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Abstract

This research is aimed to study the online media content video on Youtube
that be effect to buying decision of customer and to study the dealing between
behavior of customer’s buying decision to influencer moreover, the researcher studies
credibility of influencer. The participants in this research were the male and female
populations in Thailand who spent the time on online media on Youtube are 400
people

From this research was found that the most of the participants were female,
range of age is middle-ages approximately 25 - 34 vyears old, the education
qualification of this participants were the bachelor degree or the comparative level,
and average monthly income of 15,001 - 30,000 baht. Analysis of the dealing of media
behavior revealed that most media exposure channels use smartphones the most. The
highest time of using media is 20.01-24.00 the maximum time of using media is 1-2
hours. purchase product decisions. The content characteristics of the overall samples
were at a high level, with the most recommendation content characteristics factors.
Followed by entertainment and persuasion. And finally, the aspect that gives
inspiration, respectively, is the level of purchasing decisions. Through brand and
product influencers, the credibility of the sample group was at a moderate level, and

the decision to suspend the purchase of products through the group's influencers

Keywords: Online Media, Buying Decision, Products
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4.) poumudLilodnga Convince Wuasumudlduinle wuanuiivguadundn
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* fvudAgnsadaseau 0.05
Han1TIessiannesnyamvesladusudnvasaienndwmadenisdndulade

]
aaa

TedAyneadifnsgdu 0.05 ansadeuaunisnensallusursiuuiuuazaziuuinsgula

aun1snensalluguaguuAu Y = 395 + 0.608X4 + 0.241X1
aun1snensalluguATIULLNMIEIY Z = 0.632X4 + 0.239X1

M13199 2 nan1TIeTEianneenanvekUsneTIuvesladauANuLLTele

AuUsnensal B B t Sig.
Constant .292
suaulingda (x1) 896 027 33.704 .000*

HAN1TIATIENAnRENYANYRIUITEAUAINUITR T oNdwasan1sAndUlaTedueN

fgvswasauusuaLazauA (Y) lneardudszandanduius (R) = .859 agditudAgmnig

(%
a

aun1snensalluguAsIULRY Y = . 292+ 0.896X1
aunsneNsadlugUuALLULIATEIU Z = 0.027X1

aAusENa

1. Jafosudnunsaiuyanaiiunninaty dwadenisiadulatodudaiudiidvinasio
LUUALAZAUAUANATY 91NHaN1TITE WUdn 918 01U wazToldTiuandafuiing
fnduladodudiudisvinadeuusuduazdudiiunnaiafu oradeswnain nisidais
welulaBrasidoluusiazdiaorgenauandisiu nquddeiifanuainlanealifaisznis
msRuluiudug whiunguauifaniunmusisnuidestialdaienelunseunia wazngue
fiflaonunimmgnirsfienafinsenisnsiu uasselddeideufioysuldinguiteluinned
sreldwinlnsfaunsadedudile %aﬁ%ﬂﬁmmﬁﬁﬁyﬁuﬁaﬁué’mmﬂ’jﬁﬂm vinlselaly
dwmadensindulade e msfinw wazendniiunndnsfuiinisdaduladedudinugiavina
souusuALazAuMliunnsnaiy onaidesnaindy sednulugatlagiuludsaussulad



Journal of Management Sciences, Songkhla Rajabhat University Vol. 2 No. 1 January-June 2023 9

yinliyARannLne NNTEAUNISANYY Wagnne1¥n auisadndanseiednueaulatliegis
yhilauazwiniiouiu dsalifuilaalugadagiudauduiasuaziaudilalunslday
ww3etnedsnuooulatifuagnad Snieiudesulatflutiegtuisiuiudiuunniy dwalid
Audnfivannuaneanduiifanssunisdaadunisnainiiddsfuilnannauldedieiais laifins
wlsuen ansanouausdfuilnalduarnvats Seiilviiamna sefunisine uazerBwlaild
Huthdviidmaonisinduladontedudiudidvinarouususuasaud

