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Abstract

The development of information system for marketing promotion in the Wai-wan community
enterprise, Cha-am, Phetchaburi, to increase the channeling of Wai-wan products in the market, to collect
marketing information, including manage the system through the internet for expanding the product
acknowledgment and commerce. Rebuild a new vision for SMCE, build up strength in competition, and
boost Wai-wan’s SMCE to have better efficiency. The invention was developed in terms of the type of
website application that can ideally work on mobile devices. In which the study had been conducted
under System Development Life Cycle: SDLC. The development of ideal online marketing system
probability. By in-depth interviews with persons related to Wai-wan’s SMCE, to bring up the ready-to-
analyze data and system design. Development tools will include PHP, CSS and SQL . Efficiency test on
Black Box Testing by 5 technology experts and 10 normal users.

Regarding results, on the side of experts representing the mean of 4.62 and standard deviation
of 0.49, the overall efficiency stands on an overwhelmingly positive side. And the evaluation from users
showed a mean of 4.47 and a standard deviation of 0.50 which is good the positive side. It can be
concluded that the developed information system can be used to promote marketing effectively and

meet the requirements.
Keywords: Information System; Marketing promotion; SMCE; Wai-wan Community Enterprise
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3) Social Media Marketing tiusiinnisnanddialdlunisdeans wu Facebook, Twitter, Instagram,
Pinterest, Google+ Bsusiaztommafiazifmuszasdfiunnsaiuly 1wy dfunslisuidundnmngdu instagram

4) Search Engine Marketing %38 SEM 1dunsvhaananiuduladéum laenslasdndy (Keyword) die
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6) Mobile & App Marketing tunsvitmsaanmeuassninukazuiugn InetiunsuSuunaiuledlaily
Nuhelpgmavirukeundintuivertazaintunsidanuvegna
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7) Email Marketing t{unn3ds Email w3eanmaneglufisfagnailagnss enisuszmduiudianssy
Tusludu Lauendnsiasiiv ieas1anssud msue wiewsinseianisiliiAin Customer Loyalty tileflazasg
Lead LLﬁ?LﬂgauLﬁuQﬂéﬁ (RRUWIUATY, 2565)

2. 2IININAIUITZUU (Systems Development Life Cycle : SDLC)
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Aug

2) dunaunisiinsiei (Analysis) WWudumeunmssunadeya Anvszuumainuresszuuiiagsuileri
Al Rinszidymuazaivguesszuutagtu udnduimusemudesnvesszutlnl aiuunAnues
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3) Junousonuuy (Design) LHuduneuniseenuuuTsasBeatesszuy Fuduiineandonifsafi
ForvuasuaniauIsuazgeiuas mssenuuvduRasieiulld nseenuuulusunsy demmuamugudeyauas
Inlddeya Inensesuelagliuuudraeadsmenm euansesasdeansldauase safmssrdanaluladiily
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8) Fupeumsiliduna (mplementation) Wutumerlumsiaunlfifnszuussdun Tnonsadsyuy
uaznadeUsEUY neuftarthszuululinuate Wenmadeumsvinnuvesssuuniliiulununudnuug am
AOINNTVDITLUY NMINAFDULONALITITUTENOUMIY NIINAFBUKUUATIINIU (Verification) 1Jun15nsivaeu
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szuvhmssfuanudesnsuesliddmualivioli naveasusendustuiivarstuney 1dud nsmaaey
FEAUNUAE (Unit Testing) N1INABUIEAUTINKUIY (Integration Testing) N1INAABUILUU (System Testing)
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msdnvihgslemsldnu msiineusuiiientes wWevheudlaluszuy sudsnslinsaduayundsanndissuuld
uluuan (Roth et al,, 2013)

3. MAATIENUAZINUUUTIUULTTING

mMnTeikarenuuuIzuUdeing [unseSuisssumsaumaiinanty ludnuusdunduesiag
(Object) Tadusasliuardudodlsils Tnvesuibesuszney wofnssumarmevausuiy wednsanmsiese

