveInguining Ysualaauazinuveailonlv
asanunguiivang @u nslimsn sUnw wazgy
WUDNITLANTDINININNTUTEY kae Asanguiiuune
3. P - Platform #8/283N19 LADNLNARNDS NNLUHNY
aulunsdeans uaazunanwesuilanymzianzroI Ly
LLatgﬂLLUUﬂﬁﬁaaﬁ LU Facebook, Instagram, TikTok,
G =l L) dl Qs di,
#1538 Youtube LaaNlFTRINIINVINZANAULTLEWN waY
naxitvane Usuitlemidnivsduuuresunannesy
Ysustuunreaient 1gu U w 3dle wsedeniu
Wnnzaniuiiesnisnmantfveiunasunannoiu
uazNaAAD ARdABEEWANNISIURBULLABIOANDS
= . ' < ' oA
#n (Algorithm) Tuusazunannasuagnanaiilad w1z
A @ o A o o a g
namumLLﬂJi‘mmﬂrymnlumiaaa’ﬁqﬂu

4.S - Storytelling : NSLATDI §5191309917

'
aaa

NI UTERIALAZANNINBNTAIUNFBIN1TFOAT
1 lﬂl dld 1 2 1 2 =1
nsianses Nanunasazdislinguimunesan
= P = A = 4 & oA A
WoNled kazidn1a50INaTFAITHINTU LABNLANTDIN
dl 2 Qs dl o v 1 09; =1 a 1
Wendesiuauns Tuguivihliianmaidusdaniaiusas
lfmatianisiansesiensgannnaula Budusanis
A519ANNUNIAUTIAILARY LTU NITAIAIDINTIBLAN
UTTAUNITUNALITDI ANUUNBIUILTDITINDFSN
ANNFANIUNIN waziTanleanulsTaunIsnivesgon
TapagUaziiuladn lunszuaunisdearsay
LUIAAYBI CAPS Communication Model LT1n15150
stuuy msFeasiveiusn A ud AyiuFedian
¢ = AR P v A A <&
paulauundu waneingsnsldaulanuedus il
Tuflaqiiu lapgnnsdn 209n1580a19150N N15diTe3

'
=

6 (Content) iwadssialudinguiiminng (Audience)
aawhul,l,ﬁﬂifuﬁatﬂuagmﬁwﬁ"tymn warzdnguiih
NUELDY 5@Lﬂuqz:yLmﬁ’wﬁz:y*?iﬁé’mwmniumiﬁmﬁu
Iaﬁwu%unWiﬁaawsiuqﬂaﬁmaa Ws1Euenan Wy
fvuaiansiioniud sadusmuuagasmislunis
doansaelufife uwanweasu (Platform) wwsnzdntals
’j'mq'mﬂmmﬂﬁ%’ummgﬁ"ﬁaamﬁm warldladinig
Mauun NMsaeanshldiinyUseaniuna gavneniduluy

1] “

A9 N15LaEe9 (Storytelling) nastedunagns
ﬂé’ﬂﬁﬁnﬁryiumuﬁmqﬂ T19zU5UIBUArULLUNS
Lzm%'aaaimvl,ﬂﬁgﬂﬁgnma damaﬂizwuﬁoﬂa;mﬁ'}
WaNE FIHANITNUNILNAANDIY wasfidAny nsian
FoatudiaunsnUsunszundansiaies laagiein
aulauazrainvaiy

SL.

UR 13 aduh 1 (25) uns1A-dauieu 2568 | 19



CAPS Communication Model for Media-Based Storytelling

o

oK
CONTENT

Wou

AUDIENCE

B2vs10 doaigan
Story Insights

sunuu Axwauls
Forms Interests

CONTENT
MANAGEMENT

AUDEINCE
PERSONA

)

nsiddon
STORYTELLING

B2uN1v
PLATFORM

MEDIA INDUSTRY

msindo | | 38ms
Engagement | " - Methods
Axwaulo
Attentions
danasiiu .| Tnsvagwe
Algorithm Structure
PLATFORM STORYTELLING
STRATEGY IMPACT

AMWA 2 NFULUIAA CAPS Communication Model for Media-Based Storytelling

ﬂl 2 s o Adl
nu": mwimamw Ussan eNnigu

NaULUIAR CAPS Communication Model for
Media-Based Storytelling ﬁ‘ﬂi’mgium‘w wanalALIAY
folaseainouazAmNFNNLETzMIIRIAUTZ N UEALY
TUNTZTUIUNITEDANT FIUSUNITLATDIEUETD Lag
1U52noUAI8 4 9IA UsTnaunan As Content (Lilawn/
Aaunug) Audience (Hru/nguiiuung) Platform
P | . oA = |
(#9/9291149) WA Storytelling (N15LA1L509) TILAAL

3 a2 oA a oA o o

29AUSLNAUANTN WA UNUIN TN eInY Tuansme
<, A aa = A P ¢
Wunszuaunisdeasiaedidodunugiu n1s3nsz
LazaAUIEHA I UNTAZLIUNNITIATIZU AN NTNAUS
3E111909AUTENBUAEY SaNTIN1TAUS18NAlwT

WHIAAKATUUINIINTUTEYNALT A9

20

¢

1. CONTENT : tHau1/Aautnua
Tasludliutos09ian1UseNaunle 15995717

= P =

(Story) uaz JULUY (Forms) BIaLViaunIAINUAIN
PANY VRILDVILAZITNITUEUD L DUNITINILHBLAY
N335 RN BIANNINE9TU TeaidugaududAy
TUNTLUIUNITADENT LaeNionIazAoIdisnds1iIn
| P A o @ A o
wrauls AgUuuunTaauesIUsslAunganinzanny
grunguiivang nisadadleninalunisdeats avdes
AIINIANNANNUSTENINITBYALTIAN (Insights) waT
Aanuaula (Interests) vosgzunguit msneidumng

20 | onsansdvinisudanssudodisdvau

2. AUDIENCE : g#s/nasiiusng

3 Gl 1 2 = < 2 dl o o

HaNvIangultviadng nallussalsznaunaiagy
A = ) &
ngalunszuiumsi iszazdusmmuuaiion guuuy

b

< 1 aa dll =4 o
V30904119 LAZADN15FRa1S MnANNEUladunan

'
@ '

Tumaineandn lunszuiunisdesnss azdesdinm
wiluguaes Toyaliean (Insights) waz Auaula
(Interests) [ughs Adstsuandeng@ingsy Anudesns
wazansusanizzanguiihminglastgedaau snly
i fou feidwihladdgrenszuiunisiaiizes
n1sviansdlagsn drelwarunsausuiiieniuas
ﬂaqwﬁ‘mimﬁL'%'aavlﬁmmmuLLa:mmmmwaulmfu

3. PLATFORM : &e/g0sms

ANaulazesgan donswadenisidenldtemg
waznagnsnisidntia (Engagement) ilewiideans unum
spsunanweady Aeusnarsiigrsidenlasiiowiy
HrN v Tmm:ﬁaaﬁmmwnaqwﬁﬁmmmm
neldanaaaanlminaziufsnudaiegroneiio
284 Banv3Nu (Algorithm) ﬁ%mzﬁauﬁﬁ%msﬁﬁw
fufaunusiudomluunaanosudsguanainiiu
LL‘wamWa%mﬁ’emﬁwmwiumiﬁmumgﬂLmumil,ai']ﬁ'm
el s AN T DT TUT RUDI AR S DT INN 91T



4. STORYTELLING : mstaniaas

Taenan n15La113e9azUsznaudie 35015
(Methods) waz 1Assasns (Structure) Temaaad1oman
s2u lumsianSesiiiaula msiaSes Wunadns
qﬂﬁwLLﬁLﬂuﬂaqwﬁﬁﬁﬂﬁﬁyﬁﬁmm o N T
LLwam\Iai‘uLﬁwﬁaﬂﬁmﬁlans:ﬁummau% (Attention)
a%wmmﬁuﬁuﬁ‘iwdwLf‘famuamu@ﬂhuuwammﬁ‘u
Mt asfitisansnndnsnauasAUsznauRay
NS NUDENIRIF

TopagUudRANNANAUSIBITEUY N5 Inazed
N52UIUNNSAeENT BuduaInnsadsLian (Content)
Folasy nsNaINTayaBIanLarANanlavey
£73 (Audience) HIUNITLEONATIHAZIANITUNAANESH
(Platform) LBa31SNAFWEHIBNNSFOEITLAZNTLAN
1399 (Storytelling) D9FUsZNBUTIMUATIANLFNWRLS
Fusouunadn nswamnion Timanzaniugos
F91uAweuduin (Kozinets, Gretzel, & Gambetti, 2023)
nsvanudnlalunginssuuazanuaulazesngs
vmune (Audience Persona) iHunmuadianlu
msailonnfifiussansnim nsdenunasasuadng
fnagns BaNe3NNLATITINTIIATDILARZLNAANDTH
Hnasedsnisidfuazfigadon (. 15U wwueg,
2566) uaznansznuluiFinisiades nmsinlassadn

wazlisn15ia1150908 9 wuULNY TsANlanalunng
as1tsmnuanlanazanudilaluiion aunsawmun
&, a A ac A a ¢ oA
WIULATDINDITLNDILATIZTANTLUIUNITLANTDILAL
NANSENUNLNATWAINNNT LTINS
gavnen1sUsrynalilugnaInnssude NToULUIAN

2 2

asnsnlfiduuuamndlunisesnuuuiiienn uaznagws

b 52D,

FeasdInTUeIANg wieyAnanYUlugaanTIX
9 NOULUIAM CAPS Hasduwuinienglslinisg

o g oA ' A o a a =
519 HaMILAZNNITLANSTRIHNUFDNUSLANTMWNINTL
Tnganzluganunannasuianadunumdanylugio

YszanTuresguilam

L) —
Ua1dauaiiu=D1NANISIveY

1. msvgnegunguithmnen@nsliianumain
PAUNINT IV Lﬁam’]ma‘uﬁmﬂuaaﬂﬁagaﬁé’amsnzﬁ

2. 11298 8YDIAMNAAINVAILLAZNITNTLANE
o P o ° P <
fzesdeluilagtiu vilidaneinlunisifusiusan
wazdaAszvidoya

3. didudesfaninuuiliunaziiniunie
Wasuklaslegredaiias asnUszsiaululfves

oA a a < a It %
N15LANL5D9 FOLATNITABENTHYE AAuiTunaln
aHTlasukladlananmian IasmniIznIsiatses
a = | @
nunsnduluyng geanisluiagiu

SL.

UR 13 aduh 1 (25) uns1A-dauieu 2568 | 21



1I9NaNS91vAv

. 154 lWWUAR (B. Rain Bennett). (2566). 6 Second
Video Storytelling: 1asuaduliils aznaaug
Talu 6 39 (MunwasIn 1; atuwdalne). leddy.

U3 L?jﬂumgm. (2566). mm‘%‘au’iﬁmﬁmmz
mi?iamimm%uv@LauLéﬁaﬂuﬂ@jmmuaw‘ﬁ"mlﬁm.
15E153TINITuTANSSNRRANTHIAN. 1(21),
107-118. Auduiile 15 uns1AN 2568, 4N
https://so06.tci-thaijo.org/index.php/jcosci/
article/view/263884

Aneansa15Af. (2567). 40 Years of Storytelling
(atfufi 468, flurAu 2567). nganme: dnsans
&15AR. Fuduiile 15 uns1AN 2568, 91N https://
ansi.sarakadee.com/collections/468-story-telling-

content-creator-40-years-sarakadee

1n8819 BrandAge Essential. (2562). Storytelling :
LASD9 (FRAET. NN INBgu-LUsUALeA.

alumas wan. (2567). Save the Cat! AN UL
Qs 2 2 1 r=r-%
H“U9 101 (QI?J&LLVIGI@G“H'JEI%’J@]LLSJ'J!). ﬂEGL‘V]W‘“l!
Jaaiay.

Block, B. (2021). The visual story: Creating the
visual structure of film, TV, and digital media
(3rd ed.). Routledge. Retrieved January 18, 2025,
from https://doi.org/10.4324/9781315794839

Creek, J. (2021). like, comment, share, buy: The
beginner’s guide to marketing your business

with video storytelling. Wiley Australia.

Dykes, B. (2020). Effective data storytelling: How
to drive change with data, narrative, and

visuals. Wiley.

22 | onsansdvinisudanssudoadisdavau

Hartmann, R. (2020). The structure of story: How
to write great stories by focusing on what

really matters. Kiingo.

Klapper, J. T. (1967). The effect of mass

communication. The Free Press.

Knaflic, C. N. (2023). Storytelling with you: Plan,
create, and deliver a stellar presentation.
Wiley.

Kozinets, R. V., Gretzel, U., & Gambetti, R. (2023).
Influencers and creators: Business, culture

and practice. SAGE Publications Ltd.

Lindsell-Roberts, S.

presentations for dummies: Create engaging

(2024). Storytelling in

stories to captivate audiences: Turn slides
from drab to fab: Storyboard to prepare the
show and tell. Wiley.

Loizou, A. (2022). The story is everything:
Mastering creative communication for

business. Laurence King.

Lupton, E. (2017). Design is storytelling. Cooper

Hewitt, Smithsonian Design Museum.

McCombs, M., & Becker, L. B. (1979). Using mass

communication theory. Prentice-Hall.

McQuail, D., & Windahl, S. (1993). Communication
models for the study of mass communication

(2nd ed.). Longman.



1I9NaNS91vAv

Morris, D. (2023). Community is your currency: 10
steps to creating an engaged following &

standout brand online. Yellow Kite.

Mueller, M. E., & Rajaram, D. (2023). Social
media storytelling. Routledge. Retrieved
January 18, 2025, from https://doi.
0rg/10.4324/9781003275251

Pratt, S. (2024). Earn it: Unconventional strategies

for brave marketers. Page Two.

Quesenberry, K. A., & Coolsen, M. K. (2023).
Brand storytelling: Integrated marketing
communications for the digital media

landscape. Rowman & Littlefield.

Robinson, B. (2022). Reach: Create the biggest
possible audience for your message, book,

or cause. Berrett-Koehler.

lIkavdayaauniuad

(4 ywided. 2566, gaiaN). dumsallas sz

=

\Waun1gas 71 Workpoint Studio.

(W Buanysol. 2566, woeAAIN1Ew). FuNsoilag
SIEs 13T Lﬂwmgm 7 Story Bowl Society.

(swa ®nlad. 2566, womIntau). dunsnilag
USagn \Weun1gas 1 aanil The Ghost Radio.

Schley, B. (2018). The micro script rules: How
to tell your story (and differentiate your
brand) in a sentence...or less. Bill Schley /
WidenerBooks.

Tasgal, A. (2017). The storytelling book: Finding
the golden thread in your presentations. LID
Publishing.

Tombleson, B., & Wolf, K. (2023). Digital storytelling
for brands. SAGE Publications Ltd.

(8508 UAILU52LE3T. 2566, WOAAINIEL). FUNBHilae
Yoo WeNngns 7 uniIngnagnenisa ng.

(Masol towdsn. 2667, nsngian). FunBailag
U530y \Daunigm 7 anninenaeasunsunsilam.

ct
=

1 13 aUuA 1 (25) uns1AU-Daunsu 2568 | 23



ns:uaumsé‘iamglnﬂmaa§1\)assﬁTnaN1ua1sunjlz‘50u3n|vTiafi1Kuo
nuonwnsisamodoorsuniniuidniuniseonnuuisuial

TheProcess of Communicating Thai Creative Festivals Through Positive Emotions
to Establish Guidelines for Color Usage in Conveying Emotional Expressions

in Graphic Design

Jnuf Aadau? na: Uduri yuunn?
Pridsadee Sillapasom and Pawin Bunnag

Corresponding author, E-mail : pridsadee.s@gmail.com

S "

unnQgo
av A | = ao A o

UNANNITE LT UFIUNRIVINITINLLN I D
NFLUIUNITROANTINANIARIVIRTTA MNYNIUDITH DTS
vIniemuuaLwInInsldinedeasuninnnuian
Tunseenuuuisedal meldnangasAadnssumans

a o a a a a 6, a o

aufinda awivniadal laedinguszasdlunis
AUMNFUULLNSELIUMSARATNANIAFS1IETTA NN
DFHALTIVINNMAUALLWINISTUNT MR ND FDDIT N
enusanluniseenuuuisedall lngiBn1s3aedegmunin

. . ] o € a =
(Qualitative Research) NIUNTSUIRRNNWULTIAN (In-
depth interviews) LLazmiauwmnaju (Focus group)
NNETLITIY HUIHIT #aTDINTEAMUNITIANANIES
NANITITONLIT AINNITRLIUSLANNANIAFS19FTTA
Tnensvus auunls 9 Uszanmenia faNiadun
19N BIVINHN TR UIUTLANVRANANIAAS1IATTA

= = 4" 4" '3 LR 3 o
misgadwedeasansunianuddnle laanisauun
D1TNMLTILINNFDARABINUINANIATSIFTTA NI O
Uszian waagdasll 1. inAn1aaseassAussianing
ATINUANNTTAUNTZLAY (Energetic) TATNIWAT
2. MIuanIazAs Aavs AuanNsanindunanduge
(Euphoria) gadweiii ldidunianis 3. mauiuaiu

Received : August 26, 2024
Revised : January 14, 2025
Accepted : May 10, 2025

L3N (Respect) TAFITUNINIT 4. @neuuIzIAny
ANNBUARIEY (Relaxation) 7adHANIdusTINTA
5. dasUszandu ATINUANNAUNAUIU (Amusement)
mﬁﬁﬁwé’a Tafunenis 6. eenlddssiiuaseiu
AN (Love) gaddANnungn Wedu 7. n1suans
AUAT ATINULTITUANALA (Inspiration) qﬂﬁ‘ﬁ'ﬁmw
Jusssne@ ngns 8. unasandaenssy asanuay
imaslua (Fascination) FAFNANNNINTT 9. NM3IA
NUMNUIAAATINUANNTLEUR (Enchantment) %
%ﬁﬁmmugmw wietly Tnsdoaguainany azily
dszgnaldiduuninianisladlunisesnuuuisvfad
FrsumAnIaas19asIAinesely

AEIAR: 91TNDLTILIN, INANIARTIIRTIALING,
N1580813, Auare1sNANNEN

Abstract
This research article explores the process of
communicating Thai creative festivals by using positive

emotions within the Doctor of Philosophy Program

ANARUNITUAANS PIRINTINNTIVEIEY
Faculty of Fine and Applied Arts, Chulalongkorn University
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in Creative Arts. The main objective is to categorize
existing Thai creative festivals and analyzing philosophy
of Thai creative festivals through a qualitative research
methodology. This involves conducting 1) In-depth
interviews utilizing open-ended questionnaires and
2) Group discussions (Focus groups) utilizing closed-
ended questionnaires through the expert of festivals.
The findings indicate that positive emotions are
expressed though creative festivals that incorporate
color themes to effectively convey mood and tone.
The study delineates nine categories, the first category
is Sports events with energy, color and style with
dynamic, cool casual, the second category is Theater
performance & Art exhibitions with euphoria, color
and style with romantic, casual, the third category is
religious events and respect emotion, color and style
with formal, dandy, the fourth category is National
park & Landscape with relaxation, color and style
with natural, clear, the fifth category is Fauna with
amusement, color and style with dynamic, casual, the
sixth category is Flora with love, color and style with
pretty, romantic, natural, the seven categories are
Musical recital with inspiration, color and style with
natural, elegant, the eight categories are Architectural
site and historical site with fascination, color and style
with elegant, gorgeous and the nine category is a
Theme park, Garden, Shopping center, City center with
enchantment positive emotions color and style with
gorgeous, romantic. This research can lead to graphic
design by use of color themes to communicate within

creative festivals.

Keywords: Positive Emotions, Communication,

Thai Creative Festivals, Colors Moodtone
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Cultural

Archaeologial site
Historic/museum site
Art Gallery

Theme park

Garden

Shopping Centre
City Centre

Festival

Museam/art exhibit
Theatre performance
Musical recital
Religious event
Sports event

Permanent

National Park
Landscape
Fauna

Flora

Temporary

Volcanic eruption
Coral spawning
Wildlife migration
Astronimical event
Meteorological event

Natural
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un: Category of tourist attractions (Benckendorff, 2006)
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Abstract

The research, “Media Exposure, Characteristics of
Popular Entertainment Programs, and Expectations of
Entertainment Program Content among Thai Teenagers,”
is a mixed-method study. Data was collected via
questionnaires from 400 participants aged 18-24 and
in-depth interviews with 20 individuals.

