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Abstract

Being a new business, the entrepreneur should have the knowledge and skills such
as business management, finance and accounting, and taxation for profit and wealth
maximization to stay in the highly competitive business. Under the law and regulations of
business registration, the type of business registration consisting of the registered ordinary
partnership, limited partnership, company limited, and public company limited. According
to Accounting Act, B.E. 2543 (2000) and Accounting Professions Act, B.E. 2547 (2004), the
businesses registration in Thailand should have person charged with the accounting duty,
accountant, and auditor based on the amount of capital, type and size of business
registration. The measurement of business successful can be measure by the amount of
sale volume or service, the amount of customer loyalty of goods or service provided by
business, and profit and wealth maximization. Doing business in Thailand, the entrepreneur
must be paid direct taxes and indirect taxes such as personal income tax, corporate income
tax, withholding tax, value added tax, specific business tax, and others tax such as excise
tax, stamp duty, sign tax, and land and building tax based on type and size of business
registration.

The strategic tax planning is very an important for doing new business that can be
used for tax saving and tax shifting. For the examples; record expenses double rate
reduction, tax saving, government support, investment promotion and reduction of
corporate income tax on net profit by Board of Investment: BOI. The SAVANT Framework
consisting of strategy, negotiating, anticipation, transforming, and value adding can be
applied to business tax planning strategies of tax saving and tax shifting for long term
business successful and profit and wealth maximization business. The previous studies in
Thailand and abroad found that using reduction of corporate income tax, government
support, and SAVANT Framework for taxation planning are useful to long term business

successful of tax saving and tax shifting.
Keywords: Tax Planning, Business Registration, SAVANT Framework
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wiiswazwidied ldun vidnndeveiudiudayanadided ununguinelng (3w 110,
Ugvameu 91, vieiudaudnin, seiudiumiiyaameidew) uidnvievhaududayanai
FetunungranessUsamaiiinsnsgriAansiulsemalng (Wlvansvudssewinsszne)
viefgnirsSerinnsuny iefinnsAnsielunisuszneuiamslutsemalnevilslasuduls
wienarlslulsemdlne Aamssssiunmsdunismsssomiils (Sguramnelseine, 99ANI3
YBITFUIAR1UTEINA, ﬁﬁqﬂﬂaﬁuﬁﬁa%ummgwmmawiNﬂizmm ANN33A" Yallsvisoaunmy
fisznoufamstalineld warlifiyaraiiesudtmualagoufAsguuniuasssmelusyAsamiunw
T duusvnvseriswiudiudfyananiuuszanaduging

MRuladivaea = HeaBangumlsgns nenulifendsni®) uazaiunsaimna
vanulusinilsUseldle 5 Y dwiundussiagmamnssuguuuul (Startup) fieglunguiguia
advayuazlisusniumadunBduliduszezioan 53

n199nAlEAY = NAINS18918339 (LNANTUANFIW) kasHavIANUAIN1TUNN
aangouldliiiiu 5 U msnandeusaiwazardnnsoldnusnsi nguaneiimun GEuning
vndiandausald) uvenand Sguredunsnslivnalddefimuasansfmiiuiuld

BnIINY = - gnugnNERulalAuaaa dmsuiilsgns

LA 300,000 Um
- $euaz 10 vearfnlsavdlamediniay 300,000
UM wakidiAy 3,000,000 U

- Sowar 20 voemlsgns dmsumlsgvidianie
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d@ufviu 3,000,000 VIl
lngdnnnsRuladiyanavesnasnisidmsuseussoziadndnsuluniendsiud

= o

unsau w.el. 2560 Wusull fudninasivesouluenizussnvsoiviududiyana Jadvu

q
¥

Frszudiluiugarnevessoussezia1iad Ly 5,000,0000m visediselaannisuisduniuag
nsluuinstuseussuzanUyTliiu 30,000,000 U

