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Abstract

The objectives of this research is to study the affecting of Facebook service
quality on satisfaction and sustainable use intention of the users. The researcher
used a questionnaire for collecting 440 respondents of the people who have
experience on using Facebook in Ubon Ratchathani province. Multi-regression
analysis was used to analyze the data. The research results revealed that interaction
quality and outcome quality influenced and predicted significantly on satisfaction

and sustainable use intention of the customers at 58% and 62%, respectively.

Keywords: Facebook Service Quality, Satisfaction and Sustainable Use Intention
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