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Abstract

Community product development through the use of cultural identity and local wisdom
to create product standardization, accepted quality and added value for creating competitive
potential in the market.

The art project for local community and entrepreneurs in the area of Mae Hong Son
province has brought the knowledge of visual art, art education, and design to apply with the
community product development process to promote income and strengthen the community
value and added value creation. Mae Hong Son people are proud of their wisdom, traditions and
culture which is important. In addition, they will strive to preserved the value of local products
and services in Pang Mu subdistrict, Muang district, Mae Hong Son to be renowned all over the

country.

Key words: Character Design, Cartoon Symbol, Paper marche, Product Design
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