The study found that most respondents are 20-year-
old females who do not watch entertainment programs
on television. Instead, they primarily use platforms
like YouTube and TikTok to consume entertainment
content. Most participants reported watching TV shows
continuously throughout the program. Movies were the
most-watched type of content, with a mean score of
4.08 (S.D. = 0.87), followed by dramas or general
series (mean = 3.89, S.D. = 0.86) and comedy clips
(mean = 3.84, S.D. = 0.92). Interest in the program
was identified as the primary factor influencing the
choice of entertainment, with a mean score of 4.29
(S.D. = 0.74), closely followed by entertaining content
(mean = 4.23, S.D. = 0.72).

Regarding expectations for Thai entertainment
programs, the study found that the sample group
had high expectations, with a mean score of 4.03
(S.D. = 0.76). In particular, it was expected that
Thai entertainment programs should have more
variety of content, reflected by a mean score of 4.20
(S.D. = 0.71). The findings also indicated that there
is no statistically significant correlation at the 0.05
level between the gender of the participants and
their overall viewing habits, the characteristics of
programs influencing their viewing choices, and their
expectations of entertainment programs.

In-depth interviews indicated that the sample
group prefers to consume entertainment programs
primarily through online platforms. They engaged with

a diverse range of content, favouring entertaining

38 | o1sansdvinisudanssudodisdvau

programs that feature clear and accessible language.
The content's overall appeal was the primary factor
influencing their viewing preferences. As for the
expectations of Thai entertainment programs, the
sample group expressed a desire for greater content
diversity, enhanced production quality, and careful
consideration in reducing the use of profanity and the

portrayal of behaviours linked to sexual harassment.

Keywords: Media Exposure, Expectation, Entertainment
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TudIu090sF Uz NEUNANBITI8 N5 T 9tTas
Toun 1) 29AUTENBUAUANNAR UTTNOUMEULUD
18MSUATLALTIENT 2) asrdsznavlunsiiaue
378M13 USZNaUmMeLsINgIon1suazisn1siiane uay
3) asrdsznaulunsHansIen1s WY a1n N1saevh
swlUfsyeains drunsudasiansinsvimiudiesn
Ty 3 TunauAe 1) Suneun1sHAATY (pre-production)
TAuA NMIRAUILUNAAYDITIBNNS NSTIULNTIENNT
mim‘%smmid']ﬂﬁﬂﬁdTuLLdﬂuaaﬂﬂiwwqﬂaﬂni geniiiu
8NS5 ARFBUIZANUINU N1TIUEUNNSEINEYN NS
5TYUAITINISENEY 2) N1SKEA (production) leun
AsaneENsINLNUNGl ey 3) dundsnns
NA® (post-production) bHWA N15AAGE NISLALEE
WWaY LA9UTZNeU NIIAN NISINELNIWIDRaNDINA
T18m15 s lUNINsUssIAUNAs1I8Ng
Tuﬂaﬁgﬁmwmaﬁ'mﬁa"[ﬁ%’umiﬁwmﬁgﬂuudgﬂ
wuDuaziiiew mia%wmsﬁua:ﬁwLaual,ﬁaiﬁw:w”lﬁ
JUTL ﬁamémi’aﬁaﬂﬁtﬁmmwau%’umn;}’numﬂﬁqm
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Sunnnune G Creeber (2015) ldtausliiinisin
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U285 8NITUTENAITEANNG Anuwenenly
N5a519855F518n15U5ELANeNeY LARTuMeldnns
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mslasudededussdlsynavedianilsves
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ANNABINIT AINAIANTI 4593908 4) N15LIRBNIAAN
(Selective Retention) YAARIZIABNIAIY1IATIUEIY
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Tun19d1999ANABINIT20IET VAT UgLaDS
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INAALNAL 2) mmﬁaomi%’agaﬂnmﬂﬁamsLﬁ”hi:‘;"a
Sunse 3) Wanisuauniiandinlseaiudans 4)
ﬁmmﬂﬁauw‘%amﬁﬁwLmLffamﬁvLéﬁmﬁ;avlﬂw”m@ﬂﬁu
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AUUDDLNUNTASURe Hiuanssiniaenide
SuFemudnuwai fsil (wWshng 25AalnAms, 2544)
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3. LARAANNAIARTIANED
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a a

e dnwuzilienisienistuisilasumnuionly
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Tuiisresnguisgulng a1nngudiegediuiu 400
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asaBaiiiow (content validity) wazthuuuaaunuly
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MnMsneaeUANUEeieldussudazsauLslar Alpha
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TULNIEIUTBS Workpoint mﬂﬁqm NUIU 91 AL AR
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ﬁqrﬂ NUIU 389 au Asaldusesas 23.6 SUTNEIU
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NANFIBENAIUNINABNTUTNIIBNT UL
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- 0.86) s¥dUIN AAUMAN A1lade 3.84 (S.D. =
0.92) STAUNIN UTLAMNAI/NISUEAIAUAT ALAAE
3.8 (S.D. = 0.82) 5zAUNIN UTLLANIIEG 9 A"
L@@y 3.69 (S.D. = 0.91) szAUNN UszLAnsIen1sHas
\Wien SAuads 3.67 (S.D. = 0.98) szAuMN Uszam
s18NSEUNEO/EaUN Aeds 3.33 (S.D. = 1.15)
srtunans e diiauedinUszausasnuds/
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LaZIBNTUTZLNMNN/MAGINE ANLAAE 3.27 (S.D. =
1.34) szauUIunand
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Tufisresnguisguluszauunn fiAaaef 3.84 (S.D.
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- 0.74) puEneldenTus e sTuAiiiiieninan
aunauIy Alade 4.23 (SD. = 0.72) uazideniy
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fuanNAIAnIIfiaes1ani1suilng wun
nausetIlanumanissesansiufiwesingly
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fegrsmanielisignistuiielnealsdainunain
wmwauﬁamﬁuﬁumnﬁqm Aade 4.20 (S.D.
= 0.71) mmn@%ﬂmwi’ﬁﬁﬁﬂmmwmmmwﬁmﬁa\ﬂ

' v '
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AIUNWLAZLRBINATY A1LaFe 4.18 (S.D. = 0.68) X

] ]
a £

nsvauadeyangnead Alady 4.15 (S.D. = 0.76)
An195zainszisnslanie ﬁmwﬁﬁaﬁammnmuma
WA A1LaAY 412 (S.D. = 0.78) MUNIFIBAIARTS
Tsrenmstufisneiinisldnmsfineruanedosas @
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neludesaulaimsimhsnunienguinelunismy
@LL@ij@ﬂﬁ’]ﬂﬂ’li wuiwﬁmmmw’?&ﬁaﬁﬁqﬂ ALaAY
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mjuﬁaaﬂ'wﬁﬁmﬂmaﬁu An155uTNsI8n1sUsELAN
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3. %m‘ﬂmwnm’aﬁummﬁﬂa;uﬁaaihﬂul,%‘awm
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Abstract

This research aims to design and develop
the identity of Phatthalung Province to enhance its
tourism potential, with a focus on creating a design
that reflects the province’s unique cultural, natural,
and lifestyle characteristics. The study adopts the
conceptual frameworks of Simon Anholt’'s Place
Branding (2007) and Location Branding to analyze
and develop a distinctive and coherent provincial
image that can be systematically applied in public
communication and urban development. A qualitative
research methodology was employed, involving literature
reviews, in-depth interviews, and surveys conducted
with key stakeholders, including government agencies,
academics, entrepreneurs, and tourists.

The research findings led to the development of
Phatthalung’s identity across four key components:
(1) Logo Design for Tourism Promotion — The logo
incorporates elements of Nora art and key symbols
of the province such as the purple swamphen (Nok
I-Kong), the traditional Yok Yor fishing tool, and
Khao Ok Thalu mountain, creating a strong visual
identity suitable for tourism marketing campaigns.
(2) Provincial Colors Development — Purple and gold
were designated as the primary colors to represent
the province’s cultural richness and uniqueness, while
five secondary colors (pink, orange, blue, green,
and brown) offer flexibility for application in various
contexts. (3) Pattern Design Specific to Phatthalung
— Local elements such as krajood (woven sedge),
lotus flowers, and Payom flowers were used as
inspiration for pattern designs to be applied in local
textile products, crafts, and promotional materials.
(4) Character Design — The "Talay Noi water buffalo"
was selected as the central character symbolizing the
province’s wetland ecosystem. It was designed to be
friendly and playful, suitable for souvenirs, promotional
media, and tourism activities. Evaluation results from
the target groups indicated that the developed identity
effectively reflects the image of Phatthalung Province
and has high potential for use in tourism promotion.
However, it is recommended that a Phatthalung Identity

Manual be developed to standardize the application of

the logo, colors, patterns, and character for consistent

and sustainable implementation.

Keywords: Phatthalung Identity, Tourism-Oriented
Design, Provincial Branding, Provincial Character,

Tourism Emblem
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Abstract

This research aims to: 1) examine the differences
in personal factors of Generation Z that influence
cryptocurrency investment decisions, 2) investigate
the role of social media exposure in their investment
decisions, and 3) explore the motivations driving
their cryptocurrency investments. The study sample

consists of 410 individuals aged 18-23 residing

T AngndsuinngsNnIgnITANY NMINeNAeITuAIaii

College of Educational Innovation, Saint John's University
AUSYUALNNEAIENT NN BUTARA
Faculty of Dentistry, Mahidol University

2

S

UR 13 adun 1 (25) uns1AU-auigu 2568 | 59



in Bangkok. A questionnaire was used as the
research instrument, and statistical analyses included
frequency, percentage, mean, standard deviation,
one-way ANOVA, and multiple regression analysis
at a significance level of 0.05. The findings reveal
that: (1) gender differences significantly affect
cryptocurrency investment decisions; (2) YouTube
and Twitter are the most influential social media
platforms in shaping investment decisions among
Generation Z; and (3) internal motivations influencing
cryptocurrency investment include financial security,
technological understanding, personal income,
risk acceptance, financial stability, investment
diversification, self-confidence, self-pride, short-term
profit-seeking, emotions, and social status. External
motivations influencing cryptocurrency investment
include expected future value of currency, economic
conditions, rate of return, political situations, inflation,
financial news, deposit interest rates, relevant laws
and regulations, regulatory oversight by the Securities
and Exchange Commission (SEC), personal income

tax rates, and transaction fees.

Keywords: Motivations, Cryptocurrencies, Generation Z
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3. wsagdlameuen vuneds ANNFDINSTLAR
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4. LaueLsTILTR wane dszznslneniieny
321119 18-23 T (1AinT21In9T W.A.2543 — W.A.2548)

5. Aedsaupaulay vaneds Fenarandunies
flolumsaeanssrwineiuriunisieusedumesiinly
\P3RTENIITIAN HIUMIHTN NIRRT gy Andion
UADNAN ARULENE avafenarfanasn

6. MIANAULIAIL NINBDI ANFDINITUEIIN
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nusAanqufingdTov
dszinnvasnsulniaasisud
Wuuofn (2565) wuinsulnieesisudeanidu
7 Yszian laun

1. nguinsIyac (Store of Value): wi3aidl
aumuIne Wi Dneesy (Bitcoin) BIRINITSNEN
yaAluszozenuazliidsanunnzBuive,

2. NNdny18aasue (Smart Contract): (3B
AlrudenruiNeas I Y9938y 11U Ethereum 7
aﬂum}‘;uuaﬂwﬁLﬂﬁuuuumquuﬂ.

3. Ngu Stablecoin: W3anNiyaAIAIN lasd1389
o a o 6 | a o . =
NUARNTWNEAN ) 131 WUWeER (Fiat Money) LWaan
ANHHUEIL.

4. nq'm DeFi (Decentralized Finance): m%myﬁ
Tdluszuumsiulimnan lnsluslameadiulungiwau
Ul Ethereum.

5. nauaIsiayan (Value Transfer): w3eyvin

< a = ° | .
93n33N3IASUATHA193I1TENG 1TU XRP (Ripple).

6. ngu GameFi: wispnltlunuuazlaniadion
~ a @ a a
239 (Metaverse) lagi@unsananiUasuiduiinass.

7. n@jum%mgﬁm (Meme Coins): m‘%myﬁa%ﬁﬁu
WWBANAYN LU Dogecoin (DOGE) B9HAINNAUNIU
gaLLazmm:ﬁuﬁnmimﬁaﬁﬂiiw:ﬁu
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1. weatin (Facebook) uwamwesuloizuaiiise

a % 5% aal 2 =1 [
gonilon Tdusstoninu sunw ale wioniiaesina
NgN WAZAAINTENY TIUFIATHIINAUAZNITAAIN
aaulail.
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2. MILAas (Twitter) WNAANDINADANTIDAINN
U (V90) LHUAMNTIASI ARMINIIFNTHALNTUALS
INBNIULETWAN (#).

3. gy (YouTube) uwaanesuidlozuialng
gliamnsndUlnan wes wazaseselaanisle wou
TJULAg N1SANEI 537 LAZINEIS.

4. Gngan (TikTok) kWanWasuARlady LiuAN

P s a ¢ a ¢ a |
ATWNATIA LNULWAI LBWINNG LA WALABST uﬂuiuﬂqm
Joguuazldinisaainesulail.

5080070 (Blockdit) loTsaiifeiiuunainu
wastlannansy ou 93na ANYIAANT N1THL WSO
sruvafenelaligidou.
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6. AAULENE (Clubhouse) unanwasulaTaaiing
wuuLded Iasevesaunuinuusealngd mansdmsy
LLaﬂm'ﬁ'ﬁumwiua:mquﬁmﬁumwwma.

7. gUadn1y (Spotify) LWAANBSUARSUTINAS
LAZNEALATR WINAIAINABINIT TS VUNALATA LA
AAMIUNDALARATNTUTL.

8. AaApsm (Discord) WWARNBINUTNAINTU
gurnoeuladuazinuNes s095udennu (Fes dle
LAZNTATINTIHIBTAINTUNIANIZNY.

thiamaluninasenisaadulaaimuluasuln
(-4
LADSLIUD
1. ussaslanielu (Intrinsic Motivation) us934la

]
a a

= 1 L a a
mannanunInelasanisdndulaasnuluasulne
asisud anunanelanseanuauladiuyanalunis
asnu iou annaulalunalulagudeniau anudesns
AT UUTANTTNNNNMTRU WE0ANNAYNAUIUN
lasuanmsisausuaznaaesislug 9 (Wang, Duong,
Ying & Chang, 2024)

2. mmﬁaﬁﬂumiamu (Investment Confidence)
anuiulalupnuansnvesieslunmsdndulaamul
Hagian19iaeNaIUIBIYAAa Siautulatiamsale
SUMNUTZAUNITUNENUNILATINTANERBL TR N8N

a = £ [
Aa1ANI5EY (Fama, 1970) MsANEN UM ULATHTAERS
wnAnssnlaeduiedn anudulavesinamuazinans
nsandulaidenfunsndnasuluuaznisuinisainy
\Aeslunasani1sasnu (Lichtenthaler, 2012)

3. nssausuwmalulall (Technology Acceptance)

> =" '3 1 £ =
mssugiadstlemivazanuielumsldnusesmalulag
A A o o a ¢ a A a
MngtesiuasUneesisud mnyaragaitinalulat
A I3 o P | P &<
nysleriuazldaulaing azdsnaliinnualaamu
1IN (ASANBOL NAMISNLAZUUNT 1T NTT, 2565)

4. anﬂiimmiwﬂ'm’m (Herding Behavior)
wilazfaduiladunausn LANISABUALBIADNGANTTY
N1IURANTDIEBURTURY TUNTUTTLHULATNTANAY
lan1gluresymana d9e1adenadanisdnaulansnu
(AAINg NoIdU, 2565)

5. N13TUFANNALILAZNANDULNY (Risk and
Return Perception) ﬂ’liﬂinﬁ%‘ﬂﬂdgﬂﬂaﬁiam’lmaﬂﬂ
noansulduaznanauununaanisaINnIsamuluesy
INpasisud nnyAatANNAIN1T0IUNITIANITAIN
VRSILATAIAUIINARDULNUNIANZ AN axiuultiuly
NITAIYUNINTU (\NATING FUNAY, 2565)
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6. ANjuarAIuidala (Knowledge and
Understanding) A21u371A83909AuA3YInADS 15UT
wazmalulagudeniauianudianylunistieinasmu
aadulalaegadusz@ninmmn msfnwnud Bnamu
Ad U = o a
pfenudnlaluwmalulagnaznisvinaueesasulnie

[ a e o a o 1 =l dld
asisudinazandulaasmulafniuazinanouunung
A1 (Liu et al., 2019). wana NHgIdnIsANB NI
Tunn1sAnsmanistulazmalulaginaias uasionig
Wlalueaialua 9 1wy nsliudanisulNelasuas19
anuldselanazanulanndie (Narayanan et al., 2016)
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\AosLsud il

1. 1la38n19n191809 (Political Factors) L@QesNIN
‘mamil,ﬁmLLa:uIalmmaﬁgmalﬁmﬁ’mQaﬁuﬁ%ﬁaﬁ
HafeANNTaiuresinasu NTTUaiAmTay
vesingsuouiidaau dnamuazdeusiulalunng
amumn%”u

2. la3uM19LAT¥3Na (Economic Factors) &N
Lﬂwgﬁwﬁﬂuﬂizmmmzﬁﬂaﬂ U 9RT1RUIND AT
ponids wazmaidulamaessgia Suasemadndulang
NulupsUINABSITUT HNamUeIINBIMAUNTHE RIS
dunmadenlunistlosiuamnudssnnannsiassgia
Plsdurinon

3. 1/a3uN19&9AN (Social Factors) NIZULAAIN
Houuarnispensanaduanaludiautinadon1sanau
Taaanu windsaninispansvuazldnsdininesisud
BENILNTRAY ﬁnammzﬁLLmMuﬁ@mmumn%?u

4. faspnianalulad (Technological Factors)
ANMUANMITTIMInAlUladuazANNUaBAABURITEUY
‘uﬁanLmuﬁm@iammﬁaﬁummﬁﬂmnu mnnalulad
fianudeiouazUasnse ﬁfﬂamu%ﬁmwﬁu%lu
miamumﬂ?]”u

tlasn15iaantlasue1Ids

Schramm (1973) 'lanandsifassnisiaenilasy
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Nanslafidszlemidensiiouiiasngfinssuluszazen
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dl 1 > o v Yo 1 dl 1 =
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4. NNTANHILALEDIUNINNVIFIAN: TLAUNIS
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ae lawgniinsAnmgaindivinerlunisuaismiaiiug
LAZALAIITHINFITUINTL

5. AMHNAINITOMNITSUANS: aNIWI19Ne Anla
LATWRILINITNIANNARTNARADN1T T AsULazidla
ANENS

ASsaUNUDAQNISIVY

Aausdase

NEREEPINILED
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- STAUNISAN®
- BTN
- seldnafon

E

Fodinuoanlall
- wei]n
- MIamas

6. YAANNIN: ANBUSYARNAIN LU Ausiulaly
AULBINIBITAUANLIANANIEA Anasennuhinednina
NUFIANUALNINADNTITASUANS

7. 91500l ANWBITHAUAINARDNITAANNLAL
anudnlaiionn ImEJQ’ﬁﬁmimﬁﬁumﬁLLmIﬁu%'ums
lafitseansniwauinnin

8. virund: vauadiduiladeaAnfimun
WOANTINNITADUAUDIADUIIANT fansnwarnenuas
$21I9NSIDASUANS

mBveiildieumnAaumenudniaioniely
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- any
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- finglan
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- fanasn
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1. MIMUUATUIANGNFIDEN ﬁﬁﬁmq 18-23 1
21AaglulIANTUNNLMIUAT 91U 387,765 Au
§398l9gn320d Yamane (1973) lun1sAmuinauia

' % |

NANAIBYN MUUAANANULTDAUNTZAY 95% WAL

AANNAANAIA LAY 5% lanangusietng 409.07 Au
AimueTuIunguimegniu 410 Au
2. 1H8msgudag1uuuite (Simple Random

a'@ud'