2. arwiduitussewiatiafedungAnssumadndudetunisdnaulateduduiugd
dvBnaseuusuALazdud annansite nuihesmemaidniude arwalumsldde dranm
dilde sreznailunislide uaringuszasdlunssurudefiunndstuiimadnaulatodudn
snuivsnadeuususuarauiuanisiutuenaiesnan mefurukiulnsdwitedenie
Smartphone Lugunsaldoasinnmndeningunsalviedu ilesaniiflaidunannmaisiiney
Tandlunsideusulldinsteutesulat AddgyAevilisamisafinaunisadeuln
vonszuadenuaniynyalan nislilnsdwitefefiesuinndeyatnasiadubesiione
110 wsigdlngisaglasvamaisvuladsatisliauisafinniudnanslanasaiian
Feaonndeatuannud draan wazszoznalunadlide nquidodaulnasuaudonniu
pranszgyUidudefiindddheiidoniflefivainvansuazanunsandumgaild vl
Snndlavanaiinudonazaniurialeiugyuidledasnisdaduladodud wwdeatudianan
Tunsurmdedioasdnunamag 20.01 u. - 24.00 u. eraidunainieumsrziedurisnan
pFudneurdondudneu vlfdnardnanimnsunnsdldeudonnian Tud
swozandlidousazadnzegi 1 - 2 Mluanniian feifuszoznariinedlunsiuende
wszdaledungiduwesdrulngviausaziiauedlitiu 1 $2lus uazdrugaving
Yaqusrasdlunssusudoftoyuniléin iWesnnguideiinnuaudesnsiiasdoagudayiili
msdenidunlideiiiensuaussieanudesnmsvesiaedldegisdaay

3. Hadedudnusidomdmaronisinaulatodudknulidviwadeuusuduardudn
nuansife wud Yededudnvanidaidondmadauandonisdniuledodudsiugd
SvdnateuusuAuazAud Metadoduanutiuis dulduugdn fuluseiuaale uas
Frultiuiila iewsnfinrsandusetiaods wui JadeiliRendeatunisindulatodudsiug
TavEnadeuusuakarduril 2 oy fie suldutnilawazauautudis emuau dulady
flsiRertoatunisiaduladodudriiuiidninadonusuduaraud fo dulimuuriuas

=

Fuliusetumala annnan1shnsisvvessudased wuin Wesnidemdulduginla
Aendestuersuainaranuifnnnnitdesweamua Womsumiuduivdulngarlin
aynauuLazAuliinlidusndoutann falnasewgiinssuvesynaaiiinlsiguilan
Aadeauladedudldunnnindiusulifuusiuassuliusedunnale

4. {JﬁaéﬁummmL%ﬁ@dqmam'aﬂﬁﬁmﬁu&[ﬁﬁ’faﬁuﬁﬂﬂwu@ﬁﬁw%wamLLUiuﬁLLazﬁuﬁﬂ
9NNaN15ITe wuin Jesedrumnuundedefdimaiduandenisinduladedudnsuddl

=

BNSNARDLUTUALAZEUAN LﬁaqmﬂmmuﬁL%aﬁamaﬁu%lqLﬁuwna%ﬁﬂﬁmaﬂaammm GRRY

54



v o

10 NIATINYINTIANT UNINGETIUAY VAN U 2 atuil 1 uns1Ax - Jquey 2566

ARnauunAdaddninauin wazaunsaviliisudnadesniuioniniedsi Influencer
woaltutnlalaie wseddnfmnulnddauazasdaniinslavanvesusudig o

Ualauauue

1. lumsvihmsideadadely msvensvnauszansliansoaseuaquitalan el
ifoyafinedstuideosmngyuidudvlediannsodidséilan uifedosidafiveviun
nsAnwanzdiiendeglulszinalne fadudeyadlfunIuduuddeyaiildannismey
WUUHBUNNUYBINANFIDEN

2. lumsvhmsideadsioly msinisAnwifetutiadeannslidossulatgyuvio
A iviilidsnasomsinauladedudesjuilnalunsdfnwdugdemuiy

