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Abstract

The purpose of this research is to study the potential of cultural tourism
resources in Pak Kret District, Nonthaburi Province. Through qualitative research in
grounded theory study, Which use knowledge assignments by constructivism or
socially constructed that the researcher must interact with the stakeholders in
cultural tourism promotion of Pak Kret District Nonthaburi Province, Which key
Informant are stakeholders related to the promotion of cultural tourism in Nonthaburi
Province 23 people. By in-depth interview methods revealed that the potential of
cultural tourist attractions in Nonthaburi province. Example: The potential and
availability of many cultural attractions is diverse and Nonthaburi province is an area
adjacent to Bangkok, this makes asking for cooperation or building public participation
in some areas quite difficult because they are characterized by an urban society.
Cultural tourist sites lack maintenance and improvements to be able to properly
accommodate tourists. The area has many cultural attractionsthat share an area with
temples, communities, and government agencies. That makes the management and
development of tourist attractions quite difficult. Because it involves many sectors.
Despite receiving support from various agencies and organizing activities and various
festivals continuously every year, it is known only locally, it has not yet been able to
create widespread awareness. Therefore, the potential for promoting cultural tourism
in Pak Kret District, Nonthaburi Province. The researcher has a development 6A’s
model which consists of 1) Attractions 2) Accessibility 3) Amenities 4) Ancillary 5)
Accommodation 6) Activities.

Keywords: Potential; Promotion; Cultural tourism
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n¥rnnsundszunvadlsafnidolaialalsu 2019 (COVID-19)

nagws 5 Awnusu (Accommodation) A M3ad1sarmidesiulunmsgiuany
Uaoadoiifn uaznisliausiderfunisgua deausuuss uasimuiunasvisadiends
TWUSTTU

nAgMST 6 AINTIUMIMSVioNTEn (Activities) Ao MswamnAanssunsviosLien
Beiamsssuifanuvannvaneaenadesiunnafeinsvestinveaiien

9AU518WaN15738 (Research Discussion)
msﬁawﬁﬁﬂum%ﬂ’aﬁﬁ%qﬂizaqﬁlﬁaﬁﬂmﬁ’ﬂammam%’wmmmsﬁaqLﬁau%q
faussaulufinfidnnouninia S iauuny3 wesnfteAnuinsdaaiunisvieaiio s
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wargUassn (Threats) fanan1sdnu3delundsd §3demuussifiuiianunsaiinedne
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9auda (Strengths) Auunaisai sndsfamusssuvosdaniauuny3 fuvaq
vipuflondeTausssuiiddnsamuazamumiounaiswis Saravanvangiannsunuas
mah fe mavieadirluumasimusssy Wornanuuszmelsng 9 fatluriesdudu
q Satuiiianvar i tinuasnanuadeassenidiendnuallanwuldmiloudile fudu 38
yuvuLeny @enndosiu (Msviondisawistszinalne, 2554) leasurednunzueanis
vioauiioaluuma sTanusssa (Cultural based tourism) leun nsvieaiiisndsuse iimans
(Historical tourism) manefs AsiAumMsisiealusundwisaismaluiuaduay
Usgifmand nsviesdiervuiamsssuuagyseinal (Culturaland traditional tourism)
el madumaiesiienieveuussmdsang q Avndhuluteduiy 9 $aTu was
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fiosasannududiovesiiifiduieadesiumstamsunasioniiondenusssualuday
V9K UsENoU H11Yuvu LarAulug Uy f o33 UIURULAE A TUALLININTTELETY
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TwranTaleung i daenndesiu (Kantanen & Tikkanen, 2005) 11350313098 9590a19
YoUMaiBg T TuUsTIUTINar a1 ST U waTN SERE TUVAID U NE T TMUTT T
Wlanszuiunmsuunlndlunmsasianissul uasisgelaluwvanioniiervestinioaies
WINgaTW uag (Wang, Wu, & Yuan, 2009) UNUNNNNSERa1sNINISARIALULYININITVDS
o = o = @ a A A = o w A
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NNIINURLENSAER SN TRRLIN TN T TAUTTTU 01 9d18UAITUTENOUAIE NS
MyuAIdeiAtveIdanin aNmuINITeuNeINIWATEENY FwIndon YU §9RN Las
TusTIURL19EEY
v W aa o & N = aa 1%
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fAanssu wiemsfidnviesfiewseauuUanuindinluiuidusesfiden el se Tadana
Iyinvieaiietyilneuazurwfanas dennaesiunaaudnasdIng1man SITuuay
WinNssu (2564) 31nMsuns szuinveslsadagalifalalsun 2019 (COVID-19) F1uau
o = ! an 1= % = Y a o % =
UnviodieIneniU 2564 ey 3.2 AuAY anasINUTEUM AN 5 duay e
anaslssuioras 53 9T 2563 wazA1nI1318la N0 g 19IAILanal
Useunad 440,000 a1uUIm 910U 2563

