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Abstract

This research aims to In order to study Innovation and Administration, the

results of this study revealed as follows: the Innovative organizations must have
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executives who are committed to innovation. To have a working atmosphere that
supports innovation. Acceptance of mistakes or failures as a result of risk.
Communication at the same level. To have a flexible organizational structure. Having
a long-term perspective. The vision and strategy for developing the organization how
to develop. Includes a talent management system and the chain of command
divided by the functions of each party clearly. Innovation is therefore essential and
necessary to be used in the development of people, organizations, and the
advancement of the nation. Innovation takes place through the study of theories and

practices.
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