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Abstract

Currently, in the event organizing industry, Al technology has played an
important role. In order to meet the needs of the participants and provide
participants with new entertainment experiences in full, consisting of data
collection and data analysis to help make decisions based on data. Creating a
personalized experience for attendees by analyzing the insights of the participants
to develop activity designs to meet individual needs. Creating automated
conversation systems and virtual assistants Gathering content and determining the
format for organizing the event by collecting and organizing content from various
sources. Bring it out and share it in a new way. Have an interesting way of
presenting it. Marketing and promotion with in-depth analysis of demographic data
this makes it possible to create detailed characteristics of the target group.
Understand who the ideal participant is. And use it as an automated routine
communication tool, such as sending emails and optimizing resources, including
selecting locations Employee Assignment and transportation of equipment and

networking for participants.
Keywords: Al technology, Event Management Industry
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