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Abstracts

The objective of this research was to develop a structural equation model of causal
factors affecting decision on business loans service of The Government Savings Bank Credit
Center for SMEs Business 11 Mancha Khiri by using quantitative research. In this study, the
research tools used were questionnaire and the 320 respondents from customers of business
loans service. The factors of this study were marketing mix factor , service quality factor and
decision factor. The collected data were analyzed using Statistical Package for Social Science
(SPSS) and presented with fundamental statistics consisting of frequency, percentage, means,
standard deviation. After obtaining the initially analyzed information from the questionnaire,
the confirmatory factor analysis and structural equation model (SEM) were incorporated as an
effective tool to examine significant factors affecting decision making and to generate a model
for dealing with business loans service.

The results of this research that the opinion level of respondents in marketing mix factor
was at the highest level ( x =4.75, S.D. =0.17 ) service quality factors was at the highest level
( x=4.77,S.D. =0.16 ) and decision making factors was at the highest level ( x=4.76, S.D.
= 0.16 ). Additionally, the structural equation model developed for a causal factor affecting
decision on business loans service of The Government Savings Bank Credit Center for SMEs
Business 11 Mancha Khiri was appropriate and consistent with the empirical data with the
model harmonization as follow: Chi-square= 103.684, df= 82, p= 0.053, CMIN/DF= 1.264,
GFI=0.960, AGFI= 0.933, CFI=0.981, RMSEA= 0.029 and RMR=0.004. The finding in this
study also revealed that the marketing mix factor and the service quality factor directly
influenced decision making with the positive relation, showing the direct path coefficient of
0.162, 0.708, respectively.

Keywords: A structural Equation Model; Marketing Mix; Service Quality; Decision Making
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HonldusmsduessnivessuImseeuduAuddutegsnagna SMEs 11fiyanAsinnunauniumiu

Toyaigausying

=

4. AMTHAUIFILUUINAB9EUNTTLATIET19Y0TdeTeannaniidnswaranisiaanly

L% S

UIN138uYesINavessuInseaNfuAudfutagsiagndn SMEs 11 gy

v

HANITIATIENRUUTIRRIENNTLATET190sdadulsanvniiavanadenisidenldusnis
ﬁ v

AuegsNavessIATeRNAUAUSAUYRTINANA1 SMES 11 JyanAsiiauTuaennaesiulaya

D

WelsedndiilesninanunannduvesliaalunIngInaInAa@a A9l aa1nA1IAIUIUNYIINIS

'
aaa v

nagaulad-awa$ (Chi-square) ludoddayn1ead @i seau 0.05 (p=0.053 ; >0.05) T e1¥u

= |

waninaeiniualilasidefiasandstinguiinmvualiNseauuinnimsewiniu0.90 wuinduinnea

A GFI = 0.960 , AGFI = 0.933 , CFI = 0.981 snutnaugidusaiifi fvunl3fisesu0.05 wuin

v

&l RMR = 0.004 uaz RMSEA = 0.029 shunausififimusliiduiieniuuenainigwi CMIN/DF

fAwvindul.264 Fad1lnal wazlinuz Feagulainlunadadedanvgnidvninanenisidenld

a a v

a a a & a & a P Y] A A £ o
UINITAU BT INIVBITUIANTDBUAUAULFULTBTINAIYNA SMES 11 48J1ATN WUV UNAINY

9

NAUNAUNUTDUALTIUTLINWLARININITIN 3 WAL NNN 2

Y

M54 3 wansradAUszidiununaunduvedinadeyaliseing
fvtANUNAUNAY LAaul Ardaiinald NANITNAITAUN

Chi-square 0>0.05 0.053 LN

CMIN/DF wlng 1 1.264 LN

GFI >0.90 0.960 HULN N

AGFI >0.90 0.933 FULN I

CFI >0.90 0.981 ARt

RMR <0.05 0.004 LN

RMSEA <0.05 0.029 NULNEUN
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a |

MWN 2 fkuuiaesaunislasaiwesladulave nidnsnasenisiienldusnisaudegsia

Y

Y9I5UIANTORNAUALIFUTRTINIGNA1 SMES1T Tya1A3 Tuguuuulueaidausevda

o

(Parsimonious model)

