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Abstract

This research aims to analyze herbal balm consumer behavior, examine purchasing motivations,
and propose strategies for marketing and product development that align with consumer preferences. Data
were collected from a sample of 400 participants.

The results show that ointment balms are the most popular, typically packaged in glass or plastic
bottles. Most consumers use the product topically and prefer peppermint scents. Personal use was identified
as the primary purchasing purpose, with key decision-making factors including product quality, price, and
brand trust. Consumers predominantly made independent purchasing decisions, favoring convenience stores
as the primary purchase location, while the internet served as the main information source. Major
motivations comprised product attributes (pull factors) and health needs (push factors). The findings highlight
the significance of product quality, attractive packaging, and effective promotional strategies. This study
offers actionable insights for enhancing product offerings and designing marketing strategies to strengthen

competitiveness in the herbal balm market.
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