99ARMU33INN15338 (Body of Knowledge)
nwan1sAneIdgluaell il IdeAunudneninnisdwaiunisvioaunenid
Fuusssu s1neUrnnia Yaniauunyd degukuunmsiau 6A’s Aadl
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130: Ynueyy anviegassod, 2565
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nagNsi 1 d97a9An19n13909L7 87 (Attractions) Ae n15a31a0155U% 13
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WiAMaN s eTToldes

nagnsil 3 A991UrBANNATAINMNINTNIBATAYY (Amenities) Ap nMTRALNE
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Mmheuresiy Wewanndnenmssunasiouilondefausssy udmsaieuinsgiu
mMsveaiigafumiaenunals

nagnsi 4 msv3msidainde (Ancillary) Ao msuuUzansEUINs Junouves
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TUUTITY
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JoLaUBLUZN15I9Y (Research Suggestions)

Horauauuziily

mheuludminuunmy3tifedesiunmssafisndsiausssuaisinailian
msfnsAfeluadsdluvmsiinneidoyadidnads feilioviliuuamensiamiunds
viouflenTeinmsssn swneUrninin Saminuumg3 ﬁmmamyaaﬂmm?jﬁu waziteliAn
mMyiaLnegsreaiouazdsdusely

Forauauuzlunisideaisialy

Wn3¥1n15 90338 niegaula Arsvin1s@ny1idelusuuuudsuSunauazas
yhmsnulupmesesinienfionfiudy neldtadeilddunuanmsfinuidelunded
luidusuuslumsinwadadely il edunsesenasdanuilmivaziielfiannis
figavnudeiausiiinansenusionyide



wu |l 180
21581SN1SUSHISTNMSIA:UINSSUNaJAU
0n 4 avun 6 1douwnAMeU 2565

L@NE135819849 (Reference)

newudLaSIINeManSITeuaruIANTIU. (2564). ANa2. IWENANITANETUNIUUALTTE
IWsunsuil 17 udingilaia 19 wisadumhuan3seustiymusanudy. dudu 20
1Qu1eu 2565, 10 https://www.tsri.or.th/th/news/content/662/news.

nMsvieafisuialsanelng. (2554). gmwvmiﬁa\uﬁéa. AUAY 2 WENIAL 2564, 90
https://tourismatbuu.wordpress.com.

mvieaieisssnalng. (2563). ammsaluualiuaniunisaiieudien. Fuf 1
NOBAIAY 2564, 37N www.tatreviewmagazine.com/article/A1nn1saluiluiy
an1un1y/

Wlnan s Wsed. (2552). msAnyuuammsiaLInsvisa e asssuguulnai
gunalA7 JarinaiUe. erdnusAalaansum Ui (@1913101599019
funuinswarnsviendien). wnivendousls.

nqAas qYsURAS. (2551). M51uALEsAIaN SN RNIM SYiauTuTa T TSy
oeh9gadu lusswsaunsassysusy. ansinusUSya@aumansumdadio
(@AM sinnslssusuuarnsvioniien). uninendeusens.

Auiiey U suiand ayyey wezausAns lmadsina. (2558). MIasaudunienis
vioulealunguiminanamidensudns 1 :nngAnssunsviesisestinviesiien
¥y, 219975 59PUAITNT U1 INEIFEATUATUNTILIRI. 18(18), 226-246.

Beuns vAwATay. (2550). WATANMTIATIENUYaIIAMAN. 275975075IANANITANY .
17(1), 17-29.

Kantanen, T. and Tikkanen, I. (2005). Advertising in Low and High Involvement
Cultural Tourism Attractions: Four Cases. Finland: University of Kuopio Press.

Wang, Y J., Wu, C. and Yuan, J. (2009). The Role of Integrated Marketing
Communications (IMC) on Heritage Destination Visitations. Journal of Quality

Assurance in Hospitality and Tourism. 10(3), 218-231.


https://tourismatbuu.wordpress.com/
http://www.tatreviewmagazine.com/article/%E0%B8%84%E0%B8%B2%E0%B8%94%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%93%E0%B9%8C%E0%B9%81%E0%B8%99%E0%B8%A7%E0%B9%82%E0%B8%99%E0%B9%89%E0%B8%A1%E0%B8%AA%E0%B8%96%E0%B8%B2%E0%B8%99%E0%B8%81%E0%B8%B2%E0%B8%A3/
http://www.tatreviewmagazine.com/article/%E0%B8%84%E0%B8%B2%E0%B8%94%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%93%E0%B9%8C%E0%B9%81%E0%B8%99%E0%B8%A7%E0%B9%82%E0%B8%99%E0%B9%89%E0%B8%A1%E0%B8%AA%E0%B8%96%E0%B8%B2%E0%B8%99%E0%B8%81%E0%B8%B2%E0%B8%A3/