Product

F/L = 0.448

Price

F/L = 0.448

Place

F/L = 0.361

Promotions Marketing

F/L =0.411

Mix

Needs

0.708*

People F/L = 0.641

F/L = 0.645

Motivation

Process F/L = 0.621

F/L = 0.626

Perception
Physical Evidence P

F/L = 0.634 F/L = 0.291

Tangibility Attitude

F/L = 0.420 F/L = 0.293

0.162*

Reliability

F/L = 0.658

Responsiveness

SERVQUAL
F/L = 0.595

Assurance

F/L = 0.600

Empathy
F/L = 0.518

F/L = Factor Loading
Chi-square= 103.684, df= 82, p= 0.053, CMIN/DF= 1.264, GFI=0.960, AGFI=0.933,
CFI=0.981,RMSEA= 0.029,RMR= 0.004

answalganvsvesdadediulszaunisnain( Marketing Mix)uazasininnisliusnig
( SERVQUAL ) dianuduiusideanvnsenisindulaifenlduinisiseaudedfgnieada 0.05
(P<0.05) fimuduiusynisuinlvaduuseavsidunie (Path Coefficient) (TE) = 0.859 way 0.162

mudrutunineauIladudiudszaunieniseain ( Marketing Mix) wagaan1nnistiusnig(

SERVQUAL ) finnauvinliuwunldulunisdaduladenlyusnng (Decision) 1nnduniy
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Uszansnamlunisweinsalnuinluinaannislaseasne ( Structural equation model

Aaa a !

analysis : SEM )Uadeifsanngniidninadenisidenlduinsduidossnavessuin1soeuduaud

Aueg3iagnASMES 11dyanAsiauiigmss (Validity) esnilAmanduiusnyamuigsaes
(R2) winiu 0.742 wSeAndusesay 74.2 (0.742 x 100) FeilAfsunseeaza0iuly (Joreskog and

Sorbom, 1993 : 87) gaudialainluinanwmurdudinnuaiuisalunisyvitunednswavestaduds

'
a

anvsniansnasenisidenliuinsdudegsiavessuinseenduauddudessnagnaAl SMEs 11

Y aa = o a
HEYIIMITNUATLRYANAINTITININ 4

A5199 ALARNIDNTNAN N TIDNTNANIID DULALDNTNATIU

AUUIHA answa AuUsneg
MarketingMi SERVQUA
X L Decision
DE 0.708* 0.162* 0.000
Decision IE 0.151* 0.000 0.000
TE 0.859* 0.162* 0.000
DE 0.933*% 0.000 0.000
SERVQUAL e 0.000 0.000 0.000
TE 0.933*% 0.000 0.000
R?=0.742
*p<0.05

Aaa a 1

YBNAINUNANITIATIZITLUAADNSNATT 8L TI@ I rnNT NS wanan1sidanlsusn1sauLte

9

a a £a dl a ¥ LY ada v a ¥
§3navesswIANTRRNAUAUSAUYegIiagnAT SMES 11 fyaAsdanunsadisulugUaunisiasadia

( Structural equation model analysis : SEM )151’61’@5
Decision = 0.859*MarketingMix + 0.162*SERVQUAL; R2=0.742

mﬂmimaauamagfmmﬁé’awudﬁlaé’aéf’mmuﬂizammqmsmmm ( Marketing Mix)

o

wazdaduamunmnsiiusnis ( SERVQUAL ) danuduiusigeanvssenisifenldusnisauye

a a fa A a 1% o Ao a v o & d' Y}
ﬁiﬂﬁ]m@ﬂﬁu’]ﬂqi'ﬂ@uau@juﬂﬁ‘ULGU'E]ﬁqiﬂ"U@Jﬂﬂq SMESs11 4eya1ASYaiAIAINUFUNUTNIGUINNTEAU

q o
Y [

HudAgyneada 0.05 (p < 0.05) Fapn5797 5
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A15199 5 LAAINANIINAFDUANNRAFIUNITITE

o4 - o NANTSNAFBU
4l AUNAFIU dnsna -
AUNAFIU
1 H1: qauawmslduinns davdwamemsals  pe = g 160+ gouTy
vansan1sanaulaldenlausnig
2 H 2 : douszaumanmisnane $8vwannss  pE = g 708+ gousU
Waunaenisanauladenldusnig
H 3 : diudszaunienisnain 1ovsna
3 NNHT DE = 0.933* gausU

Wauan e AanmnIsiuInTg

= a o/

anUs18Nan1sIY

1. Yadeaunmnisliuinisddninantensadeuandenisaaduladanlduinig lned
audAglunngin dasduduenuiugusssuesuinis (Tangibility) anudetielinddald
(Reliability) mamauauaﬂ@iaqﬂﬁﬁ (Responsiveness) mﬂﬁmmﬁaﬁuﬁaqﬂﬁw (Assurance) A9
Y ¥ 4 14 raa a U U a = Y a a -d' a
sAnuazid1lagnan (Empathy) Sauudddnsnarenisdeduladenlduinisduessiavessuinis
poudu FeaanadesiunuITevedlasen gnwa uasauy (2563 : 32-49) Nlangnsaldadeamnn
nsliusng denanenisdnduladenlduinisuessuins wazdidonAansiuiuIBYes TUNNS e