Sampling) IastAvdeyaanngieny 18-23 T Nilasude

-
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Faneaulad uazdinuianeaimuluaiulniaesisud
NuLUUAaUNawlal
a A Al Ao ° o
LAIRINBNIT LN LUUFBUDININUIU 40 99
ASNVUNNNITANHING ) WWIAA LAZINUIIBNINLITDS
1sznaume 3 Aau Ao
AOUN 1 LUUEDUNINININUTRYAFIUYAAS
Taun iwe 018 szALUNISANET 913W wazsneladeiion
ANHUZVDIA DNNTUA D INLLUULRDNABURAIUAIABN
(Multiple choice question) 41171 5 )
ARUN 2 LUUFRUDNNNEINUNSIASURBRIAN
sl o o o a s ~
saulainldusznaunisdniulaamuastiniaesisud
ANBUTVDIA DM TULVUNIATUSZLAUAT 5 F2AU
(Likert Scale) a1uu 8 99
A a 1% Ao
pauN 3 wuuasunNNeInuusIlaniidenis
o a a 6 = 2 1
gadulaamuastlninesisud laun usegslameluuay
MEPUDN ANBUVDIMNNTULLUNIATUTEHRUAT 5 S2AY
(Likert Scale) WU 27 98
3. MIMIAUNWIBILLUEDUNIN pﬁ%ﬂ@i’uﬁumi
fasialii
31 ANUATIANLTENT (Content validity) 6398
MUUUROUMMIEURETEITY 3 VW TIANTANE
o a lﬁi‘ =1 6 ¥ a
szauUSunauly wazlyszaunsalaunistu ns
Aana vsamaluladansaumakarFessulaiogiiay
5 1 iU TLiUANNATUIIULAZ AN NABITBILHLEN
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sewdnmnuiuinguseasn (10C) uinma 39l
521719 1 D9 41 legdamaunlglaaasiian 10C ‘14
wond1 0.5 wsslnaldss 1 u1nNAga (Rovinelli and
Hambleton, 1977) WULADUINNAUUREIUNITATIIFDU
waaleA I0C Winny 0.91 LARIDIAINNFDAAADINY
ar 6 1 o a o
Tngusrasanazininzandonisiluldluniside
3.2 ANNTENULBIAIBIND (Reliability) FRdEle
*LI’]Lmuaaumuﬁﬂ%’uﬂgaLLﬁ’avlﬂmaaﬂ%ﬁ’ma;uéf’msm
nanwazlnalAsInuNaNYIz31NT 911494 30 AU AN
UUAIUIUUIATAINNT DN BV ILUUFUD N LaelFan
3
FNYUSLANTRANI12BIATBULNA (Cronbach’s Alpha) ®14
¥1IN19989 Cronbach (1951) TIMNUALN N AIANNLTD
JuANNINNI1 0.70 HANITAIUIUNLI BWUUADUNN
o et o a Lo e
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wansliifiudnasasledinnudenulusziugs uaz
aglwnunneeansuldneada
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1. @@L BINTI (Description statistics) bALA
N5wANLaIANd (Frequency) Asasas (Percentage)
ArAzUULLRAY (Mean) LLa:mmmLﬁmmummgm
(Standard deviation) lun1seSursagnansuzves
QRHIRREEN ns@esudedsnusaulaunldusznaunis
ﬁmauiaamuﬂ%ﬂiwLﬂaiiu%maumumi%’uum LA
LLiagaia*ﬁ'ﬁ@iamiﬁmaulaamuﬂ%ﬂimﬂmﬁiu%m
LaLuBLS TR

2. aleBeeyany (Inferential Statistics)

21 NSEINISNARBUAINNLANANIIBIALAETDS
Yszansaainguls afdAneaaeuail (ttest)

22 N3EINNINARBLANNLANANTDIALAABTD
Uszansaous 2 n@jm%”uvlﬁ ldaffnasaauauulsUsIu
N9LAE7 (One-Way ANOVA) lagmviuaseauninui
WedAn1eaian .05

2.3nizﬁmimLLiagﬂ'ﬂaﬁﬁ@iamiﬁmﬁu%amuﬂ%ﬂ
Tnipesisud ldadianasouanufgiume aun1sannes
L%dLﬁuW‘vmm (Multiple Linear Regression) lagninuue
seuAMuiEaAn9aaan .05

Wan1s3vy

1. wamﬁmiw:ﬁlﬁmﬁuﬁagaé’ﬂwmzﬂaé’ﬁdau
YAAR AINNANITITENUI GRuuuuaeunnaIulng
WHulwands 1uau 243 A (Se8az 59.30) T99AINN
Wuwens 135 au (Soar 32.90) uazind LGBTQ
32 au (Foear 7.80) Tivorgdulvn ogszning 18-20
T 91un 280 AU (FoBay 68.30) TIAINT B1E 21-23
T 9119u 130 AU (Fowaz 31.70) 5TAUNITANBIFIGN
Ao YSynies uau 381 au (Saaay 92.90)
5098911AD dssula1e 14 AU (5088 3.40) 1%/
1a. 13 AU (F98ar 3.20) UargInIUTYInT 2 AU
(5082 0.50) ordwaulnaiduwiniSaudids/dn@ne



NUIU 406 AU (50882 99.00) 58I84HN1AD 91519019/
F3IEIMNA 2 AU (F98aT 0.50) §50dIUMA 1 AU (508
av 0.20) uazendwdu 9 1 au (Sowaz 0.20) Muldde
woudulve aglugae 5,000-10,000 UM 1UIU 133
AU (Sp8az 32.40) 589a9N1AB 3,000-5,000 U 95
AU (%8883 23.20) 10,000-15,000 U 92 AU (%aﬂ
8% 22.40) $1n31 3,000 U 57 A (Sepaz 13.90)
WAzaINNT1 15,000 UM 33 AL (SeEaz 8.00)
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aauvlaﬁﬁiﬁmzﬂaumsﬁmﬁu%amuﬂ%ﬂiwLﬂaﬁ‘l,iu%
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a‘aﬁﬁmi@ﬂ%ﬂui:ﬁumnﬁqﬂ A 8NU (X=4.31,
$.0.20.84) Fefitinsdesuluszaunnn ldun Anden
(X=4.09, $.D.=1.22) mMawaas (X=3.77, S.D.=1.27) uaz
Woin (X=3.36, S.D.=1.16) foniinsdasuluszay
1unand leun aveRnie (X=3.13, S.D.=1.50) Lazfa
ADSA (X=3.00, S.D.=1.37) Fefitin1s@asuluszauiias
ﬁqﬂ Aun udendn (X=1.70, S.D.=1.04) uarARULENA
(X=1.68, S.D.=0.99)

3. Namﬁmﬁ:ﬁ‘*ﬁagaLﬁ'mﬁmmagﬂaﬁﬁ@ia
mié’fﬂﬁu%mnuﬂ%ﬂwLﬂaﬁ‘mus’?ﬁmmwuuaﬁ%'mwm

3.1 LLiagaTamﬁTuﬁﬁdamié’m‘mhamu
AsUINLABSLSUTURIALUBLSTULTA WU NaN1SITEWLT
Lﬁvmms*"ﬁ”mmmﬁLLiagﬂamﬂuﬁamiamuﬂ%ﬂwLﬂ
asisutlunmsisegluszauunn (X=3.64, S.0.=1.06)
dloRnsnndusiede wud wssgslameludiulng
agluszavuIn 91U 14 do 919 Anuvaeady
29903UNU (X=3.93, S.D.=1.10) Anudlanalulag
(X=3.92, S.D.=0.95) swiﬁquﬂﬂmﬁuﬁuu%aamm
(X=3.90, $.D.=0.96) mmﬁmwﬁummﬁunu (X=3.90,
S.D.=1.01) \@fgsmwwessiels (X=3.77, S.D.=1.07)
mwau%umwmﬁm&huqma (X=3.70, S.D.=1.00)
wazilasedn 9 19u anusulaluaues ANnunilaly
aues uazn1syinrinlssyezdu ﬂum:ﬁmaga%mﬂiu
TuszAutIUnane wuswiu 2 99 leun Yszaunisal
asmuluefa (X=3.33, S.D.=1.27) LAZN1TNAIANNTTUE
(X=2.76, S.D.=1.26)

3.2 LLsagﬂamﬂuanﬁﬁﬁamiﬁmﬁuhamuﬂ%ﬂ
MiApsIsuTrasaueLTTULTA WU Taasinusigsla
nmeuanlassineglusziunin (X=4.02 S.D.=0.96)

Lﬁ'aﬂmazmLLﬁ@@ﬂ@mﬂuamﬂmwﬁa WU w3939la
mﬂuanﬁagiui:ﬁumnﬁqﬂ NI 2 18 AD ya
Ruluauian (X=4.37, $.D.=0.75) uay aNIWLATHINA
(X=4.25, S.D.=0.90) a'aumage‘hmman‘ﬁagﬂmzﬁumn
NUIU 9 10 AD DATINAROUUNU (X=4.12, S.D.=0.94)
A01UN1TINNSLHeY (X=4.04, S.D.=0.97) 899113UiHe
(X=4.04, S.D.=0.96) ¥11815 (X=4.01, S.D.=0.94)
snsmeniausin (X=3.95, $.D.=1.00) nguaneil
Lﬁ'mﬁ’umsamuﬂ%ﬂiwma%tiu% (X=3.94, S.D.=1.00)
N19AILANAINNGAA. (X=3.89, S.D.=0.96) 8951
lAyaAassInm (X=3.87, S.D.=0.97) uazAo55xie
NM580918 (X=3.81, $.0.=0.99) MU

4. HANNTNARDUANNATIU

41 auu@giud 1 anwuriaedIuyAnaYDd
ml,uaLi%ul,l,snm‘?iu,mn@mﬁuﬁma@iamiﬁmﬁu%amu
AsUlmAesIsudvacaluaIsTuuTATiLANAN Y

auNRgIud 1.1 adatu duasenisdndulaag
nuastinieesisuduandrnuegeivedAgnieaia
15290 0.05 (Sig=0.020) laemuANULANAIITZWING
LAAT LA LLW AN

anuAgiud 1.2 219U lufinadenisdndu
Taasnuasvlnaesisuduaneneiy (USiasauuigiu)

aunfigiuii 1.3 szdunisAnmneiu lliiua
san1sandulaamuastinaesisuduandeiu (Ujias
AUNFFIN)
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AUNATIUN 1.4 D1TWANIIU TR NAFBNITHRFY
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Taaauasyinipesisuguansdrani (Uasauufigiu)
anAzIud 1.5 szdunslddadoudieiu lifiua
sansanaulaasmuasUinieesisuduandani (Ujias
ANNATIU)
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@1519% 1 nan1sieszvnsdasudedianeeulatlszinnengg sesauasiulgainadeonisdndula asmuasy
INAasisuT MeITIATIZANITNANBLUULNYAM (Multiple Regression Analysis)

msasude B S.E. Beta Sig.
Wi -0.045 0.030 -0.077 0.129
MIALAes 0.069 0.027 0.128 0.012*
gy 0.177 0.041 0.217 0.000*
Andon 0.046 0.028 0.081 0.100
URDARRA 0.067 0.046 0.103 0.144
ARULENE 0.072 0.049 0.105 0.143
alafne -0.006 0.024 -0.012 0.814
fanesn 0.021 0.027 0.042 0.439

R2 = 0.130, SEE = 0.637, F = 8.631* szauilnadwil .05
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TaasnuasulniresisudetsilisdAgnisaianszau .05 laglin1sinsizinnnesnyans (Multiple Regression
Analysis) HansIATIEYiNUI1 MsiasuFedianesulalaiunsadiuiuetuisanuudsdsiusainmsanaulaa
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43 aunfigun 3 wssysharesauestuugaidnswadenisanaulaasnuaivlniaesisud

auNfzIun 3.1 sansuannfzu ussyslaneluvesauestuugaidninanenisanaulaasuesiniaesisud
Woliszvusagslansluzesamestuusanidnswadenisandulaamuastinieesisud Mmeisinszinig
DANDELUUNAAU (Multiple Regression Analysis) LandlafInIgng 2

a15190 2 wan1sienziusipslanmeluresamestusgaidnsnadenisdndulaamuaivlniaesisud deis
3Lﬂi’1$ﬁmiﬂ®nammuw1§@m (Multiple Regression Analysis)

ws9galanmelu B S.E. Beta Sig.
1. iﬁﬂiﬁdauqmﬂatﬁu"ﬁ?’uw%amm 0.047 0.016 0.066 0.003*
2. AnNUandBaIiunY 0.064 0.018 0.103 0.000*
3. w@nesnineesssle 0.010 0.018 0.016 0.580
4. mwmﬁumummﬁunu 0.068 0.018 0.101 0.000%
5. N13N3TNYIURINY 0.055 0.019 0.077 0.004*
6. mwauﬁ"umwm%‘lmdauqﬂﬂa 0.051 0.015 0.075 0.001*
7. msvmlsszesdu 0.044 0.012 0.068 0.000*
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a15190 2 wan1siaszvikssslanisluzesauesTuugniiBninasen1sanaulaasnuasUiniaesisud medd
"‘Jmmﬁmimaammuwu@m (Multiple Regression Analysis) (Gia)

ws9galanelu B S.E. Beta Sig.
8. a39mnuIuAY LR 0.088 0.014 0.140 0.000*
9. B1IunluATANNANGIUYAAA 0.038 0.013 0.060 0.004*
10. NAIANNTLUE 0.035 0.011 0.065 0.001*
1. @DIUNINEIUGN 0.044 0.014 0.069 0.002*
12. anudnlawmalulad 0.127 0.016 0.176 0.000%
13. ausiulalunuies 0.060 0.018 0.090 0.001*
14. anugilaluauies 0.016 0.017 0.025 0.336
16. Uszaunisniasuluase 0.040 0.013 0.074 0.002*
16. anuaNsnlunisaanisol 0.111 0.015 0.180 0.000*

R2 = 0.899, SEE = 2.17, F= 228.661* szdiusinandafi .05
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AILITUATITUNITOADBLUUUNAAU (Multiple Regression Analysis)

ws9alanieuen B S.E Beta Sig.
Z‘iﬂ’]‘WLﬁi‘iﬂﬁﬁ@) 0.113 0.029 0.149 0.000*
ADNUNTUNTLHDI 0.078 0.025 0.10 0.002*
yaA1duluouIAn 0.055 0.027 0.072 0.041*
ngnansiAegAunsamuesUlnasisud 0.057 0.027 0.083 0.039*
N19AILANAIN NAG. 0.054 0.029 0.076 0.065
Asssutilanannistens 0.067 0.026 0.097 0.010*
ansmBduldynaanssnm 0.115 0.032 0.164 0.000*
snsmeniileFuen 0.051 0.029 0.074 0.076
BIFRISAI ) 0.006 0.029 0.008 0.847
DATINARDULNL 0.093 0.029 0.129 0.001*
4115 0.096 0.023 0.133 0.000*

@

R2 = 0.801, SEE = 0.305, F = 150.485* 3¢@unaAyf .05
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Abstract

This research aimed to 1) to study the acceptance

and use of dating applications using the Unified Theory
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of Acceptance and Use of Technology (UTAUT) model,
and 2) to study the behavior of dating application
usage among people in Bangkok and metropolitan
area. The Independent Variables in the UTAUT model
include Performance Expectancy, Effort Expectancy,
Social Influence, and Facilitating Conditions, with
gender, age, experience, and voluntariness of use as
latent variables. Behavioral interion serves as mediator
variable, and usage behavior is dependent variable.
Data ware collected using a questionnaire distributed to
400 respondents, with an overall reliability (Cronbach’s
coefficient) of 0.960. The analysis showed that the
mean values (X) and standard deviations (S.D.) of all
variables ware at a high level. The structural equation
model demonstrated a strong fit with empirical data, as
indicated by the following fit indices: CMIN/DF = 2.307,
GFI = 0.932, AGFI = 0.903, RMSEA =0.057, SRMR
= 0.031, TLI = 0.965, CFI = 0.973, uar HOELTER
= 212. The hypothesis testing results revealed that
the acceptance and use of dating applications among
Thai users in Bangkok and its vicinity were directly
influenced by social influence. Findings suggest that
users accept and use dating application based on
social factors, such as recommendations from friends
or observing successful examples of individuals finding
partners through these applications. The study also
found that Tinder is the most downloaded and widely
used dating application among the respondents. The
key contribution of this research is to provide empirical
evidence reflecting the evolving dating culture, where
traditional offline interactions are increasingly replaced
by online platforms. These insights can be leveraged
in marketing strategies to develop new features that
better align with user preferences and contemporary
digital lifestyles. further development and improvement

of dating applications.

Keywords: Dating Application, Online Dating, Technology
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Abstract

This research aimed to: (1) study the
characteristics of secret account usage and identity
concealment on social media among Thai youth, and
(2) analyze the causes leading to the use of secret
accounts and identity concealment on social media
among Thai youth. The qualitative research employed
In-depth interviews were conducted with a purposively

selected sample of eight voluntary participants
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(3 males and 5 females), aged 20-22, who had more
than one social media account, including at least one
covert or non-public account. Data saturation was
reached with this sample size. Data analysis involved
categorizing information based on a conceptual
framework comprising Uncertainty Reduction Theory,
Communication Privacy Management Theory, Social
Penetration Theory, and the concepts of identity and
self-construction. The findings revealed: 1) four key
characteristics of youth’'s covert account usage: (1)
the need for privacy, (2) image construction, (3)
avoidance of judgment, and (4) the use of covert
accounts across diverse platforms; and 2) the causes
leading to the use of covert social media accounts,
categorized into three dimensions: (1) psychological
factors, including identity and expression needs,
security needs, and emotional responses; (2) social
factors, such as social pressure, the need for group
belonging, and online culture and values; and (3)
technological factors, including ease of account
creation and management, platform diversity, and
data encryption and privacy protection. Ultimately,
these findings enhance our understanding of the
characteristics and causes of youth’'s covert account
usage for privacy protection. This knowledge is
valuable for platform development and the formulation
of appropriate communication policies to empower
youth to engage with social media thoughtfully and

safely.

Keywords: Online identity, Private Account, Social

media, Self-concealment
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Abstract

This study aimed to 1) develop an appropriate
problem-based learning model integrates with
Microlearning lesson on the production of Live-Streaming
video content 2) study and compare pre-test and
post-test scores of problem-based learning model
combined with microlearning lessons on the topic of
Live Streaming Video Content Production; and 3) To
study satisfaction after studying with problem-based
learning model combined with microlearning lessons.
Problem-based learning (PBL) is an approach to
teaching and learning that emphasizes the development
of analytical thinking and systematic problem solving
processes through designing problems and asking
questions that stimulate learners' learning. The content
is designed to be concise, clear, and presented through
appropriate media and technology to enhance effective
learning experiences. This research used a one group
pre-test and post-test design. The samples were 28
student from Department of Mass Communication
Technology, Faculty of Industry and Technology,
Rajamangala University of Technology Rattanakosin,
Wang Klai Kangwon Campus. The research instruments
composed of learning achievement of student who
learning model that integrates problem-based learning
with micro-learning Online lessons on producing live
streaming video content, and evaluation form of
satisfaction. Data was analyzed by percentage, mean,
standard deviation and t-test for dependent samples.

The study found that

1) The problem-based learning model combined with
microlearning lessons has a high level of appropriateness
(X = 4.49, S.D. = 0.17) according to the specified
criteria. 2) The results of using the problem-based
learning model combined with microlearning lessons
on the production of live streaming video content

after studying had higher scores than before studying

102 | o1sansdsinisudanssudaaisavau

with statistical significance at the .05 level. 3) The
satisfaction of the sample group after studying according
to the problem-based learning model combined with
microlearning lessons was at a high level (X = 4.35,
S.D. = 0.16)

Problem-based learning combined with microlearning
lessons is in line with current learning behaviors and
can be applied to develop the competencies and
potential of personnel in the entertainment industry
to promote readiness and competitiveness in the labor

market, both nationally and internationally.

Keywords: Learning Model, Problem-Based Learning,

Microlearning
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Abstract

This research aims to develop formats of media
to enhance marketing and brand image for herbal
compress products, and examine the impact of such
media on consumers’ purchase decisions regarding
herbal compress products. The study adopts a research
and development (R&D) methodology and is structured
into four conceptual phases: 1) R1: Literature review
and analysis of marketing communication theories;
2) D1:

media: short clips, video, posters, and brochures;

Development of four types of promotional

3) R2: Implementation and experimental use of the
media; and 4) D2: Refinement and finalization of
the promotional media. The primary data sources
include ten elderly members of the “Praipan” Herbal
Community Enterprise in Sena Nikom 2 Community
and 411 general consumers. Research instruments
consist of questionnaires. Data were analyzed using
descriptive statistics including frequency, percentage,
mean, and standard deviation, as well as multiple
regression analysis to identify the factors influencing
purchase decisions.

