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Abstract

 The objectives of this research is to examine the creative economy strategies, which are 
used in business organizations: Product Differentiation, Business Alliance, Eco-friendly Production, 
Innovation, Human Resources, and Marketing that significantly affect to the success of industrial 
enterprises in Nakhon Pathom. The success of industrial enterprises refers to revenue, profit, 
stability customer satisfaction toward company’s product, and the number of customer in current 
year. The study was conducted by using the questionnaire as a tool to collect data from the 400 
top management or entrepreneurs in industrial business. The statistics used to test the hypothesis 
in the research were descriptive statistic and multiple linear regression. Consequently, creative 
economy in each aspect significantly affects business success: Marketing (bCS6 = 0.521), followed 
by product differentiation (bCS1 = 0.437) and innovation (bCS4 = 0.389) at 0.01 significant level, 
67.5 variance.
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Squares Method 

4.271 0.169
4.124 0.274
4.100 0.188
4.042 0.229
4.003 0.221
3.805 0.212
4.058 0.033
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4.705 0.132
4.407 0.310
4.184 0.119
4.080 0.128
3.742 0.232
4.224 0.075
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CS6

(bCS1

CS4 = 0.389) 

b
j

t

0.564 3.814  0.022*
0.437 3.518 0.000**
0.217 4.424 0.007**
0.198 3.720 0.014*
0.389 2.329 0.002**
0.323 2.748 0.002**
0.521 3.727 0.000**

R = 0.835 ; R2 = 0.675 ; SEE = 0.372 ; F = 532.637 ; Sig = 0.000**
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CS6 = 0.384) 

 S1 = 0.453** + 0.331**CS1 + 0.194*CS2 

+ 0.277**CS3 + 0.317**CS4 + 0.232**CS5 + 

0.384**CS6

CS6

 S2 = 0.514** + 0.298**CS1 + 0.181*CS2 

+ 0.199*CS3 + 0.221**CS4 + 0.371**CS5 + 

0.402**CS6

(bCS2

 S3 = 0.497* + 0.215**CS1 + 0.427**CS2 

+ 0.192*CS3 + 0.331**CS4 + 0.147*CS5 + 

0.185*CS6

CS5 = 0.381) 
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^
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 S4 = 0.421** + 0.245**CS1 + 0.152*CS2 

+ 0.175*CS3 + 0.214**CS4 + 0.381**CS5 + 

0.312**CS6

(bCS6

 S5 = 0.553* + 0.431**CS1 + 0.115*CS2 

+ 0.127*CS3 + 0.192*CS4 + 0.331**CS5 + 

0.497**CS6

CS6

 SS = 0.564* + 0.437**CS1 + 0.217*CS2 

+ 0.198*CS3 + 0.389**CS4 + 0.323**CS5 + 

0.521**CS6
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