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Abstract

This research aims to: (1) study the personal factors influencing the behavior of
collecting Art Toys, and (2) examine the marketing mix factors affecting the behavior of
collecting Art Toys. This study employs a survey research methodology, with a sample
group consisting of 384 customers who purchase Art Toys. The research instrument is a
questionnaire with a reliability coefficient of .75. The statistical methods used for data
analysis include percentage, mean, standard deviation, one-way ANOVA, and multiple
regression analysis.

The research results found that:

1. Personal factors influencing the behavior of collecting Art Toys indicate that
collectors of different genders exhibit significantly different collecting behaviors at the
.01 level of statistical significance.

2. Marketing mix factors affecting the behavior of collecting Art Toys show that
two aspects (1) product and (2) promotion positively influence the collecting behavior
at the .01 level of statistical significance. Together, these factors explain 73.5% of the

variation in the behavior of collecting Art Toys (Adjusted R = .735).
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