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Marketing Strategy of Samutprakan Football Club Season 2017
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Abstract

The research on the Topic of Marketing Strategy of the Samutprakan football club
season 2017. This qualitative research has been conducted by in-depth interviews with five
executives of the professional football club which include executives Samutprakan football
club and the Executive of Samutprakan football club sponsored. Using the purposive sampling
technique. Researcher analyzed this data using content, analytic induction, cause and effect
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analysis. The research found that the 1) Product :The club is selling of the Jersey t-shirt in
main found that in the coat development should focus on modern design, styles, patterns,
colors (blue - white striped straight swap) is a unique one, unique in the country. And add an
interesting story to enhance the value of the shirt. 2) Price: No price increase 3) Place: Cancel
the rental area souvenir shop. Changed to focus on online sales. 4)Promotion: Marketing co-
sponsored by the club thought patterns appropriate publicity. Products with the fans and the
audience. 5) People : Providing benefits manager. 6) Process : technology to use in their work
and facilitate such. And 7) Physical evidence: Renovating the training center Such as adding

more mobile toilets in match day.
Keywords : Marketing Strategy, Football Club
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