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Abstract

The objective of this research is to study packaging development and
manage digital marketing for earthworms of Community Waste Management Center
of Fuzzy confectionery products, Ban Mae Aom, Sam Makrong Subdistrict, Mueang
Phetchaburi District Method between qualitative Method and the quantitative
Method by using in-depth Interview and questionnaire online by sample random
sampling. The samples were then entrepreneurs and the farmers ten peoples and
visited digital media and customer 100 peoples. The statistical analysis was the
descriptive analysis, such as percentage, mean, standard deviation, and SWOT
Analysis. The results showed that most of the respondents were female, about 57
percent, age between 21-30 years old, about 54 percent, most of them were the
owner, bachelor’s degree, most of the social media that they use Facebook. The
comparison between brand, product, place tendency to satisfy. The level satisfaction
of respondents in public relations through digital media overall strongly agreed with
= 4.30 S.D.=0.16, digital media through Facebook for content and reaction found that
they are angaged 338, content on Facebook are engage 322, headline are 235, and

Instagram Was engaged 119.

Keywords: Digital marketing, The development of packaging, candy, digital media
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