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Abstract

This research aims to (1) examine the service quality of traditional retail stores
that influences consumers' repeat purchase decisions, and (2) investigate the accessibility
to traditional retail stores that affects consumers' repeat purchase decisions. The sample
group consists of 400 consumers who make repeat purchases from traditional retail
stores in Suh-nga Kolak District, Narathiwat Province. The research findings can be
summarized as follows (1) service quality of retail stores across five dimensions, including
physical aspects, reliability, personal interaction, problem solving and policy revealed
that three dimensions, 1) personal interaction, 2) problem-solving, and 3) policy,
significantly influence repeat purchase decisions in traditional retail stores. (2) the
accessibility retail stores across four dimensions, including 1) proximity to
accommodation, 2) ease of travel, 3) short travel time, and 4) low travel expenses,

significantly affects repeat purchase decisions in traditional retail stores.

Keywords: Retail Service Quality; Accessibility; Repeat Purchase; Traditional Store
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