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Abstract

The purpose of this research is to study the level at which ease of
ordering, perceived benefits, perceived ease of use are affect the intention of
buying products of consumers in Bangkok : Case study Tops Online. The research
tool was a questionnaire to collect data from the customers buy products through
Tops online system . Sample size is four hundred. Statistics use in data analysis
were frequency, percentage, Mean ( X), and Standard Deviation (SD). Inferential
statistic used was Multiple Regression Analysis. The results of research showed that
the most of samples were females, aged between twenty to thirty-seven, single,
held a Bachelor's degree, worked as employees or company employees, with a
monthly income of 15,000 - 35,000 Baht and ease of ordering factors that
consumers were mostly concerned about the website or application Tops Online is
classified by category and easy to search in order. The perceived benefits factors
that consumers were mostly concerned about website or application Tops Online
makes life easier. In addition the perceived ease of use factors that consumers
were mostly concerned about Tops Online can download applications that
support both 10S and Android systems. The results of hypothesis testing revealed
the following ; ease of ordering factors, perceived benefits factors and perceived
ease of use factors which affected intention of buying products of consumers in

Bangkok : Case study Tops Online at a level of 0.05

Keywords: Perceived Quality, Ease of ordering, Perceived benefits, Perceived ease

of use, Tops Online, Purchase Intention
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