WAYOBNUUUTEUULTIINGAD wWuuTnaeudaing (Object Model) Ntiauasyuuansaumnaludnuausidaing lusening
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JUABUVDINSHAILTEUUA IR NTBINATMINMLNTZUU (System development life cycle) anunsaudaadunis
sanuuudeing lnglilusunsundeinglumsiannsely
Tumsiienevilayeeniuussuuleing (Object oriented analysis and design) a¢l4ileiosilolun1siinse

LagDNLUY AINLIRTIIUYEIN1YY UML (Unified Modeling Language) ImﬂﬁLLUUﬁi’ﬂaaqmmwgw (Standard
Model) tiafurdasioluninseiuaraaniuu (Tegarden et al, 2013) I

- Use case Diagram  Tuansilendunisldanussuy waganuduiussemi s uuivanmna o

- Activity Diagram Tuansienszuanisivavesnisviuluszuu

- Object Diagram Tdiuansfiannuduiusuesing uazidu Instance vosnana

- Class Diagram Tdfuansdislasasnanauayanuduiusvesioyauasianssuvonana {Wusiu
”mqtlszﬁaﬁmﬁ%’a (Objective of the Research)
1. Weannsruuasaumaiioduaiumsnann wanfarivefamiagusuiomiu suneves Smiamess
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2565) LLazwqwﬁ’NﬁlimiﬁwmizUU (System Development Life Cycle : SDLC) (Roth et al.,,
2013) Ingldimuansouninfslunmsimunssuuasauvaiiedaaiunman nandusivodamiagmuionu
816109281 JmInmsys Tnen1sdun1velidadnaundndamnagusuieninu wasldndnnisduasunisiinain
Avawazlivannguesn1siausEuL (System Development Life Cycle: SDLC) (Roth et al., 2013) wievh
nsitaLsTUUATaLINA NS AvBnnaesssuUm LA Falfanmsussiiulaofievgsiu

ANSWAIUITZUU U 5 YU LLazsﬂsﬁamﬁmu 10 YUY paanslun nUsenaud 1
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MW 1ITNIHAUITEUY
(System Development Life Cycle : SDLQ)

1. M5INU (Planning)

2. MTUATIEN (Analysis)

, STUVATAUALNDELETUN1TAAA
3. M999ALUY (Design) e e o .
e HARNUY VDA ANAYUYUIYNIU
4. msvilmduna (Implementation)
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- UsziliudseAvisnnlag
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- Ussliuuseavannlaegldau
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N3Ra1RAINa (Digital Marketing)
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Awn1sAliun1sIde (Research Methodology)

(AlaAnwaliunsidenmsiansyuvasaunadaasunsimiienindusivedaviagusuisnin 4
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1. UszvIng NguA9Ene LazuuIANguAaE1e
Usznsuaznguiiag1slunismainudenisuasyseliulse@nsnmuesseuu Useung fie aundnngy
FavAaguruTemnu mjthunueadeu alslmiiann o.aeen fmiamesys yanamly uazdidsmasuns
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T/N5FUNENAIDEU UV (Purposive Sampling)
2. 3esileililunside
1) ndesdefilflunmafununudeyadmiunmatassuulusfaiidudnuuznisdunualidsdn (n-
Depth Interview) ludnvuznisdunuvaiuuuldilasiadne wazindosdlefildlunisusadiudszaniamssuy
ansaume Wuuuvasuniy wadu 2 drudsd dawil 1 deyarhluvesirounuuasuau uazdil 2 Uiy
UsgAnSamszuu nuaizAiaunuuinasau 5 sy lnsdenifissimeuifien malesgideyaltiaiesdie
M3¥nraABuesdiAs (Likert Scale) inauinisuwdannuvnessduanufaiiu 5 sefu snfigadmazuuumiay 5
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IngAnwideyadnienans uagldisnisdun1ualidsdn (Deep Interview) lnenguiieganldlunside {3del435
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wavdfnaseiulld Ineeduiaiduwuuudiiaendeing (Unified Modeling Language) wavimsfnwesesiiely
nsitaszUL Tesusniauwiuaseendung 1iun tniesronfiamed an1dnunssuvesszuy TUsunsun1w svuy
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Web Design #iannsnsesiunmsvinanuuugunsalindetnglinngunsal Tasldsids CSS (Cascading Style Sheet)
wazn1w HTML drunisesnwuugiudeya taenldnisesnwuugiudeyailisduius lagld Entity Relationship
diagram 1Hhuie3esiiensesnuuugudeya

