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Abstract

This research’s objectives were 1) to study factor levels affecting brand equity of street food
stalls in the Eastern Economic Corridor (EEC) and 2) to study factors affecting brand equity of
street food stalls in the Eastern Economic Corridor (EEC). This research is quantitative. The sample group
of this study is 400 university students in Chonburi, Rayong, and Chachoengsao provinces. The
research instrument used was an online questionnaire. The IOC value between 0.67-1.00 and
reliability value was 0.902. Statistical data were analyzed using frequency, percentage, and standard
deviation. The hypothesis test was performed using multiple regression analysis.

The results revealed that; :

1) The opinions level about overall factor affecting brand equity of street food stalls in the

Eastern Economic Corridor (EEC) were at the highest level (X = 4.32). Considering each individual
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factor revealed that the highest mean was brand image (X =4.38,followed by perceived quality
(X = 4.36), brand trust (X = 4.33), brand awareness (X = 4.32), brand associations (X = 4.29), and
brand loyalty (X = 4.28), respectively.

2) The factors affecting brand equity of street food stalls in the Eastern Economic Corridor
(EEQ) with a statistical significance of 0.05 were brand awareness, brand loyalty, brand image, and
brand trust. Meanwhile, perceived quality and brand association did not influence brand equity.
Keywords : Brand Equity, Street Food, Eastern Economic Corridor (EEC)
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sAbiunsdneie

nsunefnvesgIRiLeNslutae 45 Tikuan e dunmsideduewnsiumeesUszneuns
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ArwAenAdes (100) fndh 0.50 Hu Adesidumsusudsaudlomuauifuiasduusthae i
TasUsnwim3esmiuo1aseivinu Jeanmsiinszimaaziuunnuaenndesuemauiuinguszasd
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Msafl 4 MedwsziannasnnauvesladeiiisvswanenmAmsAud vt us I SumsluAT AN
filAyAIAnIuaan (EEC)

fiauusdasy B Std. Error B t p
Al 0.605 0.193 3.126 0.002*
N15ATENTNRNIIAUA 0.135 0.063 0.106 2.157 0.032*
@mmwﬁgn%u%: 0.060 0.045 0.066 1.332 0.184
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v o

* fifudndeynnsadffisesu 0.05
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p = 0.000) ANUANFdERTIAUA (B = 0.144, p = 0.023) Uazn1saseninins1dua (B = 0.106, p = 0.032)
paIRU 98 1litydRNsERATSEAY 0.05
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1) frunisasznidndasaudn wuin Wudadedfidninaniavindenmdinsiaud lag
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