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Guideline of using social media for internal public relation

in Kasetsart University

Jutharat Saravvanavvong1

Abstract

This survey research aims to investigate behavior, problem and need of using social media
for internal public relation,and to establish guideline of using social media for internal public
relation at Kasetsart University. The sampling included 72 public relation staffs. Data collection
during March-April 2015. 72 Questionnaires were returned and were analyzed by frequency and
percentage. Social media guideline identify by analysis result.

The results revealed thatpublic relation staffs’ perception and understanding of social
media application were highest and high level. Most of them mostly experienced Facebook
except Twitter, using as tools for internal public relation rather than collaboration. The problems
were lacking of setting clear policy and guideline, understanding of using social media tools.
Kasetsart University should manage social media in internal public relation by systematic, consist
of applying appropriate social media tools for various internal public relation especially Facebook
and Twitter, establishing policy and performance guideline, providing content censorship and
control of posting or sharing, providing training program for staff, establishing evaluation criteria as
KPI (Key Performance Indicator), setting management team and organizational culture for

supporting social media application.
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