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Abstract

This research article pursues three objectives: (1) to examine the design
thinking process as a strategic instrument for coffee product development within
highland communities under the Phra Dhammajarik Project at Wat Phra Dhammajarik
Ban Ya Nam, Wawi Subdistrict, Mae Suai District, Chiang Rai Province; (2) to analyze
the structural relationships between human-centered design and the creation of
social and economic value within the Doi Wawi highland community; and (3) to
propose integrative guidelines combining design thinking with a four-component
creativity framework to advance sustainable social innovation in the context of
highland craft communities. A qualitative methodology was employed, integrating
participatory action research and ethnographic approaches at the same research site.
Key informants, selected through purposive sampling, comprised monk-developers,
community leaders, coffee-processing artisans, designers, and social innovation
specialists. Data were collected via in-depth interviews, participant observation, and
content analysis, with credibility verified through triangulation. The findings reveal
that the design thinking process within highland community contexts operates as an
iterative five-stage cycle: empathizing, defining, ideating, prototyping, and testing. The
empathizing stage requires prior establishment of trust and social capital as its

foundation. Integrating the four-component creativity framework-person, process,
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contextual environment, and product-strengthens community capacity to develop
coffee products balancing functional utility, aesthetic value, and cultural
appropriateness. The outcomes generate tangible social value across packaging and
processing skill development, sustainable income generation, and preservation of the
Doi Wawi highland community's cultural identity. As a key contribution, this study
proposes a new conceptual framework designated the “JARIKANO Model” - a four-
level integrative model articulating the dynamic interrelationships amnong community
foundation, driving mechanisms, design thinking process, and the four-component
creativity framework, culminating in sustainable social innovation within highland
craft community contexts.

Keywords: Design Thinking; Creativity Framework; Doi Wawi Highland Community;

Social Innovation
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a¥aassn 4 faluvdunyuvurnfiinsrasdidudonans Wunmeiddnenngdunis
aSeuianssunadeufidedu Wesanlifiewaiaundn Sariuarseld widuasuad

AUTNRTIVRIYUTY BYSNYERNANYAINIITAIUETIN Lazadan sianauesvesgNTuly

svazeilingnalugusesy

AW 4 wanSusinium JARIKANO

A mes Ul nERSuginIur JARIKANO Filgsuniswaunsndnuaitazosnuwuy
UF5PAUIIHIUNTZUIUNTANLTIDBNRUUTINAUYUYUIIRUINBEINT N1elAlATINITNTEETTY
3730 61UAdTI Bnewlay Jminleany lneussydurasyioudnanuvainisiuusssuves
YUYUYIID1U mmuﬁummgmmsaaﬂLLUULﬁamsmam%quﬂﬁué e?fqﬂuwaé’wégﬂﬁsmﬁ
LﬁmmﬂmﬁgimmﬁﬂizmumsﬁmL%qaaﬂLLUULLazﬂﬁaummﬁm%mssﬁ 4 1@ (Person,

Process, Press, Product) TuuSunnisiaundanuidsasnaassa
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{11305 5 TumaukuuIugIaulugnsauInGndaeiniun JARIKANO fiagvioudn
dnwalyurueg 1T Nl ryururinilasaiansdeungalesiuanuielauas
Auduiusdrudduiiugiu nsdiesdnuiidaujun (Tacit Knowledge) vosynsiile

Y

wazinunsnsisduldlanrafednesnuuunazinidelasuniseeusuainguauniudinga9i

I =

Udedie sziﬂ,uﬂiﬁﬁﬁawazawﬁﬁagui'i"mﬁ’usqmjumasmanmu #9AAA8ITULUIAAYDY
Brown is¢yinnsyuIunsAnieaniuudsssudunmsaiuanudionidila (Empathy)
fuvisssdefldny blvfiosnssusadeyadiliuiu (Brown, 2008) nasnaudenndediy
unAnnseenuuuiiuywdidugudnans (Human-Centered Design) 484 IDEO.org ikt
mauftymluuiumsurudoaduanmsiledidndauasmsdmaannudiugumy fldnns
Wlggdudnsaguannieuenuild (IDEOC.org, 2015)

