AFEIANUUITILASINAU 32 U 10 atun 2 nangrAu - Sunau 2568
unIngdes 1w iusLA T msEen

A15ATIZRN1EN TUTABUINTYIFUVDINAAN NN ULAA T AU

Linguistic Analysis in Chinese Advertising of Mistine Sunscreen Products

Wiia1 ag‘lj’7’75\7 (Panida Yubamrung) £mait: panida_yecmu.ac.th’
U177 7.7/5'77771' (Pancheewa Butrach) E-mail: pancheewa.b@cmu.ac.th 2x

ANV TYITU ARlzIYEmIEnT unTIneIaeTeals
(Student, Chinese Department, Faculty of Humanities, Chiang Mai University)
291975dMUnYIman @197139107193U AUYYIRanT U1 Ineaedeslnal

(Supervisor, Chinese Department, Faculty of Humanities, Chiang Mai University)

*Corresponding Author. E-mail: pancheewa.b@cmu.ac.th

(Received: 17 September 2025; Revised: 31 October 2025; Accepted: 15 December 2025)

UNANED

N a

QPRI
Anwinmsidenldadni msldniw waggluuunisdeans lagld3sn1s3dednmnn usiusudeya
dunannesule@eaiineneUoseningt w.e. 2566 - 2567 SINEUTILIY 32 Fu AWIUNITIATIEN

nslinwlulavanniwiIuannaismenie Wnisiieugauadunisiuvesdlavaniudwlaniy

[

¢ A a a a LY 6 a A a 1
@Qﬂ'ﬁgaﬂﬂLWE]’JLﬂi’]8'1/1(1%‘1%]4’131’]‘15}'1?]‘14%@@Nﬁ@ﬂm%ﬂuu@@m%ﬂlﬂu@ﬁq@ﬁ]u Iﬂﬁllqlfl

Ingvoside Welinmegiuazdnlszinnnaismenuiliifionanserdoufsaiuanuaululawan
NANA NN ULAATETIY HANISITENUAISITNAITNI9NT¥T 5 Nadd bawn A1saentdAn N1sna1I81a
113018-m8u N5 el waznsldaiumdad 9annsiAsIsRsnuIInaITnienw i 19 A
AnuFuTuS fuTmusssud utasAdouauey nsldddnriuazniwn W@uluiiemaneluadis
LINTFIUADILI nMswansmnssumnunslulaanasounmnszuuas e lounuesludsnnIy

o o W

ANANARY : NTAATITTRNTYI; NATTNINNIYI; IMNTTUAIINY

Abstract

This research aimed to analyze Chinese-language advertisements for Mistine sunscreen
products in the Chinese market, with an emphasis on word choice, expressions, and
communication styles. Using a qualitative framework, 32 advertisements were collected from
Mistine’s official Weibo account between 2023 and 2024. Through purposive sampling and
linguistic analysis, the researcher compared the original Chinese wording with the Thai translations
to identify and categorize language strategies that reveal beauty values in Mistine’s advertising.
The results indicated that five language strategies—lexical choice, citation, question-and-answer
formats, imagery, and rhetorical questions—were most frequently used in advertisements.
Additionally, these strategies were related to Chinese culture and beauty values and contributed
to social beauty discourse by using word choices and expressions to establish beauty standards.
The reproduction of beauty discourse in advertising reflected the social construction of beauty

standards in China.

Keywords : linguistic analysis; language strategies; beauty discourse
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