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The library’s marketing and public relations

Apichai Arayacharoenchai

By this time, there are plentiful of information in the world. Communication technology has
developed by leaps and bounds. The world’s communication can be independent connection. The
role and situation of library are forced to change. By now, the library is not the first choice for
learning and research anymore. Libraries need to develop and adapt themselves according to support
user behaviors. Most libraries have been recognized the importance of using online media, marketing
and PR activities. Most of libraries don’t set plan and goal clearly then social media does not work

and achieve the objectives.
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