3. aEulain a #1918 (Withholding Tax)
N a PRy A = v & N v va v oA Ny o A
AMBRULGTN o M1 nuneds MsIanuAEaamthangininiden1gaienisin a 191e
9o Y Ao i a a« Py ° Y A o 1 o 12
ngsunnAseninsRetuilidulumuteuladmualiifetdinsuassning lnedingussasd
ewiuseldlindweniasy aedulain o Ndreasyibigsutuldsuulidudunuusaslasy
v A v CY = A Y @ % = al a A =y a (% 5 1
wisdesusIn1sinn e s N9elidundngiu tieldlun1sdun18n3evefun® musnsInauLe
Soway 0.75 D¢ Soway 10 wariunansmiuluamundninasiinsuassninsivun lnefisiuiu
Rumudyeaais 1,000 vmdull faiasiinisanevaeaseinig

4. nByaruiy (Value Added Tax)

aByaafia vaneds MERiFeniAunnyadwesdudmieuinisidivtunnnsde-ue
duaviseliuinsmelulsenasiufinsiddusvieuimadunlulssmalvnelugnssesas 0
(nsdspondud1vesUsenaunis fouay 0) wie Sovay 7 sl fUsznounisfiannsidou
aByadfinazdesfineldainnsuszneunisueduduieuinig msdididudvieuing
110091 1,800,000 UmseduazUszneuianisnielulsemelne fintiieenluifua® dasi
TenuBto mBne wdonidinSyarfialitunsuassnnsaelutuil 15 veufoudaly

MByariy = 2BE - n1ERe

= e [ vl & v A a
B = MENSeNNUNNGTeRUAMTEUTNNS
Yo = mindeglitugueduamseliuing

38 MBVBUINNTINTETD HUTENOUNTILABIT TEN BN
S ddy ! =) £ I a A
N3t MBFUINNINNBUY HUTEneUNITaNITaveRuUNETIe
Yainsinnla (Weuhluaandeunidluniapieudaly)

5. mEgsnaLanie (Specific Business Tax)

adgshaaniy mneds adfAvainanisuisdseian aufingrneimuadufiiay
Tnedunfignuenssninannadyaiiin nsuassmnsazdudiniiung Teedfiinindnen®
sty donhnstufveaansdounfgshaanenely 30 futufudfufisuianisde
MsBuluudwe 0.5, 01 AansiideaduniBgsiaamns lHuA suias gsfaliunu gsfamdnning
g3faAsAnlesdied n1sfuUseAuTin msdudi msdszneunislasunddessunasnidivd
nsugedaniumingidumsdwiomals msdeuazuieAundnning uaznisUszneugsia
ufinimess nsfwiunSssiaanizazAnaingiuseiunouinsedie Tneduimainsedu
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PUFIUNIBVRIRINTUT Az TELAN Ae8RT1NETAAMualY (Fesag 0.10 - 3.00) UINNE
vipadudnieay 10 vesd uiuRunSgsiaamzfiduanld
6. AEETINENN (Excise Tax)

andasswandia mnefls mEnisvislanizdiSonifvannduduazuinsuisdseand
vilnaudeaneliiAnnalderoauamuasAasssudud Auduazuinisisidnsazdunsuiles
viodufldsunaussloniidufiewands videdudiineliAnniseedguralunsfiasdesains
dedrueanuazaineng o ieliuinsfuilae vieifuduiineliiAauanededuindon
#un q91 sodnseusud i dhifuesndndmsiiniy asvhareduusseinieleleu wdedllih
uiuaziedosuia snoud wauwarAsRiudu 4 87qu LURNE3 13esAy autuudeih auuned
Aan1sinsauuay Tuviaduuasaliien aniuenuiviesuduaruin nandaeiiniomeuuas
i3 eadiens nsuassnanfiniduddafulusnsautndiengnssnsadmuaidnsnsnn®
assnandin dmsududuazuinisldiiudnsensese g we. 2560 Wethseldluuins
Ussinenazvzyigwiosdu giniildendassnanda ldun dndavieduszneugnaimnssy
FusznouAansaniuuinig fuddeduiuazyarad unaiingraneimun Wy giauda
saoust fnszviiinguilliluaseunses 11e uaxilliiiienns =) (The Excise Department, Ministry
of Finance, 2017)

