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Abstract

This study aimed to develop a public relations media in Augmented Reality for tourism in Phra
Nakhon Si Ayutthaya Province and to discover the satisfaction of tourists who use public relations media
in Augmented Reality for tourism in Phra Nakhon Si Ayutthaya Province. The samples used in this study
were 100 tourists who are Thais and foreigners visiting Phra Nakhon Si Ayutthaya Province by accidental
sampling. A questionnaire (Thai and English) was used as a research instrument to evaluate satisfaction of
those toward public relations media in Augmented Reality for tourism in Phra Nakhon Si Ayutthaya
Province.

The major findings revealed that the tourists had the overall satisfaction toward public relations
media in Augmented Reality at a high level (X= 4.3, S.D.= 0.5). The satisfaction toward the content of the
media was at a high level (X= 4.3, S.D.= 0.5). The satisfaction toward the design and edit of the media
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was at a high level (X= 4.3, S.D.= 0.5). The satisfaction toward the application of the media was at a high
level (X= 4.2, S.D.= 0.5).

‘ Keywords: Public relations media, Augmented reality, tourism
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