2. wAaINMITeingUsEasAden 2 wui1 nszuaunseenuuLTiTiywadugudnans
neliinAuAmIEaLwazirsygiasgluusssuly 4 87 laun nseSuadeinueilile
msafiselduazyadiiy mseysnedndnvainisimusisy uagnsieiuaiandeuy
Ima;ﬂamﬁgﬂ 4 fRthdenTouasaiudatunasfuognauszuu alnsgnszuaunsosnuuy
fltguruduiivenargsrnaie (Co-creaton) MlfiAnnnsiSousainnsufiaese
(Experiential Learning) %QW’wmﬁﬂwLLazaqﬁmmi’ﬁﬂaLLﬁquﬂgm%uadwaéTa@u FN99INNT
Aneusuuuuiadufienudiingamevdidualasing Snvansdinnaudasussyfasid
azviousndnuwolian1zduinlindn S agidauwnns19n19n15w99u (Competitive
Differentiation) Mig1nsensideunUy donndesiuauideves Manzini fiszyinniseenuuy
JiadaAu (Design for Social Innovation) fiszauaudLadosasenmAdluiAGTog

a

wardiagedeaunsouiu Tloyaduiiediflaiinis (Manzini, 2015) @anAd o uLuIAn

s a

LASEFNAT19ETIANT

arvednduslugalagiuynlesedeuinuiiuiudnaneainig
TUUTTIULATAUANATINETIA WATARAATDITULUIANNITATIAMATSIU (Co-creation of
Value) fliaueiinszuiunssainsseniguanuasguvuaiuadiaianuaninsnluns
wsdunsgsianarAuduwlan1sdsaunendu (Prahalad & Ramaswamy, 2004)

3. wAINNTITeTngUsEasATeR 3 wud1 MIysINNSAIEUINANSAMGeeNLUURY
NIBULANANANET9ATTA 4 TRves Rhodes Tuudungusurnfiinszasdidudonans
AoliAnuImansiauuIanssumedenuiitannuddugs fesnasouaguisdAyana
NILUIUNTT U3UMWIRAEY uATKaNAnDE9ATURIL Tt menswamuianssumedenui
dadulsiannsaiatuldanmstauadesusifioeinauien wikesiaudneninvesauly

YUY NTLUIUNITVNIUTINAY Uazaninuindouiiidesannufnaivassalunieudu
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nsysansTa 4 fRdsadedoulafiguauamsainuiuinnssulfesweidodanlifes
flamusanseduannieuen denadesfunsouLLIAnANARAT19ATIA 4P ¥es Rhodes 7
fuduimufnadsasdiuiniuasSsdudoninmnmeianndader 4 Sfegnaysannis
(Rhodes, 1961) uanainiifsaenndesiuauisores Mulgan fissyinianssumnadanud
Awdaiudesiisng uannsiaunds (Empowerment) vesguuLaznsasszuuinad
\Besenisadieassd (Mulgan, 2007) Laz@annaasiuLUIAA Sustainable Development
Goals YosesAnsanUszyvAfiduitnudidufoninannisairenuaiunsanigly
Ya9u (Capacity Building) fldnisfianminensuaranudeimgainaeuenluszezeny

(United Nations, 2015)
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(Change Agent) UVDIYHYU AANsINila
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HOENDATION LT ﬁ b3
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Va v oo

mnnmesunelddn §ifedunseilunauasiidodn “JARIKANO Model” Fsunan
A131 "313n11u" (Jarikano) é’mﬂu%amamﬁmsﬁmLstuaqsqmwmammamﬁﬁLﬁﬂﬁuQWﬂ
nsvvIuMTIeil TumadsnanidunsevuunAndsysannsiiiiausluguuuunseuuundn
Beysainng 4 sedu FananddiiufernuduiudiBamaiawaznisiianiende fusgning
aadUszneud 1Ay 4 szau Tnediduaingiusnguadninisdsauegiaduaeiu il

sedufl 1 91ng1uNT (Foundation) Aardugaduduuasideuludesiuiivelaly
U93NTELIUNTTIMNA Usznaudinesiusznou 3 Ysznis Téun nunisdeau (Sodal
Capital) §ndnwalfiesiiu (Local Identity) WagNUIMUSITU (Cultural Capital) HAN13ITY
wui1 msaunIanssaluguus e fidiulddy dneenuvuuasinitesidudes
anudnlanazlvanuaiswdesingrudananidudifuusn 1lesarnnunisdenud
Uszneuseiaietieruduiug ussringiu wazanulindanieluguey Wunsnensi
mawé’aﬁqmiumssﬂ’uLﬂﬁauﬂWiLﬂﬁauLLUaQQWﬂﬂﬂaiu (Murray et al., 2010) Yz Tionanwal
viesdunazyuinussinduwndussiuaalanaznseuaunuiefvilinandnain
nszvIuMsesnuUUiinuAamemdliamnsanaumle

szl 2 nalnduindeu (Mechanism) vimihflduagsmudenssninssngiuysey
AUNITUIUNITOBNKUY Usenaunie 3 a3Alsesnounan bawn wszasddnimunlugiue
FrununsiUdeuulad (Change Agent) ﬂ’liﬁﬁ’;uéaqumju (Community Participation)