3. luneviinsideadetely unsdunwalddndunguinedns elilddoyadsdn
waztfudeyaifimnuamzianzasuasainvaesndsiu

nnRNssNUTENA
1% Y a - Y vy fa a ' v a & s v
n1sAuAlBaseises Uadenslddessulaiinlelugnundwmadonisinauladodudi
HufdidvEnaseuusuikazdumatuldniganluied fAnwldsuanuenasesikazaiy
NTUNRENABE MN019158 AT.4NIEU LATwgns AlabiAwusintewvdowazwily Jaunniodau
bmdsatuillinnuanysal warussgingusvasals JANYIT09INTIVVBUNTEAMYINUEINTE
uegregdly s Tennal

a 1

VOUDUNTEAN JNTIAUIANNYINU NNTUINTIFRUAMAINATEMR warliFuwugi

q

D¢

%4

< 6 1 = ] ' PN 4 ] A
Juuseleyddonisfing vall veveunseauEnoukuuaauaIuyniiu Nlaliaiusiuiely
msneukuuasua U lusd199Ba A uazUselavivedideatull dAnwivensunmunIuf

Y 9
'

o I

viaviane TiuAyunng Aanase weu wazaseunss dadumasladdy Avevilinanisided

3

°o = ! v a vee v @ ' A 1 au & a U 4
dusagarsludmigd gAnwininduegnegedn Fdeiasiiuselovisiod
WNeafunsAnysialy

7
NABINISANYIAUAIN

References

Eakphattanakun, P., Rodsin A., & Temrattanakul, T. (2022). Influence of YouTuber
Advertising on Viewers' Opinions and Buying Behavior. The 13" Hatyai National
and International Conference, 13(1), 3062-3082.

Electronic Transactions Development Agency. (2023). What Kind of Content Do You use
to Impress Your Customers. Form https://www.etda.or.th/content/content-
marketing.html

Hemvech, P. (2018). The Influences of Content Presentation Format, Electronic Word
of Mouth Communication and Trust on YouTube Social Media Users’Intentions
in the Private YouTuber Channel. Independent Research, Master of Business

Administration. Bangkok University.



Journal of Management Sciences, Songkhla Rajabhat University Vol. 2 No. 1 January-June 2023 11

Janekitivorapong, P. (2017). Media Exposure, Attitude, Behavior and Media Literacy of
Using Hate Speech Among Thai Teenagers in Bangkok Via Facebook. Thesis for
the Degree of Master of Arts Program in Mass Communication. Thammasat
University.

Kotler, P., & Keller, K. (2009). Marketing Management (13" ed.). Pearson: Prentice Hall.

Ruengrot A., & Sa-Ardnak, A. (2020). The Influence of Content Marketing on the Decision
of Consumers Usage on Viu Application. Journal of Human and Society, Sisaket
Rajabhat University, 4(2), 150-163.

Sereerat, S. (2013). Consumer Behavior. Bangkok. Thai Watana Panich Co., Ltd.

Thawiratthanathorn, P. (2020). Advertising is Embedded with Online Content on
Platforms Between Facebook and YouTube that Influence Consumers'
Purchasing Decisions. Independent Research, Master of Communications Arts

Digital Marketing Communications. Bangkok University.



v o

12 NIATINYINTIANT UNINGETIUAY VAN Ui 2 atud 1 unsAu - Huigu 2566

Tassadeselavesuszvnvululunviuiiias nsaifne: Auanes
81LNaLliae JMINEna
Income structure of people in suburbs case study: Ketri

Subdistrict, Mueang District, Satun Province

L4 <1 a o a s v 2 = v 3
HISNIIU YOI, IAUYY  BUNILUND wazlve duuasnin

Suraphan Julsuwan', Wuttichai Inkaew” and Chai Meenorngwari’

