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ustainable Corporate Brand for Sustainable
Development

Asna-urai Techasawat'’

Abstract

Sustainable Development Goals, which was adopted at the 70" Session of the UN
General Assembly, reflects the on-going social, economic, and environmental issues in the world.
These are issues that threaten the well-being of the people nowadays and in the future. As a result,
most countries’ development policies are now geared toward a concrete “Sustainable Development”
scheme. Business sector, as a part of the world society, has to be more responsible and
conscious of the society, and stepping in in order to enhance sustainability of the world.
The significant tool of the business sector to drive an organization toward sustainable development
is to create a “Sustainable Brand” under the concept of “Triple Bottom Line”, which means to
manage a brand with the focus on inclusively balancing of Economic, Social and Environment.
An organization with the capacity to develop sustainable brand will come with sustainability in
itself, a shared prosperity for stakeholders, and ability to nurture natural environment for the next
generation. In summary, this will gradually bring about sustainability of mankind at present and

in the future.
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TUMINNATUITULAZMINTIED UYL
HANIIAMIEUEILINEDNTBIDANT ARDAIY
T duunamenmswannwdndusiliidignis
Jundadudasniduafiedswindandeazain
Tt uosud dganudeiuldagiedl
Uszansnmuasianudusnasndedu

ADEINNMSWRILILUSUAAIN LUINIINTT
WaIUINE9EW: nsaldnen LPN

VIS wea.d.iBufnasdinud 91in
(uvpu) w3 LPN Jugusznaugsfadiu
adssNnIwdusziamemsganedunele
wuud “quiil” Seduddunsndeudn.a.
2532 quiivilagiiu meldnsfiideieml Wusia
waznagmsfssUgnsiunosudidedu done
azidonslyil (L.P.N. Development Public
Company Limited [LPN], 2015)

Adevied avlideanuzihlunswan
pasgainende Tunguithwanassdunaneily
natv-a melduumy “guauiiey” fens
sflunsmuid “evdnsaman” tanIWeILN
waziivlnodnedviu

Wusfia LPN [diwuaiusiasdysiags
sauldsuiiuzevesdniotnvsoudu Usznay
el

fievu: s$ensidulaetomnzas e
wamauunupEeisiu muldnusmsanades
WRZRANMIBIINALIG

gnédn: asslomalunisfidundsuanlu
safisansodudveclduazdanounuen
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WARA Y LATAUAILINNT FINNIVINT
Uszaunisal sl iinanuidadulunysud

”

=D

“AUN

9

Wodonde: aiNaTIAuaTaEINDY “YuBU
hey” Mz Wganugeiiuiadeeesmsgands
POVAUNNTY

wilnou: @INasAuMwEIn ANNg
ANENNNTD ARIBTTH UATANNENRUS oAy
83 AnNENY anafowhiduae iudiuea.
WABU. wazaotuuea .18y, meldvmusssy
vily wazusiiuae “DUANTUNNAIAN”

DYufasnegsie: afwaruduniisd
meldTausssuvidslanaziieiiy waziiulngin
fupenuraLilny TUNARDL NUNWNLEN

WIUARE: TIMQUAAUNNETIN AN
dasades wasdioundle WIunsETUaYUNNg
AU PNTuRATLaLMIIANANTITN

NSABLAUDY
dstlunisedsan
(People)

- Green Enterprise
'a’!?ﬂll - Green Community
Management

orgls 1u-adan

hutafes: SuResey e uargua
HANTENLANMIN LTI SINTIRE MR dI
T UardNRusuATEINU

fowndonuazdony: aeiaduuaciisausin
Tuanshiin Sufinsouredouindaniazdony
melunszuiums wasupnnIzuUMI Wians
Wounnagheaiu

nagnsgaNNbtiu

iNeussqiviusianevesdns nMsuiwms
FamsuuTudaed LPN §8andnmssidiuemui
ABUEUDIAMAT 3 AUAD msa3 s (Profit)
manauauavlslaminadenn (People) uazms
SNEVIIAADN (Planet) saunagns Green LPN
6 Uszms ievstlomigusmiveoegiiaule

=

daude 8 ngn Feamhluganndedu ¢y

[

NuazBuaLaztHunwiaaslunwi 2 svil

w - »
MFTNEAILIARDH

(Planet)

Green Design Concept

Green Construction RAULIARDH
Process |

msaseils (Profit)

-Green Marketing Management

- Green Financial Management

IATHFNA

WA 2 WUUA LPN Uasnagnsineanugaiu
in: WAL WAIN WA Triple Bottom Line (MASCI, Strategic Management, 2010)
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1. Aunsasemls (Profit) Tuanamane
P99 LPN Ao nsadvannazaswanauunuly
nadfiuufineyssnuuasiies tuiugu
gp9mafmiuguaian1sia danusuiaveuly
madsznauiamsmeanulusela wazilawmwe
m3sudsiunanauunuluggfiaulddennngs
Iﬂﬂmﬁ'ﬂnaqmﬁ Green Marketing Management
winefiv nanaaiifusssusiaguilng uazguds
waz nagns Green Financial Management @8
MIfMUANanUUNULaZNIALLAYDIDIANT
Tivsnzan saiilov

