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ABSTRACT

This research aimed to: 1) study the consumption behavior of students at Mahamakut
Buddhist University, Srithammakosok Campus, Songkhla classroom, and 2) analyze
consumption behavior based on the principle of the Middle Way (Majjhima Patipada). This
qualitative study employed in-depth interviews with 16 key informants, selected through
purposive sampling. A semi-structured interview guide was used, and the data were analyzed
through content analysis.

The findings revealed that:

1) Students’ consumption behavior reflects an effort to manage limited resources. They
demonstrate basic financial planning; however, their decisions are still influenced by emotions,
values, personal image, and social factors. Social influences, especially online media and peer
groups, play a significant role in purchasing decisions, leading to trend-based consumption and
social pressure. Meanwhile, family remains important in shaping financial attitudes, such as
frugality and debt avoidance. Furthermore, the multicultural context of Songkhla contributes
to diverse and flexible consumption patterns aligned with festivals and religious activities. The
southern climate also affects product choices and daily spending habits. Although students
show increasing environmental awareness, their decisions are still primarily driven by price
and convenience.

2) The analysis of consumption behavior based on the Middle Way indicates that, in
terms of morality (Sila), students tend to consider appropriateness and ethical correctness,
attempting to avoid immoral, illegal, or excessively luxurious products beyond their means.
Although not always strictly practiced, this reflects a sense of responsibility in spending. In
terms of concentration (Samadhi), students recognize that lack of mindfulness—especially due
to online media and promotional influences—may lead to unnecessary spending; therefore,
they try to reflect before making purchasing decisions and control emotional impulses. In terms
of wisdom (Panya), consumption focuses on value and long-term impacts, including financial,
health, and environmental aspects. Students adhere to moderation, avoiding extremes, and
strive for balanced consumption in accordance with their life context.

Keywords: Students of Mahamakut Buddhist University Srithammasokkarat Campus,
Sustainable Consumption Behavior, Middle Way (Majjhima Patipada)
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A3SIIUNLANTIY WeasauTndnaeva Tuyunawmansivalunujun

1) AuAa (ANUNBUTEINULAZANUTURAYOUNINATETITN) NANITIATIZYINUT

o = = Y o s ¢ = = | a a a v da
UnAnwduwilduddsfsnnumunzaunsdasssdlunisusian wu Mmdnidesdumniangmving
TInrafasIsu MIBAUFIUE avVPURIAALTEY “N15USLNABE19NA38555U” (ethical consumption)
Fegonnaodiu Shaw waz Shiu (2003) feSuieduilnadwiuundadulatelasiansanuseiau
AUTTTILAzRANSENUARdANAIUA U TuuSunwvsaawt wudAadydiinufunilunselaslgn
(7.4, 10/299/348) LUUNTVANAEIANNAALAINIAIUANNH LB EKATAIUNTUIUAY ANAGT IV
nnAuAYL “Auee1n” LlAuYaUN Fea0nAd i ULLIAALATYIAINDLN T LT UATY

Ly

wousvanawazANImgNg (aATy Wusiaw, 2560) Nan1sAN¥IEEBUIINITUSINAYRIINAN WK
nauiilguAniiaiessauiiiuey wiiliauysellumaufos

2) fuaund (mudaRuaznismuuauies) namsAnwiinuiind@nwasevings
Jymnsldsnemuensual Tnslanzandessulay aeandestunuiAniies “nMsmuguALLEs”
(self-control theory) fitauaiamnuanansalumssuusinseduinalasasiongfnssunislddie
(Baumeister, 2002) uana i wqaﬂﬁﬁmmuﬁuwé’u falasunisesunelag Rook (1987) 3duna
MnusInszduseTsuainnnvasa Tulfmanmsusvy auBuunefemssadntdu Sviviuoisual
(wszwsvmaannsal (U.e.Ugaln), 2546) msiidndnwineneuiussesdoud eniolndnsosanna
$1du Feazvtounisuszyndlindnadanslunisuilaa ieannisnneg melinszuauilaaien
asdelnl