7. 9qnsuaaud (Stamp Duty)
6] = = [ & Au W I3 )
91nIUEAUU BUUDI NBRIUUITZUINTB)INTUTLANURUINITIALAUIINAIINITLNINTIENT

v [

onansfideadsainsuanud) 28 dnwar audidmualiludadsnseinsuanuduaruszana
$9ns 11991 118 msdaiuaBensuanudidunisdaiuainnisidfnssuniodeygdis 9
Wiesusesaugnieswesienans ilelienansiinamengunsuazmniinanudaudaanunsald
Fundngld Tnedidnsundusanudifesinasuunmanvietonansddyniely 15 Jundsain
N1589U LU dYey191997U dygan wisdeusugiutanioluneuduny Ae35n13Unons
wanudusysal Tu 3 guuuu boun wanudUaviu vuneds FamemsonsRauuenatsuddash
wanzdmiulenansidyaieinslaigs uamudau wnefs vthivseiuasauasuenans 1y
FEdainuadagoulddonls nstrssfudiiuuvy 0.a.4 Sunvuresuuasdiseiidiiney
43503 WEgdmIUINTINYaIas n13t1srerulatuuu 8.4.9 $15EHIUTEUU e-Filing @¥nan
warsIn§) wnedviulenansdidnnsednd iy dauandu e Tufusetaaaniuuus Tusu
AerdvednTuning Tufuifsadvoummug anasidygldiiu U3dmiunurieuidy
insAnwesdiesidureenda) nsdreiwes tameiisgua ssdmsvesiguradudindrsuass
AU ssaus 200,000 vmauly) nsnguRuvsen1sanadbiiinRuiudydainsuiais nusssy

Useiune mdygldku nmneseaniasin a1 (The Revenue Department, 2025)

o

8. &g (Sign Tax)

AMETUY A9 MENNAUIE d1TN9ULYH B9ANISUSHIISAIUAIUA LAZAIAIINSLIBINEN
o & a v ' A A v = A g v 9 -
Janvanthelavanduainneg wu Yhede de nisiassmunenldlsznaun1sdn nielsenau
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Aansduiiomsneld wielawminisdn nielalfuuingang 4 AUsznousesnus nm 1w
el Prevuniasau dredilu telnildidemseld wienslavan wiewnismuneiideu
unzadn 913n Mieslrusngfedsdu giivihiliden@the fie hwesthe niedaseunsestie
Tneildnsmsdadiu fedl (Department of Local Administration, 2025)

- Prefiisnusivnediu Annnd 500 ms.au. s 3 U

- thefifsnusinevufusnusasusemnanialufunin wasvsoawnisamung Anne 500
M99, 619 20 UM

_ heitliisnusing liiesiinmuasviersenmngla q viethefidsnuslnevon 3o
vndeglfuazrioogsnidnusieusena Annd 500 n3.ew. se 40 vin Thewladuniiug
uutunBldteteas 200 v Tdua8theay 200 v

9. MEfiAunazdsgnaine (Land and Building Tax)

AEnAuLardsgnaing mneds adidaivnniivemdednseunsesiinunazdsgn
¥ Gagminunldunundlsadouuasiifu uaznBthgeiesiivuuiin Tneinatsiuldfousui
13 fiunen 2562 uazidudaifiudaus 1 unsiau 2563 Wumsde nifuangiiaseunsesiifuuay
dagnatislagainarunduidivenssuanifssylulauaiidunioienansans liun 1éwves
nssudvsluiiduniedsugnaine sauieaseuasemiovusslomiluiiduniedsgnainaiiiu
nssuAnsveenvu vieraseunsemiovuseloviluiiauviedsgnaireiunindauvesss
Wy iiniisviag viedlesueyglilduselovilufiiuvessy Mmedsmsdnun@iduse?
Tnadmauna dridnauen osAn1suImsaIuiiua uazaarinnsdesiney \WudiSeniulng
AMuaanyarvesiiunasdsugnainefidlinsounses uuseenidu 4 Ussiammdnaudnuas
mslduselond Toun Aauitensinuasnssy Aduiienisegonds Adufionismdlvenssy
waziinusnireinesn $38Ruaas feil (Bangkok Metropolitan Administration, 2025)

