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Abstract

The objective of this research is to study the influencing of credit service
quality on banking customer’s satisfaction, Bangkok in Ubon Ratchathani province.
The researcher developed 32 items of a questionnaire and tested quality before
collected 400 respondents of banking volunteered customer. The data was
analyzed by computerized statistic. The research results show that 1) the mean of
the elements of service quality and customer’s satisfaction are high level for all
elements 2) the mean different of service quality and customer’s satisfaction
contributed significantly and differently, separated by age (Sig .05) 3) service quality
in terms of tangible, reliability, responsibility, assurance and empathy, influenced

simultaneously and significantly on customer’s satisfaction at F = 322.42 (Sig. 000).

Keywords: Service Quality and Customer’s Satisfaction
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1uwawa1ﬂuwamaﬂgummu (Operation) waznagws (Strategies) fnzas n1segson
YaIsLIATIWURYTuRANNUINS (Quality of Service) Mirddliuigndn awaﬂmaula
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anénselu fafu msnaey (Retention) vesgnénsuimsiadudsiifinnissuimssiodlst
arwaulauazinauenisuinisintuliuignédy vnedtninnsaisaulddnunds
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ogn

YuANGuFeg1s (Sample Size) tlaanlinsudnuiiniueuvesszvins
fdeialiAvdeyaissiuamnundedelsitesniniosay 95 uazdimuaaaindeulsiifu
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3.2 WefnwianuuanssvesssduAedsuestladenaniwuinsfiisviwa
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M990 1 ANUANAUYBIARALALUTILUNALLNA (N =400)

Dependent Sex Mean t-test Sig.
AAINUINTS Man 4.32
T , -3.06 002*
(Quality Service) Woman 4.57
anuNanelavasanan Man 4.38
v 222 027*
(Customer Satisfaction) Woman 4.57

3. INATNVI AUAINUINTAUAIUNINDIIVDIgNAIEUIATT TAIUANeTY
agnaiifedfynneadffisesu .05 Suunmane Tnawmemedanadetosninneand uaz
finannaoudaded ttest = -3.06 (Sig. 002) wag -2.22 (Sig. 027) ANANURFIY Hy ko
wudnin AaamUIMsEauiaiuressLadsegaiiteddgmadRsiuunmuey seu
As@nu n15UsEnavendn uarsglddeiou Tnefinanaaeuaiuuususiuiian F =
10.01 (Sig. 000) 7.09 (Sig. 000) 3.11 (Sig. 005) wag 8.10 (Sig. 000) Lﬂulﬂmmauuagm
Hfumzﬁmmﬁﬂwaiwmgﬂﬁ’]ﬁmwwmﬁwuawhLaﬁEJEJEJ'Nﬁﬂ’sJﬁﬁiquaﬁaﬁTwL,Luﬂmm
91y SEAUNTANY wazselavaiiou Tnednanaasuanuludassvosrulssiud F =
5.29 (Sig. 001) 3.56 (Sig. 007) way 5.67 (Sig. 001) Feamsneiuansdneanai

M19199 2 ANFITBIARALTIRUNAINBIEY TEAUMIANYY D1TN UarTale

Independent Dependent F Sig.
A Quality Service 10.01 .000*
e
s Customer Satisfaction 5.29 .001*
Quality Service 7.09 .000*
Education

Customer Satisfaction 3.56 .007*
Career Quality Service 3.11 .005*
Quality Service 8.10 .000*

Salary
Customer Satisfaction 5.67 .001*

*P Value .05
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msadRTisEiy 05 Suunmuduidediuyana Tnefinanaaeu t = 3.80 (Sig. 004) wagnay
Adaudodiuyanaiidadouinninguildlalivinsaudodiuynna vugideatud
ANUTianalavegna finudnsturesanaiuegeliduddynisadnfisedu .05 S1uun
auduidoiioataninns lnednanaasuwinfu 1.36 (Sig. 042) wazsuunauduidediu
yAnafilinanAaou t = 4.18 (Sig. 000) Weilnguilidenlduinisduidefioatafinsuas
audodiuyena fdnadsnnufisnelavesgndunnninguilildlduinmsnnduded
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4. Yaudruypnasenitaunaivengldnsnaseainuiianelavesgnailaegned

v o w a

TodAunneadd wazeSureanuwlsusiusmuldiien F = 5.70 (Sig. 001) snanadeu
ulmuauuignu Houfdanudulldfedesay 94 fagvihunsseduanufiswslaves
anfnldiduuseans 08 vausiitadudiuyanaseninssefunsfiny n1sUsznauendm
wazselddeifiou amnsaedursanuulsusiundusonnuiianelavosgnéndidn F =
1.73 (Sig. 039) Ausiamdululsfedesay 95 Mazanuisanensaianufimelavesgnin
IgfduUszans 30