W (2563 : 44-55) Anuindadeanninnisiiusnis Tunnasu dwanenisildonlduinisduitolas

9 9

v o o o Aaa

fsgautudAgneadn Inedadeniisvsnauiniigafe rnudeialingdals (Reliability) #swians

D

[%
o

1w mslinsuimsiliiRamnudeiiolinsddaudgndn lidesidunisquanausslovivesgndn ns
Ausnwideyavesgndn saluiamsuoumnelininnurginssuusegiaunugndi il os e
arwazanlitugndn Ssdmnnsuiasdiuiauluiadeiuds avdmaligndrdnaulaulduinig
?iul,ﬁ?i'aqiﬁﬁ]ﬁ’uamﬂﬁaau%umﬂ%yu

2. Uadwdrudszaunisnann (Marketing Mix) dignswanisasaidsuansanisandula

' 1%
a d

& Y a v daa & 1% = Y & Y o v
wdanlduinisg lnedadenidnsnauinigaae aruyana (People) Fauanalitiudn gnanduli

s U

mudAgiundnauiliuing laesdudiunisliuinisedisfiondin nsfluyweduiusnaiu

anAuazntneuaInnsaesutedeuly vaninaeinie laegraasudiu wWiladeuaviidedie oz

Y a a

dwalvinisandudontdusnsauiedusuinsosuduiuuintu Jedenndoiiunuideved Andun

6 Y L3

Uydn wazAsTnud Sauitving (2563 : 1839-1854)nudn Uadediudszaunienisnan dwadens
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VU a a b4 A v

naulalduinmsdudegsiarisawnivessuIATeaudl warsunianuddgyuiniiaafs auyana

)

(%
a CYCY) 1%

ANNIS9@DAAARINUIUITLVDY axead MaMEnT (2561 : 54-63) Ul Yadeudrulszaunisnans Tu

a o

VN9 danuduiusnsuiniunisanduladenldaudegsiafiusuinis

q

3.Uadwdaudszauntsnann (Marketing Mix) 18n3Wan19nsaLdauINAannnInNIs
THu3nns Tnefsuneseeuautu Snsiauniladevesduusvauniinismaiaud wwdsmwalinanm
Msusnsdiuinndu Snveddwmadensinduladenlduinmsdudessiatus mansooududae G
A0nARBATUNWITEVDIDYSNY MBIV wazAny (2562 : 1-13) AunuirUaduadiudssaunianisnann
1BV NANNTWBAMNINNITIAUINIT wavaanAdaeiuITevee AIngyal dasnadlanas (2556 :
75) fifunuintaddnuszaunemanaauazaunwnsIiuIng uaridviwadenaidenliuinig

suiAslasilsautisdAgynIata

VOLEAUDLUY

1. YaLEUBLUZANNKNANTSIFYTUASI

'
aada a 1

AU UUIIADIAUNSLATIES 19009093 L T9d MmN NS wanan158enduUs N8 UL

q

'
IS a ¥

33797095UNIANT0RNAN AUAULTRTINIgNA1 SMES 11 Jeya1A3 NlaauTuly suiaseeudu

9 Y

° Yo v Y Y a A a
annsanluvszendléiludeyauseneunisadenagnslunisvenegiugnAtdulossiavessuinng

SGURGAD

[V 7]
v 1

1.1 99ARan19398A59l aznutadeaiulszaunisnain (Marketing Mix) 18n3wa

A ¥

a ! U a & Y a v aa o W P
mensugavandentsanduladentduinig lnetadendaudrdguiniiande suyana (People)

Aty sunssiadunazbinuddgyiunisadienagnsaiuyaraiuduiunsn sesasunferu

)

neanLarn1siuaue (Physical Evidence) waga1unszuiunis (Process) deaziiulain Jageis

=

3 Frufignélfauddgpnniu ssdunssuiunislunsufsinuvesqusduiessia SMEs uas
aNv1vassUIANTeaNAY Fuilu sums TemaitiunisadenagrsveadulsyAniamnshaures
quéﬁuﬁaqiﬁa SMEs uaganuniliuing LﬁaLﬂuﬂmﬁﬂama’[,umséusnagmqﬂé"]?ml,%aqiﬁwaq
5UIANS

1.2 Yadgaauninnstiuinisidninaniemsadeuindenisinduladenlduinisiay
ﬂﬁaﬁﬁmmﬁﬁmmﬂﬁqﬂﬁammL%'aﬁaﬁmﬂﬂlﬁ (Reliability) wanslififiuinsuiaismasy swdu
msasenagslulladeiide lnsasfesadnagniifienouauasanudoansvesgnd wazazdoi
T suuinmsddniimsdldsuduiinnudndetio 1indald Snisaedosianuiiomsauasiusda

Fegonnaosnunan n1siusNIInIsivegsllinannuasdusssuiugndn (Market Conduct)
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