MenaunlifidUanasieeing

YaA9fAY x 8n5101E
MENAULaraanasIenesTng

(WarNAu + Yaragnasng x snsnne
MENAUEMTUTRIYA = YAAYBIYA X 8RT1INNE

nagnsn1sIuN i msuinuanasanzsidaulns

nagnd s Sdmiviayanasansdoulmifidiuddgyiezdeligsiayszay
andsauazissegldesedsduusnimileannmsdniugsiaiiensuamls fuszasdiudur
gafnazdoainnng anudilanazannsnrnagnddunSlifudiiud wigshe venuiean
mMsufoRmung sudeu dedsdumuiingmuneivuaifeiunsuds Jaguuldiinisin SAVANT
Framework LA Strategy, Negotiating, Anticipation, Transforming Wag Value Adding 11918
Tunsnaunun® vnlddayanrasanzifoulnlaiunsanununsuszadidoneliiAnnis
UsgndnnBuazdadumsufoangndewnunguuneimualy (Laohaareedilok, 2022)
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1511 SAVANT Framework snuszenaldlunisineununis
SAVANT Framework Usgnausie Strategy, Negotiating, Anticipation, Transforming tay
Value Adding Aian1saunsauiuussenelglun1sansunun1gla @il (Karayan & Swenson,
2012; Laohaareedilok, 2022)
1. S: Strategy fiD NAENSNITINUNUNEL B IdOAARDITUNAYNTVRIBIANT AINTITFAD
= ! a1 Y N a a = Y  a | Y
finsnununagnsludazdindeinisiiasdeniswinle ndussinladisiaunsoanveould
wielvRanslasuusslevigean szmLﬂumwmmﬂmmmiawaﬂﬂﬂivlﬂimmaulﬂ 19U ngRule
IRyanadsiansdesinenuselsansildsu mwammmqmmmﬂmwa “Evefiianisdes
98 mﬂﬁLLamwmmmsmmmEJmmmimmmummuyjaﬂﬂuaaﬁynwma Hudu
2. N: Negotiating Aig N1suaNN1sEA1BUNAILNAINIsanInsandnaselUliugaudnse
wnuls Tun19919UNUTINIUNTT oA UA LY RN ANTANNT0MDI891AT 0% 19z 8RR NS
aunsaUsendnngla deliu Aansaedesdinsnaununidludiunaunsananaseluligdula
| A a Y o a a g v & a a ° v ad A ° ]
Wu neRulawn s A9ne Midunisdaiuainfanisianedisyli amsdeniamisatuniedu
AunuutskazansanannselUligaeld uenani fullargnfanisaunsandnaiseslula
Aoule wu n8Uviean nBlssseuuarfu n8the adgstaane Wudu
3. A: Anticipation fig N19UHUNEARINTABINTIElULEaET INS1EERIINENABS
glunsarlasiidnsnlidudueuy Fuegivulevgvesszuralagiameianisnlasunisduasunis
auauulevevesguIaslasunisaandoun uenainliflenldineuaussinnitanunsald
WwnsAnalrglunaazUldvindu Wy A8n1sAnAEeNs 1A EUNTNIUIUTELANTINTUATININS
augnlnldIsnsanludnsnsagyibinanisiialdglulnandnsuseganinUou q vilvfanisi
AldIei gl udnalvselaanasiazazyiliidengidulaanas laun ninddudssian
AOUNINDITINNIQUNTAITRIARNTIWES LaglUsunsunauiawas vinAndnusels 40% o Tudle
o ca 1 Q{' A v ¥ £y a £ a Yy £y ¥
NSNgAUNT Lazdrunndeinlanielu 3 50UTEUEIaUYT (Bns1UnATasay 20% Anlinun
nelu 5 ¥) wagaldarsunsussianiinsuassninstianvgoun1slaiudu 1wy s1e31e9laany
U dy A ¥ o a 6 = 6 ¢ A 1 Y a
Wua1denTod1evilusunsuasuiames nsevanduls (Software) wseAldusn1slusunsy
AR MDS WIagaNAIIS (Software) nMsnalldaniiinduasunisaidunanisves SMEs Tud
N399UEEIeY JuusaAfion1snaa-a151sae aunsavinanndeurldingls 2 win udu
FeRansanunsathalddrgwailunununsluniazUlainfanisdesmnmsdensdulalutlage
PRI
4. T: Transforming An n1sulasanimsenisaunsndvesianisiidualdanefioazls
anngouMBRUIAALTY WU NS mMSNEAUUTENYN 81A15 1A38NT QUNTAl MAUVIUNTTAIYU
Fordudunsndazyibiinatldanaliiuiu uidfanisamuludunsndfesinliinanly 91gla
WigaUNEIuAINoIgNsITNuYRsdunsndurazyiin (91A15 WinAdeusialasesay 5 sied,
d' o ¢ @ ! d' Yy 1A 1Y a Yaa a U L4 ! dy
WIBIINIuazgUnsal vinAdeusiatasesar 20 sel <) wadnAan1sldasnsndunsndimant
wnun1s¥eavsiliinanunsainanndoutluatldanelanamunsesas 100 uaianisnaglall
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dunfndifinduluewian fadu Aantsdesiaunuinsenisdundndusannlafiazdeliiin
UstlewtieRanislussezen Aan1smssenaununsteduiuninduasindndousaniueny
nsldau uidhsensdunindlafifanisuesinglineliiAnuseloviidamsugisseseilu
ounAn Aansfmsagliisnindimaununisde wevsendnituyuiiianisazdoddlunisamu
Aunindsvezend

