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Abstract

This research article aimed to study the influence of digital transformation,
new marketing mix, entrepreneur's characteristics and sustainability in the new
normal that affected the success of small warehouse management. The sample
group used in the research was small and medium-sized enterprise operators (SME)
in Bangkok and surrounding areas consisting of Bangkok, Pathum Thani, Samut
Sakhon, Samut Prakan, and Nonthaburi Province. It consisted of 3 groups: 1)
production group, 2) retail and wholesale trade group, and 3) service group, totaling
400 people. The tool used to collect data was a questionnaire. Data were analyzed
by structural equation analysis using the LISREL program. The results of the research
found that the structural equation model of digital transformation, new marketing
mix, entrepreneur's characteristics, sustainability in the new normal influenced the
success of small warehouse management of entrepreneurs. The structural equation

model of success in small warehouse management (Success: SUCC) was consistent
with empirical data by considering the value )(2 = 102.258, df = 90, p value = 0.178,
}(2/ df = 1.136, GFl index = 0.967, NFI = 0.993, NNFI = 0.998, CFl = 0.999, RMR = 0.028,
SRMR = 0.029, RMSEA = 0.020, and R*= 0.9R”09. From the above statistics, it can
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be seen that the p value was large enough to accept the hypothesis (p > .05). The
various indices passed the criteria for consideration. Therefore, it can be concluded
that the structural equation model of success in small warehouse management
(Success: SUCC) was consistent with empirical data. All variables can explain the
variance in the success of small warehouse management (Success: SUCC) at 90.90
percent, which explained the variance in the success of small warehouse

management (Success: SUCC) very well.

Keywords: New Marketing Mix, Entrepreneur’s Characteristics, Sustainability in the

New Normal, Success in Small Warehouse Management
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