The research findings indicate that the herbal
compress product from “Praipan” is a new product
currently in its introductory stage. The researcher
collaborated with the community group to plan
communication strategies, focusing on digital marketing
through social media. Content included a short video
series titled “The New Generation Embraces Thai
Herbs”, and video titled “Praipan Herbal Series”, posters,
and brochures. The storytelling and content marketing
approaches were applied in the media design. Overall,
consumer satisfaction with all four types of media
was high. The video received the highest average
satisfaction score (X = 4.48, S.D. = 0.52), followed
by the brochure (X = 4.44, SD. 0.53), and the

herbal compress poster (X = 4.31, S.D. = 0.57). In
terms of purchase decision satisfaction after media
exposure, the overall satisfaction level was also high
(X = 4.28, S.D. = 0.63). The highest-rated item
was that the media positively influenced participants’
attitudes toward the herbal compress (X = 4.39, S.D.
= 0.63), followed by increasing interest in the product
(Y = 4.30, S.D. = 0.64). The lowest-rated items, with
equal means, were media-induced purchase decisions
(X = 4.21, S.D. = 0.70) and intention to recommend
the product to others (Y = 4.21, S.D. = 0.63). The
results of the evaluation of promotional media formats
influencing consumer purchase decisions for herbal
compress products revealed that the most influential
factors, ranked in descending order, were the brochure
(SuD2) and the video (SuC), respectively. Based on
these findings, two predictive regression models were
formulated as follows: 1) ¥ = .315SuC + .214SuD2
and 2) ZY = .237*ZSuC + .240*ZSuD?2

Keywords: Herbal Compress, Media, Storytelling,

Content Marketing, Marketing Communication
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A1 VIF Ha31nnMsnagay Multicollinearity 1570031 @1 Tolerance 183suilsdass 4 ¢ Ao anuiwelafidse
dondUAu (SuB), Fodle (SuC), Aelummes (SuD1), uazdelusdad (SuD2) wesgniszaulwsinmidian 0.369,
0.319, 0.417 uaz 0.379 ANAAL %aﬁ@dﬁagﬂummeﬁﬁﬁmumﬁam Tolerance AI98E5:1I19 0.190-1.00 Az A
IVF 9036115885291 4 61 Ae Anuflanelaiiisodonatdu (SuB), #e3Ale (SuC), Asluamas (SuD1) wazde
lustas (SuD2) vesgnuszaulnsimaifian 2.710, 3.139, 2.401 uaz 2.641 AINE1AL %aﬁa’jmgﬂummsﬁﬁﬁmum
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Model Summary

Std. Error of the
Model R R Square Adjusted R Square Estimate

1 .574° .329 .323 577

a. Predictors: (Constant), SuD2, SuB, SuD1, SuC

Coefficients®

Unstandardized | Standardized Correlations Collinearity
Coefficients Coefficients Statistics
Zero-
Model B | Std. Error Beta T Sig. order Partial Part Tolerance | VIF
1 (Constant) | .441 .268 1.645 | 101
SuB 144 .084 115 1.715 | .087 | .478 .085 .070 .369 2.710
SuC .315 .096 .237 3.291|.001*| .523 161 134 .319 3.139
SuD1 .077 .077 .063 1.000 | .318 | .450 .050 .041 A7 2.401
SubD2 314 .086 .240 3.628 |.000*| .510 A77 147 .379 2.641
a. Dependent Variable: lddnaulade
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Abstract

The purpose of this research was to develop
and study the results of the use of animated mascot
in the 47th Thailand National Sports University Sports
Competition totaling 45 pieces. The characters have
cute and bright personalities. Easy to remember
Attract attention, have a comfortable backdrop. There
is an interesting presentation. It is appropriate to
publish it through the website or social media. In
the study of the results of use, the satisfaction and
perception of the benefits of the animated mascot
were evaluated by a sample of 538 people with an
online questionnaire. In particular, the accuracy is

appropriate in expressing the meaning of each sport.
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Unigqueness creates recognition. It is attractive and
beautiful. It helps to communicate more effectively
about sports events. It can be used ineach sport
where the competition is held, and really profit from
this animated mascot. It was also discovered that,
with a significant difference at.05, the satisfaction
levels of the two genders with the aesthetics of the
animated mascot varied. The animated mascot usage
and pleasure at.05 fluctuate significantly depending

on state and type of job.

Keyword: Animated Mascot, 47" Thailand National

Sports University Games, 2D Animation
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AnaRnEUNNEASIT 47 SuszAnsnimanndu
7. wollwdudganwaihloed arunsnshlulgysslasd 538 430  .857 NN
lundazaianuinannisudedule
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NA59 1 UandlALRUIN ﬁmmﬁawdﬂmmmﬁﬁmaLLaﬁLu-*ﬁ"ué'tyﬁﬂHﬂiﬁ'}hﬂmﬁiuizﬁumn%oﬁmm?ﬂ'ﬂ
WAy 4.29 Tﬂﬂﬁﬁaﬁ"aammgnﬁmmmmﬁiLLaﬂLuﬁuﬁtyﬁﬂmﬁﬁﬂmLLamvhmaLﬁaﬁiamwwuwiuu@iamﬁm
v anufllenansnl a59n1sanan laeesueiiindudgansoiitlae anuitaulasesefiududyansoiilse uaz
AuEIBNTeske Ui yanEaiihlee Innufowelalusziuinn Ssiaadnwindu 4.32, 4.27, 4.23 uay 4.23
ANUANAY uan'anﬂf':ﬂ"awudwLLaﬁLuﬁuﬁ@ﬁnwdﬁﬂmf‘: fralinisdeansiisaiunsuseiuinwadnsunud s
7 47 fuszansnmanndulusziuann leefldnaiowhio 4.32 aunsailulduselemiluudazsinfimiaanis
uteduls uszavann deade 4.30 warldsulslominnueiiwdudydneoiilaailussduann dauaie 4.28

dauﬁa:ﬁwmﬁmswzﬁ%aa azdesinITagaUANBITNIsHANLAITeIdayaiInduldsng (Normal distribution)
YELIEY Lﬁ'aﬁmﬁuhLﬁani%aﬁa‘?imm:auﬁ’ua"’nwm:mﬂmﬂmem“ﬁmﬂa

AI59N 2 LAAIHANITNAROUAMNLANAIIVDIALRALVDILARZUTELAULILDNN

Kolmogorov-Smirnov

Aaus N Statistic df Sig.
1. anuaulavesuaimdudyanwoiiloe 538 282 538 .000*
2. anuaedNesLetintudansoii e 538 276 538 .000*
3. ANNTENANEA @519n1539091 LA kDTNt
e o ¢ o 538 .284 538 .000*
dyanwoiiloe
4. ANNYNFBINRNE sanuafldudyansaiilsn
538 .302 538 .000*
memmaLwaaaﬂmwmaiw,l,manummm
5. mmwawalﬂmﬂiwmmmmmwuamanwm £38 93 £38 000
ihlae wamAnsLnudasin 47 mu
6. wolwdudyansaiilenail Telinisdeans
WEIAUNSRDITUNKINARNBWNNAASIN 47 538 .304 538 .000*
FUszAnSwunau
A v o o ¢ o g ° o
7. wotlwtudansaiiloai a1u1s5nuinlUls
HETYANTIUUTTAL € WL 538 301 538 .000*
Yslomilunaazsianwininnisuaedule
8. viuAn viulsdselaminnuetiiududyansal
538 .304 538 .000*

M laait Tuszaule

*NszautisdrAn .05
INANTN 2 WANITIATIzUTRYaLINeATIIdBLANBIzNIswankasrsdeyaidulAtUnfAnselinu wudnlu
1 (=3 dg’ o o 16 2 =Y = £ 2 a 6 v U aa a
wiazdsziiuiiient dansauzniswanuachiiduldsnd 3sdesldnisiaszideyalaeldatfuaunisnunin
(Nonparametric statistics) el lanazain1siiasizdayaininugnees danunssnielu (Intemal validity) uaz
wotele (Creditability)
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A1519% 3 UAAIALRALLAZEILLDIIUNNIAIFINTBILAREUSTIAWHaU ALINA

%8l NP9
UszLAuLianI N Mean S.D. N Mean S.D.
1. anuthaulareswefiiududyansol vilaa 368 4.25 .050 170 418 067
2. anuasNasLetindudyansal iloe 368 4.27 .050 170 4.16 066
3. AnudeNanE @519n153n91Laens 368 4.27 047 170 4.26 064
waflitudyanwaiiilae
4. ANNYNFBINANE anuoflidudyansel 368 4.31 046 170 4.34 .060
mI‘m Lansvimaie Aaanunanelu
LARTTRANTN
5. anuianelalagsiuiideuadiudis 368 4.27 .048 170 4.34 .060
dyansabhlganafinuunudasin 47 gail
6. weilwiudansaihhloni geldnnsdess 368 4.31 048 170 4.32 060
WAEINUNISUDITUARIWAANENNNFASTIN 47
AUsLANTAIWHINTU
7. wollwdudgansoihloed arunsnululs 368 4.31 046 170 4.28 063
Uslomilundazrianminannisudsdule
8. MuAnI vulavszlaniannuaiiiugu 368 4.31 .048 170 4.22 .063

o o 6 o d” L
dyanwoahilsei Tuszaula

A15199 4 LEASHANISNATBLANNLANGA1IVDIANRALYDILARZUTELAULLDU A LINA

Mann-Whitney Assym.Sig.
Usziduitonn Test

1. anuiaulavesuadmdudyansoiiilae 1.561 119

2. enuEsiussLelntudyaneaiilaa -2.018 044*

3. anuienaneal as9nisananlavesueiliugu -4.81 631
fyanwaiiloe

4. ANNYNABITANIZ auiuefidudyansoiilse -199 842
Lanvhvaitaderunneluusassie i

5. anufanelalassndiddeusfimdudydneaiilee -.351 726
WaRNWUNUAASIR 47 qmﬁb

6. uolwiudyansahilani Helvnisaeasiieniy -.669 503
nsusTuAMIWaANBUNNAASIR 47 SUszANEAmaNTY

7. wellududyaneaiihloaid aansnilulduselond -.699 484
Tuudazsiafimiannisussule

8. vhudai vulduslemiannueiududydnwaiihlsai 1.942 .052
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NATN 4 LEAIALAUI naRsneny Sanudswelaludszinuannuasnusesweiiwdudyansaiilaa

1 o 1 a e o Qs éll
LANENINUBENINULF AN .05

M15199 5 UEAY Naﬂ’]i‘l/]@ﬁaUﬂ’J’]ﬁJLLWmGII’]\‘i"II?NﬂIWLﬂaiJ%IBGLW]Ia&ﬂi&LﬁuLﬁBM’]ﬁUﬂﬂ’]uﬂ']W/ﬂ’]ﬁﬁWﬂ’]u

. Kruskal-Wallis Assym.Sig.
dsziauiiion Test

1. anuuaulavesuaimdudyansoiilse 26.027 .000*

2. anuaeedLeiintudyansoiinlaa 26.435 .000*

3. anuillenaneal a59n15anan tlarssieiintudyansoiiilye 25.932 .000*

4. mmgﬂﬁmmm:auﬁLLaﬁLu%’uﬁ’tyé’ﬂmiﬁmemevhmal,ﬁ'a 22.886 .001*
Foanunngluudazsinim

5. anuisnelalasufifideusiliududydneaiihlen 20.859 .002*
WaRNBUNNAASIA 47 mf:

6. uolwiudyansahilanail delinisaeasiieiy 27.142 .000*
msutedufimmwadnsunudason 47 fuszansamanniu

7. wollududaneaiiloai aansnilulduselon 15.343 .018*
Tuusazafiafmiidanisudedule

8. vuAnd1 vildussleminnuefisdudydnsoiiloail 13.998 .030*

Tuszaula

@ o o a

*NszAunisdIAn .05

=)

o
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ilgauanaanuetslitediagi .05

asuna:oAus1gWan1sivy
1. lunswainuwediiwtudyaneailoalunis
UDITURWINUINGIAENITARILKITIR “WaANBILNUE
Q‘/’ dl = L L [ L Q/ 6 o
Asan 47" dnseenuuulesld 419 udyansoiin
la Raphawaundusethududyansal vilon 7
duessannsfimluuaazainim avainldgaugadu
uazuEAIINIINIsiAdaulmmuTining aannand
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146 | o1sansdsinisudanssudaaisavau

e oA = s ' | Lo caa
wdsduimFinud lnsaulugazeonuuulaslddning
TULARLTIR HNANNANBAUANBHZNINIIVDIANNLTL
nywe ANTUAnIBBNiInNAnlaTITILAT NANNAY

o o o '3

AUBAANENVDIUTUNALANAN LALNISIANITUYITY
AMdinudaden 18 Maamtadeslususzinalnelud
w.d. 2538 azldunaddusunate avan dosuleaine
Founudinonssuiudusesdamdn uansiemnuiy
e wazdnanwalvesdminasivdlunsous A uay
Tumsinnsuasiudinudnssdl 24 ATaniauassaaan
T w.7.2550 lwandanade wau uansiinieigo
way Jehenshaaen wanseanisanudulssinalne
LAZEMANBAUVDINIARZIUBENASVID daRAARBRIND
aigns NeIuWINT (2566) Tun1suasduiniteldon
nudD wa. 2541 Auszmalnedudinw fdeiing

g9 TT091 Tole NHanwuziTut9gINnINGNTY



Tugos TUN15UTITUAR DT HUNNA WALTIADANADI
N YinBmMn qudnd (2559, u. 17-31) NIna131N13
aonuuuanealulssnaglunu Sadndugnsmans

o o A

dailraassunmansainisvenien lduianaad

= a

HyAdne99 ﬁwLauaﬁaﬁLﬂuﬂdeu 730909R 1 ULARE
FINIA u,amm‘?ipﬁ%ﬂﬁ@f’]Lﬁumimmﬁxmumi
walnuedtudyansaiiilen AnnsAnwiviinienisg
waeulmluudazafinim sonuuuvimanisiaienln
uazaiunisanvuetindudganeoiuilaa 1
nan1sdsmiiuamn el tudyansaiilsasnngy

@

§ienony wulueilintudansaiiloagai Jyadn

D.e

1 e oA

Au1sn Fduanla as19n153a91 ke Fn1508nUULTIINTg
7 danugneies Taau Hanuwsizan sl
THuazinaunsdudvloduardadonuaaulaiile

2. anuianelalpgsiundseusfiududyansol
ihlgageil egluszavuin Hanedsvinny 4.29 law
wideFesnnugnassuszaniuelintiudyansol
i loe wansrvianianedenNursluLdazaiie
AW Anudenansal @519n159037 b AvDIwatiL NG
dyanwoiilae anudiaulaveswediiududyaneal
ilaa wazAmuasuveskeiwiudyanwoivilee
Janunsnalaluszauuin aonmaaodny anansal
Tnanswelnyad uazerser A3nadenyns (2563, u.
153-165) Wui1 sanenvesiestudssinagunuiy
AIATATNNANWULLTUINY HOUARIY LAZUINAISN 1T
INBNNTUS LI A NNU TN DINUYDIAULDITUAAN TILUING
N150BNLULAIALATHATHIAADAYDIVI DIDUNLAAIDBN
= = = 1 =3 =l =3
D9AINAIIE ArHANBUTAMNUNLDUGIATBULAN
= o v A < PV o o &
Hlassasmaluninidwan Tedaaudazasigiiu
< P = P a = a
win Unssvieasidunlamu Srimamsengfinsss
P Y I a wa = M o P a
Ml liudud wsemaalile uazldneaziden
dl -2 Gl
nlinnuanlansoazyuazly

wananigenunueiindudyaneaiiloeil de
1¥N1970a15 N8 UNITRYITUNHINA AN BN NEASIN
47 JUszanSanunIuluszauain aursavrlule
Uslaailunsazsianininnisutedule luseauun
uazlasuyszlemiannueiimdudyansoiiloadluszay
1IN AANNADAARDINY A5LAT 1a3QYTU (2565) WU
N5 ABNTRANE WATUNNTTEN TATUNT Lardn?
twunnludmueamu uazlienansolanizianigy
1 =l o o dld = [~
FNIUTDFAUNTANNAIDNN TANHUN AT U
AeansBmNsguaansalinuunsvisanemziaa

wad Danuaiiiu 3amingassnil BinansUstiiiuay
= 1 1 2 = =1
wenelase lananguuszneunislugusuiinnuinwels
lnguegluszabANn AUANNFEAARBINLLIAIYDY
Wendanunaneliegluszauunnign auanutaam
fpnuiswelaluszavuiniign aulansmsianie
FaunonalalussAauunn AUAINULANIZANABNS I
1 danunanelaegluszauiinign
< A o P = <
TuUszmunane1anu Janunawalaludszion
ANEIgNTRILellnTudanraiiilan uanaIg
Auegltded Ay .05 wallaRasundenafund
= = & ' =
AnunInalalulssLAuiYR NI WA WUI LNAT8H
1 =1 dl ldl a A | =
AanuNweladsn 4.27 wangeiainnunswela
a A =2 & & A = o
AN 4.16 Tansaaanwall derenuiawelalusyau
WNNAHBUNY
< o dl 1 Qs =1 =
U2 FD1UNINW/NITYINIBNAINY TAHN
wolawaznsliUselomiwefiwdudyaneal ihloauan
fnanupelideadAn .05 tu senraeIny Useiw
NIT0U WIDINIY Ay \0818uUg AFNA 4 BEsEN (2559)
ANV LUINNINITDNWULNIFADADENITUTZUY LN
Winmnzaniviamsssudeslning 4 ngu ivelidnis
naudeguaeulats a1g 15-24 T dnadiuiuanaieiu
A YseLnn20d 1Nanen 81sNniredd nqud wazimaile
1UN199DNUUY LAZAIUNARIBARINY AD LNAYDINIE
ADA LAZANFILIBINIAADA TIazaslvvinauladenay
L5897 LAz 3T FII U NLUUEN DIANNTUTD U
gaanguiivanedsan dulusunisdearsuaznisld
dszloriannuetindiudyansoiihlsell aannaedny
s
3etiun UszgsAnd, anssm edzalasasal, noso
I3
W3 UsTAndiiA, 3011 W@AINEAT uaTgndan 98
nflyg (2566) wui1 JoyniuazgUassnreInIsaoans
WUSUAIINIR Azfasinsiiasnzvinguiihuing 3n1s
Foa1Tn1saanacuFadIaNeaulalna nas @519
MIADAITAIUNITANTDI TRV TOUKNUULTITN AL
ABAARBINY ANTNUS LTBIUNTNYIT (2567, U. 36)
NUIFDIUATW/NITHNNUNAINU FINAFBANNNIND A
warn1s s losuFawaili Nt UaARINANDAILASNNNT

o

PONMAINIY LaNFInUuet1Iluad A .05

Sl.

Un 13 avun 1 (25) uns1Au-Tnuieu 2568 | 147



R —
Jalaualiu=o1NNISIvy

£ o X4 2

Fatauanuzlunisinanisisaluls

NN5I8ATIN VI IFNTIUDILUINIINITNEUN
wotlwdudansoaihlsaneldlunisudeduiniuu az
faseAedeyaninededliinzdudeyaineiudinmn
N15WA9TU BHANKINIANITRYITUIND T La N sly
NNSDONLULLASARIUIANHUEFIAZAT TID1IIZWMUN
NINFIYAAR 97 F9289 vEeRIMTuUINDTIN NI
%uagJ:ﬁuumﬁmLLaw%UWﬂaamiaxma‘mia"ﬁ’uﬁm PRLE
asassrasladudyansaiilen wazn1585198950

a v o @ ¢ o P =~ a

wothadudyansoihloalulddunIemunein asas
Hstuvuuazaneidunnigala dnsidenls@nmvanzan

1I9Na1S91vdv

nysvngsiseaulail. (2566). @30s “1a1nn
Finud” W1u “wr@aen” favilaadszainis
Wwaa%. Bangkok Biz News. Aufiiilo 9 NHAWUS
2567, 21N https://www.bangkokbiznews.com/
lifestyle/1003811

ANTWUS 13BIRNTWTAT. (2567). WA ABweiliaT
goefifedalasuniseanniasnie. 215815
Sernisusanssudeansdenn. 12(1), 36-48.
fuduiile 9 NuATWUS 2567, 410 https://
so006.tci-thaijo.org/index.php/jcosci/article/
view/271286

3107 1ASEYTUN. (2565). NM1TBBRNUULNISUATYANLL
pdaaSunwansainsvieafismziatiuag S
UBIMUBUNBNNNNT FIUTngAToH. 219819
ABINSAINBIRBFUANA. 8(1), 121-130. FUAU
o 9 NUAINUS 2567, 91N hitps://s005.tci-
thaijo.org/index.php/scaj/article/view/255309

148 | Jonsansdsinisudanssudaansavau

AN15AAUATUIANWDLANNE HNITHERININIlLLARY
siafnINgneaes Fsazvligsurniinaiuanla
wonaninmstuininaiunulugduuunieg asedls
= A ° ° | ~ '
femnuansanazth luldlumsihiauenusudasneg
Mnertasnsldle

. 4 e &

FDLAUBLULINBNITIFBASIAD (U

lun1siTeasedall o19azidunisAneisny
LUINNINITADAITANTAAIANITHIITUNWIA 8 LD TN T
WanpatuaadinNeaulainvainvats Wwelinnsg
Uszandunusnisutsdunwidulyegrstusz@nsnw

a a d"
LATUTEANDTNANINTU

3N NIUNLAN. (2566). FANNFINNIEAn LalTe
winud w1sla 2022. Stadium TH. Fuduile
9 NNNTWUS 2567, 91N https://stadiumth.com/
asian-games/highlight/detail ?id=21

I59@ WaIWUS. (2566, Hguieu 28). nszew
1w wrananlszIndinud 2023,
Museum Siam. FUAU 9 NUNIWUS 2567,
91N https://www.museumsiam.org/km-detail.
php?CID=177&CONID=60

NBUY §UAND. (2559). LUIAANITEBNLULNGADN
Uszaniesiedaasumnansainisviesiienves
iﬁlﬂqu. MTAITHRIINYIRYWIENW. 26(2), 17-31.
Auduile 12 NUAWUS 2567, 91N https://s005.
tci-thaijo.org/index.php/pyu/article/view/124293

findgaus iwaslenia. (2563). wediuduanfifises
FupeunseenuUUBUINATIAN. MsaITINNS
Aiunn ways. 16(4), 70-78. Fuduwiile 12
NUNIWUS 2567, 91N https://s005.tci-thaijo.org/

index.php/SPUCJ/article/view/244123



1I9NaNS91vAv

o 2
Yo A3aTe1n. (2556). M153Telnfu (ANWATY
1 9). ngunwy: gIseaIdu.