5. V: Value Adding fio mslasgvinansznuyesn® Avvdwmalviyan ifiugnianas Tu
nsfniugsialutieiusuasiialddsusduistulunewduduiants wu Avldarelunside
wazimumARf Mseusi-duminaull duimsindwlunsdadiiants mivinwns
Budwhgsha arlddielunsne aereudiviu Avmsazdesiarsarinnisasulualdinemani
szneliiAnyarufingnslusunanvdeld mnliannsafiuyadgnslusuianld Aanisfliang
awulualdgnemant wonani dfidldseanmissnusing q fieadedimsatuayy wu
mMseniun8dmiugsia SMEs msaruayunisHaniien1sdseon 100% Y9AMLNTINNG
da3un15a9vu (Board of Investment: BOI) Tulwmdsean (Export Processing Zone: EPZ Zone)
Tulaugmanunssy mslinseviyarniinazdmalifanisuansnssuaiusvlusunssuaiuannds
FinnBEule FaazvilrRanmsannsauanaamsiidunuldfdssaliyadriuvesianisiiyadii
iy

N1INUNIUITIAUNTTA/AUTIeTNLIT9
N3ANYIITELN IR UNAgNSNISINLNUNI BT uTdAuAAaIansdoulng wud
N15MNUNTE MslasumsativayuannIasgaunslisunisangeuniBuasnsealdineuns

[

Usslan danansenusenisiaunundmsviiauaravansidoulm wu nMs@nwanuduius
SYMINTIENTTENINRAUAUNSNWALATE WuT1 Sren1siunsnd widu s1eld wazadldene
frudusitusfuuszansamlunisnauwun s (Udomrattanasup, 2022). mM3nw1ndyaauiia
LAENITINMRUATENAUS TR MU sAveoulaundingmladn-19 (Aphiwatpisan, 2020) Wu31
nsuassnnsidymmsdaiunSyariiuluduiidsadesdunisaanzifeunSyaniia
Mswasndde warmstidn nsnvnansEnuTesEans AT U ST redne
vmmsufu'a%’wuaqﬁamiﬁlﬁ'%'umidaLaéumiamuiuﬂimmlm (Prempanichnukul, 2020) Wu11
U58ANTNIMUDINITINANUNBNAFDNITUTITUNIIGIAY NstAsuNIsativayuaInnIAsTiinase
UszdnSnnlunisnnaauni® annsfinenaveswnsnsnglulaiduaaasonanisaiiua
Jaunavuaanluginauinnse JMIAUUNYT (Charoensak, 2020) fgIRTNITALATUNITHN
AlgAela 2 1911 (200%) wazn13andnsINBRUlANAYARAYRIAINITAIUNITVIBET AuuIBUaN
AMUNITUIANT AIUNITVUET AIUNISNER LazAIUNISINYAS aeiulaanunsnsaenadagli
Aanmsanunsausendanisla

