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The Use of Facebook for Public Relations in Library

Pimolorn Tanhan

The using social network as a tool to promote the library can do for the internal public
relations and the external public relations. The social network quickly distributes the library
information to the library user and the public. So the distribution via Facebook, the library must
consider the purpose of public relations work, steps to take the public relations. The library’s events
publishing via Facebook are the library information, the introduction of library resources, the library
activities, and the library’s OPAC using. The use of Facebook for public relations in library should
aware of the language to communicate, the monitoring and screening data, the copyright of the

images. And the library must assign a librarian or staff responsible for managing the library’s Facebook.
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