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urchasing Behavior of Woven Cotton Products 
in Muang District, Chiang Mai Province : 
Implication for Marketing Mixes Based on 
Buyer Needs 

P

Abstract

 This research aims to explore decision making and marketing mix factors that affect the 
purchasing behaviors of hand-woven cotton products. It also aims to present a guideline for 
developing marketing mix strategies of hand-woven cotton products, based on buyers’ needs in 
Muang District, Chiang Mai Province. Data were collected using questionnaires on a sample size 
of 200 buyers by convenience (accidental) sampling. Results show that customers buy no more 
than 2 pieces and spending between 300- 600 baht per each purchase for using in the products 
in special occasions. In terms of marketing mix, consumers prefer well-designed products with 
price set in accordance with quality. They also prefer trade shows as a channel of distribution and 
desire good caretaking from sell representatives. Proposed guidelines for developing sustainability 
marketing mix strategies are as followed: 1. Products and packaging should be more attractive; 
2. Price must be reasonable and matched quality; 3. Distribution channels should focus on the 
various trade shows and the booths at the trade shows should be well decorated; and 4. Promotion 
should emphasize on Gift with Purchase (GWP) and products exchange policy. 
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