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Abstract

The objectives of this research were 1. To study the marketing mix factors of
lighting products (Philips) in Pathum Thani Province. 2. To study brand loyalty in
lighting products (Philips) in Pathum Thani Province. 3. To study the relationship
between marketing mix factors and brand loyalty in lighting products (Philips) in
Pathum Thani Province. Quantitative research methods The sample group was 400
consumers living in Pathum Thani Province who used and used lighting products
(Philips) By using convenient sampling technique (Convenience Sampling), research
tools, questionnaires, data analysis and statistics used were percentage, mean,
standard deviation. Statistics in t-tests and Pearson correlation coefficient. The
results showed that Most of the consumers are female, aged 41-50 years,
diploma/high vocational education level, self-employed. Average monthly income
30,001 - 45,000 baht, single status.  Marketing mix factors of users of lighting
products (Philips) in Pathum Thani Province The overall picture was at a high level
in terms of personnel, processes, followed by distribution channels. and marketing
promotions, respectively. Loyalty towards lighting products (Philips) in Pathum
Thani Province The overall level was at a very high level, namely the complaint
behavior, followed by the word-of-mouth behavior, followed by the purchase
intention, respectively. Hypothesis testing found that sex, education level and
occupation had different opinions. The opinions on the brand loyalty factor in
lighting products (Philips) in Pathum Thani Province were different, age, monthly
income and status were different. no difference. The relationship between
marketing mix factors correlated with brand loyalty in lighting products (Philips) in
Pathum Thani Province. Statistically significant at the 0.01 level.
Keywords: Marketing Mix Factors; Loyalty Brand; Illumination Products (Philips)
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unidn (Introduction)

Hagunislnindiendnuia szmalngldfinisussyduiudiiudonieg 1o
Uszrnvutieiuuszndaliin Taglildgunsallsihifussansamnisldnugausifulios
Faviaonlwiiuindunilslugunsallwihflanunsodieusevndaluld nandeidenldndnfusi
dosainafiliidneudesainegs (Lumens) uslldmdslnineuazvilslundnfasidosainad
I¢¥umnuilongegaie wanswusidesaing (Philips) nasaiideuldfulusinAevasnnyiiou
Uszudalil Fadagiundndasidesaineildfumsimunitonisusendandanu fuuin
ngiindn uazdnnddesadnegs Ae vaenueada (LED) aruisadieliusendalnilla
wnnidesas 80 Bnviadsilonsnisldiuenuunivasaliasifeulseana 3 - 12 wi
%30 8,000 — 15,000 F3lus Feiudlovszaauisusiudatunsussndaluil il
nsiiuTnvesnguunanauoadd (LED) fifiunintu wuldainnisidaguguilaeli
mmﬁﬁﬁ’zyf‘ﬁ’umsﬂiwé’mwé’amummﬁu

Mnadfvimunslivasalnue adAfifiumniuesna soidlesdausl a.a. 2009
s ¥ A.a. 2017 Fsonnsinuiniiviinunisldvaonliueadi uniigauszanad .
2017 uagagidnaunsldanadludasuaisl a.e. 2017 auisd a.a. 2020 Fevinliuiiugn
TutsdagtuiivdsmlniiAndumnannvansuusud 017 Silvania, L&E, Toshiba, Panasonic
, Lamptan, Lumira, Opple maml%luaa%ﬁﬁaL"f]uqﬂﬂizﬁﬁmadwﬁﬁmwmﬁawj Lﬁuﬁiﬁﬂ
wardifruaulanniudes 1 litanduluFeswesmamieaunmillndifstu vilvngs
Uslnedilesldvaenlriueadiiidudenadenlidviedu gliansenvieluusiazlsd

15,000,000
10,000,000
5,000,000 t
) 80AUOADI
4 1 2017 13,596,132
112018 7,589,253
kd 7 2019 5,976,328

MW 1-2 uansganveieUveanansinueidedading (Philips) luununusiil
111 : goavnel 2017 - 2019 UTEM LeinudsiannInea LUsend 91in vt 123-124