Uselwnssm wWiesnes uaz Lﬁyal,ﬁu@ Arna o
2581, (2559). N1FPBNUULNIAADATINTLINN
BIUNMNITRIUTITNIRININI AT e lud. 15|15
AaUnssnaans azmmnszﬁum’iwmé'ﬂ. 2(2),
59-68. AuAuLile 12 NUAWUS 2567, 21N
https://s002.tci-thaijo.org/index.php/faa/article/
view/44515

USeiun ﬁi:gsﬁna‘, gnssn efmalasasol, nowu
W3 UszANSilAm, 3013 MBRVNHIAT uAz an
finn 9anilyg. (2566). N15A019N19AAA
PDINIEABANDINUBLNE A LS HLLTUATINTA
AWITOULS. 2M5A1TRIANAIAASUALTAUTITIN.
7(5), 391-404. FUAKIN https://s0086.tci-thaijo.
org/index.php/JSC/article/view/264271

SanARNH 152919193, (2550). MISANHILWING
lunisesnuuudansainldlunisyanis
wAITUARY (INerfiwusAavsunidudia).
NTUNNY: WnIINEIdeAalIng. fFuduiile
2 Wnun1AN 2568 AN https://tdc.thailis.
or.th/tdc/browse.php?option=show&browse
type=title&titleid=231975

1510508 W18, (2565). n1seanuuudganeaiii
lga (18An) SIUTUAILETHTINAUATNNS
vesfigrvnsuszinalng. wwaglan: dunwun
NRINYIRYULIAS.

&

383 Auwn. (2558). UsziRdransuaziugIuns

a9

aanuuunIwLAfanina. NFILNN: ﬁ?ﬁﬂﬁwﬁ
LLﬁO’?WW@Gﬂ‘JﬂiNMW%V]ﬂ’]ﬁE.

s
o a

&
AszdAnA D9v@u19Ana. (2554). Wugrumanselan

waillu Animator #alus. ngunnwy: IndAniy.

sp1usgoaulal. (2563). Ausunslusianinadis
dnanguaniadenlulanndt 3,525 1den.
Siam Rath. Fuduile 12 nuaWus 2567, a1n
https://siamrath.co.th/n/126183

dunia IWBan. (2565). HaUANMNNTIIN “N1FADA
Wavaalan” EnuﬁeﬁﬁuﬁaééuunssuﬁWﬂQn
wits. Thai PBS. Auduiile 9 NUANUS 2567
91N https://www.thaipbs.or.th/now/content/32

aBlam wIAAlaWA. (2566). 59 11 wdAaALaLTe
winud Fduzennuinn dyansaiazvieusa
asie. Thai PBS. Fuuile 9 nuaus 2567
91N https://www.thaipbs.or.th/now/content/329

nanwal Inanswelnyad war o195z ASnadem
UYM3. (2563). WUINIINITOBNULUAIALAT
LATUIAABATIBIDUALEAIDDNTIAIINAIINE.
MIANTAMUUIRIBIITHLASAALL NWIINBAY
Asuasunsdlsa, 22(1), 163-165. AuduLile
12 NUAWUS 2567, https://s002.tci-thaijo.org/
index.php/jica/article/view/244123

International Olympic Committee. (2020). Tokyo 2020
unveils kinetic sports pictograms. Retrieved
May 1, 2025, from https://www.olympics.
com/en/news/tokyo-2020-unveils-kinetic-sports-

pictograms

International Olympic Committee. (2023). Official
list of all Olympic Games Mascots. Retrieved
February 12, 2024, from https://olympics.com/

en/olympic-games/olympic-mascots

International Paralympic Committee. (2023).
Paralympic Games Mascots. Retrieved
February 12, 2024, from https://www.paralympic.

org/mascots

.
-

UN 13 adun 1 (25) uns1AU-aueu 2568 | 149



— S

nsUs:gndlinSoviio Generative Al IWonIswauuludanssudaddna

fusUniuu Al Production

The Application of Generative Al Tools for The Development of Digital Media

Innovation Via Al Production

WOANS WSIsguns? a: INSevlns wa:aus?
Pongsakorn Pornweerasunthon and Kriangkrai Palasonthi
Corresponding author, E-mail : kriangkrai.p@mail.rmutk.ac.th

unAago
ananuinisanaluladiiygiUsehng
woudasne (Gen Al) dsmaliiAnanuasunasse
qmmmsuﬁaﬁ%ﬁ’a unasdTnisiaei lanan
ﬁmmﬁmLLazmﬁmm{lm.i‘ﬁ'Lﬁ'm"ﬁmﬁ'ﬁ%mwam
WIANsINFEAINE HIUFUUULNTTLIUNITHAN AR
AuwmaluladilygUsedsg (Al Production) lagi
mﬂTuTaEﬂcytywizawﬁuuuia%wLiﬁmﬁlmﬁmﬁ'u
nszmun'}imﬁm?as[.ugﬂl,l,uu Al 3P Usznause 1)
NITUIUNITIVILNBLALIATINNITNDUNITNANTINAL
mﬂiuiaaﬂmuiy’mi:awﬁ (AI Pre-Production Process)
2) nszIuMsHansaunumaluladilygnyssivg (Al
Production Process) az 3) NIzUIUNITUAINITNAN
saunumaluladiiyoidseivg (Al Post-Production
Process) lasiiinguszasa [Oa319uINIINITHER
uimnssuﬁaﬁ%ﬁaimmmauNmuﬁtyzywmgwés'mﬁu
waluladyanuszivgodnedviviu fldauldinsdiey
\Wignauanifssninaaiosile Generative AT luudaz
U521nne89n52UIUNTS taun 1) AI Chatbots Uaz 2)
AT Art EMFUNTEUIUNTINLNULAZLATENNITNOUNIS
NA® 3) Al Video @1SUNIZTUIUNITHEN way 4) Al

Received : June 28, 2024
Revised : October 28, 2024
Accepted : May 2, 2025

Audio FUSUNTTUIUNITUAINISHAR LNDLDULUINIG
Wnugdaseassalumsidenldiniesiieninuantfing
£ £ £ (lﬁ‘ d"?/d U
MINANNABINITVDIATIFTTATD uananigidouls
ANHNOBYINEITDINUUIANTINABAING NTTUIUNT
a o« a a < 2 o P
pande uazmalulagdyniUssfvguuniasng e
duwwimelunisyszgndldinsestiomalulagdygn

A

aa o

dsziwguuuasilunisasassauinnssudenara
lasassassadedndudeiianssnuznissinanu
@ A aa o @ a a 6
winnssuefanaunumalulagdygissfvgeni
oA IngmHIiIMana3uos T UUNLTIUITIUIUTTO

ATVTNADFITHIRTU

ANEIATY: WIRNITUADAANG, NITUIUNITHANED,
walulagdyadseAsguuuiasne, aussouzniszin
. ar A aa o a a a s
nuwinnssudefaiasiunumaluladiyoilssfvg

Abstract
The advancements in Generative Artificial
Intelligence (Gen AI) technology have led to

significant transformations in the digital media industry.
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This academic article discusses new concepts and
knowledge related to the development of digital media
innovation process via Al production. the application
of generative artificial intelligence technology into
the 3P media production process, which consists
of three process: 1) Al pre-production process 2)
AI production process and 3) AI post-production
process. The objective is to establish a framework for
producing digital media innovations that harmoniously
blend human intelligence with Al technology in an
informed manner. The authors have compared the
features of generative artificial intelligence technology
tools, including: 1) AI chatbots and 2) AI art for Al
pre-production process 3) Al video for production
process and 4) Al audio post-production process.
This serves as a guide for creators in selecting tools
that align with their specific creative requirements.
Additionally, the authors explore theories related to
digital media innovation, media production process
and generative artificial intelligence technology. to
guide the application of generative artificial intelligence
technology tools for digital media innovation in creating
digital media innovation. For creators, proficiency in
the competency of Digital Media Innovation with Al,
a focus on adhering to ethical principles based on

the professional of conduct in mass communication.

Keywords: Digital Media Innovation, Media Production
Process, Generative Artificial Intelligence Technology,

The Competency of Digital Media Innovation with Al
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Abstract

This academic article explores the impact of
globalization on the construction of representation
through different social perspectives, using the issue
of monkey labor in coconut harvesting in Thailand as
a case study. International media have framed this
practice as a violation of animal welfare, interpreting
it as depriving monkeys of their natural conditions.
This study analyzes the issue through the lenses of
globalization, representation, and human-animal studies.
Findings indicate that the controversy surrounding
monkey labor, which led to the ban on Thai coconut
products, was significantly influenced by animal rights
organizations. These organizations played a key role
in selecting and amplifying global social issues in
collaboration with mass media, shaping public perception
through the construction of representation. This process
contributed to a generalized interpretation that may
have overlooked the complete socio-cultural context. In
response, Thailand engaged in counter-representation
by communicating the traditional coexistence between
humans and monkeys within a socio-cultural framework.

Additionally, this controversy prompted policy initiatives
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to encourage the adoption of technology in coconut
harvesting and improve monkey welfare in accordance
with international standards. This case illustrates the
interconnected relationship between humans and
animals, where representation and media narratives
can influence both social perceptions and policy

developments.

Keywords: Monkey Labor, Thai Coconut Ban,

Globalization, Representation, Human-Animal Studies
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Complicit in Cruelty

By continuing to sell coconut milk from Thailand, Whole Foods is complicit in the abuse of monkeys and
wilfully propping up an industry that kidnaps sentient beings, chains them, and treats them as nothing
more than coconut-picking machines.

PETA i calling on Whale Foods to lve up to its values and sell coconut milk anly from countrees where
mankey labour isn't used, including India, Indonesia. and the Philippines.

PETAUK > - el g

NEWS  ACTION CENTRL INVESTIGATIONS ISSUCS LIVING RECIPES MEDIA CENTRE ABOUT RLTUd LS

Chained PETA ‘Monkeys' Dump

Coconuts at Whole Foods
fwo

Wi 1 fegnenisthianedn
N9l ERSINURLAUNZNG 1
‘7;84'1: PETA UK, (2024), Monkeys dumping
coconuts at Whole Foods, https://www.peta.org.uk/

blog/monkeys-coconut-dump-whole-foods/
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WORLD REWS

‘Enslaved monkeys harvest coconut

milk’ for UK supermarkets
Thailand iz cne of the worlds largest exporters of cocomet milk, which has growniin
popularity in the West

i young macague |s traled to carry out the 1asks recuired fior coconur hareesting

RS ALY TR

Supermarkets are being urged to stop selling coconut milk from Thailand
because farmers in the country are still using “enslaved monkeys” kept in
horrific conditions to harvest it.
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Abstract

This research aims to examine cross-cultural
communication in Walt Disney Animation Studios'
animated film "Raya and the Last Dragon" by analyzing
the integration of Southeast Asian cultural elements
and studying the process of cultural transmission
through animation media. The study employs content
analysis and interpretive methods based on relevant
documents and research literature.

The findings reveal that the film presents cross-
cultural communication through three primary dimensions:
1) Visual and design dimension, through the integration
of architecture, costumes, and decorative patterns
from multiple countries in the region; 2) Content and
values dimension, through the transmission of universal

concepts of unity and trust while maintaining Asian
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Faculty of Business Administration and Information Technology, Rajamangala University of Technology Isan

174 | sansIxINsudanssudoaisdvau



cultural contexts; and 3) Musical and audio dimension,
through the incorporation of musical instruments and
melodies from the Southeast Asian region.

The study also found that the film integrates
cultural elements from Thailand, Vietnam, Malaysia,
Indonesia, and Laos through characters, settings,
weapons, traditions, and martial arts, demonstrating
the effectiveness of animation as a cultural medium
that can reach global audiences efficiently.RetryClaude

can make mistakes. Please double-check responses.

Keywords : Cross-Cultural Communication, Animated
Film, Southeast Asian Culture, Raya and the Last

Dragon, Cultural Integration

unu
nneuaswoihmduiuFetuiied Ay fivmun
asham'aLﬁaaﬁani:mumiwamLLaxgﬂLmumiﬁﬂLaua
NN15ANEI "Cartoon Image Processing: A Survey"
wulgaamnssnueilintuiiniswmuinInszlanain
Anuimnimanalulag deualdguuuunisiiaue
WasuuwUasegeiiodAny (Zhao et al, 2022) n13
ﬁﬁumaﬁ'wﬁnniﬂﬂmﬁ”ﬂuﬁmmzmumiNamngﬁ
LUUNSHIEUBAINANNAMUIMIanalulad vinld
naneidudemuiiiunnd dyludagiiu
mwsuaswaiiutulanulaaiaulunisoienen
39T MHILANNESIETIA ANNTIAY uaTNSABENS
Foiiav I@mmmim‘*ﬁwﬁoﬁmﬂﬁaﬂwﬂ%amwﬂuﬁa

a o o

fFanaadoludlagldadmwalazsuduniediny 914
338U09 Zarifian (2022) TIAUINATBLATLNTY
ANNI50FE1TENUN BN LA BEIHUTEANT NI NLAY
1 6 £ 1 = dg’ 491 dldl
dnenealszaunisaivesnysdldedadngdlununge
AANAIINANY
a o @ oA A a | v = o o
wotliwdwdugearsnisouitouazidrnisgaulann
71978 MepIAlsznoudIAYNUTENELMENITERNLUL
2N N1TES19INNSARUIMD Larnsl i Asstseney vinld
gsidnlationlalapdte 9138909 Ergashalievich
d” v & 1 6 =Y > = o s
(2022) FlHKRUINNWEUASUBTRLNTUTUNUIMEI ALY
TunsadeanuynAuTzninefIazAT AL TNAILATE
LI HNBAINIAINNNIIARLY BBNINNTWDTLNTUT IV
wduFena19lunIsUNLEURLSUNNIFIAN TRUFTTH
LAZUTLINIDRILARZTNALNDAS19AM NN TawazLdn D9

nlavasouldogedluszansnm Aeuunefuduas
<, 4‘ dl 2 2 1 >3 =1 6 1
dudenaunsadilalannnguis fed suuuumslu
N9ABAT @INITNATIIANNYNRUTTNINIIATATIU
MusuasHugTN wenaniduhminsedudenans
TAUT5H Useiwdl trsdnaususunnsdianleangig
fUszansnw

JICEMIIN Qma'mnﬁmmwwm‘ﬁmﬁm%m:ﬁuiaﬂﬁ
VIENERAaTunra1suit 819 reafaild, seadaaild
agiled, ivalauiniaed, An1s, veadaaddimaidu
wotliud, anAledud, Bunayiesanara, yaanie ag
a 6 a 6 a a o L3 fa a6 a
Aled, nudrisugsuetingu, -eameadaalidagale

6 a a6 a o a 3 = <, 2 o

teadhafidusilinduagfled neoidugurlu
PAAMNITUMIHANNWEURSLeThaTUNnoAsluLsTINA
ansgoiini vsumlandanaunweuaswediuduean
gaaned1sdalilo TA8ITUAUINNNITHAANINEBAS
wotlinturunaulull a.a. 1923 wazlaasrsmweuns
LENLNTUYUIAENIEDILTN AD "Snow White and the
Seven Dwarfs' luTl a.¢1. 1937 aufisilaqiiu usEnlanan
MWBUATLRRLNTULAINIAU 62 1589 ("List of Disney
theatrical animated feature," 2024) mn%@aﬂaiﬁaﬁuﬂﬁ
WU DIANANS AT UTERUNITUNINAAITIHIDI Walt
Disney Animation Studios 3910usa8194NE1ATYI0INS
wanhuarmsdugihlugeamnssuueiliuduszavlan

AMWEUATUBNLNTULTBI "Raya and the Last
Dragon’ Wa¥MUNITHAATRI d8anaadduelinduans
Tod 1MLaulsIsINazauImUsITNDTan D8N
Wwesld TaglasuussTumialaanusannisimusssy
ranapUsznaluginim e Usznalne Beauiu
UNALTY wardulailids H1UNITBNLUUAIAZAT DIA
Uszneuain uazaunsdsznauimiianaggauvalan
& A P v @ = o '] g o
a3 0sasNoulMAuNINSIINAIVRITULHNANS Nl
naswImNaaALazauiamelalunisiensus
9UaT9A HIUNTARFMEANNEINITINYAINAE AU
hnBsteruzkazaNaiugeluunasy 99nuau
989 Walt Disney Animation Studios &Z1aUIGMUTITH
T EATIUDDNRLILADEITALAL HIUNITODNLLULNANE
DIAUTENDU BATAINITDONENDALUIAALTDIANAINARA

o A& A A a &
waradBiiflagelanuanieanisassnlunineuns
= L L3 = (< lﬂl =

MNNISANEITI9AY FUTUNNIYDINNTANE N5
a3 LTI N IUMINEIUASWETLNTULT DI S8
fansgaving’ lasainii N19IATIERNSHANNEIUBIA
U5LNOUMNIBUITIN LALNTANHINITUILELEIRUTTTH

Sl.

