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Abstract

The purposes of this research were to investigate the customer attitudes
towards the modern retail mix and customer loyalty of convenience store clients in
Chaiyaphum Province. The 419 samples of this study were randomized by convenience
sampling method. Data were collected through questionnaire. Statistical procedures in
this study were frequency, percentage, mean, and standard deviation. The results reveal
that convenience store clients in Chaiyaphum Province had overall attitudes toward
modern retail mix factors at a high level, the level of the attitudes highest in price, and
store design and display (X = 4.11), then communication mix (X = 4.10), and customer
service (X = 4.08), respectively. Furthermore, convenience store clients in Chaiyaphum
Province had overall attitudes toward customer loyalty at a high level, the level of the

attitudes highest in refer and review (X =4.12), then repurchase (X =3.87), respectively.

Keywords: Attitudes; Modern Retail Mix; Customer Loyalty; Convenience Store
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