N mazuladn senavielul 2019 Nruanidsenueiinign Alendndudides
4313 (Philips) Wundnduainaiussansamdensiaiiigaindmaly siaadeegi 100-
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1200 U Lﬁ@LﬁﬂUﬁULLUiuﬁﬁu‘] 919 Silvania, L&E, Toshiba, Panasonic , Lamptan,
. A aa A o q' | = I v
Lumira, Opple Nilviaeakeadamileuiu M1Anadeazegil 60 - 800 um Feoraduladen
iligenviganaag1aun daun1ssnwgiugndndudsidfyiaisazinlaenisasi
v a1 a 1% A v A a ¥ S fo a a a v
ANNANARBATIAUAINSBAINUANA IUASIEUAT (Brand Loyalty) MUGUTUSINNNUTEN
W BagnAndlanudnisensidumuinuinlayadilagsiuveansidual (Brand Value)
Hufagdaniiy wnTumuluimeuasnisiignAfiausinfassie asidualansnduaivmiie
Fangfslenialunisasnsanuiuaddviiunsdum 9 du viluidgenvienisusmsaunu
lun1svirgsiananas Tlenalunisvindilsi uindu suddenialunisvetgnainrens
AuAln 119191901 L ANUANATUATIAUAT @rursaliauninelavsludanginssulu
nsFeuazly yuues 1BInIneT yuneswenginssunisdeaziluanunuiefigniianld
wnganse asnsadalaegisie lnganudnalunsdumeenisnguslaainistedilu
nIAUAIAL warUasassawin lWumiudnalunsdud egdlsiniunisiiansanainnig
#98193zU T inkazuUanuvIIgRANEIR Ins1En13TeT1veuIlnATenilienaay
LldiAnainnisdnilunsidudifligu a1avzinainnmsnldd niadenduas vilides
USINABENTIEUALALT JuLBUT I INeIANUANALURAUMABRTIAUA VI Huslnadl
VirunRAAkazyniudaiiueg1aun 51a1 (price) 9n3d8vesenad 1933ANa (2543)
wumddnsnanenginssunisdensrededuilaadndulalumiaden Tneundguilaa
YOUNARNAUINTINN FIAITHANFAUAINTTIAA WRaRAUNUNITTONIOYINIY HUTLaa
dndulashednuaizdy o dmsumsdndulavesiuslandinfiansanaaziden lay ferdu
othanildludnvmzioaefifisitos dwivaudnilos siangeliviilinisteantesas
uaﬂmﬂuswmmLﬂumﬁawﬁzLmu@mmsuaar;uw'ﬂ,ﬂﬂmﬂmmmmamwaaﬂmsJ
ndadeiinanuiilvideauladinysesdiulssaunisnaianiievinaseninu
o a v a o & 1 ' . ) ) o oA ' '
ANAlURITIAUAINER A au91d038919 (Philips) Iuﬁmmmﬂnmmu W UNUDIdIULUINIS
n13na1ndsleinnis@nwlasdeniiunludvusiil 78 arunainvatslufounnauy
e 918 SEAUNISAn Seldsielfiou 01TN @0IUAN Y87 BN lENIIUEANABINTT
NMIULNAN nanrae ANNAnWuTLANG 1Y nan1sidenasUeanunasdudeyalunis
advayuieaswsdudli wiwnse vlinguduslaaiaanuassndndlunsi@uduin
a & & v s v a a yaa =
899y waziudeyalunisnaununagnsuiuugeussansamlanes q auly

TngUsEaAYaIN13338 (Researh Objective)
1. wiefnwrtadudrulszaunisnainveandndugidnsains (Philips) Tudsnin
Unusdl

2. WieAnwanuinatuns duananiue dosadng (Philips) ludwinunusiil
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3. WBANWIANUFUNUT 5213190998 IUUTLAUNITHANNAUAINUA N A LURSIFUAD
HannudedaIne (Philips) Tudwiauyusni

#33AFIUN13TY (Researh Methods)

1. Yadgdruyanaunnd1eiu dnadernudndlunsdunndniamidesadng (Philips)
Tudawinunasnil uansinaiu

2. Jadeaudiudszaunenisnans denuduiusdornuinalunsduandngd o
dosaing (Philips) Tudewinuysil Aumnsnediu

35a11un13398 (Resrarh Hypothesis)
ad Qv a Ty ! 0 ! A Y oa d‘ Y v LY Ay v
TNMFITUUUUTIUTIN NGNfI0874 A Huslnenandeuludwminunusiinlduasiay
ldnansdaadadadng (Philips) 91uau 400 Areg1e Ingldimatinnisgudiegranuuazain
(Convenience Sampling) tp3aailoflilun1sidereuuugeunIu N15InTIERdeyauazadf
laun Argesar ALade AdMTLULINATEIL N1SVAdRUAIT azeyl LazAduuszdns
anduius LU S du

WAN15338 (Resarch Results)
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MU 221 AU wazanuNINlan U 177 Ay
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NTPUIUNTT T09A911 AB AuTeaniansindivine uaztiosfign Ao Aunisdaaiu
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duddu uavteiiauadetosiigaie TAumnzauilofisuiuAANadng

3) suteannanisindiviing fidadslasswegluszduun Wefinsansede
wud Fefifiduaiegeanie dvomnnisiaredsderuinsasandudiitily sosawn fo 3
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v A 1
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fio SudTfuiidniurensnediafisame