Un 13 adun 1 (25) uns1AU-Tnuieu 2568 | 175



ITsA U8l lUMNEUAT LATIATITVNITHEN
nauIMUsIIHNUAIBLTTINAlunTNIA wenani
YMNTANEINTZUIUNTANENDATRIUGITN IATIZYID
MstenoaimusssuEudaLeiludy AnmUssansamn
yoamsldnmeuasueiimduiudsnarmismusssy
Lﬁ'aﬁgaﬁﬂwmwaum‘uaﬁm%’ummmﬁmﬁwﬁﬁuﬁa
narslunisdienesuaziantUasusausssuszning
niAneegetivszansniw lasldnweuns 'Raya and
the Last Dragon' funs@ansuienansliiuds
AnennLazdasinI0In15a0a1591 USRNG5 UHY
fonmeuasuafiiudu

NMweuasLadiuiuS 0 "Raya and the Last
Dragon” fn1511Laus1309517HLWIRANNSADE 594
IMUTIIN (Cross-Cultural Communication) %dLLu’Jﬁﬂﬁ
ﬁanixmummaﬂmﬁﬂuﬁ'aga AMUNARA LAZAININNEY
szwisyaRandonguRNuT MM RusTINTLAN e
Au nssjariunisasniianuidilasiuniuiiuaumain
RAYNITNUDTTH msﬁ'amﬁmi’muﬁiwﬁﬁnmLL%@
wazdaNNAAINUTUN 9AuTIUsENEUME N9 DTN
RANARLIAUTTIN N15aneARLAzas19ANIE1Tla g
SnEonAnEIANAN LAZNNTINENEANTANTAMUETTY
agnelUsza@nsnn

agalsnen gelldesnaanany Loun AN
LﬁlmiumiﬁmLﬁauﬁagai’muﬁiw TUnIN19UNI9IN
(Stereotyping) M ldazviouanududouass mnuvime
TunsasiaugaszrieanugndesuazaNdilaang
warn1sAsaLIMITaUss TN MU ssu a1 uALy
TAUDITTULAN

ﬂﬁWﬂum‘fLL@ﬁLu‘ﬁ’uL%‘m "Raya and the Last
Dragon" ﬁmiﬂizqﬂm"Lﬁm’sﬁmmsﬁamﬁmi’muﬁsiu
lumweunsnisaeansiusausssuludssg e lui

1. ARNIWLAZN1TEDNLLY An15HEauen1sUSua?
NMITRIUTTTNRENITALRUNIUNSHANNEIUDIALSTNDY
mifatzannuasyssmaluniniaedenzusenided
16 nseanuuuanilaenssy NSLAINIEY LAZAINANY
anussfidanglunweuesazviouliiiuionisdnass
LAZNNSHANNAIULDNANBNIITAUBTTHINAA LA
%azﬁwalﬁ@nuﬁﬂaﬂmmmLﬁwlwaz%'mumwmmw
TE]G%GNUﬁiiNQﬁﬂ’IﬂﬁVLﬁE]EiNL‘fluﬁi’ill“ma

2. fRgmilonuazailen Ausingdunisi
L@uDLHEM MnpuAsEositeneALUIAAEeIAIY
adruazanuliiiodeladaduddouiinnuy
a1na 8g19lsnan n15UILEUBEIAISIHILSUNN

176 | J1sansdsinisudanssudaaisavau

Fausssuiosdoiiuiuanuddyssnuansinfly
gurUkazn1sseNsuluaNuansmaInay vild
AANMNANARTEUININ LI DITHAINAUAZNTINEN
LNANYAUNIITAIUDTTN

3. ARAUAUATLAZIAYY DIAUTLNBUNIIAUAS
Tunneuasuansdiduionisldaunitssnouiinas
Nmum%amum'%LLazﬁmaomﬂgﬁmmm%mﬁuaan
\odld nsesnuuumadssinanvhwindiiduazwiu
L%am:mwﬁ@uuﬁiiuﬁmﬁuﬁ’u@‘*nm:ﬁua'ma Tng
a%wamimmﬂﬁﬁumﬁLwil,maﬂimiai’w%'uémmm
SMusTTHTLANAN

wenNHUsE AN MNIBINNTARAN TN TAIUETTY
spsnmeuasBesiazoulifiudsnnudsaesnis
foansiuiausssurduFeueiiuiusgsdaan lag
ﬂ’lii%ﬂ’ﬁzf’m’lwﬁﬁﬂ’s’mﬁuﬂ’]ﬂaLLﬁiﬂJii’?LﬁaﬂWV]’]d
FAUF5SUTNANIZLATAg aiwaiﬁémuﬂ"ﬂanmmsn
WrnawazidlatausssueBansiueanidalalalag
VL;J@ryfmmm'ﬁnéaLLaxLané’ﬂmﬁmaﬁmuﬁiim%Lau
UBNANE ANUAINNTUBS Walt Disney Tunisiiiaus
L%;adi’n“?iﬁi’mi’luﬁ’]ﬂﬂaﬁﬂﬂi%mﬂiuﬂuﬁﬂ’lﬂN"]umﬂﬁﬂ
weilduiviuadanansliifuiodnanmassdouadiugu
Tunsiiuesesiofoansinutausssunivszansnn
g9 nwaﬁaaWiﬁandﬂaaﬂuWinLﬁwﬁaé’mnn“ﬁaﬁﬂLL@:&%N
e aRanda e TuaN A NNAN BT RLETTY
VBINYBETIA o 1IN B A ALY

mssanandimusssnlunweuastatinduizes "Raya
and the Last Dragon"
MmsunsuafduEesdiiinsianonmusssy
Lal,%ﬁmi’uaanLﬁﬂﬂﬁﬂimmimLéaaﬁazﬁauqmm
meTausssunthalaniau 8A3u waslwaum (2561)
Isasunelumiidedamaniin Sausssuidunisdunen
Uimwfﬁﬁﬁimmiﬁ’maismuqmﬁﬂ LAZHNAIINIRAIN
nanglunaneseau Gizal,l,m'izﬁuﬁwwnqﬂﬂa ASAUAS)
TNTY Vesin NANA AUNITTAVDG
whAnfINanFennaasnumsihlauelunneuns
weflludui3es "Raya and the Last Dragon' 7ilewnas
HaTaIRlsENeUNITRIUDTTNTBIUTEINAlU)INALDITY
azSusanidsdldagnamainrans sisludunisosnuuy
amu‘ﬁ'ﬁﬁmmc-ﬁumﬂﬁ'ﬁﬁ%%miugﬁmﬂ N15ULAUD
TAUFTTNNITUTENBUDMNTHIUGUNIDILAZINYDINS
Wasdu m%aLm'cmﬂ‘?ivlﬁ%’uLLiaﬁumahafm‘qmﬂizéﬁ
1R SUTINsEINLULTINISTBIazaAsTasiousn



nsoivesgauluninia aasnaunisiauelszin
feeBennTmusssussiy Ing doadaaiduofiiudu
agilod | tnenenusANNIe AUEI TN NS
Jaangszaund wazrauegaruluszauuiund
HuAsnneaunsueilagy

Founneunsuediudu "Raya and the Last
Dragon' 3982919UNITONENDATMUTITNIDLT ALY
sanidgsldlunanuanefia BussudnisesnuuUanIu
f 91913 1ASEIUAINTY uazUSEIWG B9FenRaDIN
LUIAANITEUNEATAIUETINDINTEALAINTALANT AL
qwma@ﬁ:ﬁumﬁﬁ teanaiduailintuagaled 1
Lauagi;}numﬂaﬁ"ﬁaﬂ

n1soneNenImUsIsHedsnzIueanidasleiiy
fgmLm'uzi’wﬁz:ymmmwﬁum‘LLaﬁLwﬁ'uL%"aaf: Rosella uaz
Fajar (2023) l@fn®3381509 "Asian Multiculturalism
Reflected In 'Raya And The Last Dragon' Movie" LLag
wWuAeuRsEesiianunsnazieuTauss T ol
fRvosimusssuAnm ldeg19ands lnaadnennumang
LUIAA LLaxmwiﬁﬂﬁﬁﬂﬁﬁmﬂﬁﬁuﬁaﬁammwmﬂ
wmﬂmﬁmuﬁiiudmmiLahl,%iaalugmwuLmﬁm’ﬁ'u
wenanil SeneliAnmsidenlasmnudunussewing
Tansssnlugiinae@s diun1sadisnnunuguas
LWIRALA BT TALEIIN S RIeRUsnoulunnsas
ﬁamﬂmmﬁmLLa:m’miﬁﬂﬁﬁwLauaﬂhuiﬁ’amw vl
;}numminL‘ﬁwﬁamwwmm%ﬁﬂmaaL'%IaainﬁmhLaua
PMNSANHIRINANT WUINAIWEUAS "Raya and the Last
Dragon’ azvieninusssuadoustnsandsriunsaing
ANUVINBUATLUIAA U ULULLDTLNTY %aﬁwiﬁ;ﬁw

'
A

AUARANNRAINUAYNIIIAUTTINULAZLDN DI NLTON
Tmiw’mi’wuﬁisﬂugﬁmﬂLaL%mhuiﬁamwﬁﬁﬁa
NIANUAALAZAINIAN
mstenaaiausssulunneunsuefiuduEo
"Raya and the Last Dragon" 1310614151 LaUDHA
MISUsssNALanIanagetaauluaindsg aaen
¥il304 Susanto Waz Wiyanti (2021) lddnuiiseides
"Semiotic Analysis of Cultural Contents in Raya and
the Last Dragon Movie" %G%Lﬂiﬁzﬁﬂ’]iéaaﬁﬁhu
'“J'wuﬁisuﬁLﬂuﬁumummgﬁmﬂL@L%ﬂmﬁuaamﬁm
1@ wan1s3danudinisuniaussduuun1aTausssy
assaawunlady 2 Yszian leun 1) asavsznau
mﬁmuﬁﬁuﬁmwng‘l,umwaum% MU 65 518119
War 2) NISUJUAMNIMUITIN U 12 518119
TagnistanEesiinisiiauer uasfUsznausgg aa

fAZAT TIUNFUNU NSLAAIBDNNSENEAT ANULED
waTULIUNIR FensuaunaUaIRUsENaUmaAN iDL
anulaaeulunisasioudnansain i musssy
dudenweuasuoilai

AWA 1 LEAIAIDENININFIAEAT /1N @DTUN

fmuﬁﬁﬂum%@uﬁm
7NN https://www.blockdit.com/
posts/606a58c39911760c34ab53ba

PMNNISANEI1YBS Susanto Laz Wiyanti (2021)
WUINNWEUAS "Raya and the Last Dragon' Laue
TausssueBanziusaniaesldt1uaIrUsEnaUNIg
TRUFTTH WazNITUJUAANIRUSTTH %agndwmm
FLUMAUNUI N1Tuandean ANNED wazkuiUfsR
yefmazasinasrsanulanaulunisasioudnansal
MITAUITINRBADULaTNTY

mstaeslunmenasuefiuiuasnsadienen
Pn5u0IIBIaTAT USUNRsE LA N3l uaoe uaz
yuNeIlADE A INVAIENIUNTIAIIBIAUTENDLTBS
a1 Bagms Yoyl (2558) laetunslumisde "n1suj
Fadymansveslogsidunginadlunesiad 1A
fusaneiaazin nsdeansehumwiuiinnsidnsia
Haas Bty ATAN I8N FIEHNTOLEAIUNY
(Representation) fRANSY TIRUSIUNG TUTU UAZLIWEA
annzlapgrataan lagn1smuuanseunwinisla
sﬁaﬁLLamaanﬁammﬁﬁﬂiugﬁLmuﬁmﬂ@haﬁu"l.ﬁl,l,n'
nslgniwszeslng (Close-ups/extreme close-ups) N9
l¥nmszaznatd (Medium shot) Awszeelna (Long
shot) LLaxgﬂJLmumimﬁauvl,mﬂa”m (Panning)

wAnfINanaenaaasnumsihlauelunneuns
wailiduiies 'Raya and the Last Dragon" #inas
AoasHiunndamaianisidnsiadaaz g oimily
na A gULLY Feanansoazvieunnsunl ANUSEN
LLZQ:L%aﬁ’]’:nﬁ‘ﬁ’]Ellﬁﬁi:/%/‘l_lﬂ’]iﬂ’m’ﬁﬂL%ﬁadaﬁwfﬁ%‘ﬂﬁﬂ’]i
dnevnenldedeilussaninm dalunmeund 'Raya
and the Last Dragon' #n1slanailanisidnsianas

-

UA 13 aUui 1 (25) uns1Au-Tau1gu 2568 | 177



LFINAULIUNNTINDIAYTENBLAIN NITITR WaILIN
WATHNNABINAINNAIEFULLY FigennapInLLWIAR
283995 Yudl (2558) \fenfunsdeansiiunIni
A1M1T00ENBABITHI ANNIAN wazlAntadianle
agnlUsz@NTnInw

AOARRDITLINLIE500 'MasasIAFaua Ny
2 ﬁﬁLﬁ'aﬁwLauaﬂizma’iﬁmhug{ﬂéuLaLuaLiﬁuLm“
Tng gAsan 19686 ey 1@ansl Wusyeas (2565) 7
WU MsERenIsiaSeaie Ut mussTNAIsAile
fensalsznoudABaI8LsEN1g loln NIMuuaLnY
L’%Iaaﬁaamﬂﬁaaﬁuimqﬂizmﬁ mmgnﬁawauﬁamma
'".;’wuﬁssuLﬁ'aa%ﬂamnm%ﬂaﬁgnﬁamdﬁ%’uaﬁ n1511
wuen i ladsuazinnudenlasimanzan 59
5amimucﬂm%mzmiﬁwLauamnﬁmmmu UaNaN
i nseenuuudazasiumunum e amsssuiu
FRINANNANNUSULAZADAARBINUNITODNUULANUAL
mwdszney Weldaunsaazioudanisiausssud
#89N151LaUD FINAWAINEUAS "Raya and the Last
Dragon" An15uniauaimusssurnuleiiugusasmile
fensadsznoudrAn loun NsiMuALNWEes AN
gnéfawauﬁam nsthauemniidnladne n13AILAN
9T uAYNIsEENLULMAazASTaanAdpIRUaINLie
avvieulamaiausssulaegreiuss@ansam

AoARAEINUIUATEa $9855A Wanwsu NAne
ma:aaTm?]ﬂuuaﬁm%’utﬁﬁuﬁm My Daemon N1%
ANHINUINNITANEIFILNUDTLNTUEIULUIAARA LN
Do vhldweasiudsshunldlddunumanzgsinaus
AnNTusldigunios wagsunIn1siausnIn
L%"minel,usguﬁwu%‘uﬁﬁaamimwam F9859A HENTN
(2024) @slunmeunsuaiiudu'Raya and the Last
Dragon”finsuniaue dyyzneimusssy nsdeans
dudansel NRoaHIuNIa1509989N WEUAST
18VNABDNNT

fhazasnanlunneunsuefiuduidesd Ao "se"

= A

mnaﬂuw@uﬁwﬁmmaoﬁim Hicks (2023) lafinmn
3581309 "Representation in Raya and the Last Dragon:
Examining the Progression of Gender, Sexuality, and
Race in the Disney Princess Franchise" LARSWNUI 91
gniudmdonaddnnedoauiiaos wandudmds
NNYEMATEATILeaNRaslaAuLIn Tnesazasil
wanseondinsiiudunuuesaniion 13emd Ay
5n waranuwsnzanlugusdunuEamdsRatdan

178 | o1sansdsinisudanssudoaisavau

TAUTINLBLTUN URNASITH WNLLTDIVRININEUAT
WO NTUTDIHUNLAUDNIUAAZATIAU D INTANNNET
wiglunissed Aenulidiadela amnuaind uas
m’m%”uﬁmia‘u@iamsﬁmﬂaﬁﬂﬂgjmmaf’wL%’av Tage
ALATIILAAILNUINARAINAA B NANIUNITANLTLET D
lunmauns Aaiumazassendaduldmdgenadiaan
= s = U £ = 3, >
sas ueanassldauLsnlanansfanisiduiuny
YDIAAINYN LTOTIH WATAINHMANICANNIIIUTTTH
ToginausunwdasriuEamgendanunaimg 1idle
Wl @19 wazsulaauluunumuainrate AN
1AUSUNMIITRILITTUNUANAIN
£ Qs a o Q 2 =1

FOANADINLIIUIBTOY DIgWa WAL (2562)
1589 "Narration Of Japanese Cultural Norm In Television
Series 'A machan' (The Little Girl Of Sea)" NNa1N

£ U lﬂl > >3 2 lﬂl
Iassasnnmisianseslutfiiuindssnaumelasaiies
BANLAzlATIEDIRENHAIATATALTWT I I UAN LT
dradilaladne lneddazasienudadudiandosu
NNSROFITIRUTTINNDIDNU INTINAULNDI WAZNITHEAN
HATUTENIImUETIN lUgnisieneniessninis
laguanudunauisaasiowssuaialaliuniing
w9 ANNIsANEINLILATIASIINISIaSsad s Tl
Iiehazasienvgadudianesunsdeasimusssu
719904 IDTINAULTDI LAZNITHANNAIWIMUTTIH Lag
P a o | A o | ~ | a
AlpsasasvanuargasNidnladng Weo1enanisadsn
nslaguanudunassusstuaalaliundngudgle
a819HUsEANT NN

FUNNTRRNRULAMIAZATIUANEUAS "Raya and the
Last Dragon' faulaAlAY WNNZaNAUEeIs1INn
wwue wazidussrlszneudiAglunisainaenansoilag
I189AITDII1Y ADARRBINLINUITHVOIALEU §IT904

v A = =

q¥019 Uazesny HUTNT (2564) 1509 "MISANEINIG
2ENWUUNWANBUMAarATnsEanlrtlunIneuasLas
ns<@® (INHUMAN KISS)" Hani1sAN®INUIN NS
panUUUAIazAs TR NlaALALIRNIZ A AIuSY
ansaluazmsindsulmadinasenisandivesgan lag
a L3 o e 2 1 = s 1
fosrUsznavudAny 2 Usznis laun a352150U919 uay
ANBULDAANBUVDIFIATAT N1FPDNWULAINANINAHN
NANUUANNEINIAFI AN NUNITAS1IFTTARDIILNT
3 16 laeldmalulagadsludlunisasrsnineasulu
NanasIszaUgs inaiindssansnmlumsiiansuas
afmnugansnliniugon



fatunisesnuuuiazashtauaenuLazlan
VARIINANEIAYADNITINIIVBINTN 1ABN1TAT
ENANEAHIUATTZTDUT LA ANHIULLANIZHN FAINAY
madszgnaldnannmeinmamansuazimalulaguefiugi
3 Afasielvd denalinisiiaueduse@nsnnuazasna
anngansanlinugruldegfivszandua
nMwsuasLaduduEes 'srennusiansigae” 1h
LAUDUUIAANY IUTTTNENUNTALVDUTANIFIAN AN
VAINVANETBITUTY Uaz AU lunnsAnm
294 Ulya Lae Rezaian (2022) L%Im '"The Representation
of Multicultural Education in Film 'Raya and The Last
Dragon™ WU AMWEUASLOTNTUANNITOASIILUIAN
wazrfIgaaNanlareIgsuaislaeg1aiiss@nsnin
Tagawizmssianelfnyiausssnlusmuiauafiuaz
AN INVAT SN MUTTIN TIUFAIODNHIBLILIED
FnfupnudmAgrsinsiansn anslbinedas maudila
NSEENSY N5F8ENT LATANNENTARSTWINITmUETIH
Usznaduladidedunildulsyinanisnsnase
nsonenansnansmIausssilunneuasuailiugu
309 "T1910udInTfgariig” fafivsnglunuise
299 Wantasen wazanue (2023) L'%Ia\‘l "Correlation of
Indonesia's Intangible Cultural Heritage and American
Popular Culture in the Animated Film Raya and the
Last Dragon’ @s3lifiuinnnweunsuadiuduiod
whazifiunanuil@suanuisunnimusssufloUots
3 ualdnaunausnsannsTausssuiTudesle
wazausdadlilavasdulaiidadnilunsthaue s
AnwnandliiuI A NeuasLatNTU "1 uIngen
gAYNY" UNAUBLUIAANY TMUBTTUHIUNTAZYIDUNR
VIFIAULAT AN NN NV BTBITUTY TAsnsinenen
midouEesanmaisn andlinds anudila ns
8ONSU NMSADANT UATANNEITARTTHINITAUDTTH
WIOUN I ANNAUNTANIN S s LY0BUlATHT 9t
Paudaslduazaudasldlddniuyausssullotniis i
agnalUsza@NTAINW
dnanenin1sTausssudulafiidalsingeeig
wudaruainnsiadeslunmeuasuafiiududo il
NNSAN®YBY Puspitasari uazAme (2023) 1399
"The Cultural Identity of Indonesian in a Movie Raya
and The Last Dragon' laszyfisimusssuaAny 10
Uszmsvesdulaiideiivsnglunweuns Uszneude
#01Un8NsINMAIAT Rumah Gadang AavzHuidin

a & A . = o a o
N3TAULEDY (Keris) AUATNIUNAY AALZNITUENINNL
FuAnunzinugd 91mswies U1riunisluiniben

=& P . a . . . .
UHINWULNBY (Caping) wazlhudAn Unity in Diversity

UBNAINY 91UIIEL309 "The Cultural Identity of
Nusantara in a Movie 'Raya and The Last Dragon"
FFAAUINANEUAT LTINS DIt L aUua R AN
TausssuresdulafililduriiuesaUsenouaneg NINNg
DONUULAZAT 21N Lazanun dsliamaranlunis
afamssuinenuiausssniadensiusenideslduay
a A A v 1o 2 A PR ° o o I3
dulatlidalvundon sstelaindunisiiauednansol
MITAUTTTNDULATLTE LaTUWIAA Unity in Diversity

'
=

TIPNONENDALIUNITOINUULFIIAZAT AN UATANIU

]
a oA

mwaa%wma%uitﬁmﬁ'ufwuﬁﬁuL@L%ﬂmi“uaamam
lalsotsasm

mimi"]Lauaﬁmﬁﬂmﬁua:'ﬂgmmiumﬁwuﬁiiwhu
mstaiEeslumneunsuefigu '51euInsmgang’
fawdaylunsdaasuanudilanarnissusvesgon
apaApInuUIsBvgizan 19af waziannansol
WUSLYAT (2565) 309 'M3as9assAaeLeilagy 2 §f
LﬁaﬁwLaua‘uiuwzﬁﬁmﬂwqjn@jmmumﬁmmm" fwy
1 MIUNEUBNANITAUDITNAITATOLARUNAINVATE
Wiy 819 UsTiWel AMNAYNAUIU ANEINAR A
o uazAET Tmmﬁmﬂwmuaiugmmuﬁﬂsz%'u 159
Uszidu uazlaldudou ineinyszansnmlunisdeans
wazANdlaveIgsuans azduldinisdiananEes
FNRANITHUITINAITATOUAGUIAINABILILH Lag
inanelusduuunszdy assusziau uazlaldndauine
Lﬁuﬂixa‘w%mwmaﬁamma:mwmiﬂwm;ﬁumﬂu
NIFUTNNINEUAT

MNMsANEILA g ULWIRANISTEN A TRLESTH
TunweuAswailiugu "Raya and the Last Dragon"
wudadnadraglunislduuifanisoreneanuuian
(Transmission Model) MupstRusssHIDLTEAZTUREN
LaﬁﬂﬁﬂuﬁmﬁnwﬁﬁﬁagLLﬁaLLazLLuluau Tasfiadn
mMweuasuaiiudulduingssaanielunisatenea
ﬁmuﬁssuﬁﬁaglﬁﬂﬂqjs}nu WNARRINAMHTeI ALY
wanedd Usznisusn aenislddamoudennuusiass
maai’muﬁﬁuﬁgﬂﬁwmua Usznshians Aenisuesing
1119299 Disney MUNSMAUARMNANIENITIUDTTN
wazdszn1sgaving aomisldaulanszuiunisamdand
AVOULNNBIVDILNAN

Sl.

