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Abstract

The objective of this research aimed at the study of customer
satisfaction and website design for educational service of University students in
Ubonratchatanee province. 24 items with five Likert scales of a questionnaire
was carried out and tested validity and reliability. The statistical analysis are
frequency, percentage, standard deviation, t-test, F-test, MANOVA and Pearson
Correlation. The results revealed that the mean of the satisfaction on the
website service are high level for all components at 3.50 (SD = .40). Besides,
personal factors such as gender, age and education level contributed no
statistically significant difference to satisfaction at .05, F = .122, .872, 2.308
(Sig, .728, .481, .058), respectively.
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