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Abstract

This research aims to study factors influencing success of music festival management
by using qualitative research methodology. The sample group in this research were 17 music
festival experts who were selected by specific sampling using the Snowball method. Data
were collected via in-depth interviews and analyzed with Content Analysis. The findings
revealed that the factors influencing success of music festival management consisted of 4
main factors: management strategy, marketing strategy, creative economy strategy and

business concept strategy.
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sULUUNSARASUUIANSSRANUMANIAAUAT Pepsi S20 Hudtdmaruuindegusenaunisluns
AoyaAnNgININAMTAVILAVEANSIINaNIeEIAluNTIRUNANIaAURS S20 TiungUsenauns
TudssnagUu Mellfaduayuvesnumanianuss Pepsi S20 laud U3uw 1UUT-ladn (Ine) wsnda

(%

9iin lisuusglerimesnunndnualnsduduwaginbiguilaranunsasndinsdusladuege

a

FAULUIAANITARUTIAY NANISANEINUIIMNANIAAUNSIALTURINTTURLEYRLAEI VD9 U

9
(% [

ANUTULIY FedaslinudAyiun1smauay NS Lagn15UInIsinnIsianssuiiay  §i
gIRafuNsTamAnanunidafiosiininguszasinanvesnisinnude ieatrsamdseiiulali
AiihmanunazdiAsidedilduniian uazdosdamiiidrde 5 Usens Ae 1) amnwddiunis
UIM59AN15 (Administration) 2) AIASANUNITOBAKUY (Design) 3) ANUIAUNITAAIN (Marketing)
4) Aufsnumsdifiueu (Operations) uaz 5) mnufidesaandes aenndesiusidoves gm
w3 ynsiden (2560) nuinsairefanssuaunsiiedaasunsvieniondudsiinnsvieaifioiuns
Uszinalng (mn.) levinanegeseides iWuduviliasvgiaazdsauduindouldlagazdesiivun
WvinguazkuIn1eed19dniay kagiinssiudieainnnniediu uidnisiauinagns CAS.A.
Strategy Usgnaunae C #1889 Co-Creator ©50n15530H0WAIUY Al uN8De Activities #139n15
a$afanssuAues S Maneds Story Telling W3on19a519309517 WAz A2 Mueds Attractiveness N3
ahedsfagauazanuaulaudtinvieadien uaziuideues Gaczkowski (2018) nai gimmana
ausiiosidiansfiazgtheuannsaultlunsdams uwavazdosdmnuilunmigsialugaiiseg
ludsnsasugNauniandudn (Idea Economy) winAnluunsaniugsiadmiunsdamantanuns
Tiusrauarmdnda finasdosiniunmsdsielud 1) desdidsdiduugin 2) dosdinnsain
ot duiilavesnisiamananun? 3) deaFouanmaviien uas 4) desaulidy viends
ausfegnaziudunnegsiizudulundegisdeiies udrmsazinsimunmnsnistii deiin
ovlstuagdosyfinisduiiung edhiafin mszenananuldludgifae

UalauaLug

Forauauuziildannsise

1. gAnnumanaaussamsimuangudmnevesulidaiag Lasfinwmginssuguslan
nautiu Tngldinaluladiugiudeya (Database) Wundslunismunuwasieneiiielilétoyad
gniesvivalie anansahluldlunisieuls

2. finnumaniasuniasairsaudiuilofuanudinuuazmsnuiesiu oysu
msmsveaiien vieAalinusssuthlvlunsiamanianusdme esminnsaaaiovieuas
arusiledudesdiddyresnnudnsalunsdanumanianuss

forausuuglunisiniduaedoly

msthiadeidsmasemnudiiaveinsiamanianuss lUdnulusuuuuvesnagnslunis
Jananianunsilszauaudnsanely
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