7) sunszurums Sanadelassiueglusyiuinn WeRinsanmedenuin deii
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1) Frunginssunisuenselaesiy ogluszduin Wefinrsansedenuin el
Anadogean Ae viunuzihliyanaduifegunimvomasnlWildud sosasn Ao viu
s liynnaduulivasalniidud wazdeifinnadevosan Ae iuuuzihliyanaduiia
g1gnsliveusasUssinnuomaanliiaud

2) Frumnusidlatelaesi agluseduunn WeRnsansedenud dofididuads
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3an As Muldendeanasnliildddidudaanisn 509a91 As Mullavaulanazie
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Q 1 i 1 ;4
AuAnTlauduInniuusundy wartendAaduteugn Ao Miudentonasnliiladdingy
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3) uAnussulnesIan Tnesiw eglusedvann Weiarsausiedenuin Tond
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ALadeaan Ao vuldvaealnilddd uwilisimngandiuusuddy sesawn Ao viauld
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1) srumgAnssunsieadou Tassau eglusgduunn efiarsansetenud dei
fAnadugean Ao inuasioasoudamiunsvudmasalwilaud sesawmn Ao viwune
YoaFoutgyiunisuinsvesmiineu wazdeiifidiadotosgn Ao vituduwaliuias
Wasullduinssedu
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Tuwaunusduandaiu 2) gléuinisideny eldveifiou wazaniunm T Sigannnin
Afodaymeadin uansi lAudnsaidosing (Phiips) lusyusiifiony s1eldseiou
Lazan1un I wanasiuiaudadiuneladeanudnilunsdusndnduddesadng
(Philips) Tuwwnuyusilliunneneiuz) anuduiusseninssenineladesudndssaums
nsnan fuaudnAlunsdudnandueidesading (Phiips) ludswinunusiil lnesaud
ANUFuRUSAAni1auIn aglussaudoudigy ageived1dynieadffisedu .05 (e
fiorsunduladedudiudszauninisnain duanudnalunsdunwdniuyidesaing
(Philips) ludsmiauyustl Inesmsuidadud seansanduius 1iun Fundadneic =
436) $99381A0 fuyaaa (WiinawYIe) (r = 112) uagduifiddul seandavduius
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A1anfe AuIIAN (r = .028)

2AUs18mMaN1338 (Research Discussion)

1. Y9dudrudszaunisnanves lnandueidesadng (Philips) Tudawinunusiil
Tnsnwsameglusefuannyndnu duiilidadegeaafe Ae Muyana (Wnaue) iy
NTLUIUNNT 5098931 A A1UTeInanIindming uaztiosfign Ae sunisduady
n13nan Sadenadesfunaiuideves ladnd judesans (2561) ldAnundadeiiduade
ﬂﬂiéf@ﬁﬂﬁwaamLLaaﬁﬁﬁuanﬂﬁwﬁé’wﬁmﬂqqmwumum HaN13398 nuI Jadudiu
Uszaunanisnaaiidnasenisdnduledonasausadivesgniiidminngaumnumiuas
uniign fo Fundninel sesamAe Futomissindiving funisdaiaiunisnain
LAZAIUTIAT AIUAIAU AOAAADINUNAIIUITBDY Sy3uUNs NTIBv1eLN51(2562) 19
Anwtlateiiinadenisdinduladendonasaln LED lushslnaueaiind anundawinfonida
NANSANINUT AulszaunenIsnatn 7Ps fuyaainsiinatenisidentenanalyl LED
ogluszeiu anndign Taglimnudddusuduusn sesaanfesundnsias egluszduann
flgn funszuaung eglussduinniian Fudnuazyisneni eglusyfuanndign su
Foanenisdndiving egluseduanniign d1uns daaiunisnatn egluszduuiniian
MuEIRU wazsusian eglusziuanniige uilianudddususugaiine aonadesiu
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NANATE0Y AN maUseiug (2556) IiAnwn Yaduiiiinadenginssunistenasaliii
wiuleliavesgusianluguneides Yminanauns nan1sAnwinuin Jadudiuszay
nsnaanniladeinasdenninssunistenasaliilinuileda