Un 13 adun 1 (25) uns1AU-Tauigu 2568 | 179



HeRansasulaudreILwIANNISaS19assA
IMU5554 (Cultural Construction) A¥WUINIUTITH
Lﬂuﬁcﬁgnaﬁ”ﬂﬁ”mimmﬂmLéaaLLazﬂWiﬁﬂawu Foriu
neuasEesiadlild dreves’ s "aie’ nmwaes
Sausssuedenyiuosnidasléiinfunsouanudila
ranziuan sednsaiivanngeaiunisdsziuifan
maumwwfi’u%auua:mwwmﬂﬂmﬂﬁLLﬁﬁwaagﬁmﬂ

N5RPAN55IMINITAUTITH

nweuasueiludududemaruiifiunumar Ay
lunsAeanssemineiausssy lngaunsatusunsiiom
mMyiausssugassusuluiniig Fafinmau wianm
(2557) Taosung3lumisie "aansuvisdouaz S mmusssy
Anw' d1n1sRea1ssEnIngtaInssSHRIuADNIATY
Tngianizlusduuuresnweunsuazlauwmn nelviia
NsuANURBuNTaLsITH FanRdasiuLWIRA 'N13
WWINsTaeimusSsU" (Cultural Diffusion) fiasunefs
ﬂi:mumi%'u‘s"ﬁuuﬁﬁmwnﬁmuﬁﬂwmn‘wmﬂgﬂuuu

wenaNil feaennanstuInARNsABaNTANDII
HSuaNsHanymei3Ign (Active Audience) lunisiaen
Sude TmﬂLawwﬂunitﬁﬁmmmmmfwuﬁﬁwfiagﬂda
N'mvl:uﬂ’aé%umﬂu%ni’muﬁﬁwﬁe FetorTuniswonu
MITMUBITUNNTADES Ui'mgmﬁaiﬁa:ﬁauiﬁﬁuﬁm

=)

TUMINEIUAT LR NTUTD “swmﬁuﬁamﬁaqﬂﬁw“

v 1

*LI']muaguuaamai’muﬁiimLaL%ﬂmi’uaaﬂLamlmqm

e

aualan neldiinnisundnszansuazuaniasunig
TRUDITUTENININTNA
nndayadissiuazmiulainnnsuasuetinguyh
wiiiiudenarslunisundnsyareianusssy (Cultural
Diffusion) WATAS1INITLANLUABUNIITMUDTTURY
WWIAR Active Audience @amweuas "sneniusiing
fganiy’ LﬂuﬁaaﬂweﬁﬁmmummmiﬁwLauasﬂumm
mai’wuﬁiimm%mi’uaaﬂLaﬂﬂﬁqj@‘*ﬁuﬁ"ﬁamﬁ'a
A519NTNU A LLAZLANLURBUN I mUEITUNTROES
FENINNANA
NTEUIUNTHARNNEUAS LTI UL "5181

[ o o

Aulingdigaring’ wanliAiuiInIsgunINuAUN
Tanusssuliiedlussauguans uadssIntIseaue
HAAMIY 1ABNTRAIUTINTBIYAAINTIINDHNALBLTE

s = =1 a v v & 6
ariusanidosldluniundn azvieulwiiudsingnisol
N5 TMUsTTNNTGAzTUAN FINAIRNIWEUAS
LOTLNTUYDNDANAARELTDINL T UM DE1IVDINITHAN

NATUIRLETINLLT AL U lAIN A UNITHAR

180 | J1sansdsinisudanssudaaisavau

~ o 4 v @ 1 A o oa
Fevadnziuan Usingnisaiiuansliiiuiniiodnan

o = P P | a A a
MNIRUssINNB I U dmIInluN1T AR FRURIDN
TRUFITUNRG DNNANITONUNDALALEFNNFIUNS
TAUDTTNTENINLHAAURTHANUNUIEUD NINBUAT
“ﬁmﬁuﬁamﬁaqﬂﬁw“ WuAID819NI5TNHNTNLAUN
TouusssuluNIszAULHAnLazES a1 Inan1sidimsu
83yAaINTIINEd sz iuesnidadldlufinndnioad

a _a

ARRASIUIINGNITUNITHNANNEIWIRIUFITHAINLBLTY

e =

ANIUAN TILAAIAAUNITONLNDALALNFNNFIUN

1]
@ =

qmuﬁﬁuma@mﬁmmn’?@uﬁﬁwﬁaLiﬂﬂﬁdméwiu
NSHANARTDIBNTAUDTTUILY

nnsieszdiiemludeinledes "Eaease
fatle 140: 3993939978 (Raya and the Last Dragon
FACTS 70)" ﬂ?fmi’wLauaﬁa;ﬂaLﬁyawé'amsmammwwm‘
welduiEes 'sre1iuslansdganig” lagusHmoan
Aaiduailinduagile NUNITHANNAIWIRILITINIBLTY
aziusanidadlaluraisid aunsnaguUsziAudAy
lemanefiasad

ANUYARINTNITHER ﬁuﬁﬂ?nmﬂiznauﬁwé
L%m**mcymﬂﬁizLwﬂiugﬁmﬂmL:ﬁﬂu Toun Heauu
WaLde ne wazan

fnazAs (Characters) (JuRQzNIIRIUGTIN

FUNITOBNUULMAZAT AIazATIan "s1e1" 1
L'éa”’m@aaaﬁﬂﬂumnﬁmmngﬁmmL@L%ﬁmi’uaaﬂ
W@aale 5181 lalsieasndgesssuen uadu dne
gosandiodonsiuseniddldnduuds ndviny was
FANUSURATOL

e LIUNTHANHAULUIRATE NN WA SINT
LLazﬁmmfﬂ FoudussAdsznoudmAnvonios ansgeg
UM HENNEIUTZHINNIUIA LTINS LLa:ﬁwqtfw fo
ﬁamquL%'aL'%Iaaﬁlaﬁnﬁﬁ%%Tufmuﬁiﬁugﬁnwﬂ

Fasiae "dne I§5uusetiuanalaanndasiaes
Tudsznalnouazyszinaous lugfinaiang azvieu
anulnadanusssumiwazdnithludtdiaedonziu
panaedla

anuazanud Wunisdsiaiausssu

FuNI5ERNLUUAINLAZEnIUA useuatalaly
n1seanuULNIIINaIAlsTNeUNTIaLsTINlunINIA
laun siesnsauazgunenitsznauems TmusssuNs
Y990191TUAZNITIINAIVBIATELATIFIUYTZNBLDY
A% sndinsdansuaringavlunisUszneuenng



anuiid Aty Lu Aa1At FIANTENN UAZEDU
Mfundliang aotlnenssy Tasan1zsduuumnasn
81015 s'?iaLﬂumi;;iaLﬁu“lﬁl,ﬁui’muﬁismﬁaf: AAALN
383 nTuLalin LAz NS AIBLUALAY aonilnenssu
WaIMEIANS LENENEaINIIAaLzLazANNEDS0IN1S
PONUUUNFBAAADINUFTTHTNR

nsdeansruduaneel nmssenuuulududuly
MWBUASAB AMUNITEBNKULIUNIILSENOLAIN ¥NIN
maaﬁm:mimﬂﬁ%LLidﬁ’W'}@iﬁ%ﬂ;ﬁﬁdwﬁsﬂugﬁmﬂ
FouleafuAmNuANARNEMSAEUN 8178 "n39" A5y
LLiaﬁ'umahmmnﬁTinmmaaauTmﬂL%ﬂﬁaﬁaﬂizL‘Wtﬁ
mwiazjfua:ﬁaﬂzmsﬂaaﬁ’uﬁ’umw‘ﬁgﬂLam lainszuns
ﬁlﬂumwﬁazﬁ’lﬁ%’uLLﬁaﬁuma%’mnmgmmﬂﬁﬂ@uﬁ

23AUTENAUMITAUETTNIUAWEUAS LBTTLNTY
L'%'adﬁ%lﬁ%'uLLiaﬁ’uma%mn%mnmwﬂi:mﬁiugﬁmﬂ
BanzIueBNLedld (Disney Babe Channel, 2021)
Usznaumie

frupuAILazAEnsy NsldFssnundnuLiies
ndulailids Uszwdinisnensesrinneudnaniud
Anfans Aanssumsansnenlll deaziouimusssy
NTARUNTLNILAZADEDIANT

ANUNITEINUAZTAUDITTUNITUEAIAMNLATTN
mslianniausssudsemealng wazusumaann nns
LEAIRNNIAISIZUDIAIAZATRAN LAAITINITEINUAY
TMUSTINNTUFUNUTNIIFIAN

sufalrn1sfag wiglnouaznsziinszunsan
Usunalne Juindananussinedulailide

FuNsLAINIsLaraanenssy LASasuAInef
lasuninannuanedszmalugiinie Famandilesy
wsetuaalannaziusuluimusssulneg nslaldla
ﬁﬂé’fwfawuLﬁuvlﬁﬁqvlﬂiuﬁbuﬁzjmLLaimeTm

aonnfeInUMWITBTeIRiTan 19ad uazianansul
WUsYAT (2565) WD NISHENHETUAUATIINELTE
futedosnuainuriulunsiaue e musssy
Hudouafiwdu Taafinanushaulawazanudnlaly
TAUSTINAMTUNGNATNLALUBITTULTA

wennnitdanulasedosiunsdaansaien Taun
MFELERANNETAR  N155INMTBILANANY ABd
WwIAa "Unity in Diversity" 98301188 Anxlitilode
amfluiuguludnumodsiiduminduiusuazns
Fawrendeiu nisienTuzauuanien nsuslaiym
unisaoansuazanudnladani

NTEUIUNITYNIUEIUNBHIVBINITAU NIWTZBY
Ina assanulnddanueisunisiaras nwszezlng
LEAIANEIl N PDIADIUNUAZ VT UNNIITRIUDT TN
N5 IEALAINT ARA1TDNITHULAZUTIINNIANANIZFN
AULARZANN

I I a T |

NNBUATNITUEINT IR IAUE0INTNITHAN
NATUDIAUTENDUNIITRUITIN AAFTIHALHANNEL
Taus558an 5 Usuina (Ine Deauid 1alds
a a = o o o ot LA e o
dulaiiides a17) Ansasrednansailng Mdnlalaaina

1 3, = > = v L

wansA W alTnziuaanaedls Snislaniminin
AN lUN1TaN8NALHETINIT ML ETTUNLANIZLIANZA

ANNITIATIEHEDNNTDIVAINITHAANINEUAST
'5en iUl fgaving” NUNNSHANNEIUI U ETIHLDLTE
azupandeslalunanain NIn1stendsne1annyssna
DUBHY NITDBNUULFIALATHAZAINT AR ITUAIALA
NNEndaenssn 81917 9178 ALAT WoNISH AaUy
n1sfed wazn1suainiennra1sdssnalu)inig 49
ADAARDINUNITANHINNUINNITHRUNAIBAUATLAL
Tausssunutulusatiiudumsimuanvitaulanas
ANt lan1eTmusss

asu

nMnenasueiuduSes "renUanTFIgavng”
lnsusmeasfaiidueiiiuiuagile Wianensaeans
T AUTTTURUMTHNANHEIUBIALUTENBUNITAUTTTN
Faaziussnidssldlunanuansfif seniseenuuy
MATAT amw’?i Qﬂﬂiﬂiﬂizﬂaua’m LaZNISUILEAUD
YW ImUD TN U'mﬂgmitﬁﬁaamﬂﬁaaﬁULLuaﬁmmi
RS musssHAiUSen sasaunlad (2561) leesune
Blumisde "nsaeasiuuwAnnmsiunuiaus sy
Mimusssulilagnainegiiosfuuandunniia e
A1 0UNINTTNDURZHANNATLI DS AL FTTNAUAY
WRAANHLVN UREIAUNNSUNINTZNETMUETTN
pmsidursaUsINgNIsainguinges BNK48

Witnmeund '59817UNINTFIFAYINE" V898G
aaﬁfiuaﬁm%a@mau,am“lﬁl,ﬁumi%am?ﬁ’]M@uuﬁiiu
ENUNTHANNAIUBIALSENOUTRUSTTHBT AT I UBaN
desldluniseenuuusiazas anud gunsnidszney
2N uazlsyndl TeapnAARIRULUIAANITIINNY
SausssNanIlian eassunlad (2561) Meduiedn
TUDTINATNITOUNI NI UUALNANHEIUN LI UDTTN
suawinsnansailngdld Mwsuasiesianiumets

Sl.

Un 13 adun 1 (25) uns1Au-nuisu 2568 | 181



2DINTNYULNTIAUITINLAZUTZIN OB T anzIuaDn
Weoslaghanluszauuiuned azvieuliiuniseens
PoULAMIIRLFTTHEURaLa TN TuINasTe

MWEUATUEHNTY "181iudINIAIgaTng’ 189
Walt Disney Animation Studios tJu@inensd1Anans
N5ARESINTRUBTSURURRANEUAS TAstilaue
MMINANNAIUBIAUTZNAUNIIIRIUSTTNIBLI TNz IUBaN
Wealdgdonszavaina ns@nmiBiaszviifuazde
Siprasmsasasiiausssulunmneauasfinane

29AUsENaUNMTRDANTINNT AU FTIN

FIUNTTUIRNITHAN N1TROATTINTAUDTTH
dunneunsLeiliduses '5181 70N TFIgAng”
azviouliiuanusinierasUstinalunguendeouly
NIINENEAIAUBITNFILAVAINA TnprunsHange
weflinduresRadisiihiauaiEossmuazifmeiausssy
03Amaldeniusenidadld Msaeaunsndnanyl
mﬁmuﬁiiuﬂimgﬁummﬂL?Jﬂl%iawuﬁamﬂqmﬁw
PDINNBUNT NMTHANNAIUYARINTIINTRIUTTINATY
ANLAZAZIUBDN I@ﬂﬁuﬁﬂ"?ﬂmmngﬁmmm@au‘im
J1UNU Walt Disney Animation Studios A519N154aN
L1J§ﬂumnuiuamﬂmuaamaﬁ’@uuﬁisﬂuizﬁumwﬁm

AUNITOONUUY HANITHANNEIUIRUTITURAY
ffannpinaedenziueanidedld UYszneusianis
poNUDDMazAs anilaenssy uazesrdsznouaini
ALVRUINTIN TWUFTINNNTUTENOUDINNT UATIBNANTDL
ﬁaaﬁummgﬁmﬂ

ANUNISUNEUDTRUDITIN NITOENDANIUAUAT
Auilos Ussindiviosiiy 1158MNISUAAIANNLANTH
LLazﬁaﬂfzﬂﬁ@iaéﬁazﬁaumnﬁnwdﬁwuﬁiimmgﬁmﬂ
2U1IUAINUANEY

funsanans anuaansolumMsmeneniausssy
wazadsanunlass e musssuAunsIaS 0
NANHATUANNTAIN U AR N BN TAILETTN

ffvasn1sRas TN T AU

TAANAAINRAIYNIITAUDITIN NITHANKEAY
23AUIENRUNN NG Reauy 1alds dulaiidy waz
A1 ’LYIBULUIARA "Unity in Diversity" 2898 T8U LAY
LAAIANTAAINARLVDIDAANHOLIMUTTINNIUGIALAT
AN wazyUsziwal

Afnsmevenaiien n1sdauemdeuaA
Tgun anuaiad anuliidedela Anusulavoy
NMSLANTNEITHTNRUAZRIANAANS FINDIMNEIATY
VBIATOUATILATYNTU

182 | Jo1sansdsinisudanssudaaisavau

aa [ Qs Qs ) @
HANIFLUUMILNUNIINA AIASAT "5181" LU

a _a

wipaidauusnamniedonziueenidodd fuandi
madusmunuzesasitosiliduuiuasndny axvou
mswasuudaslunisiiaueunumasniludenneauas
wennnitann@nmndsildes ialunsinaus sl
ANNTALTITENININTINENDALALNTRIIATTATMUDTTN
WHIAANNIONENBALLUULAN (Transmission Model) &
danalunisuesimusssuadsnziusanidgalaiiu
é’mé’ﬂmiﬁmiuauua:ﬁaguﬁq Tng/laidarmanudaniny
LLﬁ@%amaﬁmuﬁﬁmﬁQﬂﬁwLaua LAZNDITINEIUIIDI
Disney 1UN1TMAUAAMNNRNIENIITAIUTTTN
ANNIALEIAIUNITATOUINISIMUDTTN (Cultural
Hegemony) 1aIu533:AZIUAN (Disney) tHugiviun
nseumsiEueIMusssURzSueen neliiinAnudss
Tunsbadeutoyaimusssnuazdyminismunsiu 8n
zi“ﬂmﬁ‘ﬁ'mqngm'«vLﬂumﬁﬂﬁawiﬁamwaumwaﬁwﬁau
LLazﬂ'nwmnwmﬂﬁuﬁﬁwmgﬁmﬂ
anudaudissninanugnenazanuidilaaing
AMNNINI8lUNITATIIANARTTNINIIAIINYNABINAY
TAUsTINAUANNETA0IETNAING N1TAREENBIA
UYT2naUTmUsTINDINALDUNNNDIVRILHAANINNIN
ANNLTUIZ 18I TMUDTT
MweuaswetNTY "s18iuTINTMgarng” Lang
TfumadnanmuazdainuesnsdoasinaTausssy
dudenneuas udiiaziinsuaunaiussdlsznoy
MITAIUSITNDEINAINYAIBUATAT1INITIVTILINGD
Susssutaifonziuosndsld uadsnsiinnudssly
msadrnmitllasouanududeuiiuvaiwesimusssy
aulanlAnseInIsiealss i Tmusssuly
mwwm%ﬁéaaﬁﬁﬂlﬁﬁwﬁ’magjl,ﬁms:é’ums%mm el
§959uiansTuIuNIsHAn Tasfinoudiunilisznoy
G’T’Jﬂ‘l_qlﬂmﬂimmﬁmﬂL@L%ﬂmﬁuaanLaﬂﬂﬁﬁé'smm
AuusEneadfatdueiintuagile Faduussmnan
mwaum‘uaﬁLu%'uﬁﬁaeﬁgﬂumzmﬂwﬁaLsﬁm n135
HANNEIUSEWIITNANaasTRusTsNi neliin
mMsuaniasunazgienenimusssieiienziuean
Laﬂﬂﬁégwﬁﬁan Lwimnuaaaguaaﬁmgw,ﬁu n1g
AATIEAANBUNTITNTITTARYN NMNBUAS Raya and
the Last Dragon AZVNBUNITATOLINNIITMUTITNVDS
Aziumn 1ag Disney He1U1AlUNITAALADNLAZFAAINN
SausssuodensTueanasdaliduiusniufididnla
NEEINSUAAIALaN NNSTINIRUTIINNAeUsTInADY
MmN gLay sl ausssuvestuu 'n1s



ANWEY" WEAITNNITAANDUAMNTUTDULAZAINLAN
A19rDILAA TRUsITHINaS9ANNTaUsTIHluNIS
wagvnnls

foiunweung '$18917UINTFIGANIE" UAAY
TWifunsaeanstnusmusssy nannauimmsssuly
WasziUNsHaALazNNTUTN Tnganusiniieszuing

1I9Na1S91vIv

[% [ 3 1 d' o
NIQYAUT AANN. (2557). ANEASHAIRDLASINUIITTN
= A ¢ oA a o
AN (ANNASIN 3). ATWANN.
>3 v = 1 dl ad o
IWA WAL (2562). N19LANLIDIIDTMUSIIN
A aa ¢ oA o P e
dyuluarasdidiiesernzisanivesurianiag
neia. nMsdszguiiiauanauITeiuAndnm
SLAUBIA, NUIINLIRERanIsAIny. Fueu
91N https://rsujournals.rsu.ac.th/index.php/rgrc/

article/view/1427

wa o [
Sagns yndl. (2558). nisUsziRdgAIaasaaIls

3
£
a

' o ¥ 6 I3 4 A ¢ o a
%5 qunIglnanluinesiasl (Wunpsan 2).
AN7W.

