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Abstract

The objectives of this research were to 1) analyze the confirmatory factor of sufficiency
culture with e-commerce business intent through the facebook platform, 2) examine the consistency
of the hypothesized causal relationship model with empirical data and 3) An analysis of the causal
relationship model of sufficiency culture and the intention of doing e-commerce business through
the Facebook platform of generation Z students in Bangkok. The research is quantitative. The online
questionnaire was used as a tool for collecting data. The sample group in this research was students.
of 4 universities in Bangkok, totaling 1,320 students. Descriptive statistics were analyzed by package
software and package software were used for confirmatory factor analysis to check the structural
straightness and analyzed the causal relationship model based on research assumptions and

empirical data.
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The results of the research were as follows :

The causal relationship model of a self-sufficient culture with an e-commerce intention
through a Facebook platform of generation Z students in Bangkok was consistent with empirical data.
The self-sufficiency culture has a positive influence on the intention of conducting e-commerce
business through the Facebook platform. The influence size was 0.41 In addition, all variables in the
model were able to account for 16.7% of the variance in the E-commerce business intent variable
through the facebook platform.

Keywords : Self-Sufficiency Culture, An Intention To Engage In E-Commerce Business, Facebook
Platform
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ooulatludnd 2 fdwmaroaudilavsznougsiadroudsariuunanosumetnlng uaslfinusilums
finnsanddviiitediasgiesduszneuldedudu (CFA) wagiinszilunaaunisiaseainadeanivg (SEM)
Fan3nail 1
M519i 1 nasinsinnsanaugeandasvasluaaunislassaiiadsmaiudoyaidessing

Ardaiifildnsiaseunnusenadosvaasdusenay wnaeiildlunnsiansan
1. AadAnadeula-auais (Chi-square: X2 p-value = 0.05
2. AlA-auasduimg (Relativechi-square: X7d f) Xdf <500
3. mnriinsyauAmunannau (Goodness of Fit Index: GFI) GFI > 0.90
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Index: CFI)
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ﬁan : (Schumacker & Lomax, 2010 : 100-107)
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Sovas 41.9 szaznanlunslifednuesulatinds (Flusetu) ogf 3-5 Hilusietu Anduiesas 41.7 7
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HanSIAziasdUsznaUlsBudiu (Confirmatory Factor Analysis : CFA) iansiagauay
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HAN1TIATIENDIAUTENBULTIB LU LUNANTTIATAINETTULUUNOIEIUTING 3T dAudenndDs
futoyaideszinddsinnsanlsnindr X¥df winfu 1.617, p-value Wiy 0.104, GFI wirfu 1.000, CFI
Winfiu 1.000, AGFI 111U 0.999, NNFI Lyiniu 1.578, NFI iy 0.969, RMSEA Wiy 0.022, SRMR iy
0.007, RMR ¥y 0.004 %ﬂLﬁaﬁmm’]mﬁ’mﬁﬂmﬁﬂizﬂaummgmmaqLLGiagGTaLLUs%WU’h fianduuan
TavanunsaFeniminessussnouainmsgiuvesusasduusanunlutoslédsid cPr (B =0.49) cPC (B =
0.17) CBS wazCCM (B =0.14) CFD (B =0.10) uag CSL (B =0.01) anuddiu fArduuszavinisnensal
Jausssunuuwelis Yosag 0.00 f9 0.20 Fansnsii 2

A15199 2 ANUNSNFUIMNINBIAUTENBUVILUAANITINIAIUS TTURUUNBLNES

. . fianUsuel INUSTTULUUNWBDLNES
fauusdanald .
B b SE t R

CBS 0.14 0.56 0.31 1.83 0.02
CCM 0.14 0.94 0.52 1.82 0.02
CPC 0.17 1.00 - - 0.03
CSL 0.01 0.03 0.34 0.08 0.00
CFD 0.10 0.42 0.29 1.46 0.01
CPR 0.44 2.23 1.57 1.42 0.20

X?/df =1.617, p-value = 0.104, GFI = 1.000, CFI = 1.000, AGFI = 0.999, NNFI = 1.578, NFI =
0.969, RMSEA = 0.022, SRMR = 0.007, RMR = 0.004
*p < 0.01
nan1TAzisdUsznoulidudureslunanisiaanuislavsenougsadaomifoniu
wwaswosumsdinusngin Sanuaenadesiudeyaialsednsaiasantdand Xdf wirdu 4542,
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p-value 11U 0.000, GFI Lv11AU 0.976, CFI tv1AU 0.921, AGFI Lvinfiu 0.956, NNFI t¥1Au 0.900, NFI
LAY 0.902, RMSEA 19118U 0.050, SRMR 1911AU 0.012, RMR 111U 0.010 Faslofiansunartiimiin
pefUsznOUIMSTINTRNsarF L sasnUh dsduuaniasansaiseniminesdussnouinasgiureus
azsutsanunlutioslédsdl 151 (B =0.59) 18O (B =0.30) IHA (B =0.24) 1BE (B =0.23) ID (B =0.20) IBN
(B =0.12) IRP ITB waw 1SS (B =0.01) IAI (B = -0.01) IEE (B = -0.05) waz IPT (B = -0.12) audrdu Ten
dusyAvimaneinsalanudilaussneugsiedaeudiviuunanosuietn Souay 0.00 f3 0.51 Famsng
i3

a3 Aamindimiinesdusznauvaslimanisinanunslausznaugsisrauderinuuwaniasa
waln
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Fauusdanald i T2
B b SE t R

TB 0.01 0.13 0.15 0.90 0.00
IAl -0.02 -0.16 0.14 -1.13 0.00
ISS 0.01 0.11 0.13 0.85 0.00
IHA 0.24%* 2.32 0.36 6.44 0.06
IPT -0.12%* -1.18 0.22 -5.25 0.01
IBE 0.23%* 2.39 0.35 6.84 0.05
IEE -0.05%* -0.44 0.17 -2.60 0.00
IRP 0.01 0.05 0.14 0.37 0.00
ISI 0.59** 16.77 3.83 4.38 0.51
IBO 0.30%** 2.64 0.38 7.04 0.09
1D 0.20%** 2.16 0.34 6.45 0.04
IBN 0.12 1.00 - - 0.01

X?df =542, pvalue = 0.000, GFI = 0.976, CFl = 0.921, AGFI = 0.956, NNFI = 0.900, NFI =
0.902, RMSEA = 0.050, SRMR = 0.012, RMR = 0.010
5 < 0.01
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mwaoandesiudoyaideuszdndeglunasinsousuld Tasfiansanainuanisnsrvaoud Chi-square
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