2. rnuinAderansineidesaing Philips lulsuyusni lnenmsauegluszauinn
Fefiarsunsiesiu Tanadseglusziuannndiu lagsuiiidiadogean de d1u
woAnsIuNTFeddou Teda1n Ao FumgAnssunisuende wagduiiliaedutesiigade
Fruenudilade aenndastunanuiteres guiina Imading (2549). IiAnwiladedid
amnuduiusiennufndnenisuinislugsiafduedesldlia nsdfnw v A35mi 8
Belnstind $1dn HansieTzinssuiaunmlunisuing wuishudeiidudals (@iede
wirffu 4.038) fuansnideiiewazlindald (Aiadewiifu 4.383) duanusinisa
(ALY 4.313) sunissudseiulaesin (Aedewiidy 4.539) uazdumsieilald
andusieyana (Auadewindu 4.526) nansiesigianuAniuieituaudndse
N13U3NS FungRnssunsuende (Aadewiitu 4.173) duanudidlate (Aindeiiy
4.476) frupueeulnifesia (Aedswindu 3.927) uagsunginssunisiesdeu
(Anadouiiiy 4.393) denadesfunainuidoes dfniud oRdeinunauazaia g
(2560) AuinAveIgnARendndnTuazUIn1sBuWesdn Ussinn FTTx vesuien leil
i (uew) lueiuiigusuinisgné floft arungsten 51l wamsfnwmuiiiade
AMUTINBLIAUNEAS U ATUTIAT ANUYBINIINITIATINUIEY ATUNNTALATUN THAN
fuypaIng Munszuaunsliuinig sudniiauenanienin danuduiusiuanuing
Guaqqﬂﬁwiam'ﬁmﬁm%uaw%ﬂWﬂummﬁgﬂﬁmaﬂm Ausdlati auddlasuinanea

]
aaa

soulmisedadesiauazanuaslainnanmiou egnildedfynsadfnszau 0.01
donndesiuNaNUITevesguuUAFaLatie . (2559). dauUszaunNITRaIAnNiBnsnad
Anudnfdeasalniing dusidudvesusinalulsewealng.nanisnaaeuauufgiu
auuAgIunuIUsiaaniogunndeiulianusnfsevasaliiinsiausiaudunnd 19y
TusuAMNUONAD AIUNITFRNTIU ANEDULN FaTIAT AMINGdlaTe ageldedAgnig
aad ) Y a a Y} = ] v v a a Y a
ananszav 0.05 fuslaanilszAunisfinwuanssiuiaudnisevasaliinnsdudil
avdunnsinaiu Tusuauuenae Aun133aseu Aueaulm Aas1A1 AuGlate

o w a

pgslitdAYne afifAnszau 0.01 wag 0.05 MUEIAY
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39AA1M33INN15398 (Research Knowledge)
NSOULUIANIUNITIVY

fians9asy fanusnny
Uadgiyana
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2.918
3. SEAUNSANEN
4. 91N anuAnAransduA lurandn
5. swldledusaiou d898914 (Philips)
6. @A

LwgANTINNITUBNGID

2.ANUAILATD

o . —> | 3.anuseulmsfesan
Uasefrudiulszaunisnann (7P's)

Gy s 4ngANTIUNTTRUTU
1. Uaderinunansiom

. Jadeanusen

. Jadeanumasmamsind g

. Uaduduypanns

. Jaduanudnuaeynanenw
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3
4. Jaduiudusiun1Inanm
5
6
7

. Jadeanunszuaums

= a aw
AN 1 - 2 NTBULUIANNITINY

WUIRANG Y

Mar Grath, A. J. (1986) d135UgsAausn1sdluysraun1en1snainusnisuiay
padUsznoulidnumedall

1. wdnfst (Product) vanefsdudmieuinisiigsisuuausuelifuguslaa
fiffuslne agldsulsslovinaranmanuandasiiuglduiauddsuismudduasay
A7389UAT1FAUA AN INLAEUABANYAIUMUNTALYBINEA S UINADN1TA LT UGN
HANAUINIUADNITNIANUALDIN YASLTIU

2. 5901 (Price) nunefsqaidnan dusluguiitusiaifuilaadesinoie
uaniaesuiu dudvieuinisiiunausugniazidieuiisussninanuaivesuinisiu
sAvesuInstuldun saindadusiinifiduanunduousasduiinsgiuesm an
wanfausiiitheuanddudniidaau maudletendniusiuinaandsasn
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3. anuil (Place) mnginsaianietiedudutesmeiannsadhfeuilan
Larase lEsuAeIwILALazAINANlpaueInLF N TTeImaa iR T InE
mMsdnnsiieadu Fudasndsldungunsaleneanuazanidusaduniensnirguuuy
Msussuanuiivensa azmnUasafouazifivswedlanvivanuna

4. M3daSLN1IAAIN (Promotion) Manefisn1sfvuasiutsnsidudniss
sudszanm aldarelunslavandefidenuazimuanarfimeunsiiudesnanaiudn
aSeassalvnigludunisdaasunisnaianisdaasunisveldunsimndasasiiiaunse
RasaslanisansA1dudl nstavandssnduiusiiuineuasinsimiuauiielavan
Tuuan

5. yana (People) Wugdisiauduiudiiioliuinsguilaalaenssgsiadsandy
flazdeall msatuayuduaduyaansiitieudamiuassawazautnngluamsnulag
onafinsflneusy Wauasuaududuyaainsidutlededdyifdninadenisadi
awdnuaivesIRTiingza uyusduiusituusuudlawasnaafinrulunslif
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