Funoudl 4 mavtliiAona §ifevinisadieszuuiun wasnnasuszuuligniosmuiieanuuulf 1nns
naaeulaidun1sianiuy Black Box uaznaasuUssavsnwanngufisvauaznguilinussu lngld
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WYTY3
1.1. wamsAnwidyvinuazannudasng
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1) nseenuuvgans (Use Case Diagram)
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Register
Custorner

Browse
Catalag

Furchase

General
Customer

Customer
Detail

Report
Product Sales,

Customer

MWUSENBUN 1 WHUNNEARETEUUASAUAE LA NN IIvNeREndnsivedamn sl Tavu

namUsznaui 2 uanwainavesszuy eueldiTlussuuutinsiinudu 3 @ el

1.1, duvesgnditily (General Customen) luduiaunsagaudn dendeduduaznmsdssiuld

1.2. dwmesgninan@n (Customer) ludilasnsavhauldmiioutugnéialuuasanunsndanis
drvasmsuiluteyadiuiuwasmsidssuulad

1.3. dhuvesguaszuu (Admin) ansnsavinnuludiuvesgninanndnuazgndwily wazaninsadanis
Tuduresmsdamsaudn ddsiegnén msdansdidenlussuuld

2)  nseenwuuAaE (Class Diagram)
HanseanuuUlaTsEsvesnmalnuandlasEIveay Ak M TYINUYelUTINTULAY

ANUFUNUTTEININAANAUTEUU LERIRININ

L User
H nleger ©
BT R Product orcer_id | intager jser_jd - Integer
| Product_image | T g prochict_d - rteger [+ user_type | Ineger
1 Integer produdt_d | inleger Bmount - integer tuserlype_id | inbeger User_type
product_id . integer category_il - integer feoromotion_code : mieger [+ name . Sting d . regeEr
[Himage_patn: String Freveduct_name : String leorice_discount : doutle v email_sddress © Sting [ edepartment : String
fritem_order : integer froeeauct_detal | String [orize_delvery - doubie sys_wsemame : String | fersmark © String
s - String frovice : doute ravneunt_fotal ! integer [+ sys_passward | Swng [~—fastanis | Strng
] frevice_promaticn - double [Hype_pad - inleger [+ monie_pumber - Singl  Sasenl)
ety fhstocs_amount : integer [ froayment_teid - double [+ acdress - String freci}
[y festate - Sring |estatus St [t stmius ; String it )
roleiete bramivary_chargs - doutie Frser) Fnsani(} ceiete
primmminires_charge ; doukie esett) ety
[t siu ; Siring Lefindi) oty
Product_categary | frnsen) Leciainte [releite
i rieger Breciit[}
categary_id : integer feinescy
roategery_name : Sting | [rosets
fremark - Shing Customer_address
[+hem_crder | meger d: ireger
[ratatus : String [retelivesy_piace : String
tnsert) frerin_price : doutle freustomen_uid : integer
Lsecity) _Sockal madia discaun_type | inbeger - feaisires - Stnng
el } discaunt ; double Sn,::‘ amphae - Sting
rosiets s2arl_clae ; date |_lomwnce  swing
frendt_cste : date jropcoce | Sing
[rimitger_use: | rileger racdress | Sng
[rimitoer_vousher : integer Jratatus : String
[ratatus finsent()
frrsenl ) radit))
i) e Jrtinc)
a0 ReCE
fraeise

MWUNBUN 2 WHun AR ASE UL TaUAdES U mnerdnf aeivedianiaguvuiennu

3)  mseanuuudAnsiarlY
Feladnanmsiinngiuareeniuussuuasaune ieenuuudndteyad (nput Design) uag
dulansNaans (Output Design) U8955UY LanINIvineulAR il

3.1) YUNFDANANTVINNUNATNS Y
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3.2) yhennTuRRUNTATeFUA
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¥

3

a v

prn31dun Feludrutianunsadeuladlufinsduinutamaduls  wihsedaluiduntinastanssenisdweduan
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