N13AN®1N1511 SAVANT Framework 11Usegndilglun1siaununi® wu n1sinssing
NauHuNEFensiaTeslo SAVANT anldlumsauaugsia Tngldnagnsnisndnnnszand
vrsduinamsannsondnas Ul U udrszunuld vivligsAaanunsahenlddnelugae

anngountBuazlilunisdeseimsgsianisnisteunldinsuazinliasayaanialviugsia
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dawaliAanisanunsausendandle (Claudia et al, 2022) Fabu N15I9UELATELAT 8 ilo
SAVANT ¥aglinanisandnsainauuailydatenianidlaeg1efuse@nsnin nsanwIn19319umy
aBuagmafiuyaliiufants nsdiAnw Aamsiilifeatesiunisiu (Le et al, 2022) fonns
1438nsudasan nsionsaundndvesianisiidualdseiiess ldanndounslaiiuty wui
WvesianisannsathAunsndvesianisuvhnisanandeusailegldisnisanandeusinily
Sasnsailitiandousafiudusavdwaliionisd inlsanasinliide netosasdeaeldianis
anunsaUsendanSle uonaind SulinisuneIesilo SAVANT wngasannisearldsnediunis
TrusMsAndnandumuvesfiamsvinliaansonunum Sifdssalmnaansaayas sl
Fwesians vilRanstinamasuiunuiia Slafatu fleiuldSonanouumuiisdudanaly
yarfuiinmitgidu wagnmsfnwnmsnusuni@fenisinedesdie SAVANT wnldluianisde
18508uA (Claudia et al., 2022) a'awa‘lﬁﬁﬂms’m:u1iaﬂswé’mm@ﬁﬂﬁ,lﬁzm@uﬂamLﬁu Tng
Aamslafinsiuasunladismsfaadensimanissnranandiidunse vlvaansiiadldane
dtuuardmaliiAnnisussndamBiuld uenaind AanislduasnsAnduasiunuaudifiane
Al sAndunuuenalsanuildldmisianldaedmdu q MAadestudunududn
ﬁﬂﬁmiﬁmﬁunumEjﬁiﬂmﬁm’jwﬁlﬂuﬁq ﬁﬂmﬁiﬁﬂ’ﬁiﬁ?\‘i’i’]ﬂﬂ‘mUlﬂlﬁﬁﬂﬁﬂaﬂﬁunuﬁLLﬁQ%WT’]I‘I;T’
Foadyadfingaiuais (MBveiiaanmsienaine - M8deiiaandunududisan
T53971) uaziflefansinaiesle SAVANT unlddunduvuuisdudlusaifuiaie (51
Tssemuuanalddresing 9) ilisunuaudiisnagedy sassssrinamaefuiunusagiion
mmLﬁuﬁqma%uﬁqwaiﬁﬁEJmﬁagaﬂ'wLﬁuamaa (MBTAINANIHITIANE - METoLAADIN
Fuyuieduinsailssnu van alddedu 9) wdhildiudofanmsinininadesdio SAVANT anld
yil#Aan1sannsadinsevidunuuedud1iuieds tindiusisvesseldanasdaaliide
mﬁgamﬂmamm Tunmsiufansinelandaininnisanauilwnanisanansausyndnnisle

dyuna
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TiRuaraUsesd dadu nagnsnmsmaununSdmivgsiadfuanadienisinagnden g ald
oA nislasumsatuayuainniasy mslasunisaandeunmdtulaueussinnuazuisdisia
nsandnBRulddayaradmuAansuisussian msdaaiunstnanldanglusngiigandi
Unfi nsaavgeualdineusUssnmdiiviy msasnmededesinu msldsumsadaaiunisamu
MNAMENIIINTdLETIMIaYULardTnduaTilaniaruana sz IuIngoN TIuRan1gt
13 0efle SAVANT Framework 1nusegndld Idun nsirignstufinUydatldaneduiu
M5219RUNNSARANANTTONS BALd auTIAPIEIEuAnd sty nsleuanldseiieiluaths
yaAinlitussAa msudasanwsenmsduningliduelddne nsmanisainnszanduszdd
nMnsueuATlEIIEn e SAdussAvs st axthelvissiaf Ayaraaane Deulnianuise
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Abstract

This research aimed to study the marketing mix factors influencing the decision to
use restaurant services in the Old Town area of Songkhla Province, Thailand. The sample
group consisted of 400 Thai tourists visiting the Old Town of Songkhla. The research
instrument used for data collection was a questionnaire.

