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Abstract

This research aimed to 1) study consumer’s buying behavior of fresh coffee in Kwan
Phayao area, Muang district, Phayao province and 2) to compare the personal factors to
consumer’s buying behavior of fresh coffee in Kwan Phayao area, Muang district, Phayao
province and 3) to study the relationship between the marketing mix factors and consumer’s

buying behavior of fresh coffee in Kwan Phayao area, Muang district, Phayao province. The
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sample were 400 consumers who bought fresh coffee in the study area. Instrument used for
collecting data was a questionnaire. The statistics used in analyzing data were Percentage, Mean,
Standard Deviation, T-test, F-test or One-way ANOVA and Pearson product-moment correlation

Results revealed that:

1. Marketing mix factors affecting to consumer’s buying behavior of fresh coffee in Kwan
Phayao area, Muang district, Phayao province were at a high level in all aspects which were
Product, Physical evidence, People, Price, Process of service, Place and Promotion respectively.

2. Based on the results from the comparison of consumer’s buying behavior of fresh
coffee in Kwan Phayao area, Muang district, Phayao province, the result showed that gender,
age, education background, marital status, occupation and income corresponded with
hypothesis at the statistical level of 0.05.

3. All aspect of marketing mix factors were related to were related to consumer’s buying
behavior of fresh coffee in Kwan Phayao area, Muang district, Phayao province with statistical

significance of 0.01
Keywords: Marketing mix, Buying behavior of fresh coffee, Consumer, Kwan Phayao
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