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Abstract

The objectives of this study 1. To study the quality of electronic services that affect purchase
satisfaction. 2. To study the marketing mix that affects purchase satisfaction. Currently, E-Commerce business or
The internet trading business has also played a greater role for the pharmaceutical industry. It should start to
adjust to keep up with the current era and society. The research method is quantitative through a questionnaire.
It is a purposive sample selection that meets the desired objectives, namely, purchasers, pharmacists,
researchers and those involved in the purchase of pharmaceutical raw materials for the modern pharmaceutical
industry, amounting to 400. The data obtained from the questionnaire was analyzed by using a statistical
package. SPSS. The results of an electronic service quality. It was found that the System availability, Fulfillment
and Privacy affect the purchasing satisfaction of pharmaceutical raw materials in online platform. For the
marketing mix, Product and Place affect the purchasing customers satisfaction of pharmaceutical raw materials

in online platform statistically significant at the level of 0.05 (P<0.05).

Keywords: £-SERVICE quality, Marketing mix, Satisfaction
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