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Abstract

The objectives of this research were to 1) study the factors in deciding to purchase
elephant pants by Chinese tourists traveling in Thailand. 2) Compare different personal
factors that have different effects on the decision to purchase elephant pants among
Chinese tourists traveling to Thailand. It is quantitative research. The sample group
consisted of 400 Chinese tourists traveling in Thailand. The research instrument was a
questionnaire. The reliability value is .91. Statistics used in data analysis include
frequency, percentage, mean, and standard deviation. One-way ANOVA, F-test, and t-test

The research results found that:

1. Factors in deciding to buy elephant pants by Chinese tourists traveling to
Thailand. It was found that Chinese tourists traveling to Thailand have made a decision
to buy elephant pants overall at a high level.

2. The results of comparing different personal factors that have different effects
on the decision to buy elephant pants for Chinese tourists traveling to Thailand. It is
found that tourists of different genders have a different effect on the decision to buy

elephant pants. They are statistically significant at the .01 level.
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