3) audeyayn (MINATUNAFNALAZHANTENY) NITHATUIANUANANALHANTENY

T2881) ABARABINULWIAA “WRNadIin” (bounded rationality) ¥8s Simon (1957) NIy BeE
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ngrgrudadulasgalvananielavednindeya ausiieIiuy wuiAan1suTlaAeg 19 ady
(sustainable consumption) ¥4 Jackson (2005) aFu1eiEusinagalusisuAladwansenuau
a v aa & I3 o0 gva o

dunnfeuwazAMNMTInTEEzend Tunamsaawt Jygndussauszneuiiiliiinaudilaniy
AU wazthlugmsdiliutinedsauna (wsensvunannsal (U.e.Ugaln), 2548) nani1sdne
= v ' = Y v oA a 9 1A v IR A a ! =

Fagviouinsuslnamuvanduaiiujumbiliiesnisusenda uiilunisidenuslnnegediivgua

Laigalas wazaonARoiUUSTUNTINYDINULDS

6. YaLauBuUE
6.1 UaiauaLuIUlyUY

MnuamAdeinuinindnwianumeguuilanegameysvan fai uagdileds
nanseny widusdnusanssduaindosoulatiuazdediiadussld Faildeiauadeulovedl

(1) imIngrdemIsysanmsva nifyaiuyjunilunanssuiaunindnwiaisdn
Aanssunieseiviidnasunisuilnaegiediaf (mindful consumption) i Bd4ney (Workshop)
MINSUHUNIY Msnsentindussesssuduilaa uazmslidessulatediedviniu ieiaduais
fia au1s warUgyeylunislaane

(2) dasuanimndeudoron1suslnredianeifios MnaanTITeRinuIITALA
mnuazanilBvEnaronsinaula wimAnendemsatuayuiufaeluiifisagisssy TWida uay
duafududviesdiuvieduiilulinsiedunadeslusnidnalsd

(3) Waunulouiedeansaiaaion “wodt liaalds” amsiinissussdaiieiausss
osAnsAlinuATTUAIImeEYsTINA 3nndmsuiTaamunseua eanussnadumadsaslungs
tihfnu Tnsandedevesuvinendeduniosiendn

6.2 Farauauurdmiun1siseasedely

(1) msAnwBes “mavaunlunamiuduiusiddasadieseninda auns Jayan
fungRnssunsuslaneensddiuresiindnen”

(2) mIfnwIFes “BvdwavesdedinueauladdonisidosvuanudndydinuFum
lunmsuslnavesind@nyiuvninedeaennsaaun”

(3) AsAnwFes “FUuuuMsduasunsuslanegeilailuanfugeudnunnals:

N33 aUURNshuLLaIuTI (Participatory Action Research)”

13 yaly yo
7. 2sAAUINlATY
93AnN3MNaATell Ae nsdmdnisdiinujunildilunseunguiidungfnssy
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o
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Y
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SUAN BT ISR A 1LTINARUDE 1R DL
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4 a a a a a
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FUAAANUANATIATENINUNAHATULTINTEAUDELALD

M ovmdansssy “duduugunt’ sudunalnmiduaielu (intemal regulatory
mechanism) Avhnihfiufuauganginssunisuilansiuesdusznauansens Téun @a auns uay
Hayqyn AavimihiidmuansevaTosssuvesnisuilan lageuaulilinisldsraziandnany
wngauvdoiudnenimuesmy aundvhuiidiatuaeaiuarnisdudedla ietlestunmsdadula
aeldusansdudundy vngitygihmihiinsuiveue audua wazransenuszozeluda
Aiswgha dennl LavAwIndon

Slonsysanmsssddsznouiaauneliiinnadwsideauga Ao “nisuslnaogiemed” G
fldnsanneunisidneie wgauTunu Lm'Lﬁuﬂizmumsﬁﬂﬁﬂaﬁ&%aaviuuﬁugmsuam%ﬂﬁﬁm Gl
LAZLRNADE19ADAARDINY Fathy nsUsggndndndydinufumannsavimiiidunseunguiids

[y

ysanislumsesuneuaziiunginssuguilaaluusundsrusinadelasgradusyuy
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