Data analysis was conducted using descriptive statistics, including mean and
standard deviation, and inferential statistics, specifically multiple regression analysis, to
examine the relationship between the marketing mix factors (7Ps) and the decision to use
restaurant services in the Old Town area The results revealed that the regression equation
was statistically significant at the .001 level (F = 25.214, Sig. = 0.000), with a multiple
correlation coefficient (R) of 0.557 and a coefficient of determination (R) of 0.310. This
indicates that the marketing mix factors could explain 31.0 percent of the variance in the
decision to use restaurant services When considering individual factors, product, price,
promotion, and people were found to have a statistically significant influence on the
decision to use restaurant services at the 0.01 level. In contrast, place, process, and physical
evidence had no statistically significant influence

The findings suggest that restaurant entrepreneurs in the Old Town area of Songkhla
should emphasize improving the quality of products, food, and services, setting appropriate
pricing, and implementing clear marketing promotions to motivate customers' decision-
making. These efforts can enhance customer satisfaction and foster long-term loyalty

toward restaurants in the area

Keywords : Marketing Mix, Choice Decisions, Restaurant, Songkhla Old Town
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Abstract

This qualitative study aimed to 1) examine success factors of young entrepreneurs
in the café business, 2) explore experiences and perspectives affecting long-term success,
and 3) identify approaches to promote all four factors for sustainability. Data were collected
through in-depth interviews using semi-structured interview guides with 12 café
entrepreneurs in Mueang District, Songkhla Province, who had at least one year of business
experience. Participants were purposively selected until data saturation was achieved. Data
were analyzed using content analysis. The findings revealed four main success factors:
Factor 1: Psychological factors, comprising self-efficacy, optimism, hope, and resilience;
Factor 2: Personal characteristics, comprising demographic characteristics, personality traits,
and entrepreneurial skills; Factor 3: Network factors, comprising necessity, asymmetry,
reciprocity, efficiency, stability, and legitimacy; and Factor 4: Innovation factors, comprising
product innovation, process innovation, and strategic innovation. Key factors for long-term
success included product and service quality, identity and differentiation, and honesty
toward customers. Major challenges were intense competition, personnel management,
and technology adaptation. The study demonstrates that entrepreneurial success results
from the integration of all four factors, with psychological factors serving as the most critical
foundation. Recommendations for young entrepreneurs include balanced self-
development across all four dimensions, particularly building confidence while remaining
open-minded, creating authentic identity from their strengths, establishing strong networks,
and continuously developing innovations. Related agencies should support skill
development, network building, and infrastructure improvement to promote SME

sustainability.

Keywords: Success Factors, Young Entrepreneurs, Café Business
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Abstract

This research aims to study the behavior and motivation of tourists engaging in
religious tourism in Hat Yai District and explore approaches to promoting multicultural
religious tourism in Hat Yai District. The research employed questionnaires as a data
collection tool, distributed to 400 tourists visiting religious sites in Hat Yai District, using
accidental sampling. The statistical methods used for data analysis included frequency,
percentage, mean and standard deviation. The research findings revealed that most
respondents traveled during public holidays or festivals, with the second visit being the
most frequent. They usually traveled with their family, using private cars as transportation,
and their main purpose was to pray and make wishes to sacred beings. Most respondents
spent less than 500 baht on each trip and received tourism information primarily from
Facebook. The motivation for engaging in multicultural religious tourism in Hat Yai District,
particularly for praying and making wishes, was generally at a high level. These motivations
included religious, emotional, and physical factors, while interpersonal motivation was
found to be at a moderate level. The study results led to recommendations in three areas:

physical improvements, tourism route improvements, and digital media promotion.
Keywords: Tourism, Religious, Multiculturalism
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