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Abstract

The objective of this research is to analyze the influences of the elements of
environment orientation and green marketing mix on competitive advantage and financial
performance of real estate firms. The researcher use a questionnaire for collecting 400
respondents of the owners, managers, CEO and committees of real estate firms in Bangkok and
its vicinity. Multi-regression analysis was used to analyze the data.

The research results found that the elements of environment orientation influenced
and predicted significantly green marketing mix at R® = .78 error .24, F= 144.26 (Sig .000).
Moreover, the research results also found that green marketing mix influenced significantly to

competitive advantage at R* = .67, error .66, F= 80.97 (Sig .000).

Keywords: Environment Orientation, Green Marketing Mix, Competitive Advantage, Financial
Performance
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unin (Introduction)

mswannAnuaszrinludanadenyinlitngsiadiomouaussnusioinisvesdandeslag
T¥nagnsnismaindiTen (Green Marketing Strategies) iiteifuduvilsvenagnsmaiamuuussdy
(Sustainable development strategies) Inefifinvostymmsiinisousda.a. 1980 Wuduun 1wy
Tansou (Global Warming) Hansgnutiounszan (greenhouse effect) uanw (Pollution) Lagns
WaBLLUAIUTIINA (Climate change) duilHalnonsafonIzUIUNNTHANYDIGAEMNTTUAGT 3N
24ANIg3N9Aa1MNITUT e el wIdemin 1sWmurdi8e7 (Green development) Tuudsuves
ANTNUINE 0T 698U (Environmental sustainability) lun1seenuuukazadndud1miauinig

(Nosratabadi, et al., 2019)
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nnnaude (Wellbeing for All Generations) Wus wusd 2564 13 uiiuuwildunisd ol oy o1daay
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1, 2564)
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gsnvedumiuning waglunsdd Halrt (1995) ldafurgaununeuesbuInied wwind o
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wva 1 a

n1snagnsuar U UAN1uNTEUIUNITNIE WInden YU 11nsn1snIsdesiunaniy (pollution
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Yuzdl Barnes & Corbitt (2003) nanE N155U3UN159AN1T (Management Perception)
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@ a

(2011) Tienflenuwes nsnan@llen (Green marketing) Ttdufanssuiiiniseanuuution1inanas

a 1A g

usnislunngsnssuiiimuneiieanudesnisvesuyudlaefinunugnigauiniiduldlinansenuse

Y 9

dauandou Tagdl Polonsky & Minter(1994) ldlandliiiann nagnsnismaindideauuunas (Green
Marketing Mix: GMM) m:maﬂsw‘hvlﬁumEJ'EIJLLUU{??&Lwimiﬁmmmémﬁ’msﬁ&%m MSUUAELTED AT
atvayun1svedidel 91MdlWeuazn1susian Wy Nagnsiedeadin1sAnwnEsuT 11am19gsne
(Business philosophy) MknInuww833g (Government intervention) ¥ndnsnisiasuuuauiiels
ganaUszaUAMUANSY MINAILINSZUIUNISHAR AN WRARSuIvEaN1sUINIsIneLdudeaazyinla
nandndinnnuaulalasunseensuanguilanunnningudaduy

wriag19lsAn1u De Boer et al (2017) a§mmaqw§mwmm§wﬁm (Green marketing
strategy) Tfuflunveanisifiunuannsalunsuwtsiu (Competitive advantage) Tnsnsldnagms
w3olasseuiinainnaneiisatunisasreanududinsdud wandeu (Environmentally friendly
programs) agdlsfienu Armasalunswlstudanuieiia n1sansunu (Cost Reduction) wazaany

LANANIYBINARS U (Product differentiation) Ainn1snaiadiden s2u8e Halrt (1995) Tevaeiinaus

a o ¥ [
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Awdetu IngliamuaigandidunuiignAndesdng (Porter, 1980) Yaseen et al (2016) laa5uiy
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(Distinctive and Innovative) Yau3smlnsnsifianslasunnnIwgs (High Perceived Quality) finane
mwﬁﬁﬁué’uﬁg«m Absolute Advantage Theory (Smith, 1976)

Daniel & Simmons (2011) 85 U131 ANLALUSTBUNIINTTUY 9Ty vunede & 91Dy
AwaInsafilewesesdnsfigudsliamsadeunuulivieguisioddnatlumsuuiiemnnieud
HIULUUANEINTATDUIE WU N1SHUTRNTIN S5UUNTINN1TNElUBIANT STUUNITUINITOIANT
AMANYalre9IANT WazlALdsiu Gunn & others (2004) navuaBu1e71 ANUlALUTBUNIIN T U
wneds Auansavesesdnslumsadrmanuliivionitesinsdug wazaalanudulai
AANINTaTEIRIANSRATAILANAT LS D e NN STenFeMSEEuLUY W e3fnsiaulan

widlunisnevauesauianelavesgnAvignun MvesduAkarUSMITigudtldansaiieuld

a ada

iy anudumailunaiduiusiundausiunfeiidwindondmanonsimuiniseaind

Fendajwrisliinnnuldiuieuguisiulugsadeadiu vistieliusingdunaussneunismanistu

Aulunindu
NIBULUIAANITIAY
ads Y
PAGNIRTERH
\ AulaIeuaul HAUTENOUNITNI
u |:> M3y
N3RA1NALTY? /

AN 1 NTAURLIARNITINY

o

mqﬂizmﬁ (Objective of the Research)
1. ilgiineidvswasiduszneuitdanadeniiiinadenisnaindifer anuldiuTouguiadu
WAENAUTENDUNITNNNTRY
757398 (Research Methodology)
UsEyINIUAZNgUA29E19
Uszvns vunes Juilaavesgsiaedmnsuning lunnunnuazysuuna Uszanmnis

Y52u1nI9198U 911U 150,000 AU
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A197199 1 HAVIAEDUAILATILALANILT LY

AUATILATAINY Adduandon mMseandlganuy  anulalseuveenis

Wosiu WE HUSIY

KMO .90 .89 .90

Extraction A7-74 .36-.70 .50-.62

Variance 51.88% 52.10% 55.46%

Alpha .93 93 .90

Corrected item .48-71 51-76 .62-74

Tofowiidesuiuuss  1,3,7,9,10,17,21, 24, 25, 30, 32, 37, 42, 48

Al 23 43

NPT NHANARDUNU LU UBUAL L IAAR SN iRl Tsun ufinaadesiupi
nasiaelud

1) Waanusaudsiuvuasuauiidlen KMO snndnunasiiivus 80 Tneiidn KMO 71 .90, .89
wag .90

2) VaanusauUsilen Extraction 583379 .47-74 LATLUUABUANLLAEIRUNSAAIAEITEILUY
naufimszning .36-70 v iiwuuaeuauaLliUSsuTeInsuleiuiAsening 50-62

3) HaanuiudsiiuuvaounuianunsoesusanunUsusiusiuiulddosay 58.23 Seuas
57.01 war¥oras 60.13 3eulanalddn wuudeunEuiuUsiinuRsILnAIT AT IMUATY (MnARLIN
1)

8) wuvdeunuEuiuUsiimnudesununast Tneild Alpha 1nnnd .80 Fedien Alpha

'
a

.93, .93 uay .90 SudelAIANUAEansIs18den1uAT Corrected item 11nA77 .40 FulUna1imed
ANSENING 48-.71, .51-.76 way .62-.74 nuwlanalnin wuudauaudianudatumiunusinivue
wazifloeniwidnvesusazdarauundagaduesiussnauiieniu azldesdusznavvaunazin

wUsAUAIS19Re blUT
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