5. Yadunmunmuinsiddvdnasennufiamelavesgnitusenausie Asiidusies
1§ et mnusulinveu n1ssuses wazanuidiula Tasdivs 5 Jadeawnsaedune
AnuuUsUTIIAusennufisnelavesgnanlsegrafifoddymieadi 70 F = 322.42
(Sig. 000) WnwATeEnTase@iisvsnadonisviuienaiieg e ideddymeaing
seeu .05 Useneudie asisudedls (Beta 21, Sig. 000) AR (Beta .16, Sig. 012)

1%
o

wazAiiula (Beta 10.33, Sig. 000) Mieililnanan1snennsalnuAduusedns R? = .80
(Std error = .37) famN91909881

Aaa

M1519% 3 JaduRaunmusmsnidvsnaseanuiaelavesanm (n = 400)

Independent B Std error Beta t-test Sig.
Constant .43 11 - 3.77 .000%
Tangible .18 .05 21 3.53 .000*
Reliability A7 .06 .16 2.51 .012*
Responsibility .00 .06 .00 .02 .980
Assurance -.02 .07 -.02 -.29 770
Empathy .56 .05 57 10.33 .000*

F = 322.42 (Sig. 000)

R” = .80 Std error = .37
Durbin-Watson 2.07

Dependent Customer Satisfaction
*P Value .05
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Audediuyana feiudldduiuueslinglivinsdudonnsuasiias taewuld
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11 UinsAudeussianggeenglunnidusudunis sesawndududefieatafinisuay
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Sruusniifgeongdeniazliuinsaudeainsuians wu duldeiliofiegorfedniy
Hasoy videRuidoussnigdmivgioeuiiiuiivsznounisuarannsamaeldudisy
mlmLmaumaﬂLmeﬂaUanwu M38UTENOUNTIIUAIYBLEIBYLDN Iuﬁummauma
dioatainis vedlduaudovesinmuisiamia winonuwentu viedrmsnstiuigi
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viedlynnar sz

Fetfu nsfldadusiaudenainuaisszny uagaiunsoauesmauiandny
Fosnsvasgninsuimsiifidnuuzyeadadodiuynnasiiaty 1wy 01y vieeld wiens
Usenaue1dnenainadessauanuduiusaadulume wu ondnsusignisiunisioy
Wlefine1de wienslivnsiasindrusvesiingsia uwiogslsimuinanansoagunaise
finulgludossiuin tadvduymrauonuiionnna o1y sedunsdnwudidedyenssy
sududennnidususunils udafududoussindgeeny a¥afinig wagSME auddu
0917 P UNAIYBYBY Bantaotuk & Mohprasit (2021) ﬁlﬁﬁﬂmﬁqmmﬁqwdwm@ﬂﬁw
suransifirenuninnslruinisluadminfidns udraguindundugnimdeeng
58119749 31-40 Yazdsrelabidiiu 20,000 UMFBLABLANNNTSUTENBUBITNSUIIUNNT 9
uldusmsiniu aeuliu wazuinsdudeiitefine1de mnusignAliamdfytu
mnudeiiu anulinge wazanudugusssuvesnisliuins dsiinasenisuense uas
nsnausntdusmsinigetisdesay 59.50

2. YadeamunmuinisegluszAuannnnesduseneu sniiu Jadeesdusznaunis
fusesitfidadsssduaniian uazeravilisanslinnuauladefanssusuiansidma
sosgdunisiusesiity nslianudluuinisvesndnausuiasdusgiad nslv
mUsSnwkuziignalaegagndesdaau n1susnistignaninaulinedalunisly
Uinsaudevessuias msimiuannsalunsuinislignéninausiulevesminy
suwims msualdymliungnanlasgranuga wagn13nsAnAINII8NITUSNTILA
gnéegnadune Javhiuisumsldnvanuduinesgudunsliinsaudedn
nsliuinsvesmiinausuag seiieatumslienud viemsliduugiudgndi s
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Tusnsaudevassunans fwaideves Phakheesuk & Maiphoom (2018) #ilé@nwiAdu
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Tuseduf nieseduanniia 5 osdusznou fo esdusznauauideiulinga arudy
5Us33909U3M3 MInevaussiegnd wazauindlagndn udnilugnisienlaldd
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