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Abstract

“Character Design Development Based on Community Identity” is the idea of business
operation based on the community identity in corporate with branding strategies in business
operation. The purpose is to promote the distribution and to create value added for community
products. It also creates recognition and distinguished image among competitors. The effective
corporate branding must reveal distinct personality and unique qualities to give the public an
opportunity in comprehending about the organization or community image that requires an
accurate concrete approach. These are all created through visual arts processes, including shape,
form, color, shadow and emotion. Consequently, it leads to the further development of computer
graphic production and creation of sculpture. Since 2013 researcher has working experience in
collaboration alongside the community with the dehydrated golden longan manufacturer and
processing: Rim Rong Community Enterprise, Makua Chae sub-district, Muang district, Lampun.
The experience was synthesized as a teaching guidance in the course ARTD 3101 Design
Psychology, ARTD 3303 Packaging Design (Bachelor of Arts Program in Art and Design) and ART
1202 Principles of Design (Bachelor of Education Program in Art Education), Department of Fine
Arts, Chiang Mai Rajabhat University. Therefore, the objective of this article is to present the

guideline, teaching experience and the students’ class works resulting from those acquirements.

Key words: Character Design, Mascot, Branding, Community, Base Identity
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