2. drun1saausuavlselusinasenn

(People)

LPN Tdanuddyssanusuinsause
dam uazeniivagianangsiatueziiulalddoe
Nugruwasdsandid fauaw fenudasass
PULIIANITURATDUs DFIANDDIUTENT 9 3 &
dimaglawzyaansmelussdnsindu us
Sorilefiedvanneuan YAaNTuRgA anen
wazgwnodelulasems sandvdsanmeuen du
Toun gupuiouy usenunea$y nasaau
snmwasenlasTnzasUss AU N AR
Tlumasifiunsfenagms Green Enterprise Ap
nasfiugshaiaasdsonsuimsinns
B9ANT wazmMITamaninenanyed fianuge
wazANNm M UM waznagns Green
Community Management @8 N3G LAAUNIN
Finvovgwnordelulasenisndvnissvasy
muldanaudu “guauiey”

3. AUNTINEIELLINABN (Planet)

PEANBULEINAVDINTWAILNBFIVNINNTNE
Fodlamaiaznaldiiananssnusiadvin donlu

waneu LPN JldanusdgsensSuiasey
ADAvLIARDN MUNIRANANTENUNNNTWAILN
TATIMIFIUANTELIUNTDBNUUL NTEUIUMNT
a3y AADARUYUARNLIANDNLAZALNTWE IR
vovipgenAulugnsuuazgnsuiafssnevas
midauauuuﬁugmLLWJﬁﬁﬁi‘fﬂumiﬁﬂLﬁu s
An Green Design Concept Aa N1398NLUL
nindusineldanusuinzeusdafviindan
Taudsmazlianuadysoniseanuuuwmn
TATINTINDRANANIENUADAILIAR DN LAY
Green Construction Process @8 N13U3Y13
fanInansenuiiinasrefuindonuazdons
Tunszaunmaneaie wWuldszuunmanaaiie
fanudasasisfadioudu oo sea Lz
TLAEN

LUINIINITUSHITIANITIND AN EU
289 LPN mmma@lﬁmumwﬁ 2

was 1159289 LPN maldnisiaungains

NNANUWENENTY LPN fisifiugsia
Towsjoithvmnegniswanddeiusnasanii
26 T vlasAnsfinausznoumaiemesuiid
fduiifianusiuasifingu Tl wea. 2558 LPN
firlsaqns 2,413.40 & AuTnduanTiis
anFowaz 29 uazeinanuiunuei Hibui
Rusthesiaiilos 1gu maelamalumsiithu
WaILINIHANIEALNAT-81Y MIYUALIINILHBY
MIINBUTHRANFATWRNNFIANTINBU MITN
murufiden nMasenunaasfeslama s
aanumniulunguwiniu 4a1 sowalinly
T we. 2558 LPN Is5usneTasuanudoduti
5 51978 ldun 1) 7938 ESG 100 Certificate
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(Environment, Social and Governance) 31N
aontfu Inesiant Tugneiifunisnaanzideui
feanulaaaulunse iu qsﬁaﬁﬁuﬁlmmﬁau
9N uazsTIniLa 2) Meiamsasnulufians
lpaIAN (SET Social Enterprise Investment
Awards) NAAIAVENNTWE wivUszinalneg
3) ‘n\ﬁ’aﬁmﬁﬁmmmLﬁﬂuﬁamulﬁasiw
f98iu (Thailand Sustainability Investment:
THSI) naatauannsneuivlsemealng 4)
Twvia 5 andyansalinunsmivguaians
fifl ndnineuAusnIINmsity waImSwe
wazaaavdannSwdurislssmalng (nam.) was
FuANENLESNENTY nIINMSUSEMIng (10D)
LAz 5) 9978 Recognition :nNsUsznATNTa
e UANNEIBUYsEa T 2558 (Sustainability
Report Award 2015) Sawaviuiedusiiuuas
dunuendonanail azgre i LPN I¢suemaide
felumemasegni godende disulddude
wazanmssulasviluisiulugusiifusedng
figseRansldagvsiunvianusuinzouss
Feanuazdvuandon Fefudauaduayuly
“WUTUA LPN” uae “Uusudquil” du “uusud
fidedu snnBetulusuziontu Seapandaeiu
namITefiasiouin

msfiasdnsgshafisnifiuaules miledl
ANNTUHABDUADNIAN UTTINNLIR LALaTIEeN-
UIIUNINEING HONTIHATIAA WAL LMY
nmsfineuavuisnlueuwian avainnis
UiAfenandenaronwanuaifiduoseedng

]
1 a

sagiaunedowiv gni guilna gaenulu
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Ui 38 aUui 3 1FeuNSNAL - AUENEU 2561

orgls 1u-adan

uSunladuntnef (Wonglorsaichon, 2011,
p. 121)
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