wpAnssuwazaunanalalun1sfusunmeunsynaauladanIul
VRIUNANYITEAUUIYYINT UMINYTBT1AL WYY
Behavior and Satisfaction in Watching Movie Series Online Streaming of

Bachelor’s Degree Phetchabun Rajabhat University

vilagite Ay, Ayajnaniy Asudasde

Nuengruethai Khamman, Kankulnat Peerachaakkarachai
ANEINYINITINNT UMINIRETIWA YTy T

Faculty of Management Science Phetchabun Rajabhat University

Corresponding Author, E-mail: Kankulnat.pee@pcru.ac.th

Received 29/01/2023 | Revised 06/04/2023 | Accepted 08/04/2023

UNA14338 (Research Article)

UNANED

mMsrunmeunsymesulataniufiinarsifusuuuuamiuduisildsuaudessdisann
dosrniFurildsuamumdamautudomuaranuasanaunslunisfuriannsadiidldyni
LanNIAIINATINFBINTS usnaNEnTUINsanduiseaulatiifadonliiiuvuaunaden
UseLnniagsUkuunng 7 ldmannmane mﬁ%’m%ﬁﬁ%@qﬂizmﬁﬁa 1) AnwmgAnssunisiusy
amunsyaeeulataniuiiwosin@nwssiudiyane’ uninendesvdgmasysal 2) fAnw
mmﬁawdﬁmmQ’%’mmmwsumﬁﬁqmaaﬂaﬁam‘%mﬁwaaﬁfﬂﬁﬂmwﬁuﬂ%mzym? UPINYNAYITIY
fmwsysel ngudogeildlunisdnen loun dnAnwiszduuiygins uminedosedy
masysal $1uau 363 au wadesilefildlunsiAusiusiu 1dun wuuaeuny dafldanudesiy
0.81 adafildlunsinevideya léun Afesas Aede wazdulonuumasgu

nansitengAnssuuazaufianelalunsfurunweuniyneeulavaniuisesindnw
SEAUUTYIAT INNINe1aeTwAQmesYsal wudi deeunuudeuausurunmeunsyneaulall
ansuisvuueundiatudanand Suruanounsyauszamduauasvau ldgunsaiufiuidnvie
lounn Suruameunsyaivedn auied Tufuenfing ¥a9a1 24.01 - 04.00 . szezIalug
Suruameunsyenndi 3 Yalas daasinsandnueundiatulasindedeifoudieAalinsaundn
401 - 500 VW uarFuTLNMEURiYReeulataniuTessemaAdUy wazranTANYIAIINT
wolanssurumweunsynesulavaniuils Tnonmsmdauianelesgluszdumn (X = 3.51,
S.D. =0.42)

AEARy: Nmeunsyn, sauladaniuly, ngAnssuuasANiwele

NMIENTNYERIANARTLATAIANAART NNT WENWARAY TN 4 RN 1 (MNIIAN — LNHIE 2_



mailto:Kankulnat.pee@pcru.ac.th

Abstract

Watching movie series online streaming has become a were that popular form of
entertainment. because viewers get to enjoy the content and the convenience of viewing
it can be accessed anywhere and anytime according to their needs. In addition, online
streaming services offer viewers a wide variety of genres and styles to pick from. The
purposes of this research were 1) to study the behavior in watching movie series online
streaming of bachelor’s degree Phetchabun Rajabhat University 2) to study the satisfaction
in watching movie series online streaming of bachelor’s degree Phetchabun Rajabhat
University. by the sample group in this research undergraduate students, Phetchabun
Rajabhat University totaling 363 people. The tools used for collecting were questionnaires.
with confidence (Reliability) equal to 0.81. The statistics used in the data analysis were
percentage, mean and standard deviation.

The research found behavior and satisfaction in watching movie series online
streaming of bachelor’s degree Phetchabun Rajabhat University. It found that the
respondents, who had ever consumed the watching movie series online streaming, was
Netflix application. likes of watching investigative programs. using accessed through the
tablet and iPad, likes to watching movie series online streaming in a dormitory location.
The watching movie series online streaming admire alone on Sunday. They typically
watched movie series online streaming at 24.01-04.00 p.m., watched for more than 3 hours.
Whose monthly subscription costs between application of 401 - 500 baht and whose
viewed shows in Japan movie series online streaming service. The overall result of
satisfaction in watching movie series online streaming was at a high level (X = 3.51, S.D. =
0.42).
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