=Y

WAZLAIRYNEAIUIINIE (Collaborative Network) RAN1SITENUIN WA LUIATINITNTE

o

sysuaniunumddnylugugsananaildfuanulindenmispmusashenuaeuen
vl dane09Anu STV UR (Tacit Knowledge) wazwusduussaunisalduiu
fngAudAnvesnszuiumsesnuuuituyudiiugudnatdldesradusssuni (Nonaka &
Takeuchi, 1995)

58AUTl 3 N3¥UIUNS (Design Thinking Process) wionszuiunsandsoanuuuidu
wnunatwgluinisvedluna andunisniu 5 Fumouuuuant (terative Cycle) 1éud
n13d1539uTUnuazidrenidlagldeu (Empathize) n1sfigutynn (Define) n13320y
WWIARAT19ET3A (Ideate) NMINAUIAULUY (Prototype) kagn1snadauwazysuuss (Test)
AuEnsy il Snvazdrfyiivand1eainnisiinssuaunisiadsesnwuululdluuiun
osdnahly Asluvdunguaurnaen Ygdnsmaudasamsmiongiinuarggniavesyuy
aoARdBITULINANYRY Liedtka NSzyinnszuiunsAniBsesnuuudmiuuinnssmedsay
doudauiliuumisnisuitymignduanaglugusuies fldnisinlsgdudusaguan

Aeuanuauldld (Liedtka, 2018)
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Va v A oA

SEAUN 4 Nadws (Outcome) WuUaENIIVINTLUIUNTITNINNA FIIT8Te1UIAD

Y

[

YINNTTUN19FIANBE19898U (Sustainable Social Innovation) TnenN15USELAUNAGNSTHIU
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q

919411939 InalFoulrdAgyAofo1195INgIUUUYUNAIAULAE THUSTINVBIYNTY Lazld

q 3

a1 |

nalndanareilasuaaulinedaiealanuiinisidiusiueg19uiase n1sysannis
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NTLUIUNITAALTRBNLUY 5 TUABUKUUINTNIIAUNTOUALANASINATIA 4 §IA (4P)
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2. NIENTITAUTITULALNTENTNNTAAUANY INem1ans ITouazuinnssy A93
aﬁ*uauuﬂ’1ﬁmﬁmﬁﬂqmiswzgué’mmiﬁmL%aaaﬂLLUUz%’m%usqmuﬁmmiuﬁaa?{u lng
ysannsiiomnseydnesndnualmsTausssndntumsiauuianssunandusiegnadu
JEUU

3. AMEAMAAIINUNTENNTAEUILIYIAAI TALAS UL TR UNUIVINTZAY]
tniaunlulasinisnsesssnasnliiivinveaunisesniuudsasisassAnasnisidugeiuae
ANEzAIN (Facilitator) LﬁaLﬁuﬂizﬁm%mwhﬂmﬁui{l,mut,t,mm’mLU?%EJuLLﬂaﬂwqmu
fufivhslna

Paauauuglunisinanisidelulduszlevi

'
o/ v A o

1. theenkuukastimfeiivhautugueurriegusuiiuiivihlnamsidunon
n1sdentdlagldearu (Empathize) ¥99 JARIKANO Model lUiduuuiufius Tnelv
A fyfunisasennulindasaznisdunanisaluuuiidiusiuneowsunszuiunis
DNLULNNALY

2. @010un15AnedIun1senwULaINI5audn JARIKANO Model Tuwmundu
nsdifinw (Case Study) lusnedwinisesnwuusiiodsnu (Design for Social Impact) #azn3
penuuuitiuyudidugudnata (Human-Centered Design) iitelsindnwudilausunnns
viauiugusululananuluess

3. %amﬁm;muLLa3ﬂduﬂwﬁmiuﬁuﬁﬂamﬁmmmﬁwﬂizmumiﬁm%qaamwu 5
fumeuludszyndlisosonnisimumansustlvailunduiaiesiiy o1suUsy viiedudn
#nanssuusziandu 1neld JARIKANO Model WWunumnaiiesnuiaunasznitsaiudy
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