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Factors was influenced happiness in working of Gen Y

[ =

NN ANeY
Sukanya Deethong
UANINYIRYTIUATN
Ramkamhaeng University

Corresponding Author Email: sudathai2563@gmail.com

Received December 15, 2020; Revised December 29, 2020; Accepted: December 30, 2020

UNANED

unanuilinguszasdileAnwiuuAnEesaugulum s uariesgidulsidamasie
augalunisiauvenguau Gen Y ieuinisnguau Gen Y Tifinnuaulunisvinau finany
nnIuAvesAn1s udeyalaslduuuasuaiungudieda §1uau 400 AudATIZRdoyanIeads
nanFITenUin Mulsfidmadoanuaulunisiauvesngueuy Gen Y IfuA fuusiudnvugay
AILUSAIUAINBURNY aTaANTT AILUIAUANNFUNUSTENINNUARE wazfuUsAuaunadInlunis
aumuadu lneanuavlunisiauvesnguiegegluseduuin Jeausuugluanuide 1)
Aadguagiisuiifeidosmsaduayuliiinauaunaludindiufnazdinni s 2)
aadnIsAsianud Ay fuauduiusninideanisiivesineseningTeuasiuniiadiaussennia
mMevheugUuuuiiduiues afaanuimeuasliflenanuGen Y Iduansdnenmegraduiliuas
dasglunsfnnisindula
ARy : mwaulunsviay, luweisiuane, avwfianelalunisieny

Abstract

This article entitled to study the concept of happiness in working and to analyze the
happiness in working of Gen Y, the research has a purpose to study factors was influenced
happiness in their work which will be the approach to develop human and manage them to
be happy with their work. Data was collected by Questionnaires 400 samples and analyzed
by statistical software.

The research found the result that the factors were influenced happiness in work of
Gen Y which was nature of work, compensation and welfare, interpersonal relationships and
work-life balance, the level of happiness in their work was a high level.  The

recommendation in research 1.) The public and private sector should openly encourage
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flexible working, work-life balance and reduced working hours 2.) The organization should
focus on interpersonal relationships, open opportunity to new challenge including freedom
of thinking and decision-making to Gen Y

Keywords: Happiness in work, Generation Y, Job satisfaction
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