*Corresponding author, e-mail : surapan.ju@skru.ac.th

Received 25/04/2023
Revised 16/05/2023
Accepted 27/06/2023

UNANEa

Tnquszasduaamideilde (1) ednwilassaieneldvesaundnluadideusuainss
suneifies Sminana uas (2) Wlelinssinuaenndosszninlasiaianeldiuunusiaun
p3AnsUIMsdusiuana’ Tnelddeyanisgfininlassnimisuanidwmine§ed
ALtuNSlAgUINGEe51Aaeva1 U W 2562-2564 3IUIUATITOUFI0E19 347 fr0E
S uIuandnafSeusanun 1,443 Ay Juglaidisnele 865 91 ds1wld 578 518 vins
AnnevideyaseaifiBanssauiuszneusie Arwd Jeeas Aleds wavdidsuuinnsgu
LAZVAADUALNAFIUAIENITUSHUANLANANYDITE A LA8IEN15IAT121AILLUTUTIURUY
MR wayldats F-test lunsmaaeuauufigu

NaNFIToNUI (1) aundnluaiizeuiisgldiade 93,514.87 vinsenused Tnegd
IisuRuieulssvserineiselfadogean 143,257.22 vmdeausiel sosasundugd
Usznougsne N1sinuns wagdu o muddy WeSeuiisuneldiodsmuumadiinvesseld
wuifiauuandnstuegadfod Ay meadafseduanuideiudosas 99 uaz (2) nsfivue
LUINNINTHRAILNYBIRIANT UM sEILsUaInsaTinuaenadesfuntsuliiedeas
aanAdoanusEnINddenal 1Wnuiy enseans Laznagns wAn1TINYILNLIIL 1ATINT
Aanssy wazaulssana ldaenndesiudndiulssmnsualasainneldvessyyins

AdnAy : laseasesrels esanIsUSIITAINIUAINNT LUnYIUTDY

! 9nnsdussdmangasuimsgsfiatadin anundviasugeans wninedesdigana
Lecturer, Bachelor of Economics (Business Development), Songkhla Rajabhat University
? 919136 UsEdmangnsusmsgIiatngn avivireuiamesssia unIneduvigamal
Lecturer, Bachelor of Economics (Business Development), Songkhla Rajabhat University
* o1nsdusgimangnainalulagansaune wninerdenvdalaseasnsallunssusunyudugd
Lecturer, Department of Information Technology, Valaya Alongkorn Rajabhat University under the Royal Patronage



Journal of Management Sciences, Songkhla Rajabhat University Vol. 2 No. 1 January-June 2022 13

Abstract

The objectives of this research were (1) to study the income structure of
household members in Ketri sub-district, Muang district, Satun province, and (2) to
analyze the consistency between the income structure and the development plan of
Ketri Subdistrict Administrative Organization. The secondary data used in this study
were from “One Tambon One University Campaign” organized by Songkhla Rajabhat
University in A.D. 2021-2022. 347 households were recruited as samples with 1,443
people divided into 578 people with income and 865 people without income. The
descriptive statistics were used to analyze data: frequency, percentage, mean and
standard deviation. To test the hypothesis by comparing an income difference by using

The one-way analysis of variance (ANOVA) and F-test.

The results revealed that (1) household members had an average income of
93,514.87 baht per person per year. The highest income received was averagely
143,257.22 baht per person per year for those having salary, business owners,
agricultural business, and others respectively. There was a significant difference of
income sources at .01 significant level, and (2) the development guidelines of Ketri
Subdistrict Administrative Organization are consistent with related agencies and also
with its vision, goals and strategies, whereas the preparation of plans, projects, activities
and budgets are not consistent with the population proportion and income structure

of the population.
Keywords: income structure, Ketri Subdistrict Administrative Organization, Suburb
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Taghian, M., & Shaw, R. N. (2000). Industrial mail survey response: An experimental
approach. In O' Cass, A. (Ed.). Paper presented at the Australian and New Zealand
Marketing Academy Conference, Gold Coast:

School of Management and
Marketing, Griffith University,

For unpublished works:
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