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Abstract

The objectives of this research were 1. to study the behavior of people who
use YouTube premium services in Bangkok. And 2. To study the perceived value and
digital marketing that influence the loyalty of YouTube Premium users in Bangkok
area;. Using a survey method from a questionnaire with a sample of 400 consumers
aged 18 years and over who had premium YouTube services in Bangkok, with
variables in the structural equation model, namely Perceived Price Value. Perceived
Quality Value Digital Marketing Satisfaction and the loyalty Data were analyzed by
percentage, mean, standard deviation. and test the hypothesis by analyzing the
structural equation model with Smart PLS 4.0 The results showed that Most of the
respondents were female, aged 18-24 years, having a bachelor's degree. are
students/students, income 10,000 baht or less, single status, behavioral issues, it was
found that most of them used YouTube premium media. For entertainment such as
watching movies, listening to music, there is a frequency of using YouTube Premium
every day for a period of 2-4 hours and using it via mobile phones, smartphones. The
hypothesis testing revealed that 1) perceived value had a positive influence on
satisfaction 2) perceived value had a positive influence on service loyalty 3) digital
marketing had a positive influence on satisfaction 4) Digital marketing has a positive
influence on service loyalty statistically significant at the .01 levels and 5) satisfaction
has a positive influence on service loyalty. statistically significant at the.05 levels.
Keywords: Perceived Value; Digital Marketing, Satisfaction,; Loyalty; Youtube
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Sl Cronbach's Average Variance Construct
Alpha Extracted (AVE) Reliability (CR)
PV : ms¥uiamen 0.822 0.849 0.822
SAT : Auilanala 0.938 0.802 0.938
DM : MIRaIARIYA 0.885 0.744 0.887
CL : mnudnAunslausnIg 0.905 0.778 0.906
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WaN15998 (Research Results)
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SAT1 SAT2 SAT3 SAT4 SATS
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PV

DM1

DM2

40894
0.280

Dm3

DM
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1AmA 1 nudh anuduiudiuuvanmslasaiieves 1) Jadefitialagsau
fan13suiAMAI (PV) I8nsnantamswieaumiuiianala (SAT) uagaudnalunsly
U3N15 (CL) fAWinfiu 0.487 uaz 0.292 MuEIFU 2) MIAaINAIYIa (DM) 1dySnanians
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0.441 MUAIRY 3) ANUNINBLA(SAT) HBvSnanansssionnuinalunsldusnig (CL) 1
Andus¥ans 0.169
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_ A1 t-stat NAANS
(Hypothesis) (Coef.)

H]‘ o ¥ I aa a a *% T
n135usAUANTENSNALTIUIN 0.487 6.009 RILGE L
moAUNInela (PV -> SAT)

H2  AsFusAuANEnEnaLdauIn 0.292 7.118%  aduayu
AoANUANANTIEUTNT
(PV -> CL)
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H4  MIPAIRRIVATENSNALTIUIN 0.441 8295  atluayu
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(DM -> CL)

H5  AnuisnelaliBvanaleuinsie 0.169 2.257* GOAGINY!
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v o

wuBwme : > e deddymaadansedu 0.01 (p < 0.01) (T-Value > 2.576)

o

* ey dedAgnananszau 0.05 (p < 0.05) (T-Value = 1.96)
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3) ANUNInelaldnswasanuAnAluNSIEUSAS Inellan t-stat Wwinfu 2.257
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