3o dATaUNTH. (2561). NISROFITAULUIAANIS
TINNUTAIUBITH. JAIRINTUNATINGIAD,

IAISA UENWSN. (2567). anzhamileluleiiugu

Y1589 My Daemon. 215815331015 UIANTTH

D D) Da

[

FOANSFIAN. 12(2), 169-180. FUAUIN https://
s006.tci-thaijo.org/index.php/jcosci/article/
view/274598

Alay gssazenn uazedy HINs. (2564). N9
Anrn1seanuUUMWANENiMmazATNIEFelntlu
MWEUAT “UaINTEa INHUMAN KISS”. 219815
SernnsuianssuAnansdenn. 9(2), 74-85.
HUAUAIN  https://s006.tci-thaijo.org/index.php/
jcosci/article/view/248001

yaansaneduarineenidesldnuieadnaitueil
Lu%ua@maa%wmmanLU?isJuLLazdwmmi'@Juﬁﬁm
Qﬁﬂ’]ﬂ@jéﬁu‘fﬁiaﬂ WiounsazauaINIINTeves
Uszinaondoulunisinauednansoiniaimusssng
TLAVAING

Afsan 148 uazianansol Wusyas. (2565). N9
aSuassFasuefudy 2 3 Werhauedsand
Halougnauiauelstulen. 315815391015
uSanssuReansdean. 10(1), 72-83. AuAY
91N https://so06.tci-thaijo.org/index.php/jcosci/
article/view/249960

S o ! i
AU LA INEWNI. (2561). Famans Medium ology
UANAIS BUIAA UIANTTH. UIAS.

Disney Babe Channel. (2564, §iuw1pu 16). 140 1399939
3181 (1/2) Raya and the Last Dragon FACTS 70
15999390 aHe [3A18]. YouTube. RUAUANN https:/

www.youtube.com/watch?v=NC40inXmV-4

Disney Babe Channel. (2564). 140 L‘%‘m’ﬁaﬁm (2/2)
Raya and the Last Dragon FACTS 70 Lémﬁ‘a
faiie [3A18]. YouTube. RUALANN https://www.
youtube.com/watch?v=nVpUSkO8JaA

Ergashalievich, T. R. (2022). Place of Uzbek animated
films in the world of animated films. Galaxy
International Interdisciplinary Research
Journal. 10(6), 1250-1252. Retrieved from
https://www.giirj.com/index.php/giirj/article/
view/3411

.
-

Un 13 adun 1 (25) uns1AU-Tguieu 2568 | 183



1I9NaNS91vAv

Hicks, S. (2023). Representation in Raya and the

Last Dragon: Examining the progression of
gender, sexuality, and race in the Disney
Princess franchise. Scientia et Humanitas: A
Journal of Student Research. 13(1), 96-110.
Retrieved from https://libjournals.mtsu.edu/index.

php/scientia/article/download/2410/1411

List of Disney theatrical animated feature films. (2024,
March 13). In Wikipedia. Retrieved from https://
en.wikipedia.org/wiki/List of Disney theatrical

animated feature films

Puspitasari, F. M., Khoirun, L. N., & Marginingsih, M.
(2023). The culture identity of Indonesian in a
movie Raya and The Last Dragon. FRASA. 4(1),
1-10. https://doi.org/10.47701/frasa.v4i1.2591

Rosella, A., & Fajar, D. A. (2023). ASEAN and
multiculturalism reflected in Raya and The Last

Dragon movie. Prosiding Konferensi Ilmiah

Pendidikan. 4(1), 56-60. Retrieved from
https://proceeding.unikal.ac.id/index.php/kip/
article/view/1470

Susanto, & Wiyanti, A. I. (2021). Semiotic analysis of
cultural contents in Raya and the Last Dragon
movie. International Conference on Islam,
Law, and Society (INCOILS), 1(1), 201-210.
Retrieved from https://www.incoilsfdpdiktis2021.
iaipd-nganjuk.ac.id/index.php/incoils/article/

view/31

Ulya, M., & Rezaian, M. A. (2022). The representation
of multicultural education in film Raya and The
Last Dragon. Proceedings Series on Physical
& Formal Sciences. 3(1), 59-62. Retrieved
from https://doi.org/10.30595/pspfs.v3i.265

184 | Jsasansdsinisudanssudaansavau

Wantasen, I.

Zarifian, M.

Zhao,

L., Sigarlaki, S. J., & Claudia, T. S.
(2023). Correlation of Indonesia’s intangible
cultural heritage and American popular culture
in the animated film Raya and the Last Dragon
(2021).
History and Humanities. 6(4), 3257-3263.
Retrieved from https://jurnal.usk.ac.id/riwayat/
article/view/37055

Riwayat: Educational Journal of

(2022). Understanding the world by
means of cartoons in modern media space.
17(1),
60-80. Retrieved from https://psycholinguistic.
ru/arhiv/2022%E2%84%961(17).pdf #page=60

Organizational Psycholinguistics.

Y.. Ren, D., Chen, Y., Jia, W., Wang, R., & Liu,
X. (2022). Cartoon image processing: A survey.
International Journal of Computer Vision.
130(1), 2733-2769. https://doi.org/10.1007/
s11263-022-01645-1



College of
Social Communication

Innovation
SRINAKHARINWIROT UNIVERSITY

s19a:139aMsIa38uGUAltUUNAIIL 21Sa1SIBINISUdanssudoaisavau

douus:nauyavunAdU

o il5¢ mmmmw’?é'ﬂ

dausznay : 101309 Bo- wnanauazdIinvesfilien (Mulnsuaznsdingy) 'iJVIﬂ@lEJElLLa“ﬂ']
e (M lnglaznssInge UnARLAINE1Y 200-250 @) undl mnﬂ‘rmﬂm‘nw insnsiedveuay
A5AHBN15I98 Namsaw/msamsqmmaga ajUuazaiUsana uazlana1sa1Ias (Br9deluilodos uazly
YYTON&1501999YN8UNAIN)

. ﬂszmwuwmw%vms

dautlsznay : Tei309 Bo- uINaNaLAzRINAVDIKITIU (mmvlmml,a”mmmﬂqw) UNAAELIDUAY
d@agy (M lnguazn¥singe UNARLBAINE 200-250 A1) UNUT LB (mmammuﬂummamuwmu
foan1sliaue) UNaTU Lazlenansa98y

**NUWNAINTUAIIADNAINADSLUTWNTN Microsoft Word i;u 2003 %58 2007 for windows AI1HE17
PIUNAIN 10-15 uﬁmimw A4

JorihkuafunisiasguduaduunAdu

B 2U1AN5E0E L2 4

[ | nsawawamw TuLLm”ﬂmiumamwmu AMNIDUUUTBINTZAY 1.25 §17 28Ua 1.0 97 20
#18 1.25 §2 99U971 1.0 9

B STozdnesTRINIusse NiITIUssiATe9ASaIANRILADS

B Genws [FUsTalse ) (Browallia New) uasuvianudimvun foil
= Fai3es (Title)
- s lng w9 18 point, MUUATATY, AU
- MENBINOE (FONHIANNING) TUIA 18 point, MPUATATIE, FAINUN
=>  Fagilisu (Vnau)

2

- fﬁ'aw%u mene-8anne 23U 14 point, MAUATATGIE, AINUI
- Fouihisuresgilen M ne-dings 2uIR 14 point, MUUATAGIE, AIFTTHAT
=>  UNAnLe
To “UnAnge” uay “Abstract’ WA 16 point, MUUATALNE, FINUN
damnNUNARgan1ENg JuIA 14 point, MUUATATDY, AIDITHAN
ToAMUUNANLDNIBIOINDH IUIA 14 point, MUUATATDL, AITITUAN

~ dewih 0.5 i

= @Ay (keyword) lifundandLs0ILMAngD (Abstract) maiRanddAyfiiedas
AuunANy Uszanu 4-5 M lmenesnmenlnguazn1ssange aune 14 point

D

b

Un 13 adun 1 (25) uns1Au-Tnuieu 2568 | 185



—>  $18az1d8aUNAN

- Widelug vuIa 16 point, MUuATATIE, Fanu

- P9RIR9 YUIA 14 point, MAUATATIY, AINUI

- FNONBT TUIA 14 point, MUUATAVDY, FIFTITUAT
- dowtdn 0.5 i

[ 6 ar

m adwn Dildemdnvidnafvesnaiudneaniu

aa ~ P o 1 A o
B 2Wuaza1s1e nssdnmuazansisdseney Jennlistyedn nwit Wldnmwdseney uas
andernuusseglanmliegiinaraminngzas Jaa1s9ldszymdn a19190 wiauidemINLIIBNEA1919
#0159 AT AN 8IMINNS AN kazldn nysynaursan1sslEuanraInun IagRun1sa TN 1N sEnau

WIDLRUAULARIS19 1 Ug59a (lFMaN¥TIUIA 14 point, AITTITNAN)

A9819 NMWUTZNEUNUINIDIILAZNNITUDNLARIDID

2NN 1 ansusigaaradbalaan A9 410 (a) NITHONAWNTH WAL (b) N1THBNALWANLAAAN

ql e o o = a s J = U g’ a
NN U5290 DIUTTAINITTE, PIUNY) WNITNA. (2556). NIFLANLAZAAAILUNLUANLIAAIINLRAAIVITIINEIA

1 2 kA 1
nasnsadudenisiasyresizsenlunuaiiise. AuWA3IM 7. ngamwg: PROCEEDINGS Lau1

msﬂszqu’?mmﬁ:ﬁumﬁ 4AY 311015, BN 76.

1< dl ! k% v v ! q' U 2 o v a dl
mnidunmnangmeauies 11931 Axa: ﬂ’]Wﬂ’]ElIﬂElEd'J"’?EI/EL"UEJu TB-AN|

ADE19 A151INUINIDILALNITUDNLVARIDID

ﬂl T a aan ! 3
15199 2 WSIUNYUURALARZ AU

fhusAan AIgA ﬂ'wﬁ"ﬂqm ALAAY S.D.

1. muldinaentin 5.00 1.20 3.69 0.53
2. eudAaduviudu 5.00 2.14 3.85 0.48
3. suntdnienung 5.00 1.14 3.98 0.51
4. PuINamneAL 5.00 1.67 4.25 3.84
5. smuwdenandiinansnsne 5.00 1.29 3.81 0.54
6. Fuivnmznisdesns 5.00 2.00 4.30 0.48
7. fMUBBUNBNTDNAL 5.00 1.50 4.21 0.62
8. MMUINNAIYAFN 5.00 1.33 4.21 0.56
9. MuUNSAUMEBAEAASLAZAAL] 5.00 1.00 4.34 0.64
FIH 5.00 2.43 4.03 0.38

S.D #H18DY AIEIULDYILUUNINTTIU

a a §a v o Caa a ar = a a = a
NHY: AIAANTYTN “q&lﬂ']f;l W 2gne. (25586). ﬂ@laﬂﬁmuﬂﬁuﬂ'}’l‘ﬂﬂﬂﬂﬂﬁi%ﬂi%“ﬂi’ﬂﬁw T NNSANILDI

Lﬂ‘%ﬂmﬁﬂusw'i'nﬁamﬁﬁnmiunéummﬁmdwﬁu. MTANTATUATUNTI ITRITLLATNRILN

(auuBdaaas) TN 5 adun 10 nsngIAN-sUAN 2556, Wi 8.

186 | >1sansdvinisudanssudoansavau



B Aafnssudsenia lvilse EMAANE znslasunuaivayun1siag
] m'swuwmoawLmsnlumwwmuwmw
14n15919995 s uUU1N-1 T@ms:uq maaum YNANN waziaantin (815)

o .4 v a. & &

firae1sf 1 nisansdeiinatsamlyluiiiemvesunais
TunisFemsaysnsfatinusssuuazgAfyanaauis : MaAna1s (2554, 84) nanils AAIARINTGN
MNidusarndrAglunisfasemasuaniddasudualueia e 100 ndnew...

s 1 ﬂl 2 a 2 2 ﬂl 1 =

MIDELUIN 2 NI19DIDINTYVDAIINYNINATIINI

”ﬂlil?fﬂ JJ’]?7I’WI’)?7 ﬂ?a‘:"lfﬂ ﬂ@éﬂi@d’f?ﬂiﬁ’ll&%idﬂﬂ’?EI‘VVI’]L‘Z/EI”JN’Iuﬂid?’lﬁﬁ?f@duﬁd@?’)d"’] LUHV!JJTZ/EJ\?F)’I
7 qru7n ZV"IYﬂ VED) ﬂi.‘;’f‘ﬂﬂ” (amumwuﬁﬁmm V"lm_] 2554, 88)

B N15ANNIONA158198998UNAN

1) 1BNE15819BIWNA AU ABITBININAIBNYS

2) LanmsmamLimmmﬂmﬂiuiwﬂnﬁmﬁumwﬂwwunau pufeTensssseidumesinge

3) $189M1918NA5019DILFNNNTAVOUNT LA BANUTY B1518AZLDLAVDIBNAITONIDINAINLIININAIN
wilinssia WRuwaeussindalulnedent (Inaiusses 7 129528N18s Wl uRNWTIS SN

'
a

 8)
B N159ARNNLENE15819DIN8UNAINIE u,smmanumumumaamnmswmmmm TATANNN
AINTDUULIN 'nsm'i'amm’smﬂn’s‘suaamsaaﬂu’lﬁmimammmﬂLu.m apa6 mu

1. 9199991NUNIFD I‘ﬁi‘ULL‘U‘UGNu

)
o o A

Sofuda/(Difn) /Aades /aieiinu. (615 /A fosRRu dninfuw.

A3
In3ms BofsTani. (2541). ileRuwgsIind. AuWasshn 2. ngamwe: lewnaualas.
Kotler Philip; & Gary Armstrong. (2003). Principles of Marketing. 9th Ed. Boston: McGraw-Hill.

2. 8198999102195815 Immmumu
ﬂna/‘*naaqapjmauwmm.//(ﬂ) JAeunanny.//Aensans. /AR (24TUR) - /e Rens.

A08N9

Fa501 A5UASAU. (2553). uuNTU..NMIMelafaTATMEral. MTRITNUIINGINE ASUATUNTILIAI.
16(1), 39-42.

Doran, Kirk. (1996). Unified Disparity: Theory and Practice of Union Listing. Computer in
Libraries. 16(1), 39-42.

3 Eﬂ\‘l’élﬁﬁ'lﬂL’élﬂﬁ‘]’ii]’iwﬂil‘uﬂ']ii]iqﬁli&l‘ﬂﬁﬁ’)‘]j'lﬂﬂi/ﬁu@ﬂai’auﬂ‘ﬂﬂ’ﬂ&’)‘]ﬂﬂ"ﬁ Tﬂﬁmmumu
“IJBNL“IIEI‘H J/(SARu) //mauwmwm"mamau //1u//°nmauaaa //%aniﬂﬂﬁﬂ’]i‘VIia"ﬁaNi’]‘]_li’.lll(51ﬁ).//
wmmmwmwummmmamauuu //mawwuw //amuwwuw /mamuﬂwuwmammwuw

A089

LLSJ‘LL&J’]’& °H’JZ\](7’] ﬂnmma (2526). ﬂ'ﬁ’ﬂ'ﬂL“ll’]ﬂi“"]J‘]JﬂﬂﬁJ‘W’)LGIE]TII’BG‘H@Q&&J@] Iu LANAITNITANNUN
ﬂ']x?’)‘ﬁ']ﬂ’]‘ikiﬂﬂ f'l'l'?LL?ﬂ"lI?Jx‘iﬂ']Sel“ﬁLﬂif’J\‘iﬂ@NW’?Lﬂﬂi%ﬂ&ﬂﬂ&ﬂ&lﬂ ﬁu’] 1-7. ﬂiGL‘VI‘W”l
Nﬁ/i’]'?‘ﬂil’]@ﬂﬁiﬁ&l@l’]ﬂ@]i.

Tichner, Fred J. (1981). Apprenticeship and and Employee Training. In The New Encyclopedia
Britannica, Macropedia, V.1. pp. 1018-1023. Chicago: Encyclopedia Britannica.

Un 13 adun 1 (25) uns1Au-Tnuisu 2568 | 187



2 a a € A a a ¢ o a ¢ 92 o &
4. 919999NYSYPIUWUSHIDINLIUNUTHIDRITUNUS ‘lajgmmumu
4 o 1 aAada e A A s a N a A4 Aa ¢ '
BOLUAN.// (UNWHUN).//D8L383.//T8UI Y (A1 V1WTDITILDN)./ANBINWUW:/MUILIIU. /D8NS,

A208"9

Aquiad FuzIn. (2548). miﬁ@umgﬂLmumsﬁﬂumum?mhﬂEuLwas‘Lﬁm AB1FIANANEY
dmsutnFoududssannen i 6. Usyarinug nae. (meluladnisdnwsn). NIANNY:
TUAAINGINY NAINLIRLATUATUNTILIA. DI8LONETS.

Patamaporn Yenbamrung. (1992). The Emerging Electronic University: A Study of Student
Cost-Effectiveness. Dissertation, Ph.D. (Library and Information Science). Austin: Grad-

uate School The University of Texas at Austin. Photocopied.

° a Ve a a ¢ ¢ 9o o o
5. 9198snunastayadiannsaiindeaulai ldUuuudeil
fayamnwﬁoz‘v’aaauf&m’
Eueia./(DNANAVS o UNFUAR) /AoiT0s. /a0 UNRuW: /A unWuW./Auaniile/ 3u/hou/l (138 Retrieved/

au/AuAl) /ann (from) Aesulad

MIAIDEI

NUINANINYIRE. (2544). niaumeaman'\iﬂimﬁuqmmwmﬂuanizé’uqﬂuﬁnm. ﬁuﬁmﬁa 15
WOAANIYY 2544, 971N http://www.ga.mua.go.th/Thai/seminar_document.htm

Davies, J. Eric; Wisdom, Stella; & Creaser, Claire. (2000). Out of sight but Not Out of Mind:
Visually Impaired Prople’s Perspectives of Library and Information Services. Lough-
borough: LISU. Retrieved September 20, 2003, from www.Iboro.ac.uk/departments/dils/
lisu/public.html

o a I’

Tayanifuunaaneinarsarseoulan

Eueia.// (DNRUW) J@ounans./Aensans. /AN (adun) wii (678) /Fusuile/iu/ifowil (W3e Retrieved/
WWewAw,/A). /A0 (from) /Aaiulse

MIDEI

WDy NA1INTUN. (2545). wwisansbienunnizlaniou. wneaude. 11(6). Fudwiile 13 fa1AN
2546, 91N http://moph.go.th/ops/doctor/backreport.ntm

Bearman, David. (2000). Intellectual Property Conservancies. D-Lib Magazine. 6(12). Retrieved
June 30,2020,from http://www.dlib.org/dlib/december/bearman/12bearman.html

2L a ar (3 2 o 1:19'
6. B1IDIUNANNIWU ‘L‘]jgﬂLLUUﬂ\‘iu

v o 2y ¢ A Ao I3 o
(mﬂaumwm.ﬂwaumwm LABDUNFTNNIBU). B

U

o o

WNNE FDUNANN1E

A208"9

(WQN3 AnLASHFAS, 909MaRs1a19E. 2563, Aueneu). dunwallas w@ansal Wusyas i
NWINYNRY ATUAIUNTILTA

(Anissa Fung. 2012, August). Interviewed by Saowaluck at Hongkong Institute of Education.

188 | Jo1sansdsinisudanssudoaisavau



dounus1gazIdgQIWUIGU

HUSEAIUUNTAITITINITUIANTINFRATFIAN: WNAINYTUUN gradE

NBIVSTUNBNITNTANTITINSUTANSSNRRANSFIAN
INeNFUTANSIUFDAISAIAN NWTINBNFBATUASUNTI 50

ﬁagj 114 198gYNIN23 UIWARBIALIMTED LWATUY NTINNY 10110
gy : 02-649-5000 ¢io 11269

nsa1s : 0-2259-2344

a e .
LUA . coscijournal@gmail.com

HEEXEX XXX XXX XXX XXX XXX XXX

.
-

Un 13 adun 1 (25) uns1Au-Tnuieu 2568 | 189






