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Abstract

This research was aimed to investigate the effect of Thai fans loyalty towards K-pop
artists. The objective of this study was to study the influence of the following factors which
were Thai fans' shared value creation, affiliation, attitudes satisfaction on their loyalty towards
K-pop artists. This research is a survey research by selecting a convenient sampling method.
Participants are people who like Korean music, movies, variety, and series with 400 Thai
people. Questionnaires were employed in this study to collect data. Data was analyzed by
descriptive and inferential statistics, including percentage, mean, standard deviation, t-test,
analysis of variance. Test for correlation using the Correlation method, Pearson's simple
correlation formula. and multiple regression. The results of the research found that all 4
independent variables, behavior of creating shared value, commitment, attitude, and
satisfaction of Thai fans, have an effect on loyalty towards Korean artists with statistical
significance at the .05 level.

Keywords: K-pop artist ; Fanclub ; Relationship
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