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THE FACTORS INFLUENCING THE WORKING-AGE
CONSUMERS’ DECISION TO BUY ONLINE GOODS
IN UBON RATCHATHANI PROVINCE
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Abstract

The objectives of the research were 1) to study the working age consumers’
behaviors in their buying online goods in Ubon Ratchathani province, 2) to explore the
factors that influenced the working age consumers’ decision to buy online goods and 3)
to compare the factors that influenced the decision of the subjects in the study as
classified by gender, age, educational levels, occupations, incomes and marital status.
The samples used in the research were 400 working age consumers aged 15-16 years
who used to buy online items and lived in Ubon Ratchathani province. The research
instrument was a questionnaire with a total confidence equivalent to .97. Statistics used
in data analysis were frequency, percentage, means, standard deviation, multiple
regression analysis, t-test and F-test. The research findings were as follows. A majority of
the working age consumers in the study bought goods through Shopee; the items which
were mainly purchased were clothes/ dresses worth 5001-1,000 baht; the frequency of
buying was one buy a week and most of the buyers got the information from the
Internet. The factors that influenced a decision of the consumers in the study were
products, marketing promotion, and processes. These had positive influences on the

subjects’ decision to buy online goods in Ubon Ratchathani province. And these factors
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could predict by 49.60% with a statistical significance. With the factors in question
compared, it was found that as classified by gender, there was a difference in light of
products at a statistical significance. Classified by marketing promotion and processes,
there was no difference. As classified by age, there was difference in terms of marketing
promotion, products and processes at a statistical significance. As classified by
occupations, there was no difference; as classified by monthly incomes, there was
differences in marketing promotion, products and processes at a statistical significance; as
classified by marital status, there was difference in light of marketing promotion and

products at a statistical significance.

Keywords: Marketing Mixed Factors, Decision to Buy, Online Goods.
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